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THE NATIONAL NEWSPAPER OF MARKETING 


‘Calisthenics in Semantics’... 


Roslow Sails Into Nielsen's Use of 
Diaries, Promises His Own Machine 


NEw YorK, July 16—Hiatus 
time may quiet radio and tv sets 
temporarily, but it’s open season 
for squabbles of broadcast re- 
searchers. 

Sydney Roslow, director of Pulse 
Inc., tv-radio rating service that 
specializes in personal interviews, 
this week launched a blast at Ar- 
thur C. Nielsen, head of the re- 
search firm of the same name. 

Dr. Roslow assailed Nielsen’s ad- 
dition of a diary technique to its 
mechanical house-counter. He in- 
dicated that he considers this to 
be not quite cricket, since Mr. 
Nielsen earlier had expressed qual--: 
ified doubts about some aspects of 
diary tallies. 

Nielsen Co. has not prepared an 
official comment on the Pulse 
charges, but one Nielsen executive 
remarked that he individually is 
“not impressed” by them. 


= Meanwhile, Dr. Roslow pre- 
pared to announce that he, too, has 
a machine to tally the number of 


sets tuned to any given broadcast. 
Expressing limited faith in the 
contraption, he is preparing to take 
offers for its use by advertisers or 
agencies who want to cross-check 
Pulse interviews. 


The Pulse broadside was fired |} 
via a bright yellow mailing piece |§ 


headlined “Arthur says thumbs 
down on diaries. Now, attempting 
to sell them, Arthur says diaries 
are dandy.” Dr. Roslow also quotes 
a Nielsen speech of November, 
1953, in which are detailed the 
“principal limitations of the diary 
method.” 

(Nielsen’s new local ratings com- 
bine Audimeter findings with Au- 
dilog reports. The latter are diary 
records, checked against an elec- 
tronic gadget that shows whether 
the set is turned on, but not to 
what station it is tuned.) 


ws Warming to his subject, Dr. 

Roslow writes: “Or are the Niel- 

sen diaries, christened ‘Audilogs’, 
(Continued on Page 69) 


K&E Interviewers Prod Housewives’ 
Memories with Game of ‘Nickel Ante’ 


By Lawrence Bernard 
NEw York, July 15—In an effort 
to clear up the question of why 
people read or don’t read ads in 
the print media, Kenyon & Eck- 
hardt is now polling housewives by 
means of a game of “nickel ante.” 


Funds for Business 
Census Turned Down 


by House Committee 


(See story on Page 73) 

WASHINGTON, July 16—Plans for 
updating basic census materials 
suffered a severe jolt today when 
the House appropriations commit- 
tee turned down President Eisen- 
hower’s request for $8,430,000 to 
begin work on censuses of business, 
manufactures and mineral indus- 
tries covering 1954. 

The request had been submitted 
late last month after both houses 
of Congress had unanimously ap- 
proved legislation authorizing the 
special censuses in order to close 
statistical gaps caused by the fail- 
ure of Congress last year to vote 
funds for censuses authorized for 
1953. President Eisenhower signed 
the enabling legislation only this 
week. 

The appropriations committee 
did not give any reason for turn- 
ing down the request. Efforts can 
still be made to restore the funds 
when the bill comes before the full 
House early next week, or else an 
effort can be made to restore the 
funds in the Senate. 

This second technique was used 
recently when the House refused to 
provide $14,000,000 for a census of 
agriculture to be taken this fall. 
The Senate subsequently restored 
the fund and the House later con- 
curred. 


Developed over a period of six 
months by the agency’s research 
department, the five-month-old 
personal-interview project is char- 
acterized as a “complete break- 
away from traditional methods.” 
Among the key elements in what 
G. Maxwell Ule, v.p. in charge of 
research, calls “basically, a me- 
chanical device for proking into 
the dynamics of print,” are: 

1. An offer of 5¢ for each de-: 
tail a housewife-respondent recalls 
from an ad sample, allowing her 
to win as much as $10 in the course 
of an interview. . 

2. A system of rebuilding the 
“original experience” of reading a 
magazine by removing froin its ads 
all but the logotypes. 


= By this research, K&E hopes to 
find out: (1) Why some ads are 
well remembered; (2) why some 
are poorly remembered, and (3) 
why others are not remembered at 
all. “We feel that it is just as im- 
portant to learn on the negative 
side as on the positive side,” Mr. 
Ule said. 

K&E’s nickel-incentive system 
works this way: The agency re- 
ceives pre-publication copies of 
national weeklies under t2st so 
that the interviewers are out in the 
field no later than five days after 
the magazine gets original distri- 
bution. 

Interviewers take to the field 
armed with magazine issues in 
which 85-90% of all page ads have 
been eliminated, leeving just the 
advertisers’ logotypes. In order to 
keep the weight of the magazine 
virtually the same, blank pages 
with the logotypes sketched in 
ink are substituted for the ads. 


ws After determining that the re- 
spondent has read the issue in 
(Continued on Page 8) 


BODE 


Available ia, Chicago and immediate Vicinity Only 


OKO MRS TOE LOIS OST, TOME Sept 648 


CAN TeSst—Canada Dry Ginger Ale 
is test marketing its beverages in 
“drink-top” cans with newspaper 
ads like this. The cans are now in 
New 
York, Boston and Chicago. J. M. 


Philadelphia, Los Angeles, 


Mathes Inc. is the agency. 


Siragusa Predicts 
21” Color Sets in 


Time for Christmas 


CuHIcaGo, July 16—Ross D. Sira- 
gusa, president of Admiral Corp., 
‘crawled out on a long limb 
| Wednesday and predicted that a 
full 21” color tv set will be on the 
|market by Christmas—and insiders 
were betting he had in mind a 21” 
\tube which Radio Corp. of America 
|announced today. 

In an address to Stock Brokers 
Associates of Chicago, Mr. Sira- 
gusa went on to assure his audi- 
ence that the new set would incor- 
porate a new rectangular, un- 
masked tube of 245 sq. in. (about 
standard for 21” b&w tubes) and 
that it would sell at a price less 
than “today’s 19” set.” 

In what was pretty plainly a re- 
action to the announcement last 
week of Motorola’s new production 


General Motors to 
Reinstate Ads in 
"Wall St. Journal’ 


New York, July 14—General 
Motors Corp. is returning to the 
advertising columns of the Wall 


Street Journal. 


A spokesman for GM told Ap- 
VERTISING AGE today that the ex- 
change of letters between the pres- 
idents of the two organizations, 
pulished earlier this week in the 
Journal, means that “we will re- 


sume advertising.” 


At this writing the Journal had 
received no notice that the ad- 


models incorporating the CBS-Hy- 
tron 19” tube (AA, July 12), Mr. 
Siragusa told the brokers: 


a “This new tube will provide a 
picture which is 25% larger than 
the largest color tube now avail- 
able, a 19” circular tube giving a 
picture only a little larger than the 
standard 17” b&w tube.” (Actually, 
it would be less than 20% larger 
than the 205 sq. in. Motorola tube, 
and an Admiral official admitted 
Mr. Siragusa might be “stretching 
it a bit.”’) 

As to price, Mr. Siragusa noted 
that “sets using the present 19” 

(Continued on Page 4) 


Newspaper Ads for Regular Cigarets 
Drop Sharply as Filter Tips Splurge 


NEw York, July 15—Filter cig- 
arets may not cure anything else, 
but they certainly have slowed the 
newspaper cigaret linage drop. 
Even so, total cigaret ad expendi- 
tures in May were off 38%. 

While standard cigaret linage in 
the first five months of the year 
fell off badly (around $1,800,000), 
additional advertising for filter 
tips (nearly $2,100,000) boosted 
total cigaret expenditures for five 
months to $5,679,348 compared to 
$5,413,277 in the comparable peri- 
od of 1953. 

These figures—from a_ special 
breakdown by Media Records cov- 
ering 118 cities—reveal that the 
top cigaret brands pulled out of 
newspapers to an astonishing de- 
gree during the first five months 
of the year. For instance, Camel 
advertising dropped from $1,032,- 
758 to $888,452; Lucky Strike 
dropped from $667,153 to nothing; 
Philip Morris cut from $935,171 to 
$347,371; Old Gold from $611,553 
to $790. Two brands continued to 
drive hard in newspapers: Chest- 
erfield, which in 1953 spent $482,- 
678, spent $815,682 in a comparable 
period of 1954; Pall ‘Mall, which 
spent $401,639 a year ago, moved 
up to $410,875. 


= Further, when the figures were 
narrowed to May (when the can- 
cer publicity increased in volume) 
all the top brands except Philip 
Morris shaved expenditures. Cam- 
el dropped from $406,166 to $59,- 
841; Chesterfield from $208,699 to 
$7,568; Lucky Strike, which had 
spent $132,806 the previous May, 
spent nothing in May of ’54; Old 
(Continued on Page 69) 


vertising schedules which were 
abruptly canceled May 28—the 
day on which the Journal pub- 
lished a story giving drawings and 
details of 1955 car models—were to 
be resumed. AA learned, however, 
that Foote, Cone & Belding has 
scheduled a 105-line ad for GM’s 
Frigidaire division on July 22 and 
that the New Departure division 
has authorized D. P. Brother & Co. 
to resume its schedule with a 420- 


line insertion July 27. 


New York, July 14—On July 
25 the New York Stock Exchange’s 


s There will be no copy changes | monthly investment plan for small 
in the ads. It was indicated that the | investors will be six months old, 
schedules are being reinstated as if | and it looks like a real merchan- 


there had been no break in the 
advertising programs and that the 


(Continued on Page 56) 


dising success story. 
This pay-as-you-go plan was 


Last Minute News Flashes 


Birds Eye Offers Silverplate in Label Promotion 


NEw York, July 16—The Birds Eye division of General Foods Corp. 
is making a special introductory offer of a six-piece starter set of 
Original Rogers silverplate for $1.50 and two Birds Eye labels. Order 
blanks and displays of the silverware offer are available in grocery 
stores. Life (July 19), the Metro Group and newspapers in 15 selected 
markets are being used. Offer will be limited to about 30 days. Young 


& Rubicam is the agency. 


Blaine Wiley Resigns as NIAA Secretary 


NEw York, July 16—Blaine G. Wiley, executive secretary of the 


National Industrial Advertisers Assn. since 1948, has resigned. Under 


amendments to the organization’s constitution adopted last month at 
NIAA’s annual conference, the position of executive secretary was 
eliminated (AA, June 21). Mr. Wiley hasn’t announced his future 


plans. 


(Additional News Flashes on Page 73) 


devised for people who want to 


Monthly Stock Investment Plan Has 
Drawn 20,000 Investors, Mostly New 


Its Participants Have 
Bought $4,000,000 in 
Stocks in Six Months 


buy stocks but who don’t have an 
accumulation of capital. Under 
MIP anybody, anywhere, may 
arrange with a brokerage house 
that is a member of the New York 
Stock Exchange to _ purchase 
stocks regularly in amounts rang- 
ing from $40 every three months 
to as much as $1,000 a month. The 
investor pays no extra charges, 
only the customary commission, 
and may quit the plan at will (AA, 
Jan. 25). 

How has it worked out during 
the first six months? According to 
Ruddick C. Lawrence, v.p. of the 
exchange, who has handled de- 
tails of the plan since its inception, 
it’s a dandy. 


= Here are some of the highlights: 

A total of 20,000 plans are in 
operation. New plans are being 
started at the rate of 150 a day to 
run for varying periods. 

Those in the plan have invested 
$4,000,000 in stocks. Their com- 
mitments, if all goes well and they 
are carried out, call for total in- 
vestments of $45,000,000. 

Of those participating in the 
plan and receiving dividends on 
stocks purchased, 76% are rein- 


(Continued on Page 172) 
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Advertising with No Frills... 


Naked Foot Becomes Trademark for 
Dr. Scholl's $26,000,080 Business 


50-Year-Old Company 
Built on Universal 
Complaint: Sore Feet 


By Bill Burkhart 


CuHicaco, July 15—Half a cen- 
tury of corns, callouses, bunions 


and flat feet are being memori- | 


alized this year by a physician who 
has built an arch preserver into a 
$26,000,000 annual business. 

William M. Schell, M.D., is the 
physician and he recently returned 
from a tour of his foot-aid empire, 
extending around the world. What 
he saw included 10 manufacturing 
plants in the U. S. and six foreign 
countries, and 423 
exclusive retail 
stores in 57 na- 
tions. 

In large part, 
the growth of the 
doctor’s firm, 
Scholl Mfg. Co., 
has stemmed 
from _ hard-hit- 
ting promotions, 
salesmanship and 
advertising that 
has ne frills. 


W. M. Scholl 


® The ad budget (spent through 


Donahue & Coe, New York) is| 


about $1,500,000 this year. About 
5.5 billion messages will appear in 
print. Dr. Scholl ads appear regu- 
larly in three weekly, two bi- 
weekly and 60 monthly magazines. 
Eight Sunday supplements are used 
in 100 markets. More than 500 


daily newspapers are used in the 
U. S. Outside the U. S. print media 
also carry most of the load. 

Scholl Mfg. also uses some ra- 
dio: It is a participating sponsor of 
'Mutual’s “Nick Carter’ and backs 
Bill Shadel in a_ five-minute 
weekly €BS newscast. 

Television was tried briefly sev- 
(eral years ago, but was soon 
dropped. 

An advocate of the direct ap- 
proach, Dr. Scholl backs away 
from the “artiness” found in many 
modern ads. He shuns subtlety, 
appeals to only one thing—sore 
feet. 

A typical Scholl ad immediately 
grabs the reader’s attention with a 
big one- or two-word headline. It 
might be “Corns,” “Callouses” or 


-+ |merely “Foot Relief.”” The bottom 


of the ad always features the prod- 
uct name in big type. The intent 
is to link the name of a common 
foot ailment with the name of Dr. 
Scholl even to the most casual 
reader. 


s Another permanent feature of 
the ads is the inevitable presence 
of a line drawing of a bare human 
foot, usually wearing the subject 
product. Constant appearance of 
these feet in ads, on posters and in 
full-scale plaster models on coun- 
ters of shoe and drug stores serves 
to make the human foot virtually 
a limping trademark of the doctor’s 
products. 

Many years ago the foot symbol 
(Continued on Page 70) 


Justice Department, 
FTC Split on Fair 
Trade in Washington 


WASHINGTON, July 16—Govern- 
ment trustbusters split wide open 
on fair trade yesterday, as the Fed- 
eral Trade Commission told a Sen- 
ate committee it is not opposed to 
enactment of a fair trade law for 
the District of Columbia. 

The split deepened today when 
Judge Stanley Barnes, head of 
the Justice Department’s anti- 
trust division, said that a Justice 
Department survey of drug and 
appliance prices showed Washing- 
ton prices 27% to 28% below those 
in fair trade areas. Judge Barnes 
said the survey was based on 
newspaper ads. 

FTC said it is mot taking a posi- 
tion in favor of fair trade, but that 
it does not feel it can oppose “ap- 
plication to the District of Colum- 
bia of what the Congress has de- 
termined to be national policy 
with respect to resale price main- 
tenance.” 

FTC’s statement conflicts direct- 
ly with the position previously 
taken by Assistant Attorney Gen- 
eral William Rogers, who argued 
that fair trade legislation previous- 
ly approved by Congress was 
merely “permissive” action au- 
thorizing individual states to do as 
they pleased. 


ae The Justice Department report 
firmly opposed the applieation of 
fair trade here, arguing that fair 
trade leads to price conspiracies 
and illegal forms of price fixing. 
The Assistant Attorney General 
argued that approval of fair trade 
in the district would be in con- 
flict with the philosophy of the 
anti-trust system. 

In its letter to the Senate com- 
mittee on District of Columbia af- 
fairs, FTC pointed out that FTC 
has historically opposed _ resale 
price nmaaintenance and issued com- 
plaints against it as early as 1917. 
The letter noted that in 1945 FTC 


jissued a voluminous report stating 
that fair trade results in higher 
prices and that in 1952 the com- 
mission opposed enactment of the 
McGuire Act. 

The commission’s new majority 
said in its letter: “If FTC were 
asked to comment on the relative 
merits of the principles embodied 
in various so-called fair trade 
laws, it is likely that its statement 
would parallel that of the past, but 
the question at this point is not one 
of policy. 


termined by Congress by the over- 
whelming vote of both houses,” 
FTC said. “The Miller-Tydings Re- 
sale Price Maintenance Act of 1937, 
and the McGuire Act of 1952 are 
now national policy as the expres- 
sed will of Congress. The question 
is whether or not such existing 
policy as applied in 45 states shall 
be applied also to the District of 
Columbia. 

“Strong arguments are made in 
support of the bill. Regardless of 
the correctness or wrongness, re- 
sale price maintenance exists in 
45 of the 48 states, including near- 
by Virginia and Maryland,’ FTC 
continued. “It is questionable that 
the merchants located at the seat 
of the federal government should 
be subjected to rules differing 
from those prevailing in the 
greater part of the nation at large. 
Even to those opposed to the prin- 
ciple of the so-called fair trade 
legislation, it appears that when a 
national policy has been estab- 
lished, such policy should be ap- 
plied to the District of Columbia as 
well as to the rest of the country.” 

In pressing for fair trade here, 
merchants have contended that 
Washington is becoming a haven 
for price-cutters, and that con- 
siderable mail order business in 
trademarked goods at reduced 
prices originates here. 


Two Name Long Advertising 
Long Advertising, San Francis- 

co, has been named to handle ad- 

vertising for KSAN-TV and Mario 


a “Policy in this field has been de- | 


ing and promotion, and Doc Lee, 


TARTAN TIME—Customers at Liggett’s Grand Central store who bought 
a bottle of Tartan sun tan lotion were entitled to a free snapshot of 
themselves, taken with the Tartan Girl, Pamela Reed. Apparently 
dazzled by Miss Reed are Leon Danco, in charge of Tartan advertis- 


drug promotion manager of Look 


magazine, which tied in with the offer. 


CuHicaco, July 14—Does a cen- 
tennial celebration pay off? Not 
many companies are in a position 
to even raise the question, but 
Steinway & Sons, New York, which 
began making pianos just 101 
years ago, is now able to answer 


Ads Fail to Appeal 
to Working Women, 
BofA Study Shows 


NEw York, July 14—A “neg- 
preme-n market with a disposable 
income of $53 billion has been dis- 
covered by the Bureau of Adver- 
tising, American Newspaper Pub- 
lishers Assn. 

The bureau said that six months 
of research indicates that “almost 
complete lack of attention is being 
given by many big advertisers” to 
working women, including some 
10,000,000 housewives who have 
outside jobs. 

Calling these women “prime 
prospects,” the BofA said the most 


‘overlooked of all factors “is the 


variation in the working women’s 
population from city to city and 
region to region.” 

In some cities, it said, the ratio 
of working housewives to the total 
population is about equal to the 
national average. Elsewhere, how- 
ever, the ratio ranges “all the way 
from 76% above the average to 
less than half the national figure.” 


“SAVE 36¢ 


Pr: 


wth for" TAZ... 
Sa | 
PURSE-SIZE—An introductory offer of 
a 36¢ saving will be used by Liqui- 
net beginning Aug. 3 to introduce 
its new 60¢ purse-size spray hair 
net in a squeeze bottle. Advertising 
will include newspapers, maga- 
zines, television, radio and busi-| 


ness papers. Ruthrauff & Ryan, jy respected merchants is to make 


Packing Co., both in San Francisco. 


Chicago, is the agency. 


Does Centennial Hoopla Pay Off? Steinway 
Dealers Find Theirs Worth the $500,000 


with a hearty “yes.” 

Nine months ago when Steinway 
began its huge hundredth-year 
publicity splurge the family-owned 
firm was fresh from a sales period 
of declining profit and a general 
feeling that “perhaps we were not 
aggressive enough” (AA, Oct. 19, 
653). 

This week, as Steinway and its 
dealers gathered at the National 
Assn. of Music Merchants conven- 
tion, the attitude was entirely dif- 
ferent. In exchange for its $500,000 
promotion—conducted by Robert 
S. Taplinger & Associates—the or- 
ganization had this picture to ad- 
mire: 


@ Sales on both retail and whole- 
sale levels showed a marked in- 
crease over previous years. A 
sharp upturn was first felt at the 
retail level during the final three 
months of 1953 by Steinway deal- 
ers. 

Many dealers, in fact, reported 
an over-all increase of as much as 
100% for the calendar year—de- 
spite a general sales decrease for 
the first nine months of the year. 
In other words, said Steinway, the 

(Continued on Page 75) 


Sees Advertising 
Threatened by 
Discount Houses 


CuHIcAGO, July 13—If discount 
houses continue to grow, they will 
eventually become a serious threat 
not only to retailers but to all na- 
tionally advertised products, John 
W. McPherrin, v.p. of Crowell-Col- 
‘ier Publishing Corp., and until 
last week publisher of American 
Magazine, told the National Assn. 
of Music Merchants here today. 

“If a few thousand irregular re- 
tail outlets offering discounts but 
no service can make it unprofit- 
able for the normal channels of 
distribution to handle nationally 
known merchandise,” he = said, 
“these retail outlets will eventual- 
ly become a threat not only to long 
established reputable merchants 
but to all who believe in national 
advertising.” 

At present there are only a few 
thousand discount houses in oper- 
ation, principally in larger cities, 
Mr. McPherrin said, and “fortun- 
ately for reputable merchants and 
national brands, the public is 
learning that good merchandise 
should be purchased at a fair price 
from reliable merchants who can 
be relied upon to make the product 
give complete satisfaction after 
the purchase has been made. 


= “Today the big problem of local- 


(Continued on Page 6) 
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Duff Sale Won't 
Halt Pillsbury 
Probe, FTC Says 


WASHINGTON, July 15—The Fed- 
‘eral Trade Commission ruled to- 
|day that the sale of the Duff food 
/mix line to Duff Baking Mix Corp.., 
Newark, has not excused Pillsbury 
Mills Inc., Minneapolis, from an- 
\swering charges that it entered 
‘into mergers designed to give it 
‘domination of the food mix busi- 
| ness. 

In a statement written by Com- 
'missioner Albert A. Carretta, the 
commission said it intends to con- 
|tinue its investigation of Pillsbury 
|and that if it finds that the origi- 
/nal purchase of Duff assets was 
‘illegal, it would not “be precluded 
\from taking steps to force Pills- 
bury to divest itself of the prop- 
|erties, whether such assets be then 
in the possession of the respond- 
'ent, or its successors in interest or 
assigns, including Duff Baking 
Mix Corp.” 

The commission said it would 
“look favorably” on a request from 
_Duff that it be permitted to par- 
|ticipate in further hearings into 
Pillsbury’s activities. 


® Today’s decision is the latest 
in the first major 
|test case brought by FTC under 
the “‘anti-merger” laws passed by 
Congress in 1950. 

Initially, the commission had 
charged on June 16, 1952, that 
|Pillsbury’s purchase of the Duff 
baking mix division of American 
Home Foods Inc. was one of two 
mergers which gave Pillsbury 
domination of the packaged mix 
business. On Dec. 21, 1953, the 
commission set aside a hearing 
examiner’s decision which would 
have dismissed the complaint. 

But on the same day FTC or- 
dered additional hearings, Pills- 
bury entered into an agreement 
to sell some of the assets of Amer- 
ican Home Foods to a newly or- 
ganized Duff Baking Mix Corp. 

As a result of today’s decision, 
FTC has instructed the examiner 
to study the contract which put 
Duff back into the mix business. 
The commission expressed a belief 
that the terms of sale did not con- 
stitute such a disposition of as- 
sets “as to render moot the viola- 
tions charged.” 


® According to the commission, 
the sale provided for a price of 
$750,000 of which $59,000 was paid 
upon the execution of the sale. 
The remainder was to be paid in 
the form of a surcharge assessed 
against all mixes manufactured 
for sale for Duff beginning in 1955 
and by the payment to Pillsbury 
of 50% of all annual net profits 
of Duff in excess of $75,000. 

For two years, Pillsbury is to 
furnish Duff’s mix requirements 
from its plant at Hamilton, O. 
Pillsbury is to have the option of 
manufacturing Duff-labeled mixes 
to conform to current formulas 
used for Pillsbury-labeled mixes. 
Pillsbury also is to have the op- 
tion of changing dimensions of 
Duff packages to those used in 
packaging Pillsbury-labeled mix- 
es. Until payment of $500,000 on 
the purchase price, Duff cannot 
divest itself of assets without 
written consent of Pillsbury. 


Waldman Moves, Adds Three 


Harvey Waldman & Associates, 
Los Angeles agency, has moved to 
larger quarters at 1161 W. Olympic 
Blvd. The agency has been named 
to handle advertising for three 
California companies: Cadmium 
Battery Corp. and Leslie Ann of 
California, both of Los Angeles, 
and Balboa Originals, Santa Ana. 
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Drug Stores Use 
9¢ Sale to Boost 
Pocket Book Sales 


New York, July 14—The pocket 
book industry—where millions of 
volumes annually are returned un- 
sold—saw a new merchandising 
twist yesterday when Whelan’s 
Drug Stores took a full page in 
the New York News to offer 822,- 
364 copies of 32 titles at 9¢ each. 
The books, put out by Universal 
Publishing Co., originally were 
sold at 50¢ each. 

The “complete, unexpurgated 
editions” included titles like ‘“‘Con- 
cubine,” “Savage Mistress,” ‘““Rox- 
ana,” “Aphrodite’s Lover,” ‘“Ma- 
demoiselie De Maupin” and “Bulls, 
Blood & Passion.” 

Whelan’s reported today that it 
was unable to say specifically how 
the sale was going, but “‘the stores 
we've checked report the books 
moving very well.” 

No one answered the telephone 
at Universal, but elsewhere in the 
industry it was learned that the 
32 titles comprise a series that 
Universal closed out last Decem- 
ber or January. The books, printed 
on somewhat pulpier paper than 
the average pocket books, are big- 
ger in size. Whelan’s is offering 
them at 9¢ straight, six for 49¢ or 
12 for 95¢. 


POCKET BOOKS TESTS 


MICHIGAN CENSORSHIP 

Detroit, July 14—Pocket Books 
Inc. is involved in a pre-arranged 
case designed to test the authority 
of a Michigan police censor. 

Alfred E. Butler, district sales 
representative for Pocket Books, 
sold a copy of “The Devil Rides 
Outside,” by John H. Griffin, to 
Herbert Case, Detroit police cen- 
sor. 

Mr. Butler was then charged 
with violation of a state law which 
forbids the sale of paperbound 
books which tend to “corrupt the 
morals of youth.” He was fined 
$100 when a judge found the book 
to be “obscene, immoral, lewd and 
lascivious.” 

An appeal is planned to the state 
supreme court. 


Straw Hat Maker 
Turns to Rum for 
New Fashion Trend 


DANBURY, CONN., July 14—Next 
spring you gents who ask for either 
Bacardi or Ronrico may find it 
going to your head. 

Not that the liquor will be more 
potent, only that Lee & Disney 
straw hats will then come in 
shades based on rums of Puerto 
Rico, including Bacardi and Ron- 
rico, Don-Q, Columbus and Mar- 
aca. 

Seems when it comes to skim-- 
mers, men are chumps for the 
fashionable. Emanuel A. Korchnoy, 
v.p. in charge of sales and adver- 
tising for Frank H. Lee Co., didn’t 
put it so bluntly. He simply said, 
“Fashion has turned straw into 
gold.” 

Mr. Korchnoy isn’t the only one 
who likes gold. That’s why next 
year’s best-selling katies are being 
readied in those ruminiscent dark- 
er gold shades. Mr. Korchnoy 
again: “Not every man who buys 
will admit it, but eight out of ten 
men are sold on style. Men in- 


creasingly are buying hats for) 


compliments.” 


s Mr. Korchnoy said it was em- 
phasis on fashion, especially colors, 
materials and shape, 
1954 the best straw hat season in 
20 years. Lee’s sales are 12% above 
last year. 


“The interest in new fashion 


straws,” chimed in James B. Lee, | 


president, “was far beyond any- 
thing we anticipated. National ad- 


(Continued on Page 71) 
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WASHINGTON, July 16—‘“‘The 
most important air-conditioning 
news of 1954’ has resulted in a 
complaint filed with the Federal 
Trade Commission. . 

The beef has been registered by 
W. B. Watterson, president of Air 
Maze Corp., Cleveland, and head 
of the Air Filter Institute. Subject 
of the complaint is Hotpoint Co., 
Chicago, for its advertising in 
June and July issues of The New 
Yorker and Time. 

The commission has refused to 
comment on the matter, but Mr. 
Watterson confirmed to AA that 
he filed the complaint ‘a week or 
so ago” after seeing a Hotpoint 
color spread in the June 21 Time. 


= Headed: “The most important 
air-conditioning news of 1954,” the 
ad proclaims that the “New Hot- 
point electronic filter traps 102% 
more dust, dirt, pollen than any 
other room air conditioner.” 

This, Mr. Watterson indicated, 
he objects to because the Air Fil- 
ter Institute—trade association of 
filter equipment manufacturers— 
believes the Hotpoint filter (1) is 
non-electronic and (2) probably 
doesn’t trap 102% more dust, dirt, 
etc., than any other cooler or any 
other filter. 

Other ads in Time and The New 
Yorker state that “only Hotpoint 
has the new electronic filter that 
is 102% more effective than any 
other in trapping dust, dirt and 
pollen.” The ads also carry the 
logo, ‘Hotpoint the air conditioner 
with the electronic filter.” 


s (Engineers, if not admen, use 


that made} 


“the term “electronic filter” occa- 
sionally as a reference to elec- 
tronic precipitators. These devices 
cost a minimum of $300 and trap 
dust much the same way a tele- 
vision picture tube “magnetizes” 


JOHN A. WOOD has been named gen- 
eral sales manager of the new Tap- 
a-Cola division of Pabst Brewing 
|Co. He was formerly a sales ex- 


The Most important - 


Air-Conditioning News of 194 


Blectronic Fill 
Traps 


ELECTRONIC?—This color spread in the June 21 Time inspired a com- 

plaint to the Federal Trade Commission that the Hotpoint “electron- 

ic” filter is neither electronic nor 102% more effective as claimed 
in the copy. 


FTC Asked to Decide How Electronic 
Is Hotpoint's ‘Electronic Filter 


dust when high-voltage current 
passes through the tube.) 

Meanwhile, a Hotpoint spokes- 
man told AA that the General 
Electric division has not heard 
from FTC about Mr. Watterson’s 
complaint. 

The spokesman explained that 
the filter in question is a woven 
plastic mesh that “works like rub- 
bing a comb.” Air passing through 
the filter generates a static elec- 
tricity charge, he said, and this is 
supposed to help trap the impuri- 
ties. 

Tests by Hotpoint engineers, the 
spokesman said, showed that the 
filter picked up “one and a half 
times as much” as glass fiber fil- 
ters. How the company’s advertis- 
ing department arrived at precise- 
ly 102%, he didn’t know. 

Gordon G. Hurt, Hotpoint’s for- 
mer advertising manager who re- 
signed July 1 in a realignment of 
the marketing setup which the 
company emphasizes is unrelated 
to the filter ad hassle, was un- 
available for comment. 


Reynolds Moves TV 
Account to Frank, 
Buchanan Agencies 


LOUISVILLE, July 14—Reynolds 
Metals Co. television advertising 
will be handled equally by Clinton 
E. Frank Inc., Chicago, and Bu- 
chanan & Co., New York, effective 
Oct. 1. 

Frank will be responsible for 
time and production of commer- 
cials and Buchanan will handle 
the talent end of shows. Both agen- 
cies now have other parts of the 
Reynolds account. Television ad- 
vertising has been handled for the 
past two years by Russel M. Seeds 
Co., Chicago. 

Reynolds has renewed its con- 
tract for “Mister Peepers” (NBC- 
TV) and has purchased three NBC 
color spectaculars. The 12-hour 
colorcasts will be aired Dec. 5, 
Feb. 27 and June 19. Last year the 
company spent $1,231,545 on tele- 
vision, according to Publishers In-: 
formation Bureau. The NBC color- 
casts are expected to cost about 
$300,000 each. 


» | Meltzer Opens L. A. Office 


Richard N. Meltzer Advertising, 


i\San_ Francisco, 
|\Los Angeles branch office at 6363 


has opened a 


Wilshire Blvd. The office and all 
the agency’s accounts in the South- 
ern California area will be under 
the direction of Thomas W. Lowey, 
‘former advertising manager of 
|Lucky Stores and Pacific Coast 


Electric Products. 


‘Biggest Ever’ Ad 
Budget Will Launch 


New Toni Cleanser 


CuHicaGco, July 13—Toni Co. di- 
vision of Gillette Co., which until 
this year had produced only hair 
preparations, has taken its second 
plunge into the crowded cosmetic 
field in the space of two months. 

First it was a new lipstick—Viv 
—which Toni announced in May 
(AA, May 24), promising to intro- 
duce it on the market Aug. 15 
with a $5,000,000 advertising bang, 
through Leo Burnett Co. 

Now, as announced today by 
R. N. W. Harris, president of the 
division, Toni will introduce a face 
cleanser—Deep Magic—on the 
same mid-August date, and with a 
similar promotional explosion un- 
der the direction of Weiss & Geller, 
which should cost a good $2,000,000 
by year’s end. 


® In fact, for the first year of pro- 
motion, Toni predicts that Deep 
Magic will be supported by the 
largest advertising appropriation 
ever placed on a facial cleanser. 
Copy theme for the water-and-oil 
preparation will be: “Cleans the 
skin up to three times cleaner than 
soaps or creams.” 

Toni was keeping its ad plans 
a careful secret as it got ready for 
an invasion of the tricky, $50,000,- 
000 facials field. But it was known 
that between mid-August and the 
end of the year it would spend, 
aside from production costs, about 
$400,000 in print media and $1,- 
500,000 in radio and television. 

The print schedule, Toni said, 
will include general weekly maga- 
zines, romance and fashion publi- 
cations, women’s service books and 
newspaper supplements. The new 
product will also “participate” in 
Toni’s big, recently shaken-up 
(AA, May 24) radio-tv lineup. 


® According to extensive market 
tests conducted by Toni before 
launching the new product, Deep 
Magic ought to be able to launch 
itself. In national consumer “use” 
tests, participants favored Deep 
Magic over their current favorites 
in about 68% of the cases, says 
Toni. 

For this reason perhaps, Mr. 
Harris seemed confident that Deep 
Magic could find a toe-hold. Not- 
ing that at present 65% of Amer-: 
ican women use some type of facial 
cleanser, he went on to predict that 
“this product will expand the total 
market substantially.” 

The new beauty discovery will 
be presented in a white tear- 
shaped glass bottle with a cerise 
cap and logotype. It will be mar- 
keted in two sizes: three ounces for 
60¢ and six ounces for $1. 


Cincinnati NIAA Elects 


William A. Schonenberger, sales 
promotion manager of Cincinnati 
Industries, has been elected presi- 
dent of the Cincinnati Industrial 
Advertisers Assn. Other new of- 
ficers are Alexander Stolley, Far- 
son, Huff & Northlich, Ist v.p.; 
Louis Wiegand, Cincinnati Lathe 
& Tool Co., 2nd v.p., and Charles S. 
Marsh, Nielsen Lithographing Co., 
secretary-treasurer. 


PR Companies Merge 

Theodore R. Sills & Co. and 
Manning & Kafka, New York pub- 
lic relations companies, have affil- 
iated. Farley Manning and Roger 
Kafka last month left Dudley, An- 
derson & Yutzy to start their own 
company. The affiliated company 
will take the Sills name. 


Miss Brown Joins Agency 
June J. Brown has been ap- 
pointed production director of 
Marthens, Galloway & Simms, 
| Chicago. Miss Brown formerly was 
co-editor of Electric Appliance 


ecutive with General Mills. He will advertising manager of Sylvania| Service News and managing editor 
make his headquarters in Chicago. 


of American Hairdresser. 


Mogul and Radio 
Reps Trade Licks - 
at Peace Parley 


NEw York, July [3—Emil Mogul 
Co. invited station representatives 
to a cocktail meeting today to clear 
up “misunderstandings” that have 
arisen concerning the agency’s ra- 
dio operation. 

In recent months some major 
representatives have warned their 
stations to be on the outlook fer 
Mogul men who might try to buy 
direct from the stations at a local 
rate for national accounts which 
are not “entitled” to local rates. 

Earlier, a station representative’s 
confidential bulletin relayed a re- 
port that the agency had four men 
out on the road to buy time di- 
rectly from the stations in what 
was believed to be a rate-cut oper-: 
ation. 


# At the Mogul party the talk— 
much of it spirited, but none of it 
heated—went on for more than 
two hours, and when the meeting 
broke up, there seemed little in- 
dication that the situation had been 
clarified. 

Mr. Mogul, who heads the agen- 
cy, got the meeting under way 
with a 30-minute “background 
talk” on Emil Mogul Co., which 
this year will bill $6,000,000—75% 
of it in air media, 50% of it in 
spot radio and tv. , 

He said candidly that this was 
bought at the retail rate—if a sta- 
tion had a retail rate—for National 
Shoes, a “bonafide retail opera- 
tion” and for Rayco seat covers, an 
even “more bonafide retail opera- 
tion.” 


= In every case when shopping for 
radio and tv, the agency considers 
it its job to get the best possible 
buy for its clients. “Every execu- 
tive, every account man is eut all 
the time, contacting clients, dis- 
(Continued on Page 74) 


Survey Shows TV 
Was Not Decisive 


in Ike’s Election 


Oxrorpb, O., July 14—Although 
television was not decisive in de- 
ciding the outcome of the 1952 
presidential election campaign, it 
did have an over-all effect on the 
number of votes cast for each can- 
didate, according to a Miami Uni- 
versity survey. 

The survey, conducted among 
voters in the Ohio Valley, was 
made under a $10,000 grant by 
Crosley Broadcasting Co., Cincin- 
nati. Crosley sponsored similar 
surveys which were conducted by 
Xavier University, Cincinnati, and 
the University of Cincinnati. 

Adlai Stevenson, the survey 
says, made his greatest gains dur- 
ing the last month of the campaign 
when he appeared on bi-weekly tv 
broadcasts, while President Eisen- 
hower was on a western whistle- 
stop campaign. 


a But the report points out that 
at this stage of the race, anyway, 
President Eisenhower already had 
enough strength to win the Ohio 
Valley vote. 

The study also indicates that the 
campaign tv viewing dropped off 
between the end of the conventions 
and the final 10 days of the cam- 
paign. Vice-President Richard 
Nixon’s financial speech attracted 
the largest audience of any routine 
tv appearance by a political leader. 
On occasions, 50,000,000 to 60,000,- 
000 viewers watched the candi- 
dates on tv. 

The report disclosed that most of 
the voters who watched tv gave 
more attention to personalities 


than issues. 
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Siragusa Predicts 
21” Color Sets in 
Time for Christmas 


(Continued from Page 1) 
round color tube are priced from 
$900 to $1,000” (roughly the pro- | 
posed market price for the Motor- | 
ola line), and added that “produc- | 


tion economies” should enable! 


b&w down to the initial cost of 10” 
sets in only three years’ time.” 


a Listeners burning with curios- 
ity about the composition of Mr. 
Siragusa’s new se t—especially, 
whose tube would go into it—got 


‘no help from him or his Admiral 


colleagues. They had no further 
comment, and Mr. Siragusa him- 
self even refrained from stating 
explicitly that Admiral would be 


manufacturers to offer the mystery ‘marketing the new marvel. 


set for less than that. 

On the other hand, the Admiral | 
head guessed that it will be two or. 
three years before full-screen color | 


Inside sources in the industry, 
however, said flatly that the Ad- 
‘miral chief was referring to a tube 
‘which RCA is readying for produc- 


price he considered necessary for | tube as a “new and improved” 21” 


mass-market selling. 


‘tri-color tv kinescope which af- 


“In the meantime,” he informed fords a picture area of 250 square 


the brokers, “you may see small 
screen color sets offered for as low | 


as $500. But it is questionable in| 


inches. 
RCA promised to demonstrate 
the new tube and a new color re- 


my mind whether the public will |ceiver chassis with “greatly sim- 


buy small-screen color 
quantity. . 
true because people will remember | 
the miraculous job the industry | 


in any 


did in bringing the price of 21”) ‘short neck allowing it to fit into obsolete” all previous efforts. 


plified circuitry” on Sept. 15. (Mr. 


I think this is especially Siragusa also spoke of “simpler 
circuitry” and added that the tube | 


he had in mind would have a. 


‘Motorola line, Zenith added point- 
‘edly that “ 


j;about Mr. Siragusa’s set was that, 


perimental, “ 
sets can be sold as low as $500, the tion. RCA today announced the. 


the color pro le. And in another 


) RCA said the 
. of its new tube 
') manufacturers. 


a smaller cabi: 
introductory p: 
would be $175 


® Both Zenith ard Motorola, Ad- 
miral’s chief © cal competitors, 
were mystific' (Some Motorola 
officials, in f \, seemed to view 
the whole thi , as an attempt to 
rub some of he glamor off of 
Motorola’s ne 19” offering.) 


Zenith Rad Corp., which yes- 
terday demo trated a color set 
with a 21” ; :tangular tube—the 


largest show. 
that its own ) 


so far—emphasized 
>w set is strictly ex- 
ne more step” in the 
search for a practical solution to 


implied poke ai the ready-to-sell 


svery color tube to 
reach the merket so far is largely 
developmental in nature and is 
likely to be superseded...” 
Meanwhile, the only thing sure 


if actually ready by Christmas, it 
would, as he said, “unquestionably 


1,310,000 


IOWA PEOPLE 


read THE 


DES MOINES SUNDAY 


REGISTER 
(more than 500,000 copies) 


| 
| 
| 
} 


Advertising Age, July 19, 1954 


Business census money is turned | 
down by the House appropria- | 
tions committee, the same group 
that okayed legislation author- 
izing the survey 


Newspaper ads for regular cigarets 
drop sharply as the cancer scare 
rises, but the spending for filter 
brands increases to make up 
over half the loss 

Justice Department and FTC disa- 
gree on whether Washington 
should have fair trade laws; 
Judge Barnes cites survey show- 
ing capital prices are lower than 
BOE WOME. ois 66 <b sa haus Page 2 

Bare foot becomes the trademark 
of a $26,000,000 business in the 
50 years since Dr. William Scholl 
tossed a footbone on a desk to 
sell arch supports ...... Page 2 

“Electronic” air filter claims by 
Hotpoint are the subject of a 
complaint filed with the Feder- 
al Trade Commission by the 
head of the- Air Filter Insti- 
tute 

Station reps and Emil Mogul mo- 
guls meet at a peace parley, but 
the reps remain unhappy over 
the agency’s buying time direct 
at the retail rate where it 
can 

Weariness and desire for a “fresh 
approach” causes agency switch- 
es, but “weariness” also affects 
ad managers, sales managers and 
presidents, AA observes in an 
editorial 

| Calorie battle is joined by the Tea 
Council with the announcement 
that it has discovered that tea 
has the least calories of all, and, 
of course, fewer than cof- 


RE sey cee eee Page 36 
Five 1,000-family panels are lined 
up by Market Facts for a new 
subsidiary to conduct controlled 
mail surveys of consumer pref- 
erences 


Aim propaganda at young girls to 
convince them hats have glamor, 
NRDGA executive advises hat- 
ters in talk on how to boost 
sales 


Wilson & Co. will use the largest 


campaign in its history for a 
ham, bacon and_ frankfurter 


drive with the theme, “It’s 
hard to wait when it’s Wil- 
WE wha Sates kaa ee mand Page 39 


Supermarket shoppers are making 
more and more decisions in the 
store, forgetting about shopping 
lists, du Pont survey _indi- 
cates 

Upside down drink will be intro- 
duced in Pittsburgh with the 
brand name inverted so drinkers 
can read it while downing the 
contents 

Wholesale drug profit ratios drop 
for the third consecutive year, 
despite higher sales and also a 
bigger gross, according to the 
National Wholesale Druggists 
Assn. 


Negro market shows a pronounced 
shift to straight whisky and a 
lower total purchase, Ebony and 
Jet report after a check of bars 
and package stores ..... Page 64 

Ownership rights of broadcast ma- 
terial in the air are not settled, 
FCC comments in decision re- 
jecting complaints against con- 
struction of a microwave relay 


REGULAR FEATURES 


| Advertising Market Place ....74 
Chain Store Sales ............ 60 
|Coming Conventions ......... 61 
| Creative Man’s Corner ...... 48 
| Dept. Store Sales ............ 57 
EN Te CLONE REET ETE 12 
Employe Relations ........... 50 
Eye and Ear Dept. ........... 47 
Getting Personal ............ 32 
| Looking at Retail Ads ........ 50 


and they buy — buy — buy! 


93% own a washing machine— 94% have a mechanical 
refrigerator —99% boast a modern range — 


70% own their homes 


980,000 read NO OTHER Sunday Newspaper. 


. . . as reported by the Advertising Research Foundation in its first 
statewide audience study of 14 Sunday newspapers circulating in Iowa. 


For complete facts on where these people live, what 
they earn, what they own, see “A Study of The 
Des Moines Sunday Register Audience in Iowa.” For 
details on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd Street, 
New York 36, New York. 


THE DES MOINES SUNDAY REGISTER 


.-.an "A" Schedule Newspaper in an “A-I" Market 
GARDNER COWLES, President 


ERR ere vee Page 68 
Merchandising Ideas ........ 63 
NE bce Se dca eed ces 24, 73 
On the Merchandising Front . .48 
Photographic Review ........ 66 
Production Tips ............. 47 
EE a 12 
Salesense in Advertising ..... 47 
This Week in Washington ... .62 
Voice of the Advertiser ...... 52 
What They’re Saying .:...... 12 


James M. LeGate, General Manager 


5,000 WATTS + G10 KC - NBC Afiliate 


National Rep., George P. Hollingbery Co 


air traffic increases 


f\are further proof that 


— MIAMI 


owing Key Markey 


Last year, Miami was the nation’s 


No. 1 Port of Entry for air passengers 

from foreign shores... 
nation in total number of plane movements ! 
And, the first four months of '54 already show 
number of passengers up 15.5%, Air Cargo up 
7.5%, Air Mail up 14.9% ! Kinda’ bears us out 
that they keep flocking in... 


and ranked 2nd in the 


not only on 
wheels and rails, but on wings, too ! 


Call your Hollingbery Man and let him tell you 
what a whale of a job WIOD's doing every 
day in this newest of all Key Markets ! 
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Sponsors buy | 
by-the-year 
on WOWO! 


& 

& 

% 
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National and local clients sell BIG 
on WOWO ... morning, noon and 
night . . . fifty-two weeks of the 
year! So they buy fifty-two weeks of 
the year! You’ll never get a better 
buy in this high buying-income 
Ohio-Indiana-Michigan market. 
Buy us and see! 


For information about best buys 
and frequency discounts, call H. D. 
‘Tommy’? Longsworth, WOWO 
Sales Manager, Fort Wayne, 
Anthony 2136, or Eldon Campbell, 
WBC National Sales Manager, 
PLaza 1-2700, New York. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


wowo, Fort Wayne; WBZ-WBZA * WBZ-TV, 
Boston; KYW * WPTZ (TV), Philadelphia; 
KDKA, Pittsburgh; KExX, Portland, Oregon 


National Representatives: FREE & PETERS, INC. 
444 Madison Avenue, New York 22, N.Y. 


WITNESS: 7 


NEW 52-WEEK CONTRACTS 


5:45-6:00 A.M. 
Tuesday, Thursday 
Keystone Steel & Wire 
(Red Brand Fence) 


6:00-6:15 A.M. 
Monday, Wednesday, Friday 
Ralston-Purina Company 


7:20-7:25 A.M. 
Monday, Wednesday, Friday 
Funk Brothers Hybrid Seed Corn 


8:00-8:15 A.M. 
Tuesday, Thursday 
Parrott Packing Company 


11:00-11:15 A.M. 
Monday through Friday 
Procter & Gamble (Cheer) 


12:45-12:55 P.M. 
Wednesday, Friday 
DeKalb Agriculture 


10:30-11:00 P.M. 


Monday, Wednesday, Friday 
Falstaff Beer 
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Sees Adve: ising 


You'll find it’s child play, when you use | Threatene by 
Candy Industry, to build bigger sales to i » Y 
candy makers. Advertisers in Candy Industry Discount H ouses 
reach and influence more customers — in (Continued 
over 2,500 confectionery plants — than 
a combination of the two value of servi 
runner-up publications reaches. | after the purch 


CANDY INDUSTRY 


Audited Circulation—6,262 
Don Gussow Publications, Inc. 


18 E. 49th St.. N. Y.17, N.Y. 

PLaza 9-5245 

Information headquarters for the billion-dollar 
industries they serve—‘Candy Industry,” 


“The Candy Industry Catalog and 
Formula Book,” and “Bottling Industry.” | 


“happy 
talk” 


rom Page 2) 


business with 


have any sen 


|help the public come to this con-| 


clusion because if these irregular 
'retail outlets offering nothing but 


= 


Advertising Age, July 19, 1954 


“Many of the country’s foremost 


manufacturers have tried desper- 
ately to 


remedy the situation 


discounts were to get most of the|caused by discount houses,” Mr. 
_volume, there will be little nation- | Holbrook said, “but the ‘outlaws’ 


al advertising in the future.” 


sure that all pe. le understand the | DISCOUNT HOUSES HERE 
and satisfaction) TO STAY: HOLBROOK 
e. These good re- 


tailers must e phasize their in- | discount house situation will never 
'tegrity and res onsibility. ..Today, 
as a nation, w are refusing to do 


ATLANTIC City, July 14—The 


be solved completely because it is 
too much a part of modern mer- 


ommunist nations | chandising. 
because we dc not feel that they 


This opinion was expressed here 


: of responsibility |tonight by Harry J. Holbrook, v.p. 
|or integrity. It would be wise for |in charge of marketing for Peerless 
| the public to a: opt the same policy | Electric Inc., New York manufac- 
in their choice of retail merchants. |turer of Broil-Quik rotisseries, be- 
“And it is w'se for everyone who |fore the National Federation of 


| believes in na ional advertising to | Housewares Clubs. 


On February 21st, 1953, in the pages of The New Yorker, a new 
name flashed across our skyline... Britain’s Hawker Siddeley 
Group, “Pioneer and World Leader in Aviation.” 


The New Yorker is the only American consumer magazine 
to carry these stirring messages about “The Hawker Hunter” 
and “The Sea Hawk,” jet fighters extraordinary. Why? The 
Hawker Siddeley interests put it this way, “The New Yorker 
is the one publication most likely to inform and influence the 
financial and industrial leaders of America.” 


Did it? A recent story in Advertising Age states, “Is the cam- 
paign selling anything besides intangible good will? There is 
nothing intangible about the $150,000,000 contract for Hawker 
Siddeley’s Hunter and Sea Hawk aircraft recently placed as 
part of the United States off-shore procurement program.” 


Have you an idea to launch? 


THE 


NEW YORKER 


25 WEST 43xp ST., NEW YORK 36, N.Y. 


sells the people other people follow 


‘live on 
‘has tried extensive legal action 


... One manufacturer who 


claims that each lawsuit against a 
fair trade violator costs a mini- 
mum of $1,500.” 


a Only the consumer can decide 
whether or not manufacturers sup- 
porting fair trade are fighting a 
losing battle, Mr. Holbrook said. 
If consumers forego “such serv- 
ices as demonstrations, easy credit 
and product servicing” to buy ata 
lower price from discount houses, 
then discount houses will continue 
to flourish, he added. 

Mr. Holbrook admitted that- 
trans-shipping and discount houses 
have accelerated: distribution and 
sale of the Peerless line of Broil- 


|Quik cooking appliances. 


“If we had decided to police our 
distribution and sell only to dealers 
that would adhere to the suggested 


per list, I doubt whether we 


would have survived in the early 
tough going,” he said. 

With its products established, 
Mr. Holbrook said, ‘‘Peerless has 
approached the problem of ‘boot- 
leg selling’ by setting up a realistic 
one price standard for all distrib- 
utors. The designated list price is 
then nationally acvertised, which 
prevents dealers and distributors 
from inflating it to the point where 
the product is out of the reach of 
the volume market.” 


Hartford Agency Incorporates 

Edward W. Robotham and Dex- 
ter B. Peck, partners in Edward 
W. Robotham & Co., Hartford, 
have reorganized the agency as a 
corporation under the name Robo- 
tham & Peck Inc. Officers are Mr. 
Robotham, president and treasurer; 
Mr. Peck, exec. v.p. and secretary; 
William S. Robotham, v.p., and 
Edward G. Adams and Richard F. 
Augur, v.p.s. 


‘True’ Names Odishoo, Ponic 

Sam Odishoo, formerly with 
Scolaro, Meeker & Scott, and John 
Ponic, last with Everywoman’s 
Magazine, have joined the Chicago 
sales staff of True. 


Vodneck to Hicks & Greist 
| Joseph A. Vodneck, formerly 
| with Elwood J. Robinson Inc., has 
joined Hicks & Griest, New York, 
asa copywriter. 


New! New! 
Sunbonded 
DAY-GLO 


Lasts twice as long! 


Now your 24-sheet 


showings will retain 
their brightness at 


least twice as long 


when you specify 
new Sunbonded 


DAY-GLO. 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 
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quote. The very fact that some- 


thing is Hin The Saturday Evening Post” 
makes it news and makes it authoritative. 
As a result, the Post is, week after week, 
probably the most quoted magazine 

in the world. That’s important to every 
one of its advertisers. For the magazine 
that people trust editorially is the place 
where they trust advertidna, too, and 


the one place where [POST = 


July 17, 1954 — 15° 


OW — Tuesday 
N \s Post Day 


advertising does the 
best. The Post gets to 


the heart of America. 


A CURTIS MAGAZINE 
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’‘Prurient’ Lose as 
Post Office Bans 


Marilyn’‘s Calendar 


New York, July 15—That full- | 
color calendar featuring Marilyn | 
Monroe, in the flesh, has been | 
barred from the mails by the Post 
Office, which found it “sexually 
provocative and lustfully stimulat- 
ing.” 

An order to the New York post- 
master has him returning to send- 
ers all mail addressed to Sterling | 


| Specialties, whose advertising of 
_ the Monroe nude, the Post Office 


| said, made it clear the calen-| 


dar was intended to appeal “to 


the prurient and the _ salacious- 
‘minded. af 


Sterling was also charged with 


“false and fraudulent representa-_ 
in advertising a “Marilyn 


tions” 
Monroe Art Collection” that was 


supposed to show Marilyn in the 


nude. This wasn’t so, reported the 
Post Office, which found the col- 
lection to contain photos in which 
la belle Monroe appeared “in 
ample dress.” 


\search of C dner 
'Co., St. Louis 


America's 


FOREMOST 
|| TOY TRADE 


Magazine 


Only ABC Toy Paper 
Oldest in Field 
Leads in Lineage 


Write for New Market 
Data Folder 
McCREADY PUBLISHING 
71 W. 23rd WN, Y¥. 10 


{porate dolla: 
|method base: 
|expenditures, beginning next Jan- 


Also banned «:° obscene were 


| Sterling’ s “Sex Sooks,” bearing 
| the name of D. ‘) Cauldwell, M.D., 
as author. 


Schulenburg |: ns Ridgeway 
E.A.W. Schu'. burg, former v.p. 
and director media and re- 
Advertising 
vith which he was 
ore than 46 years, 
d v.p. and a mem- 
‘utive committee of 
vertising Co., St. 


affiliated for 
has been nar 
ber of the ex 
Ridgeway A 
Louis. 


Dell Combir 2s Discounts 

Dell Publis iting Co., New York, 
will combine frequency and cor- 
discounts into one 
on corporate dollar 


uary. Discounts range from 1.5% 
for expenditures between $10,000 
and $20,000 to 15% for more than 
$400,000. 


Wheeler-Kight Moves Oftice 
Wheeler-Kight & Gainey, Co- 


lumbus, O., has moved to larger 
quarters at 975 S. High St. 


Advertising Age, July 19, 1954 


K&E Interviewers Prod Housewives’ 
Memories with Game of ‘Nickel Ante’ 


(Continued from Page 1) 
question, the interviewer asked her 
to describe in detail the ads that 
ran in the book. Aided as well as 
unaided recall is used, and for 
every specific detail described, the 
respondent receives 5¢. 

Theoretically, the respondent can 
win as much as $10 in the course of 
an interview. To date, some have 
won as much as $6.80. 


® Giving a nickel for every correct 
answer, Mr. Ule feels, provides a 
strong incentive to cooperate with 
the researcher instead of wishing 
the interview would end and it 
also helps establish rapport be- 
tween the two. As she sees the pile 
of nickels grow before her eyes, 
the respondent gets a feeling of 
playing a game rather than per- 
forming a chore. 

Such a feeling is particularly 
necessary for this type of time- 


NATION AL 
Highway Advertising 


reaches 90% of the 


NATIONAL Highway Advertising exposes your brand name and dealer’s name to 90% of your 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, 
which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 
N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! 


trading area! 


-) 


* 


NATION AL 


Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 
NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 
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KENTON © ECEHARDT INC 


‘BREAKAWAY’—This is the first page 
of the questionnaire now being 
used by Kenyon & Eckhardt in a 
new magazine readership study. 


consuming interview which can 
last as long as two hours. Other 
drawbacks to the project are its 
high cost, the problem of getting 
qualified respondents and the need 
for extremely patient interviewers. 
Three interviews a day is consid- 
ered “pretty good.” 

Built into the 47-page question- 
naire used by the researchers are 
devices to test the respondent’s 
memory, the degree to which she is 
experimentally and non-experi- 
mentally oriented and her degree 
of inherent interest in certain com- 
modities—all aimed at setting up 
control factors. 


= Operating in the upper-60% in- 
come group, the interviewers have 
questioned more than 400 women 
so far—including 100 used for the 
pilot study—and will speak with 
about 200 more before the field 
work is completed in a week or so. 
Two metropolitan areas are being 
tested, through a random house- 
to-house sample by 15 highly- 
trained interviewers. 

Several months of internal proc- 
essing, qualitatively as well as 
quantitatively, will be necessary 
before the findings will be re- 
leased. When ready, they will be 
published exclusively in ADVERTIS- 
ING AGE. 

It is Mr. Ule’s hope that the 
results of the project will show 
that many things long regarded as 
truth are not quite so true, and 
vice versa. For example, on the 


ings, it may be that print advertis- 
ing is far more important as a me- 
dium of communication than had 
ever been believed. 


Michael Electric to Wexton 


Michael Electric Co., New Hav- 
en, has named Wexton Co., New 
York, to handle advertising for 
its electric hand driers. 


Easy To Read 


One reason why the Orlando, Fla. 
papers have such large and produc- 
tive circulations is because they are 
easier to read. 

The Chicago Tribune big body type 
had hardly been placed on the mar- 
ket before the Orlando papers ordered 
it. 

We are the only Florida papers us- 
ing such a big easy-to-see type. 

There are a lot of old people in 
Florida. They read papers and they 
spend money too, We just want to 
make our papers the most convenient, 
the most popular of any in the state. 


Orlando Sentinei-Star 
Orlando, Florida 


Nat. Rep. Burke, Kuipers & Mahoney 
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*AVERAGE ABC CIRCULATION 
FOR SIX MONTHS ENDING 
MARCH 31, 1954 


The Fort Worth Star-Telegram 
has long been a leader 
in newspaper circulation in Texas 


This leadership continues to grow, and as it does more readers become prospective 
customers for advertised products. 


Since the ABC Publishers Statement for September 30, 1953, the circulation of the 
Daily Star-Telegram (morning and evening combined) has increased 4,811. During 


the same period Sunday circulation has increased 10,258. Latest figures based on 
ABC Publisher’s Statement for March 31, 1954. 


It is easy to understand why the circulation of the Star-Telegram has continued to 
mark up substantial increases in both Daily and Sunday circulation when you realize 
that the Fort Worth Market has shown outstanding growth in population. Sales 
Management estimates that 2,008,400 people live within the Fort Worth market. 
Of this number 458,300 reside in the Metropolitan area. 


The Fort Worth Star-Telegram is an influencing factor in the minds of these people. 
They look to the Star-Telegram for news and your advertised products. 


A 


AMON G. CARTER, Publisher 


RIER, JR., President and Nationol Ac iil . FORT WORTH 


ForT WoRTH STAR-TELEGRAM 


“Where the West Begins” 


LARGEST CIRCULATION IN TEXAS 
Without the Use of Contests, Schemes or Premiums...” Just a Good Newspaper” 
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NEWSSTAND SALES 


2nd 6 Months Averages 


First Quarter 


cr 


1950 1951 


1952 


1953 


1954* 


Ladies’ Home Journal 


Saturday Evening Post 


Better 
Homes & Gardens 


McCall's 


True Confessions 


Woman's 
Home Companion 


Life 


Look 


True 


Recently we published an ad 
which showed how True Story had 
moved from 10th place in 1950 to 
6th place in the second six months 
of 1953. Now we are pleased to 
report that True Story has jumped 


*Source: Publishers Interim Statement to ABC. Period ending March 31, 1954 


up again—to a solid 5th place in 


newsstand sales. And newsstand 


sales are voluntary sales...a true 


measure of a magazine’s vitality 


and reader loyalty. 
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The Government Is Always Different 


The U. S. Air Force held a briefing last week at the Pentagon for 
representatives of 15 agencies which are seeking the Air Force re- 
cruiting advertising account. 

ADVERTISING AGES Washington editor attended the briefing. He 
reported: 

“Size will not be a consideration in the selection of the agency [ac- 
cording to Lt. Col. Harold E. Moore, chief of the special projects 
branch], but the Air Materiel Command has warned that the agency 
should have adequate financial resources to withstand a ‘20 to 30 day 
lag’ in payments. 

“*Past experience indicates the 20 to 30 day estimate is the under- 
statement of the year,’ Col. Moore commented. 

“Complicated government pay procedures have resulted in exces- 
sive lags in payments for recruiting advertising,” AA’s Washington 
editor continued, ‘and agencies are reported to have sustained heavy 
losses because of their inability to provide vouchers acceptable to 
military auditors.” 

Of course, complicated government pay procedures and long lags 
in payment for service rendered are by no means limited to govern- 
ment purchases of advertising. They are general throughout the 
whole structure of government purchasing. But they are particularly 
annoying in the area of advertising and advertising agency service, 
not only because they place an unwarranted burden upon agencies, 
but because a general knowledge of the financial problems causes 
many competent agencies not to bid on government accounts. 

While we have conducted no survey, and our opinions are there- 
fore strictly opinions, it seems safe to say that at least half the agen- 
cies which might be interested in a strictly commercial account of 
the size and character of the Air Force recruiting account will not even 
attempt to bid for this particular account. 

One reason, of course, is the financial aspect. There are others. 
They include the fact that it is reasonably difficult and costly to bid 
for the account in the first place, and that a one-year contract is in- 
volved, with the likelihood that the whole procedure has to be gone 
through again at the end of the year. The Air Force “generally keeps 
its contractors for two years,” but there is considerably less certainty 
of this with Air Force or other government agencies than there is 
with private industry. 

There are good reasons why government accounts can never be 
handled the same way as private business accounts, but the govern- 
ment ought to do everything possible to conform as closely as it can 
with accepted trade practices. 


How Big a Factor Is ‘Weariness’? 

One of the most interesting stories we have carried in recent weeks 
was the detailed description of why and how Block Drug Co. picked 
a new advertising agency. And to us, it was one of the most frus- 
trating. 

It was frustrating because the story indicates that Block’s Amm-i- 
dent agency had done a good job, “but five years of the same creative 
brainpower on one product is bound to get wearing.” 

Some will say that this is nonsense. Yet, unfortunately, there is just 
enough truth in the assertion to cause a good deal of trouble in 
agency-client relationships. George Abrams, Block’s advertising di- 
rector, was, we feel, unusually honest and forthright in advancing this 
reason; in more cases than most of us realize, this desire for a “fresh 
approach” is the real underlying reason why a switch in agencies is 
sought by a client. 

And this is precisely what gives us a feeling of frustration. Because 
there is no reasonable answer to the problem. In this area, as in most 
others, every problem must be resolved ultimately by making a 
compromise. . 

But it certainly should be pointed out that the same “weariness” 
which afflicts agencies also afflicts advertising managers, sales man- 
agers, presidents, treasurers, and everyone else. 


“Stay clear. 


Gladysglre beautiful receptionist 


He’s the fastest-working no-account executive in the business.” 


What They’re Saying 


Note for Women Executives 

During the past few years, I’ve 
been working for two different 
spheres (women executives). Their 
attitude to those below them, when 
not obvious and pathetic, is most 
regrettable. Why is this? Well, I 
suppose I can analyze it really, but 
I hope it is worthy of a comment 
by you. 

Both the women of my ex- 
perience make extraordinary de- 
mands of others, and _  coddle 
themselves when the circumstances 
are the same. Their entire disre- 
gard for the frailties of ordinary 
human beings, other than their 
'own, reaches a near peak of in- 
humanity. Should not their leader- 
ship take the form of example 
rather than result in piffling nag- 
ging and in privilege for them- 
selves alone? 

If superior ability is justly re- 
warded by so very much more pay, 
as well as an_ understandable 
degree of advantage, why not make 
slight allowance for the mediocre 
talents? Is this not reasonable? 

Small wonder, then, that so 
many girls and women confess 
their preference for men employers 
and superiors. There’s so much less 
downright nonsense, too belittling 
to list really. 

We can’t all be sergeants, let 
alone colonels. Why women are 
establishing such a poor precedent 
so early in the game of careers for 
women seems remiss. 

It may be that my working ex- 
perience is limited—that both men 
and women indulge in these small 
practices. I’m not certain. But I do 
hope that women will begin to 
show the way to a better relation- 
ship between those who must work 
together and not help build unde- 
sirable barriers. . . 


—From a letter quoted by Mrs. F. D. 
Roosevelt in her syndicated newspa- 
per column. 


Coffee Break 
Is Here to Stay 

The ,coffee break seems to be 
firmly established in Chicago bus- 
iness and industry. 

The Office Management Assn. of 
Chicago surveyed 170 firms, and 
found that only 19 do not grant 
rest periods. 

More than half distribute coffee 
from a central location, cafeteria 


or lunchroom. Only seven firms 
serve at the employe’s desk. 

Does the coffee break improve 
employes’ morale? The associaticn 
said this was “a debatable intangi- 
ble,” and many comments indi- 
cated that “benefits derived are 
nil.” 


“Chicago Briefs’’ in the Chicago Sun- 
Times. 


Sound Retail Policies 

Two of the actions taken at the 
recent annual meeting of the 
Maryland Pharmaceutical Associ- 
ation would seem to merit the at- 
tention and approval of the entire 
drug and allied industries. 

Note this: “Every retail phar- 
macist in the state should feature 
nationally advertised drug store 
items to the end that the retail 
drug store may be sharply identi- 
fied in the public mind as the log- 
ical source of these highly pro- 
moted and pre-sold consumer 
products.” 

And this: “Retail pharmacists 
should give the best possible sales 
and promotional cooperation to 
fair trade merchandise so. that 
manufacturers may know that fair 
trade is regarded as absolutely 
basic to the stability and security 
of retail drug distribution.” 


—Editorial in “Drug Trade News,” 
July 5 issue. 


Free Goods 
Cigaret advertising is usually 
cited as the prime example of the 
evils of advertising. Such critics 
scarcely ever mention that a large 
part of the price of a package of 
cigarets is represented by federal 
excise taxes. It is hard to unravel 
the social consequences of adver- 
tising a product of which half is 
government services, a large part 
of the remainder television enter- 
tainment plus a little smoke and a 
modicum of human vanity. Some 
consumers who do not smoke at 
all, like the writer, may thank the 
cigaret industry for a substantial 
amount of free goods. The retail 
and wholesale margins on cigarets 
are smaller than on most goods of 
commerce, this reduction in dis- 
tribution costs being made pos- 
sible by intensive advertising... 
—Wroe Alderson, Alderson & Sessions, 


Philadelphia, in his Charles Coolidge 
Parlin Memorial lecture, 1954. 


Advertising Age, July 19, 1954 


Rough Proofs 


The Pullman Co. has arranged 
with Buchanan-Thomas of Omaha 
to help it select a Chicago agency. 

These days you never know 
where your next client is coming 
from. 


“Vitamin Corp. cuts sales staff, 
boosts ad budget,” the headline 
says. 

It’s trying a little more of that 
mechanized selling we've been 
hearing so much about. 


“This year’s unseasonable weath- 
er cools men’s ardor for summer 
suits.” : 

But a little thing like the weath- 
er doesn’t affect a woman’s ideas 
about how she should dress. 


A. C. Nielsen Co. reports that 
drug stores’ biggest competitors 
are food stores, which also seem to 
be able to provide plenty of com- 
petition for appliance, hardware, 
sporting goods and department 
stores. 


An AA editorial writer asks the 
blunt question, “Are conventions 
social events?” 

The barmen at the Homestead 
and the Greenbrier would prob- 
ably say yes. 


In the same issue of AA, MCA- 
TV urges, “Follow that man!” while 
the Philadelphia Inquirer advises, 
“Follow that woman!” 

The latter suggestion might be 
a little pleasanter to take. 


The Packer telis a thrilling story 
in Dragnet style of the disappear- 
ance of a truck driver with a load 
of onions. 

No wonder he was caught. 


e 
George T. Delacorte Jr., head of 
Dell Publishing Co., estimates that 
he has 112 titles, which is ’way 


ahead of the recera of the old 
woman who lived in a shoe. 


The Phoenix Republic and Ga- 
zette say their new Arizona Mar- 
ket Report is filled with facts 
which are interesting, exciting and 
staggering. a 

It should get a posy from Four 
Roses. 


The Ladies’ Home Journal opines 
that your wife’s new gown isn’t 
just a dress—it’s a state of mind. 

Like the one aspired to by driv- 
ers of Cadillacs and Lincolns. 


Ben Duffy says over half of the 
agency’s accounts billed less than 
$300,000 in 1953. 

Not all big agencies are so 
democratic, lower case. 

* 


a 

“Salary open, working condi- 
tions superb, opportunity unlim- 
ited,” says a New Jersey drug 
manufacturer looking for an as- 
sistant advertising manager. 
Is his prospective boss getting 
ready to move upstairs? 


Copy Cus, 
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ALL , 


inds of shirts! 


When Philadelphia 
merchants have shirts or 
chamois to sell... and sell 
fast...they invariably select 
THE INQUIRER. Hence: 
THE INQUIRER is FIRST 


in retail advertising in 


America’s 3rd Market. Aud 


... FIRST in national adver- 


tising, classified advertising 


and total advertising. 


For THE INQUIRER 
has a proven record of sales 
performance —in every 
o retail classification. If 
your goods sell through 
retail stores, your adver- 
tising belongs in THE 
INQUIRER. 


Retail Sales Top 
National Average in 


DELAWARE VALLEY, U.S. A. 


Retail sales among Delaware 
Valley's 1,250,000 families aver- 
age $164 more than the national 
family average. 


The Philadelphia Inquirer 


The Voice of the Delaware Valley, U.S. A. 


Exclusive Advertising Representatives: is West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. Dix FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 1127 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Michigan 0259 
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.--and more and 
more families 


enjoy upper- 


- e e NcE—almost every man in a scene like this 
mcome living eee would have been the head of a company. 


But today, business necessitates whole staffs of 
top executives. Since 1940, the number of man- 
agement executives has almost doubled. 


Their pay checks match their responsibilities. 
These men and their wives form a great new 
consumer class. 


One magazine has grown right along with this 
booming audience of ‘‘best customers”’. . . TIME. 


TIME for America’s big and growing 
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Every week, TIME is eagerly read in more than 
1,800,000 homes, most of whose family heads 
hold down important jobs in business, govern- 
ment or the professions. 


Why are they so faithful to TIME? 


Perhaps the answer is in TIME’s original pro- 
spectus, which says, among other things: ‘‘ TIME 
will be judged not by what its editors put on 
the printed page, but by how much they get 
off the page into the mind of the reader.” 


audience of best customers 
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to increase sales...and decrease costs 


advertise more in newspapers in ’54 


Thomas H. Young, Director of Advertising, 
United States Rubber Company has this 
to say about newspapers, “Because news- 
papers undoubtedly represent the most 
generally read form of the printed word, 
we consider them a primary medium in 
our advertising program. Specifically, we 
use newspapers to carry our advertising 
story to selected market areas.” 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


Thomas H. Young 
United States Rubber Co. 


Otter Washable Teddy Bear 


Mfg. Corp. and Ideal Toy Corp. 


what is reportedly the first wash- 
able teddy bear. A stuffed toy, the 
teddy bear may be tossed into boil- 
ing water, dries in 40 minutes and 
will not tear at the seams or de- 
velop lumps after laundering. 


Emerson Boosts Gross, Kory 


S. W. Gross, v.p. in charge of 
sales for Emerson Radio & Phono- 


'|graph Corp., New York, has been 
‘|mamed v.p. and assistant to the 
‘|president. At 
_|Michael Kory, administrative di- 
-,|rector of the sales department, was 
_|advanced to director of sales. 


the same_ time, 


| K&E Elects Berech, Manoft 


Kenyon & Eckhardt, New York, 


‘jhas elected William Berech, ac- 


count executive on RCA, and Rich- 
ard Manoff, account supervisor on 
Welch grape juice, as v.p.s. Mr. 
Berech is manager of the agency’s 
new Philadelphia office which 
opened July 1. 


S. S MRESGE ECO. 


F. P. Williams, President 
S. S. Kresge Company 


“The key men and women 
of our organization 


regularly and thoroughly read Business Publications 
...especially articles covering business trends in mer- 
chandise and developments in the retail variety field.” 


To carry Mr. Williams’ thought a step further, men and 
women who have to keep their thinking a step ahead of 
their work have one common characteristic. They read 
thoroughly the publications that give them the most help. 


Just as the Kresge executives follow their business pub- 
lications for trends and developments in the lines of their 
special interests, so leaders in every field of business and 


professional activity study. each issue of the business peri- 
Odicals in their own fields. 


Such regular and thorough reading is a tribute to the 
ability of editors and special writers to think in terms of 
tomorrow. Regular and thorough readership means, too, 
that the advertising pages of the Business Press form a 
direct sales channel for products and services that are sold 
to business and professional men. 


NATIONAL BUSINESS PUBLICATIONS, INC. 1001 rittecnth street, N.W., Washington 5, D.C. + STerling 3.7535 


The national association of publishers of 165 technical, 
professional, scientific, industrial, merchandising and 
marketing magazines, having a combined circulation of 
3,849,056...audited by either the Audit Bureau of 
Circulations or Business Publications Audit of Circula- 
tion, Inc....serving and promoting the Business Press 
of America... bringing thousands of pages of special- 


ized know-how and advertising to the men who make 
decisions in the businesses, industries, sciences and pro- 
fessions ... pin-pointing your audience in the market of 
your choice. Write for list of NBP publications and 
the latest “Here’s How” booklet, “How We Use the 
Business Press and Why” by William C. Sproull, Direc- 
tor of Advertising of the Burroughs Corp., Detroit. 


Advertising Age, July 19, 1954 


‘Exhibit Traces Rise 


Monsanto Chemical Corp., Avco_ 


of Plastics Since 


this month will jointly introduce | 


Celluloid Collar 


ATLANTIC City, July 13—The rise 
of plastics from the discovery of 
celluloid in 1869 to today’s 3 bil- 
lion pounds of streamlined mate- 
rials with thousands of end uses is 
shown in a display sponsored by 
Celanese Corp. of America as part 
of the reopening of Atlantic City’s 
Garden Pier. 

One-third of the exhibit is given 
over to the story of the Celluloid 
Corp., established in Newark, N. J., 
in 1870, and its product, which be- 
came a household word to genera- 
tions of Americans. Celluloid in 
later years was merged with Cela- 
nese Corp., and today is a division 
of that organization. 

The remainder of the display 
dramatizes the versatility of mod- 
ern plastics, with the emphasis on 
Celanese acetate sheeting, films, 
molding compounds and similar 
products. 


# Such Americana as the Celluloid 
collar, “sound money” campaign 
buttons of 1896, the once popular 
18-piece dresser set, the Celluloid 
shirt front and an 1870 billiard 
ball are included in the display. 

In sharp contrast are the modern 
exhibits such as the Celanese 
plastic-bodied Renault sports car, 
a Palmer Scott dinghy, patio walls 
and roof, fishing poles and water 
skis made of Marco resins, exam- 
ples of plastic packaging, toys, 
household wares, electrical ap- 
pliances and swimming suits. 

The exhibit will remain open 
through Oct. 15, highlighting At- 
lantic City’s 100th anniversary. 


Hollingshead Names Kupris 
R. M. Hollingshead Corp., Cam- 
den, N. J., has appointed Anthony 


C. Kupris general advertising man- 


ager. Mr. Kupris, formerly as- 
sistant advertising manager and 
sales manager in the Chicago office 
of Standard Oil Co. (Indiana), 
succeeds R. E. Conley, who has 
resigned. 


Skinner Appoints Guylay 

Charles E. Skinner Productions, 
New York, has appointed L. Rich- 
ard Guylay & Associates, New 
York, to handle public relations. 
Skinner produces motien pictures 
for business, theaters and tv. 


Fuller Brush Boosts Smith 


Frank L. Smith has been pro- 
moted from public relations and 
assistant advertising director cof 
Fuller Brush Co., Hartford, Conn., 
to advertising director. He succeeds 
John E. Allen, who has resigned. 


Vaughan Joins MCA TV Ltd. 


George C. Vaughan has resigned 
as director of sponsorship for the 
Advertising Council, New York, to 
join the New York sales staff of 
MCA TV Ltd., tv film producer 
and distributor. 


Davis Named Ad Manager 


Marvin Davis, art director of 
I. Miller, New York, for the past 
two and a half years, has been ap- 
pointed advertising manager of the 
company’s wholesale division. 


Fatnir Bearing Boosts Jones 

Charles W. Jones Jr. has been 
promoted from assistant adver- 
tising manager to advertising man- 
ager of Fafnir Bearing Co., New 
Britain, Conn. 


Cohen Elects Julian Field 
Julian Field, who recently joined 
Harry B. Cohen Advertising, New 
York, has been elected v.p. in 
charge of all creative departments. 


ABC-TV Signs WNAM-TV 

WNAM-TYV, Appleton, Wis., has 
affiliated with American Broad- 
casting Co. 
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(ADVERTISEMENT) 


In Today's Building Business, Cost 


Cutting Leads to BETTER Quality 


In his fifth regular monthly | 
article written especially and ex- 
clusively for Practical Builder, 
Raymond M. Foley (former Ad- 
ministrator, Housing & Home 
Finance Agency) challenges the 
nation’s builders to cut growing 
production costs—and tells them 
how to do it. Based on his long 
experience as top building author- 
ity for the Government from 1945 
through 1953, Foley’s words have 
vital significance for building prod- 
ucts manufacturers, as well as the 
nation’s builders. 

Manufacturers, however, can’t, 
fully appreciate Foley’s analysis 
without establishing for themselves | 
a clear definition of “Cost Reduc- | 
tion” and what it means, both to) 
themselves and to their biggest 
customer—the builder. It must be | 
thoroughly understood that “cost | 
cutting” does not mean reducing | 
quality—but just the opposite. In | 
cutting costs the builder either (a) | 
improves the quality of his offer- | 
ings through greater efficiency and | 
less costly methods; or (b) offers | 
equal value at less cost. Both ap- | 
proaches bring the same results— 
a sound and constantly expanding 
new construction and remodeling 
market. 


, 


“Too Small” Houses a Problem | 


The common denominator in 
every building operation is TIME, 
and around it revolves COST. 
Those who harbor the idea that 
costs can be cut merely by reduc- 
ing the square footage of a struc- 
ture, or by eliminating wanted or 
needed features, or by using low | 
quality building products, do not 
understand the building business. 
These practices only add to our 
disproportionate inventory of too 
small and inadequate structures— 
both old and new. As a result, 
builders are unable to offer pro- 
spective home buyers a house to 
fill their needs at prices they can 


afford to pay. 

Here’s the expert advice on the | 
problem that Raymond Foley gives | 
Practical Builder readers in his 
July article: | 


“The growing complaint about too 
many too-small houses has been heard 
for years. The question is now: Will we 
keep on adding disproportionately to this 
inventory problem? Builders, individually 
and in group, are well aware of it. Many 
of the more recent offerings in the modest 
priced field take it into account. But the 
same old stumbling block is in the way: 
High costs. 


“The encouraging sign is that forward- 
looking builders realize the price problem 
is not to be licked just by reducing size. 
Rather there is a growing challenge in 
the direction of increasing efficiency and 
productivity. How many dollars of the 
building billions went for waste, for poor 
planning and routing of work, for in- 
efficient labor and skills? A very prac- 
tical builder told us recently that he was 
hard on the trail of ‘matter of habit’ 
costs. He believes there are costly hold- 
over methods, wasted motion, waste of 
materials, still on his jobs and he wants 
them out. 


Ways to Cut Costs 


“The builder who is hunting down 
‘matter of habit’ costs is asking a lot of 
old questions, too often treated lightly 
when selling is easy. For instance: 


“Supervision—is it costing too much 
per house? Not: Are you paying too 
much to too many supervisors—although 
that could be. But is the supervision 
costing too much at whatever salary it 
gets—because it doesn’t do the job of 
detecting waste, inefficiency and low 
productivity? Does it discover things that 
must be expensively done over? Or does 
it see that they get done right the first 
time? Or does it discover they needn't be 
done at all? 


“Planning—is it too costly because, 
perhaps, there was too little of it with 
too little direct outlay for it? This is an- 
other of the places where expense saving 
may be cost-increasing. We observed a 
very expensive job of correcting topogra- 
phy with retaining walls not long ago— 
because planning tried to get a couple of 


extra lots out of a tract. 


“Production schedules—are they geared 
properly to the market analysis? Was the 
market tested enough beforehand to keep 
starts adjusted to sales? Or, in reverse, 
was the sales program planned ambi- 
tiously enough to meet the production 
schedule? A dozen or a hundred unsold 
jobs on a project pile up costs to be 
borne by someone. Unless there is to be 
a failure they must be reflected in aver- 
age prices on the project. 

“Is there a proper gearing to govern- 
ment inspections where they are re- 
quired? Days lost here and there while 
waiting are expensive. Or days “saved” 
by proceeding too far ahead of inspec- 
tions may be days and work wasted.” 


Give Greater Value 


For Less Money 


When PB commissioned Foley to 
write a monthly series, we asked 
that he express his own opinion 


!and analyses, based on his long ex- 
perience in the building industry 
and government, The content of 
his July article is evidence that he 
recognizes the type of editorial fare 
Practical Builder readers want. 
For, as the only real builder trade 
paper in the industry, PB has al- 
ways recognized the builder’s real 
function—that of manufacturing 
structures of greater value for less 
money. 

Actually, PB’s famed “How-To- 
Do-It” theme could be changed to 
“The How-To-Make-More-Money 
Magazine for Builders and Build- 
ing Products Manufacturers” with 
the same meaning. That’s because 
PB’s basic do-it-better-for-less- 
money editorial formula, like that 
of every other manufacturer pub- 
lication, results in continued pro- 
motion of the use of new products, 
materials and methods to improve 
the value of the structures its 


readers erect. 


(ADVERTISEMENT) 
Typical editorial campaigns like 
PB’s series (which began in 1939) 
to promote the use of power tools; 
the year-long series on the use of 
plywood; the “Plan for Profit” 
series, etc., have often faced strong 
Trade Union resistance. And for 
many years the acceptance of these 
ideas was slow indeed, accom- 
plished only through dogged de- 
termination, constant repetition 
and as a result of respect for the 
construction know-how of Practical 
Builder—a magazine edited by 
actual builders for builders. 


Selling Getting Easier for PB 


Through the years, too, this edi- 
torial fare has created a unique 
compatibility between the editorial 
and the advertising pages—both 
striving to sell the builder the 
same thing. Today, it appears that 
the “tough sledding” is over and 


good ideas are now being accepted 


much more rapidly by builders 
everywhere. This is especially true 
in the housing field where the many 
“engineered systems” are produc- 
ing better and more livable houses 
in 4 the time, with consequent re- 
duction in cost and without sacri- 
ficing quality in any way. 

To manufacturers who have con- 
stantly improved their product and 
have patiently waited for its bene- 
fits to be accepted by builders (and 
this includes most building prod- 
ucts manufacturers), this has spe- 
cial significance. Once builders 
accept a product, whether it is 
something to build with or build 
into a structure, it becomes part 
and parcel of the American stand- 
ard of living and its sales success 
is assured. This acceptance is much 
easier to achieve today, especially 
from the editorially conditioned 
readers of Practical Builder—the 


men who really build things in 
America! 


There’s an old truism that you get out of something 

what you put into it. Applied to Practical Builder 

the reverse is true. You get out of it what we put into it. 

We put meat and meaning in every page. We help builders 
and contractors with their problems here-and-now. 

No canned copy; no slot-machine articles; no hammer-it-out- 
and-get-it-in routine. practical 
alive. It is geared and gai 
Because 1t is edited b 

put everything they’ve got 


you, Mr. Advertiser, get so much out of every page in... 


builder i; fresh, vibrant, 
ted to the industry it serves. 
ly the men who own it. They 


into every page. That’s why 


Says an Alabama advertiser 
(name on request): ‘‘Our 
product is sold out four 

weeks in advance; and we 
attribute no small part of this 
happy situation to the 
advertising we have run in 
Practical Builder.”’ 


... Of the light construction industry 
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Is there a zither 


We thought we had advertisers ranging from A to Z. Just 
checked. We don’t. No “Z”. 


Here is the »pportunity of a lifetime for a “Z” (or anyone else) 
to cash in on the snow-balling “do-it-yourself” boom with 
MECHANIX ILLUSTRATED, the daddy of all “do-it-yourself” 
books. A million guys buy MI every month for its dozens of 
original “how-to-do-it” articles, its famous automotive features 
(Tom McCahill, Car Care, etc.), its authentic coverage of 
hunting and fishing. 


manutacturer In 


Check the following figures on this million-man market: 


Over 90% of MI’s readers own one or more automobiles; 
20.1% own two or more, Their median family income is 
$4,750. Their median age is 28.2 years. It doesn’t take a genius 


to see there’s a juicy market here for cars, parts and accessories. 


82.5% of MI’s readers own their own home workshop or work 
bench. Talk about buyers of tools! They know the merchandise 


in their favorite hardware store as well as the owner! 
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THE TEXAS COMPANY 


TEXACO DEALERS 


IN ALL 48 STATES 


A is for Automotive: Kaiser-Willys H is for Hardware: Atlas Press Co.; 
Corp.; Monroe Auto Equipment Co.; Champion DeArment Tool Co.; Dre- 
Pennsylvania Refining Co.; Sealed mel Mfg. Co.; duPont deNeumours & 
Power Corp.; Texas Co., etc. Co., Inc.; U. S. Plywood Corp., etc. 
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M is for Miscellaneous: Eastman S is for Sporting: Chris-Craft Cor- 
Kodak Company; Hallicraiters Co.; poration; Evinrude Motors; Johnson 
International Correspondence Schools; Motors; Marlin Firearms Co.; Scott- 
Olson Rug Co.; U. S. Army Air Force. Atwater Co., etc. 
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| ‘ 3 out of 5 own fishing equipment. 1 out of 2 own hunting 


equipment. If you’re a rod or gun man or know someone who 


is, you already realize how much this group buys. 


MECHANIX ILLUSTRATED has, during the past ten years, led 


—_—— 


all other monthly mechanical magazines in both advertising 


revenue and circulation growth. MI is the VITALITY book 


of the booming “do-it-yourself” field. Whatever you are, from 


A to Z, you'll find it to your profit and pleasure to advertise one of the Fawcett family... serving millions of America’s families 
your product in MECHANIX ILLUSTRATED. 67 WEST 44th STREET, NEW YORK 36, N.Y. 
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Aldridge Elected 
President of Ist 


Ad Agency Group 


Turee LAKES, Wis., July 13—A. 


. Foods, 


| St. Louis (Hirsch, Tamm 
| Louis). 


Ripon, Wis. (Paulson-Gerlach & 
Associates, Milwaukee). 

Farm, livestock, horticultural—Stassen 
Floral Gardens, Roslyn Heights, N. Y. 


| (Lee-Stockman, New York). 


Hamilton Shoe Co., 
& Ullman, St. 


General Magazines 


Television programs—American Snuff 


E. Aldridge, A. E. Aldridge Asso-|cCo., Memphis (Simon & Gwynn, Mem- 


ciates, Milwaukee, was elected 
president of the First Advertising 
Agency Group, oldest of the affili- 
ated agency networks, at the 
group’s annual business meeting 
here last weekend. 

Howard Paxson, Paxson Adver- 
tising Agency, Benton Harbor, 
Mich., was elected v.p., and Gene 
Curtis, Patch & Curtis Advertising 
Agency, Long Beach, Cal., was 
named secretary-treasurer. 

In addition to informal discus- 
sions among members, the group 
listened to talks by Norman Fields, 
Fields & Fields, Chicago certified 
public accountant organization; S. 
R. Bernstein, editor of ADVERTISING 
Ace. and Newell T. Schwin, Co- 


lumbia Broadcasting System, Chi- | 


cago. 


# A total of 38 awards in various | 
classifications were given in the 


organization’s annual competition. 
First award in each class, with the 


agency shown in parenthesis, went) 


to the following for consumer cam- 
paigns: 


Newspaper, local or sectional—Ripon 


you 
don't 
need 
MATA 
HARI 


=to influence 


ene 

Military Buyers 
There’s an easier way to “get 
your man.” You can reach every 
Armed Forces purchasing officer 
in the U. S. and overseas with 
advertisements in THE MILITARY 
MARKET. This monthly trade 
paper is read by the men who can 
put your product in the Service- 
operated Commissaries, Ex- 
changes, Clubs and Messes where 
the 315 million members of the 
Armed Forces and their families 
spend most of their 8 billion 
dollar annual income. 


Thorough readership is guaranteed 
by pertinent editorial coverage, 
news and features prepared by an 
experienced trade paper staff. 


Widest readership is guaranteed 
because THE MILITARY MARKET 
has a circulation of 15,000— 
largest in its field. 


Phone, write or wire our nearest 
office for full details. 


THE MILITARY MARKET 


The Monthly Magazine for Military Buyers Everywhere 


ARMY TIMES PUBLISHING CO. 
3132 M St.N.W, Washington 7, D.C. 


Publishers of: ARMY TIMES, AIR FORCE TIMES, 
NAVY TIMES, THE AMERICAN DAILY (in Europe). 


New York - Chicago - 
Or Nn 


San Francisco 
_ Boston Los Angeles 


London - Frankfurt» Paris - 


‘Tokyo - Casablanca ey 


phis). 


Television spots—Humko Co., Memphis 
(Simon & Gwynn). 

Radio spots—State Farm Insurance Cos., 
Bloomington, Ill. (Biddle Co., Blooming- 
ton). 

Outdoor—Holland Packard, Long Beach, 
Cal. (Patch & Curtis, Long Beach). 

Car and bus cards—Virginia Electric 
& Power Co., Richmond (Advertising Inc., 
Richmond@). 

Direct mail—Lawrence Paper Co., 
Lawrence, Kan. (Merritt Owens Adver- 
tising Agency, Kansas City, Kan.) 

Publicity—Florida Agricultural Supply 
Co., Jacksonville (Newman, Lynde & As- 
sociates, Jacksonville). 


Continuing public relations—Seattle 
Master Builders Assn. (Standard Nation- 
al Advertising Agency, Seattle). 

Printed matter—Eclipse Lawn Mower 
Co., Prophetstown, Ill. (Biddle Co., Bloom- 
ington). 

How to sell materials—Early & Daniel 
Co., Cincinnati (Keelor & Stites Co., Cin- 
cinnati). 

Point of sale displays—Pennington Bros., 
Cincinnati (Keelor & Stites). 

Package-container design—Tetfoam 
Corp., St. Louis (Hirsch, Tamm & UIl- 
man). 

Agency promotion campaign—Taylor- 
Norsworthy, Dallas. 


= In the business-industrial class- 
ification, first awards were as fol- 
lows: 

Business papers, technical or industrial 
—Cincinnati Milling Machine Co. (Keelor 
& Stites). 

Business papers, merchandising, trade, 
etc.—American Iron & Steel Institute, 
New York (Smith, Taylor & Jenkins, 


| Pittsburgh). 


Printed matter—Long Beach Chamber 
of Commerce (Patch & Curtis). 

How to sell materials—American Cool- 
air Corp., Jacksonville, Fla. (Newman, 
Lynde & Associates). 


It's $100,000 tor Cognac 

AA’s report on cognac sales in 
the U.S. (July 5) incorrectly list- 
ed the publicity budget of the 
French National Assn. of Cognac 
Producers at $10,000 a year. An 
important zero was lost, and the 
figure should have read $100,000. 


Malecki Joins Publication 
Alfred Malecki, recently with 
Melchor Guzman Co., New York, 
has been appointed eastern man- 
ager of Petroleo Interamericano, 
industrial publication affiliated 
with the Oil & Gas Journal. 


Advertising Age, July 19, 1954 


Industrial Admen Elect 


Richard C. Christian, research 
director and corporate secretary of 
Marsteller, Gebhardt & Reed, has 
been elected president of the Chi- 
cago Industrial Advertisers Assn. 
Other new officers are Quinten 
Kenny, Lindberg Engineering Co., 
Ist v.p.; Walter R. Ceperly Jr., 
Fuller & Smith & Ross, and 
Michael J. Kelley, Production, 2nd 
v.p.s, and Ray M. Wall, Shakeproof 
division of Illinois Tool Works, 
secretary-treasurer. 


K&E Names John.Tassos 


John Tassos, formerly in charge 
of national publicity for Para- 
mount Pictures, has joined Ken- 
yon & Eckhardt, New York, as 
publicity director. 


| 
| 


| 


SELL THE ‘ 
PLANT ENGINEER fat 


AND YOU'VE SOLD YOUR PRODUCT 
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Advertising Age, July 19, 1954 


Union Carbide 
70th in 1953 Ad 
Expenditure Rank 


NEw YorK, July 15—Union Car- 
bide & Carbon Corp., which did 
not appear in the list of the “top 
100 advertisers in four major me- 
dia” (AA, June 28), should have 
been ranked 70th in the tabulation. 

Union Carbide is credited with 
1953 expenditures in newspapers 
and supplements of $1,374,552, and 
Magazine expenditures of $1,698,- 
323, for a 1953 total of $3,072,875. 
Its 1952 total was $2,515,114. 

Pillsbury Mills, ranked 32nd in 
the tabulation, should have been 
in 27th position, with total 1953 
expenditures of $8,407,732. The 


‘company’s 1953 expenditures, as 
correctly given 
tion, included $812,377 in newspa- 
pers, $1,978,126 in magazines, $2,- 
| 247,316 in network radio, and $3,-) 
/369,913 in network television. 


“Western Family’ Goes from 

Semi-Monthly to Monthly 
Western Family, 

semi-monthly publication, 


in the tabula- 


currently a 
will 
publish only one issue each month 
beginning with the October issue. 

While the circulation guaran- 
tee was increased from 1,000,000 
to 1,100,000 on July 1, the ad- 
vertising rates remain the same. 
However, frequency discounts will 
be offered on a seven-time and | 
12-time rate, beginning in Octo- the Portland office of the agency 
ber. Frequency discounts now are} three years, was named v.p., and 
earned with 12 and 23 insertions. | Martin Boss was designated as- 


Trevor Evans Named 
Pacific National 
Agency President 


SEATTLE, July 14—Trevor Evans 


succeeding William H. Horsley, 
who was elevated to chairman of 
the board. 

Mr. Evans, formerly v.p. and 
director of tv and radio, has been 
with the agency ten years. 


man, was elected secretary, suc- 
ceeding Harold O. Stone, who re- 


has been named president of Pa-j, 
cific National Advertising Agency, | ' 


Frank Horsley, son of the chair- | 


tired July 1. George Griffis, with 


Trevor Evans 


sistant manager of the Spokane 
office. He continues as director of 
market research and business an- 
alysis. 


we pay the bill... 


on YOUR OWN LETTERHEAD in which one or 
two of the selected group they would be most likely 
to see your advertising. Check with our representative 
before you make the study. Send us the bill when 
completed. 


hore s a 
| — DO 


a list of individuals who you Anow are key buyers of 
your product—and are friendly enough to answer a 
questionnaire— 


for them the front covers of all plant operating maga- 
zines you would consider in your selection of media— 


‘DEarborn 2-saa6 
"ae era HL. 


'|Colgate Gives Notice on 


Three CBS Radio Programs 


Colgate-Palmolive Co. New 
York, has served cancelation no- 
tice on three CBS Radio shows: 
Louella Parsons, “Our Miss 
Brooks” and “Mr. & Mrs. North.” 
Sources at Colgate said the shows 
were being dropped for “budget- 
ary reasons.” 

At the same time, Colgate signed 
for two 15-minute daytime tele- 
vision segments on an alternate 
day basis on NBC-TV. Programs 
and featured products were to be 


-}announced later, but Colgate said 


the shows will start in the fall. 


Miller Freeman Boosts Crosby 


Miller Freeman Publications, 
San Francisco, has appointed Rich- 
ard N. Crosby eastern manager of 
its marine publications, Pacific 
Fisherman, Sea & Pacific Motor 
Boat and Pacific Work Boat. Mr. 
Crosby, who has been with Miller 
Freeman nine years, will head- 
quarter in the company’s Chicago 
office. 


1. No other medium 
sells like newspapers. 


2. No other newspaper 
sells like one that is 
close to the people. 


. No other newspaper 
is as close to the 
people as one which 
is part of its 
community. 


. No newspaper 
is part of its 
community until 
it reaches most 
of the people. 


. In the Cleveland area, 
The Press reaches 
7-out-of-10 homes 
on every buying day. 


. “All business is local” 
means exactly that 
in any market — 
large or small. 


Cleveland 
- Press — 
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The weekly magazine with a 


“daily circulation” 


Now 22 editions. Serving 104 of the 162 


NEW YORK 
ADVERTISING OFFICES: 488 Madison Ave. 


PLaza 939-7770 
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used... 


referred to... 
read... 
by every 


member 
of the family 
every day 


O 


Standard Metropolitan Markets 


CHICAGO PHILADELPHIA LOS ANGELES 


6 N. Michigan Ave. 302 N. 13th St. 1540 N. Vermont Ave. 
WaAbash 2-0366 LOmbard 3-5588 NOrmandy 2-3101 
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| WILLIAM A. BUCHANAN 
| LETHBRIDGE, ALTA., CaNapDA, July 
/12—William Asbury Buchanan, 78, 


ald and a member of the Canadian 
senate, died here yesterday after a 
‘long illness. 

| Sen. Buchanan was one of the 
‘founders in 1907 of the old Western 
Associated Press, the first news- 


Here's Fact-Filled FREE Book Showing 
Way to New Fast Added Sales Volume 


Send today for free copy of “The Quick- You'll see why modern Direct Selling omg wr a ong ig Dag eae oo 
est Way to National Sales”—read in full, moves big ticket products as readily as P H t naqdlan 
authentic detail how modern Direct small items, piles up over seven billions’ ress. He served for two years as 
Selling can open way to thousands of volume for thousands of companies president of the Canadian Pr ess. 
dollar’s extra sales and profit, without large and small. You'll see how it’s pos- Starting in the newspaper busi- 


disturbing any existing sales program. sible to add Direct Selling’s mighty 
market to almost any current sales 
operation, how this can be tested vir- 
tually cost-free. 


ness as a printer’s devil at the age 
of 16 on the Examiner, Peter- 
borough, Ont., Mr. Buchanan 
worked as a reporter on several 


All sales and agency executives need 
and should have the thorough briefing 
on modern Direct Selling provided by 


this authoritative book. In these sales- Use your business letterhead to send rag 4 Ss before erg ona a 
sensitive times, any potential source of for “The Quickest Way to National ; 0 ay etgpee in . ortly 
increased distribution is worth the time Sales”—you'll get it promptly, free and afterward he was made managing 


needed to digest its essential features. postpaid. Address: SPECIALTY SALES- 
Twenty minutes’ reading of “The Quick- MAN, Room 812-O, 307 N. Michigan 
est Way to National Sales” will tell you Ave., Chicago 1. 

Direct Selling facts we’ve spent 39 years 

gathering. 


editor. In 1903 he became manag- 
ing editor of the St. Thomas Jour- 
nal. After its sale in 1905, he 
bought a half-interest in the Leth- 
bridge Herald, then a weekly. Two 
|years later he made it a daily. 

_ In 1909 he was elected to the Al- 
berta legislature, and in 1911 was 


|publisher of the Lethbridge Her-| 


JOHN J. HICKEY has been appointed 
advertising manager of Georgia- 
Pacific Plywood Co., Olympia, 
Wash. He joined the company a 
year ago as assistant advertising 
manager. 


elected to the House of Commons 
and won reelection until 1921, 
when he resigned. In 1925 he was 
appointed to the Canadian senate, 
a life appointment. 


they Buy More because they Have More! 


@ Yes, people do BUY MORE in Indianapolis. That’s > It’s Big . . . over 600,000 population 


because the average income per family in this great market 


is $6593—25.7% above the national average—and 7th > it's Steady Sale unsurpassed for diversification and 
among cities of 600,000 population and over!* balance of industry and agriculture 

Whatever you're selling—swimming pools or swimming > It’s Easily Reached . . . you get saturation coverage of 
suits—drugs, food, furniture, gasoline—you'll find a far the metropolitan area, plus an effective bonus coverage of 
better market in Indianapolis, responsive and ready to buy. the 44 surrounding counties in The Star and The News. 
In addition, you get these other important advantages as well: Write for complete market data today. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* m 
Consumer Income Supplement, 1954, Standard Rate & Data Service. 


EDWARD PRIDDEY 


PITTSBURGH, July 13-+Edward J. 
Priddey, 71, public relations. di- 
rector of Gimbel Bros. department 
store here, died yesterday at his 
summer home in Diamond, O. 

Mr. Priddey was born in Phila- 
,delphia and spent his early years 
\in the retail business there. He 
came here in 1932 to become Gim- 
bel’s public relations director. He 
recently was appointed civilian 
aide to Army Secretary Robert T. 
Stevens. 


JOHN J. HEGARTY 

NEw York, July 12—John J. 

Hegarty, 56, v.p. in charge of pub- 
lic relations for B. Altman & Co., 
died yesterday at his summer home 
in Huntington, N. Y. 

A native of Ireland, Mr. Hegarty 
joined Altman’s as a stock clerk 
|in 1922. He was placed in charge of 

public relations and made a v.p. cf 
the company in 1945. 


_ Shor Joins Miller Co. 

Herbert B. Shore, formerly cre- 
‘ative executive on Fels-Naptha 
soap at Town Advertising Agency, 
Philadelphia, has joined C. L. 
Miller Co., New York, as a copy 
group head. 


KETC Appoints Gangle 

| William T. Gangle has been ap- 
pointed director of public relations 
\of KETC, St. Louis educational 
| television station. Mr. Gangle for- 
merly was with Bernard K. 


Schram & Associates. 


~ConsoLipaATED 


TAKES THE PULSE of the 
nation’s news. The beat means 
little—the count means much! 
| ...We read practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 


CONSOLIDATED 


12 
or CHICAGO 5, ILLINOIS 
170 FIFTH AVENUE, NEW YORK 10, WN. Y. 


SNES NM PGS 25, tg eames lias pe mR Esc aCaEAT" 4! OMRON Rae GR ge RCN Mga i ARR ilk) Dis, ahaa EN, Or em artes OSIM SANS UL Gogo coh (ge AOS pe Aga Pema ierE EITM RN ert gd et gree Rly RCT. a ean ate heed, ied iancy 8. A Ns eee cae eg oo CR 
a ; | ee Pa aad 
t Phen t 
iia ee 
24 Advertising Age, July 19, 1954 ee 
1. _— 
“2 pecan coly ha 7 : 
j = . a 7 ; - " 
= a oa i? ee oe ? eS 
jt 4 a 3 iene > yon ay 2 
— lle ee” Ae 
ae Sees i 
Be me 
ae, : i aT Exes oo 
ary: : : on + nes J 
23 y ae : 
| 
is i 
| 
; Bae, 
‘ \ “ ay 
é oo 
sp me ; 
” SRR! 
\ Pa 
fe a 
aa oe 
ES estimation ices aac ean emteeaccentineaittis eg 
ae ae ee Nee lai 
Ee : ok Sa —_ i finns ee i. wy, we ; 
7 ee ; a Ca alias cat { ° Ee ae i 1 eee 
; tS tea ae oath ne om s *. : ag So pa | + 
= i. > ee ee Ty ey , 4 Zz si 
oe ao i LH | . — * oe 
> Sires ee, f=. — 
r it a , a | A a . Riis 
. ———— | cll, | A ae 
| o> : : BY oe on pie ee 
ee tet ¥ ae q ra < . “ os oe ge eee 
| , | —] er aaa gta NE paid ES Sy ak RY hi eee ee. jes Side 
; / Tl ae ge <e ae OO  —— ea 
* Ah Se SES — eeeeres wetness seamen : Bid ot ‘4 | 
: at a So ee me TTY in | Sing [NF ™ ee 
s i} 5 = “ae ey, © ee ‘” ae. ai hi . ee eee / i cae ! 
‘ } e » — = te oy ay =. , ig : “ i ‘2 a+ pod utbbe | ‘ wipe 2%) } i i Pig rs \ j Se | 
wag , < beeen. t ee Rr, ¢ 3 Pe s >. Oy 7 i ce Bn, —— So wan : at apne ss ee Ee ae - i 4 ve : | 
e Laces rs — a mo BS fo eS — : : 7. ee we j \ Sas 
oe es Pe aya A ee a — ga oe aod " %. a, a hee ait, “Sy se Fo filles i) : | Beccact 
“ eS — epee Ndi E ws oS bes \ site See . QE ers fore - me - “ae ‘4 i y Bh 1 
va eg ° —_— Ra Nig ough We Soe Bie ong >, wa 1 pitt ~~ sega aon en eae) . eae } 
a . : , > *\ oH % et a Ae cages pee aes PF: ‘ Fe i ae Borie iiss oe owes aes 
ia = * a : a” an Onc pe Nae : y Rn ee me... vee | 
pes, aa Ee a >. “a a mage NSE : * as 4 6 eke A oe p> @ 4 eae eas ae od Re ete ea ae Bee, 
bore Ps “ Pe ~~  % . it aes d ee ae pee he ae oe nina 
te +4 ’ ie awa i i a wee oa ae oe ee ll ai, 
Pes +3 : TO (Ge ey. es - ete : Sree. eae ee So ge . ang. us 
eps } - » Ne a : ae > o- a AS .! as ~ 8 ? Sah, ee ar Pee A Dee, yee - ae FF DO ~< i 
ees mo. Ber “Sh: ae is = Sa ae , es en. ae eg ee i a 
s: ee ie ee 0 2 yee ee <a 
ted - - * x oe " “erX< o oem >. \ >  —_ °°" ae i. a as Bg? me tt. 4 & 
SS \ @ 4, \ eee 9 re Ee ell ee) Ww «ae 
es “a be \ 7 f Fite q tue yy a eer) , . m i a z ay me ee 4 ‘ ' ae 
mee) : q ot i" ih ng Oe” me Ne aa E ate 
4 ie ae “ a ae a i * eet ee E ” 7 { re 3 
fi * oe f 4 7 > ——_ - f ae ‘a “at _— se ani ‘ ba aa a . 
bi \ mar oe ae - a ae = r= —_ Ke 
age, ‘ <dls seit a Fee ae : F . ‘ ~ P a 
ae % _ Dus ee ie a wn ot. oe ia , a i —~ " ae 
‘ee ee. . Xl >  \ Se) TT . Se a9 
a te . ne — PO = ee af 
ae = Se @a / eT ” ~ om 8 ie pens Sesh SOLES. "ling: ge aN * oe : ee : . me ; ~ se i = 
a Ee : a, “Fe _ were eT : Sen . b. “ vw RE: oN al a e ' Ga ne “ 2 
<i ‘a * ’ eee “ —  —— Si i ey: AiO jo i re he ae 
eae Br, Gee ~- Pad ~ sittin ati o% a i. i a x ere a aa aN ; pee sata a ns » -- \ ts 
Sa & a. ‘ . im if en ie. ate ie Pi 5 » SES CX Pee - OU ce 
i pceas |L' . = \ 3 ve. atin, . a nia a he . se agg ae & ad 
ae oY <2 Sao ee Ne ae) CF ' 
ee ei eee ee 4 ; — oS ss Ee ce ae = OE Se a 
rent A. + Se ee | 3 24S Nie 2 4 a 
ass Vee ——. eS iE 
= oe : ee a le 2 on, oe 
Pep ee 2 . \ ee eo ie oe is ; ” ge 
pos! is \ , ienatiin  2 me , u ss ii a a |” ie 
eer oe < , — , = aa ba items ie { 
ae s | oe i a 
wa ~ = 
ries i] oar , 
ee e es! 
nes th = ee 
i ny : i re ij 
wee, ie | 
Mares, als “| ea 
ari oi Bes 
bah a . fe * ae 
oe ees 
vetoes ay 
ae a ae oy a ) 
ae A ei VF 
: Z ee | : | | 
a Fess i} 
an 
> } { * “ i 
Cee) > i | 
a - ¢€ 
a \ the “ey af eis “ x, a 1 ‘is | 
me CM oe at OE ee Shin ee 
A> ier SS — - | 
LP ET came gS PRt ae fap MTS eee nee ; 
MO St Z thy CURCLE j a 
a oe a BP Cine ae 
Pte ore } ae 7 _— = 
bas Pet i gape — ‘ Bewal | : i 
' THE INDIANAPOLIS STAR @ = ey “7 = A 
. ae es i 
Be aie 4 yee a j 
wiki YOUR FIRST TEAM FOR SALES IN INDIANA “4 ee 
THE INDIANAPOLIS NEWS pe ‘ | 
‘ ; = S 
a s ; x 
| = 
: 3 } 
Wes = 
peice : ic :aNanananeu Seb NASB MORRELL APOLIE mE RNS AR SA AB AOS, SEO AR TILT be PSB AGE ISSO . ; E ‘ F aes :- 
— I aa | | ie | 
o4 | | sao | x * ae it eee ir os eon 


Se 


“People believe in 


erican Magazine 


because The American Magazine believes in people!” 


—and these millions of readers who believe in 

The American Magazine are sociable, family people 

—a natural market for home entertainment products. 

If you sell to the growing millions of families who prefer to entertain at 
home, consider these facts: 


e The American Magazine reaches a higher percentage of young people be- 
tween the ages of 20 and 35 than does any other general family magazine. 
That's the age when most brand preferences are established. 


4 
zt 


PEOPLE BELIEVE in helpful and optimistic American Magazine articles 
like “We're Betting You'll Be Prosperous’’, in the July issue, It was written 
by Philip D. Reed, Chairman of the Board, General Electric Company. 


e A higher percentage of The American Magazine reader families have 
incomes of $5,000 or over than is true of the other four general family 
magazines. This means that they can afford to entertain at home fre- 
quently and well. 


e When you add The American Magazine, you add a new audience. Duplica- 
tion with the other four general family magazines is very low. 


e The 10,000,000 readers of The American Magazine have a belief in 
“their” magazine that is proved by their loyalty through the years. The 
American Magazine’s readership is steady and growing. 


When you advertise, look at all five of the general family magazines. 
Compare . . . and you'll buy The American Magazine! 


merican 


MAGAZINE 


It moves goods because it moves people! 
©The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, New York. 


Publishers of The American Magazine, Collier's, Woman’s Home Companion, and Collier's Encyciopedia, 
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What Is It That Has Earned the Title of “America’s 
” for “U.S.News & World Report’? 


Class News Magaz 


Because it covers the cream 
of American readers? Yes, but 
primarily because of the ability 
week after week to obtain so 
much original news, not re- 
ported anywhere else. 

Week after week new light is 
shed on the important news 
developments that have special 
significance and usefulness for 
America’s important people, 
news so significant that “U.S. 
News & World Report’ has 
become an established source of 
news for the nation’s press and 
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For example, Romeike, the 
world’s largest press clipping 
service, reports for the fifth 
straight year that the number 
of newspaper clippings they 
furnished: “‘U.S.News & World 
Report” is more than twice the 
number they furnished any 
other magazine in this field sub- 
scribing to their service. 


No wonder that in poll after 


poll of America’s outstanding 
leader groups (including a poll 
of daily newspaper editors) 
“U.S.News & World Report” 
consistently receives the high- 
est number of votes as their 
most useful magazine, the maga- 


zine in which they place the 


most confidence. See the results 
of this continuing study to the 
right. 
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More and more of America’s 
big-job, big-income people in 
business, industry, government 
and the professions are turning 
to this one magazine because it 
gives them so much new and 
usable light on the important 
news developments. 


are doing the same thing, be- 
cause their messages have the 
benefit of appearing alongside 
of news of such importance, in 
the magazine that enjoys the 
coverage and the confidence of 
their best customers and pros- 
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Reading Preferences of 


: The People Who Spark America 
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These published directories 
and rosters list some 160,000 
people who, by position or 
achievement, are the acknow- 
ledged leaders in American bus- 
iness, industry, government and 
the professions. Together, they 
constitute the people who do 
the big thinking, the big plan- 
ning and the big buying for the 
American economy. 

The first report of a major 
research project started two 
years ago, and measuring the 
reading preferences of these 
key people, is now complete.* 
It reveals the extent to which 
these leaders depend on the six 
major magazines in this field— 
Business Week, Fortune, Na- 
tion’s Business, Newsweek, 
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Time, and ‘U.S.News & World 
Report. ” The composite find- 
ings show: - 
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Q: To what extent do these im- 
portant people read these maga- 


zines? 


A: 86% of them read one or 
more of these six magazines 
regularly. 

Q: Which magazine do they vote 
most useful tothem in their work? 
A: “U.S.News & World Re- 


port”’ — 36%.. (Second- plage 
magazine—22%) 


Q: In which magazine do they 
place the most confidence? 


A: “U.S.News & World. Re- 
port” — 36%. (Second-place 
magazine—21%) 
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K&E Launches Second particulars on radio and tv mer- 


Survey of Radio-TV 


Merchandising Plans 


New York, July 13—Kenyon & 
Eckhardt is making its second an- 
nual radio and television station 
merchandising survey to determine 
the extent of merchandising and 
promotional services offered to 
sponsors by radio and tv stations 


in the U. S. 


Upward of 350 television sta- 
tions and 2,600 radio stations 
throughout the country have re- 
ceived a four-page questionnaire 
covering their merchandising op- 
erations. Results of the 1954 study 
will be published Aug. 15 in the 
Telecasting Yearbook; findings in 
the radio survey will be published 


later. 


According to Hal Davis, Kenyon 
& Eckhardt v.p., the plus offered 
by an aggressive merchandising 
plan is an important factor in the 
selection of an advertising medium. 
K&E began its survey to find out 


chandising to help evaluate indi- 
‘vidual markets for the agency’s 
‘clients. 


|m The merchandising study is de- 
signed to: “1. Acquaint buyers of 
air time with the various merchan- 
dising and promotional services 
stations supply. 

“2. Acquaint sellers of air time 
with the services of their col- 
leagues. 

“3. Compile for the benefit of 


the advertiser and the industry a 
fair picture of the extent to which 
non-print media are supplying 
merchandising services.” 

Last year’s study indicated that 
approximately 80% of the televi- 
sion stations—and almost as many 
of the radio stations—provide some 
sort of merchandising and promo- 
tional help for their advertisers. 


Screen Gems Names Three 


Screen Gems Inc., New York, 
has appointed Ben D. Kranz, vet- 


eran theatrical production man- 
ager, as production manager. John 
Brandt, formerly of Warner Bros., 
and Arthur Topol, previously co- 
ordinator of network time billing 
and sales for NBC, have been ap- 
pointed layout art director and as- 
sistant to the sales service man- 
ager, respectively, of the tv film 
company. 


Two Join Magazine Assn. 


Petroleum Transportation Pub- 
lishing Co., Washington, which 
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publishes Petroleum Transporter, 
and Sentinel! Publishing Co., 
Shenandoah, Ia., publisher of 
Iowan Magazine, have been elected 
to active membership in the Maga- 
zine Publishers Assn., New York. 


Escallon to ‘Digest’ Editions 

Carlos Escallon, with Selecciones 
Del Reader’s Digest for the past 
two years, has been named direc- 
tor of production in the New York 
office of Reader’s Digest Interna- 
tional Editions. 


Maryland's Most Honored 
Television Station 


WAAM 


CHANNEL 


NOW! 
maximum 
power 


0,000 


WANTS 


ADDED 
To The Finest Studio 
and Production Facilities 
in Baltimore 


* Have You Seen 
the WAAM Story 


? 


represented nationally by 


HARRINGTON, RIGHTER 
& PARSONS, INC. 


zi 


TELEVISION HILL 
BALTIMORE, MD. 
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Lohman Opens in Minneapolis 

J. P. Lohman Organization, New 
York, has opened an office in the 
McKnight Bldg., Minneapolis, to 
service clients in the Northwest. 
W. R. Murray, formerly with U. S. 
Air Conditioning Corp., is in charge 
of the office. 


GM Appoints Thompson 
General Motors Corp., Detroit, 
has promoted Marsden Thompson 
from assistant director to director 
of customer research. He succeeds 


Roland S. Withers, who has been 
named merchandising manager of 
the AC Spark Plug division of GM 
in Flint. 


Smoking Newsletter Available 

A monthly newsletter, ‘“Norr 
Newsletter about Smoking and 
Health,” has been launched by 
Roy Norr, author of “Cancer by the 
Carton” in Reader’s Digest and 
“Smokers Are Getting Scared” in 
the Christian Herald. Containing 
news on latest medical findings, 


articles and editorial features, the 
newsletter costs approximately $12 
a year. Subscriptions may be ob- 
tained from Roy Norr, 11 W. 42nd 
St., New York. 


McCloskey Buys ‘News’ Stock 

Matthew H. McCloskey, Phila- 
delphia building contractor and 
Democratic political leader, has 
purchased a “substantial” interest 
in the Philadelphia Daily News. He 
purchased the stock owned by 
Judge Louis E. Levinthal. 


\‘Post-Dispatch’ List 
Shows Chicago Ad 


Business Is Growing 


CHICAGO, July 14—The St. Louis 
Post-Dispatch’s annual directory of 
this city’s agencies and newspaper 
and station representatives reveals 
that the advertising business is 
growing. 

The directory shows that there 
are now 272 agencies here, com- 


“= 
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Here’s a new TV show that’s as reassuring as money in the bank .. . a first-run series 


that’s backed by a 25-year habit of success. 


A SUCCESS IN EVERY MASS MEDIUM 


In print... on the screen . . .’on the air—“Ellery Queen” has consistently spelled “box-office”. 


On TV live—on a handful of DuMont-cleared stations—“Ellery Queen” demonstrated an amazing 


ability to dominate its period, without any “inheritance” . . . against any competition. 


Now, specially filmed for TV . .. starring the man who created the radio role, “Ellery Queen” 


is marked for new highs. 


A TREMENDOUS READY-MADE AUDIENCE 


The readers who made “Ellery Queen” a 30,000,000-copy best-seller . . . the movie goers... 


the former listeners and viewers—these are the people who give this new series a ready made, 


multi-million audience. Marlowe fans who have enjoyed his work on stage and screen 


(“Voice of the Turtle” . . . “Twelve O’Clock High” and many others) will swell the figure. 


And top production—all down the line—will win and hold new viewers for this series. 


A SHOW THAT CAN’T MISS __ 


To the proved commercial impact of mystery shows, “The Adventures of Ellery Queen” 


adds the power of a great name . . . the prestige of fine dgamatic programming. Call, write or wire 


for the full story, and for franchises in areas where you need a show that can’t miss. 
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rograms of & imerica, inc. 
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pared with 259 in 1953, an increase 
of 14. The number of publishers’ 
representatives now totals 332, an 
increase of four over last year’s 328 
figure. 

The listing contains 47 station 
representatives, the same number 
as were included in last year’s di- 
rectory. Transcription firms have 
increased from 11 to 12 during the 
past year. 

Following is a tabulation cover- 
ing the past six years: 


1954 1953 1952 1949 
SS eee. 272 259 242 233 
Publishers’ Reps. ...332 328 320 292 
Station Reps. ...... 47 47 44 39 
Transcription Firms ..12 ll 12 13 


Copies of the single card direc- 
tory—with names, addresses and 
phone numbers—may be obtained 
from the Post Dispatch office in the 
Tribune Tower. 


Rives, Dyke Names Henley 
Rives, Dyke & Co., Houston 
agency, has appointed Claude Hen- 
ley as an account executive. Mr. 
Henley formerly was assistant ad- 
vertising manager of Sheffield 
Steel Corp., Kansas City, Mo. 


To give you 

a complete 

selling program 

to radio and 
electronic engineers, 


INE provides all 3! 


“Proceedings 
of the I.R.E” 


puts your product 
promotion monthly 
before the “thinking and 
doing” engineers in the 
fabulous, fast-moving 
radio-electronic industry. 
Circulation 38,945 (ABC) 


IRE DIRECTORY 


provides 35,000 
engineers educated to 
buy and specify with 
your detailed product 
data for ready reference 
all year long. 


RADIO 
ENGINEERING SHOW 


... the eye-opening event 
of each radio-electronic 
year...where over 
40,000 engineers come 
to you for all that’s new. 


For complete facts, 
ask IRE about all 3! 


Engineers are educated 
to specify and buy. 


The Institute of Radio Engineers 


Adv. Dept. 

1475 Broadway 
New York 36, N. Y. 
BRyant 9-7550 
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@ Booth Michigan Newspaper schedules can be a 
major factor in meeting today’s need for more 
competitive selling! | 


Booth Michigan Newspapers are the key to effec- 
tive distribution and profitable volume selling in 
this fastest growing of all Midwest states! 


85‘. of all retail sales, outside of Wayne County 
and the Upper Peninsula, are made in the 8 Booth 
Michigan Newspaper Markets. Booth Markets have 


For specific market information, write or phone = 
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954 SRD Consumer < 


1811 grocery stores, 371 drug stores and 1671 auto- 
motive establishments and filling stations. Annual 
grocery sales total $936,783,000, annual drug sales 
$135,909,000 and annual automotive and filling 
station sales $898,541,000. 


Let a Booth man help you evaluate this big, fast- 
growing market in terms of your products. Let him 
tell you how Booth Dealer Merchandising can help 
you get extra value out of your Booth Newspaper 
advertising investment! 


A. H. Kuch 

110 E. 42nd Street 
New York 17, New York 
Oxford 7-1280 


The John E. Lutz Co. 
435 N. Michigan Avenue 
Chicago 11, Illinois 
Superior 7-4680 


Brice McQuillin 

785 Market Street 

San Francisco 3, California 
Sutter 1-3401 
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THE 


40% of Elks recently surveyed have a home 
workshop, 41% have power-driven tools, 

77% own their homes. Sell the 1,078,590 Elks 
who read, believe in and buy from 

The Elks Magazine. 


Advertisers of 
workshop tools and has 
allied home products 
will welcome this 
announcement. 


MAGAZINE 


| Cary-Hill Moves Kansas City | 
/Oftice: Adds Ten Accounts | 

Cary-Hill has moved its Kansas + 
City, Mo., office to larger quarters 
at 4028 Broadway. Lillian Davis 
been transferred from the 
agency’s Des Moines office to serve 
as space and time buyer in Kansas 
City. Robert Cary, a member of the 
Des Moines copy and production 
staff, has been named an account 
executive, and Jo Ann Gutherie 
has joined the Des Moines staff as 
a radio and tv writer. 

The agency has been named to 
handle advertising for the follow- 
ing companies: Amco Fence Co., 
Bests Jewelers, Colony Restaurant, 
and Diller Battery Co., all of Kan- 
sas City; Cownie Fur Co., Daniels 
Jewelers, Jim Pinkham Inc., Roy- 
craft of Iowa, Video Electronics 
Corp., all of Des Moines, and Dia- 
mong Paint Co., Marshalltown, Ia. | 


NBC Appoints Samit 

S. Martin Samit, formerly as- | 
sistant to the publisher and re-| 
search director for Everywoman’s | 
Magazine, has been named radio) 
network coordinator in the adver-. 
tising and promotion department of 
National. Broadcasting Co., New) 
York. Mr. Samit will act as a liai- 
son with advertisers and agencies, 
assisting them in the creation of | 
direct mail and program presen- 
tations. 


Gaynor Names Gantz V. P. 

Guy G. Gantz Jr., account ex- 
ecutive and copy chief of Gaynor 
& Co., New York, has been named 
a v.p. of the agency. 


TV Film Company Moves 


New York « Detroit +» Chicago + Los Angeles 


Television Snapshots, tv film 
production company, has moved tu 
54 Park Ave., New York. 


YOU MIGHT CLEAR 15’ 734"*— 


BUT. « « YOU NEED WKZO-TV 


GRAND RAPIDS-KALAMAZOO HOOPERS 


January, 1954 
Share-Of-Television-Audience 


| 
| MON.-FRI, | MON.-FRI. SUN.-SAT. 
7 a.m.- 12 noon- 6 p.m.- 
12 noon | 5 p.m. 12 midnight 
WKZ0-TV 80%,* | 85%, 62%, 
8 31%, + | s% =8=6| «= 38% 


+ Adjusted to compensate for the fact that neither 


station was on the air all hours. 


NOTE: Sampling was distributed approximate- 


ly 75% in Grand Rapids area, 25% in 
Kalamazoo area, 


Sy 6 RE Y VB 

She Selyer. lations 

WKZO — KALAMAZOO 

WKZO.TV — GRAND RAPIDS-KALAMAZOO 

WJEF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 

KOLN — LINCOLN, NEBRASKA 

KOLN.-TY — LINCOLN, NEBRASKA 
Associated with 

WMBD — PEORIA, ILLINOIS 


TO GO OVER IN 
WESTERN MICHIGAN! 


WKZO.-TY, Channel 3. is the Official Basic CBS Television 
Outlet for Kalamazoo-Grand Rapids—serves more than 
106,922 television homes in 29 Western Michigan and North- 
ern Indiana counties. This is a far larger television market 
than you'll find in and around many cities two and three 
times as big. 


January °54 Hoopers, left, credit WKZO-TV with 63.2% 
more evening viewers than the next Western Michigan sta- 
tion—158.1% more morning viewers—466.6% more afternoon 
viewers! 


(100,000 WATTS — CHANNEL 3) 


WKZO-TV 


OFFICIAL BASIC CBS FOR WESTERN MICHIGAN 


Avery-Knodel, Inc., Exclusive National Representatives 


*Cornelius Warmerdam of the San Francisco Olympic Club set this world’s record on May 23, 1942. 


Advertising Age, July 19, 1954 


Getting Personal 


Honorary doctor of laws degrees went to WABC’s breakfast-chat- 
ting couple, Ed and Pegeen Fitzgerald, from Seton Hall Univer- 
sity for “fostering understanding among peoples and for their 
Christian virtues” .. . 

George Panopulo, controller and assistant treasurer of Shulton 
Inc., has retired to private life after 50 years of active association 
in the cosmetic and toiletries industry . . . Ex-newspaper corres- 
pondent Helen Paul Kirkpatrick and retired McCann-Erickson ex- 
ecutive Robbins Milbank have wed and are living in Burlin- 
game, Cal. ... 

Former AA staffer John Manning, now assistant to the executive 
secretary of the National Industrial Advertisers Assn., is a father 
for the fourth time. His third son is named Gregory D... . Going 
him considerably better is Mike Boscia of CBS Radio’s press de- 
partment. Mike now has nine kids in his family, the newest being 
a second set of twins named Billy and Betty... 


' 


NEW MEMBER—Eldon Campbell, general sales manager of Westing- 
house Broadcasting Co., becomes an honorary member of the Kiowa 
tribe during a visit in Oklahoma City, where he spoke before the ad- 
club. Chief Jasper Saunkeah bestows the name “Dom-Tiye-Kiti- 
Keah” (meaning Chief White Plains) and a war bonnet to go with it. 


A bronze plaque of Carl C. Conway, chairman of the executive 
committee of Continental Can Co., was unveiled recently in Deven- 
ter, Holland, at the new research laboratory of Thomassen & 
Drijver, Holland’s largest manufacturer of metal containers. The 
unveiling was done by Mrs. Conway at dedication ceremonies for 
the new laboratory, which has been named in honor of her hus- 
band... 

John P. Dillon, promotion supervisor of Jefferson Standard Broad- 
casting Co., Charlotte, N. C., has returned from a two-week tour of 
duty with the Air National Guard. Lt. Dillon serves as adjutant for 
the 156th Fighter-Bomber Squadron of the North Carolina Air Na- 
tional Guard at Travis Field, Ga... 


ALUMNI REUNION—Among the alumni honored at the 50th anniversary 

dinner of Stuyvesant High School in New York were (left to right) 

Robert M. Weitman, v.p., American Broadcasting Co.; Frank Hussey, 

Stuyvesant’s greatest athlete and U. S. Olympic star, and Ted Husing, 

veteran sportscaster and conductor of the WMGM “Bandstand” 

program. The three grads are holding achievement awards presented 
to them. 


It was a proud day for Look’s promotion director George Ben- 
neyan when he recently attended the graduation of his son, Bob, 
from Amherst. On the Dean’s list for three years, Bob was graduated 
magna cum laude, elected to Phi Beta Kappa as well as Sigma Xi, 
honorary science fraternity. He enters Cornell Medical College in 
the fall... 

Among the invited guests at President Eisenhower’s June 23 
White House stag dinner were RCA president Frank Folsom and 
Frederick Zaghi of Young & Rubicam . .. The Hundred Year Assn. 
of New York Inc. has awarded its gold medal to Arthur Hays Sulz- 
berger, president and publisher of the New York Times, “for his 
contributions to the community life of New York”... 

Friends and fellow announcers threw a farewell party for Patrick 
J. Kelly to honor his retirement after 25 years as supervisor of NBC 
announcing . . . Seagram-Distillers Corp. v.p. George E. Mosley is 
chairman of the POPAI outing committee. The event takes place at 
the Westchester Country Club on Sept. 10... 
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WCAU.-TV is now transmitting to the booming Philadelphia area from its 
new maximum-height, maximum-power SKY TOWER — 1000 feet tall with 
316,000 watts! Reaching out into a 35-county, 4-state area, WCAU-TV is 
now the only Philadelphia station operating with both maximum height and 
maximum power. With the tenfold increase in power doubling its coverage 
area—WCAU-TV now reaches 6,360,000 people—2,000,000 more than before! 


Ten big markets are available to buyers from this one station: Philadelphia, 
Chester, Allentown, Bethlehem, Levittown, Reading, Camden, Trenton, Atlantic 
City and Wilmington—an unparalleled opportunity for advertisers. 


Even before construction of the SKY TOWER, WCAU-TV enjoyed an un- 
challenged position of leadership in Philadelphia. Now—WCAU-TV reaches 
45% more people than before—twice as many square miles—10 major markets! 


—a . 


Look at the breakdown: 
Coverage ..... . . . 35 counties 
Population covered . . . . . . 6,360,178 
Total families covered . . . . . 2,292,300 
Total retail sales . . . . . $8,935,730,000 
Total effective buying income . $13,418,528,000 


WCAU-TV 


blanketing America’s greatest industrial expansion area 
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The Philadelphia Bulletin Station CBS Affiliate Represented by CBS Television Spot Sales 
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The $200 billion industrial market is a changing market, 
characterized by constant expansion and a ceaseless search for new 
products, new services. Editorially, FORTUNE not only reports 
what is going on in this vast market... but also analyzes 

the vital whys and hows involved — and, so doing, becomes 
important reading to a quarter-million management 
men in every branch of industry. 
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In the market for 
new markets? 


Helping find new markets for industrial products or services is one job in which 
FORTUNE gets results. 


Take Ebasco Services, for example. During the eight years that FORTUNE has been 
the backbone of their advertising program, the number of industries utilizing 
Ebasco’s engineering, construction and business consulting services has doubled. 
During the same period, the number of clients served has tripled. Since they 

started advertising, Ebasco’s markets have broadened so that they have served 24 
pulp and paper companies, 22 oil companies, 10 steel companies, 10 companies in 
the banking field, 16 food companies, among others. 


One reason FORTUNE gets results is its unique concentration among industrial 
management readers. For example: one-half of FORTUNE’s subscribers have 
engineering backgrounds or function in the design, research or production field of 
their companies. They listen long and hard when you talk to them in FORTUNE. 


Why not ask your FORTUNE representative to show you his new “Results Case 
Book’’? It’s full of case histories like Ebasco’s... showing how current 
FORTUNE advertisers are achieving their objectives... with FORTUNE. 


Fortune Magazine, 9 Rockefeller Plaza, New York 20, N. Y., JUdson 6-1212 


” 


“Ina business such as ours,” writes Ebasco’s president, 
Mr. T. C. Wescott, “quantity of responses and 
inquiries is not enough — quality is even more 
important. Inquiries from our advertising in 
FORTUNE have maintained a high executive level... 


results have been most satisfactory.” 
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Anderson to ‘Retailing Daily’ 

George Anderson has joined the 
advertising sales staff of Retailing 
Daily, with headquarters in the 
Chicago office of Fairchild Publi- 
cations Inc. Mr. Anderson for- 
merly was an advertising space 
salesman for American Family 
Magazine. 
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“BEST-TEST” newer wrinkles 
— curls — shrinks. Excess 
tubs off clean. 
FOR THE GRAPHIC ARTS A MUST 
A size for every purpose. Sold 
by Stotionery, Artist Supply ond 
Photogrophic Deolers every- 
where. 
UNION RUBBER & ASBESTOS CO. 
TRENTON 4 


Lee Claire Appoints Herrick 

Lee Claire Inc.. New York maker 
of “after-five’” dresses, has 
pointed C. J. Herrick Associates, 
New York, to handle national ad- 
vertising. 


MAKES PASTING A PLEASURE 


ap- | 


Calories?—Tea Has 
Least of Ali, Tea 


Council Discovers 


New YorK, July 13—The Tea 
Council of the U. S. A. has tuned 
in on the calorie battle and is 
broadcasting bulletins to buyers 
and sellers of tea to stress the point 
that tea has fewer calories than 
other beverages. 

In a bulletin just issued the 
council reports that, at its request, 
“the Miner Laboratories, Chicago, 
scientifically examined 31 differ- 
ent varieties of hot and cold bev- 
erages and computed the caloric 
content of each.” The result for 18 
beverages covered by the current 
bulletin is shown in the following 
table, and stresses that tea without 
additives has fewer calories than 
any other popular drink: | 

Beverage Calories per 
6 Fluid Oz. 
Grape Juice, Canned & 


Bounds Liebscher 


TAKEOFF—Contract signers in this 
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Frazier 


Mrs. 


Young 


shot are Ethel 


Liebscher, 


media director of Burke Dowling Adams Inc., Atlanta agency, and 
S. Olive Young, account exec for Radio Station WAGA, Standing 
are George E. Bounds, Delta-C&S Air Lines ad director, and Claude 
Frazier, WAGA station manager. The airline will sponsor the “CBS 
World News Roundup” six days a week for 52 weeks on the Atlanta 


Bottled 
Milk 
Grape Juice, Frozen 
Orange Flavor Drink 


In the Detroit Area, CKLW-TV with 
its 325,000 watt power penetrates 
a population grand total area of 
5,416,375 in which 82.7% of all 
families own TV sets. Of these 
1,305,520 TV families 88.2% are 
covered by CKLW-TV channel 9, or 
a grand total coverage of 1,151,554 
TV families. 


CKLW-TV 


Guardian Bidg. « Detroit 
Adam J Young, Jr. inc 3 € Compeov 


* President 


Notional Rep 


‘the sales staff of Ladies’ 


Orange Juice, Fresh 

Berry Flavor Drink 

Orange Juice, Frozen 

Super Cola | 

Root Beer 

Lemonade, Frozen 

Pepsi Cola 

Royal Crown Cola 

Coca Cola 

Beer 

Sugar-Free Root Beer 

Sugar-Free Orange Drink 17 

Coffee | 

Tea | 
@ Six ounces of hot coffee, ac- 
cording to the test, showed 11 cal-} 
ories, 
teaspoon of sugar, plus 30 calories 
for each one half ounce of cream. 
Thus, six ounces of hot coffee plus 
a teaspoon of sugar and one half 
ounce of cream equal 57 calories. 
Six ounces of hot tea plus one 
teaspoon of sugar and one half 
ounce of cream equal 29 calories, 
the report said. 

The council has issued the bulle- 


|tin, it says, “because the nation is 
- calorie-conscious these days.” 


Joseph Matthews Joins ‘Look’ 


Joseph Matthews, formerly with 
Home 
Journal, has been named assistant 


food merchandising manager of. 


Look, New York. 


plus 16 calories for each | 


station. 


Lustberg, Nast Promotes 3 | 
Lustberg, Nast & Co., New York, | 


/has appointed Benjamin C. Herold, | 


Richard H. Lustberg and William | 
H. Lustberg v.p.s in charge of pur-_ 
chasing and sales coordination, ad- | 
vertising and production, respec- | 
tively. 


‘Fisherman’ Increases Rates | 
Fisherman, Oxford, O., has in- 
creased its line rate from $3.50 to, 


$4.60, based on a new net paid cir- ‘agency. 


{culation guarantee of 200,000, ef- 


fective with the October, 1954, is- 
sue. The page rate wili go from 
$749 to $984.40. 


Ellington Joins Southeastern 
John O. Ellington Jr., formerly 
v.p. of Lamb & Keen, Philadelphia, 
has joined John L. Williams Jr., 
son of the late founder of South- 
eastern Advertising Agency, Sa- 
vannah, as a principal in the 


of QUAD-CITY people 
live on 


the ILLINOIS side: 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


You cover 3 of the 4 Quad-Cities 
when you use these newspapers: 


The MOLINE Dizeated 
The ROCK ISLAND 7Zigus 


With more and 


ing column widths...with 


REILLY. PLASTICTYPES- 


more newspapers reduc 
verdg 


shrinkage up. from 13/16 inches to 1'« 
inches...it is more important than ever 
to supply newspapers with materials 
that will reproduce sharply after sHrink- 
age. Reilly Plastictypes have always 
been known for reproductive superiority — 


_—and you may 


be sure of better results : 


. when you specify these feather-light | 
plastic plates that cut shipping costs, t 


lake Shore eeeTROTYPE aN 


4 West Van Buren Street _ 


"Seley 8-1010 
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Market Facts Sets 
Up New Mail Panel 


Research Company 


Cuicaco, July 14—Prompted by 
the increasing demand for low-cost | 
market research, Market Facts Inc. 
has established a subsidiary which | 


will deal exclusively in national | Louisville, publisher of Kentucky 
consumer mail panels. The new Farmer, monthly farm paper, has 
organization—Market Facts Na-| ‘announced plans to launch a simi- 
tional Panels Inc. —represents a| lar state farm paper in Tennessee 


considerable expansion of con-| in September. The new publica- 
trolled mail procedures which the | tion, Tennessee Farmer, with of- 


Bathrick Succeeds Pratt 

Phelps Pratt has resigned from | 
the advertising staff of Christian | 
Herald, New York. His successor is 
Roy Bathrick, formerly with the 
American Baptist Publishing Soci- 
ety. 


‘Tennessee Farmer’ to Bow 
Farmers Home Journal Inc., 


parent firm has been using since 
1946. 

According to William F. O’Dell, 
president of both organizations, 
the new panel research concern 
will make available five 1,000- 
family general consumer panels 
and four “special purpose” panels, 
ranging in size from 500 to 1,000 
families. The latter will give spe- 
cial information on farm families, 
home owners, teen agers and auto- 
mobile owners, Mr. O’Dell said. 


= At the same time that he an- 
nounced the new subsidiary, Mr. 
O’Dell issued a warning against in- 
discriminate use of the mail panel 
technique. “The mail panel is not 
adapted to many types of market- 
ing research problems,” he cau- 
tioned. 

Mr. O’Dell suggested that the 
mail panel method might be used 
under the following conditions: 

1. Where highly precise data is 
not required; i.e., where the same 
action will be taken whether the 
finding is 60% or 75%. 

2. Where it is assumed that a 
panel will yield more accurate data 
than some other method at a given 
cost. 

3. Where the information sought 
is largely independent of panel 
composition, such as in taste and 
color preferences. 

4. When it is important to have 
rapport already established with 
the respondent to insure coopera- 
tion on a product. 

5. When response bias—caused 
by seeking information of a per- 
sonal, intimate or prestige nature— 
is a serious deterrent to accuracy. 
Example: the use of personal ce- 
odorants. 

Offices of Markets Facts Nation- 
al Panels are at 39 S. LaSalle St., 
Chicago 3. 


Du Pont Produces Sound Film 

A 16mm sound motion picture in 
color, “Mechanical Engineering at 
Du Pont,” designed especially for 
college audiences, has been pro- 
duced by Du Pont. Prints of the 
22-minute film may be secured on 
loan, free of charge, by writing to 
Motion Picture Distribution Sec- 
tion, E. I. du Pont de Nemours & 
Co., Wilmington, Del. 


Bozell & Jacobs Gets Coreling 

Flavor-Seal Corp., a subsidiary 
of Cory Corp., Chicago, has ap- 
pointed Bozell & Jacobs, Chicago, 
to handle advertising and sales 
promotion for its Coreling Prod- 
ucts Co. division. The Coreling di- 
vision currently is setting up di- 
rect-selling franchised distributors 
in key markets for its stainless 
flatware and tableware. 


Dr. Smith Named Partner 

Dr. Wendell R. Smith, director 
of research of Alderson & Sessions, 
Philadelphia marketing and man- 
agement counsel, has been named 
a fourth partner in the company. 


He now will serve as marketing | 
counsel in addition to his other | 
duties. 


Hauserman Names Kalaher 

E. F. Hauserman Co., Cleveland 
manufacturer of movable steel 
partitions, railings and acoustic 
ceilings, has appointed William J. 
Kalaher advertising manager. Mr. 
Kalaher formerly was assistant to 
Kenneth A. Hawkins, who now is 
manager of Hauserman’s Chicago 
sales office. 


fices in Nashville, will be devoted 
to the welfare and development of 


| 


Tennessee agriculture. The two pa- 
pers will be sold in combination, 
the Kentucky-Tennessee State 
Farm Paper unit. 


Cohen Names Congdon V. P. 

Robert S. Congdon, previously in 
charge of the Campbell Soup ac- 
count at Ward Wheelock Co., has 
joined the account management 
group of Harry B. Cohen Advertis- 
ing, New York, as a v.p. 


Ronson Ads Stress New Market 


Ronson Corp., Newark, is run- 
ning a business paper promotion to 
announce its entry into the indus- 
trial gifts and premiums market. 


Calkins & Holden Boosts Two 


DO IT 


LET U — ANYWAY 


COMPARE what we could give you with 
what you've been getting, and note. 
JAY P, The price will not be your problem. 


WALK aoverrisine treosrapHy 


Telephone MO 4-6134 @ 11 E. Hubbard, C 


Ann Boniello, formerly assistant 
to the board chairman of Calkins & 
Holden, New York, has been pro- 
moted to administrative assistant 
to the chairman and the head of 
the plans board. Helen Collins has 
been promoted to office manager. 


| A Confidential Letter to 


THE GALLAGHER REPORT | | Publishing Executives 


| Circulated Privately 
147 W. 42nd St., N.Y. 36, N.Y., LA. 4-1631| by Bernard P. Gallagher 


| Publication Negotiator 


ADVERTISING PAGE VOLUME 
THREE LEADING ARCHITECTURAL MAGAZINES 
SIX MONTHS 1954— 


Architectural 


Record 


In the first half of 1954 
manufacturers of building 
materials and equipment 
and their advertising agen- 
cies placed 44% more 
advertising pages in 
Architectural Record than 
in the second magazine, 
60% more than in the 
third magazine. 


Architectural 


Forum 


SOURCE: INDUSTRIAL MARKETING. 


Architectural Record 


“Workbook of the active architect and engineer” 


Progressive 
Architecture 


119 West 40th Street 
New York 18, WN. Y. 
OXford 5-3000 
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Kids Who Dress Like ‘Pseudo-Ragamuffins’ 
Can Learn to Wear Hats, Milliners Assured 


New York, July 13—The hat) love to experiment. Don’t think the 
business needs a lot of pepping present generation is lost to you as 


of propaganda, according to Wil- The fact that youngsters acknowl- 


liam Burston. 

Mr. Burston, who is manager, 
merchandising division, National 
Retail Dry Goods Assn., told the 
Millinery Merchandising Execu- 
tives Assn. yesterday: “Work as 
much as you can on the present 
generation, but make sure you get 
the next generation. Begin with the 
babies. They look cuter in hats, 
and hats keep their eyes from 
puckering in the sun, and hats 
keep them safe from drafts. 

“You've got to see that this prop- 
aganda is continued with the 
younger girls. But God help us!” 
Mr. Burston declared. ‘What kind 
of a hat could you possibly invent 
that would look well on youngsters 
who deliberately look like ‘dead 
end’ orphans in their faded jeans 
and men’s shirts with the tails out 
and wool socks and dirty white 
shoes? 


es “Nevertheless,” he said, “they 
admit to the need for head cover- 
ing. Witness the bandanas they 
wear. They wear bandanas he- 
cause the gang wears ’em. They’re 
conforming. 

“This phase too will pass. Dun’t 
give them up for lost. But also 
don’t think you’ve got them. It'll 
mean very conscious propaganda. 
You’ve got to make ladies of these 
pseudo-ragamuffins. We’re getting 
too casual, too conformist, too 
what-the-hell about clothes. We’ve 
got to stress the Old Eve and the 
Old Adam in the youngsters. 

“The next generation of Negroes 
will be powerfully influential in 
the fashion business,” Mr. Burston 
said. “The Negroes know how to 
dress. They’re less inhibited than 
we whites are. We’re the inheritors 
of the somber Puritan tradition. 
The Negro knows he’s a peacock 
and dresses accordingly. 

“Changes come,” he pointed out, 
“from the unknown men and 
women, white and colored, who 


what's the best sales “line”? 


sy nP te 


plays you like you’re a wily 3 lb. 
trout... such lures as, “You gotta try 
my Royal Coachman sometime” and 
“How’s about joining the fellas in a 
week-end at the cabin—real soon!” 
It’s good bait. But what really bags 
the order is his product information. 
Because the better-informed sales- 
man always sells better—and more. 
That’s “the big one with the real 
fight” if you sell products through 


electrical distributors’ salesmen. How 
well ... and how much .. . they sell 
for you depends on the information 
you give them. And how it’s deliv- 
ered. One of the best ways to keep 
top distributors’ salesmen continually 
informed . . . sold on selling your 
products . . . is with sales-pointed 
advertising in the business magazine 
edited specially for them ...McGraw- 
Hill’s Evecrrica WHOLESALING. 


edge having to have hats for 
church, or for swanky night spots, 
or to observe religious holidays 
argues a respect for the hat, and 


(208%. 
'creased 196% in that period. Gross 
for what the hat does for them. | 
The problem is to make the hat! 


glamorous for every occasion— 
even work.” 


= Mr. Burston cited figures to 
prove that the hat business has not 


‘been as bad as many have as- 
up and some new spirit in the way prospects for millinery purchases. 


sumed. 

Since 1940, he said, millinery 
volume in the department end spe- 
cialty store fields has increased 
Total store volume in- 


margin in millinery in 1940 was 
45.9%. In 1953 it was 46.6%. By 


contrast, total store gross margin 
in 1940 was 36.6%. In 1953 it was 
36.2%, a loss of four-tenths of 1%. 
Thus, millinery departments have 
done better than total store busi- 
ness. 

In stock turnover, an important 
index of profit, Mr. Burston said, 
millinery ranks first among de- 
partments with ten turns. Second 
is women’s and misses’ inexpen- 
sive dresses, with nine turns. 

The average sales check in the 
millinery department is $6.24. Cor- 
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sets and brassieres rank second 
with $5.89. Total store is $4.90. 
“And don’t forget,” he said, “mil- 
linery helps raise the average of 
the total store salescheck.” 


Merkel to Blaine-Thompson 
Merkel Inc., Jamaica, N. Y., has 
appointed Blaine-Thompson Co., 
New York, to handle an advertis- 
ing and merchandising program 
for its line of smoked and canned 
hams, luncheon meats, bacon, 
sausage and frankfurter products. 
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New Ad Feature Names Rep 


company, which will limit pro- 


Do-It-Yourself Digest, New /ductions this year to local radio 
York publisher of the new editori- | packages. First productions will be 
alized advertising feature of the the live coverage of the Miss 
same name, has appointed Eschen America Pageant direct from At- 
Co., Los Angeles and San Fran-|lantic City from Sept. 5 through 11. 


cisco, as its western representative. 


Spectacular Radio & TV Bows 


Publication Names Krieser 
Popular Mechanics, Chicago, has 


Spectacular Radio & Television | appointed R. Jess Krieser promo- 


Productions Inc. has been formed, 


tion manager. Mr. Krieser former- 


with headquarters at 1042 Warwick! ly was a member of the advertis- 
Ave., Norfolk. John C. Gilmore is ing staff of Brunswick-Balke-Col- 


Biggest of Wilson 
Campaigns Mapped 


for Ham, Sausage 


Cuicaco, July 13-—The largest 
advertising campaign in the histo- 
ry of Wilson & Co. will break July 
26 when the first of three full-color 
pages runs in Life, according to 
Mark Cox, advertising director of 
the meat packer. 


in Better Living, Everywoman’s 
Magazine, Family Circle and Wom- 
an’s Day. Ham, bacon and sausage 
products will be featured. News- 
papers in 53 markets will also be 
used just before the Labor Day 
weekend. 

A premium offer will be used to 
promote the sale of frankfurters. A 
series of 20 autographed color 
photos of major league baseball 
players will be included in pack- 
ages of the sausages during the 


one-third page comics supplement 
ads, to run 10 consecutive weeks 
through September. 

Outdoor will also be used and 
will repeat the magazine theme, 
“It’s hard to wait when it’s Wil- 
son.” 

Needham, Louis & Brorby is the 
agency. 


Brown, Rome Join Burnett 
John C. Rome, formerly an ac- 
count executive with Hewitt, Ogil- 


president of the new production | lender Co., Chicago. 


I - 


AFTER THE SHOW IS OVER 


COMME RCIAL’S DONE? 


MERCHANDISING IS THE ALL-IMPORTANT 
SECOND STEP THAT BRIDGES THE GAP BETWEEN 
YOUR MESSAGE AND THE CASH REGISTER 


Your commercial says, “Remember 
to buy me.” Merchandising says, 
“You saw me on television . . . here 
I am!” Result? Many more sales 
than unsupported commercials will 
produce. 


And with an NBC FILM DIVI- 
SION show, you get the most pow- 
erful merchandising package in all 
TV to work for you. This includes 
the industry’s largest assortment of 
point-of-sale and other merchandis- 
ing pieces, publicity, audience pro- 
motion, exploitation, and advertis- 
ing aids. 


The NBC Film Division’s com- 


NBC FILM 


plete merchandising packages are 
specially designed for each show to 
increase the sales effectiveness of 
every commercial...to wrap up 
viewers and deliver them as 
customers. 


And because this unique mer- 
chandising comes to you on a syndi- 
cated basis, the cost to the individual 
advertiser is unbelievably low. 


The combination of an NBC 
FILM DIVISION quality show and 
its companion merchandising pack- 
age gives you a complete campaign 
designed to build more business for 
your business. 


DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


30 Rockefeller Plaza, New York 20, N. Y. © Merchandise Mart, Chicago, Ill. © Sunset & Vine Sts., Hollywood, Calif. 
In Canada: RCA Victor, 225 Mutual Street, Toronto * 1551 Bishop Street, Montreal 


Se og el 


Pi ing stern geome 


Magazine ads are also scheduled |summer. The offer will appear in vy, Benson & Mather, has joined 


Leo Burnett Co., Chicago,*° as an 
account executive, and Bob Brown, 
previously sales manager of Cas- 
cade Pictures, has joined the agen- 
cy as a broadcasting account ex- 
ecutive. 


Brewer Retires as Agency V.P. 
Reginald A. Brewer has retired 
as a partner, v.p., secretary and 
general manager of the New York 
office of MacManus, John _& 
Adams. Mr. Brewer, who joined 
the agency in 1923, will continue 
in a consulting capacity. 


GREENVILLE, ‘S$. ra 


ae “mole 


for yur | 
money! | 


IN RETAIL SALES! 


With South Carolina’s most 
populous City and Retail 
Trading Zones of 494,212 
people (ABC 9-30-53), the 
Greenville market leads all 
others in South Carolina in 
Retail Sales. 


Here's the comparison: 


GREENVILLE $397,821,120 
Columbia 366,681,850 
Charleston 268,175,820 


Retail Sales from Sales 
Management May 10, 
1954, Survey. City and 
Retail Trading Zones from 
Audit Bureau of Circula- 
tion latest figures. 


The Greenville Market also 
leads all others in South 
Carolina in Population, In- 
comes, Autos & Trucks, 
Wages and Employment. It's 
your first market in South 
Carolina. 


The Meieauille News 


MORNING eng SUNDAT 


GREENVILLE tei 


CVENING 


Daily Circulation — 98,218 
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enough for the job ! 


Only the Chicago Tribune Magazine 
really covers the multi-billion-dollar 
Chicago Market 


Now you can get blanket coverage of the Chicago and 
midwest market by making sure that the Chicago Tribune 


Magazine is on your magazine schedule. 


It reaches virtually three out of every four families in 


Chicago and its suburbs. 


It can carry your message to almost half of all the house- 
holds in 840 midwest cities and towns of 1000 or more 


population. 


No other magazine comes close to its coverage and in- 
fluence. It has a larger circulation in metropolitan 
Chicago than the top five national magazines combined! 


It is the midwest’s own magazine—published for midwest 


tastes and interests by midwest writers and editors. 


And about 3% cents per family buys 13 full-page color 
insertions. Rates for color or monotone rotogravure are 
the lowest of any leading magazine or Chicago Sunday 


supplement. 


To get big results, you need a big medium. Ask a 


Tribune representative for full details. 


CHICAGO TRIBUNE MAGAZINE 


ADVERTISING SALES REPRESENTATIVES 


CHICAGO— A. W. Dreier, 1333 Tribune Tower. SUperior 7-0100. 

NEW YORK CITY—E. P. Struhsacker, 220 E. 42nd St. MUrray Hill 2-3033. 
DETROIT—W. E. Bates, Penobscot Bldg. WO odward 2-8422. 

SAN FRANCISCO—Fitzpatrick & Chamberlin, 155 Montgomery St. GArfield 1-7946. 
LOS ANGELES — Fitzpatrick & Chamberlin, 1127 Wilshire Blvd. MI chigan 0259. 


Member: First 3 Markets Group and Metropolitan Sunday Newspapers, Ine. 
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There's MORE THAN MEETS 
The “1” in ILLINOIS 


Medern farm buildings and beautiful homes are evidences 
of the ‘above average’ market you'll find in PEORIArea 
\\linois’ largest market, excepting Chicago. PEORIArea 


is the heart of the midwest's HIGHEST VALUE farm area, 
according to U.S. Dep't. of Agriculture figures.* 


Rich in Agriculture . . . rich in industry . . . it's a metro- 
politan market with buying power worthy of the “A” sched- 
ule. You can reach it Heong only with an advertising 
schedule in The Peoria Journal Star. 


*Ave. value Illinois farms—$28,357 per farm 
as of 1 1 53. The highest in the midwest. 


PEORIA JOURNAL STAR 


Daily Circulation Exceeds 100 
Covers AH Peoriarea 


Represented Nationally by WARD-GRIFFITH CO., hits 


dy, 
Pepulation 14) 


260,000 


Journal Star 
Coverage Matie te Memes 


Shopping Lists Are 
Going Out of Style, 


Du Pont Check Finds 


WILMINGTON, DEL., July 13—The 
average supermarket customer 
makes 70% of her shopping deci- 
sions after entering the store, ac- 
cording to a survey by E. I. du 


Pont de Nemours & Co. 


The average shopper also doesn’t 
use a shopping list, the study dis- 
closes, and spends about a minute 
in selecting each item. Comparison 
with a similar survey made in 1949 
shows that in-store decisions have 
increased (from about 66%) with 
the growth in self-service outlets. 

The shopping habits of 5,200 
shoppers were observed in the 
latest study. They purchased 67,890 
items in 250 supermarkets, an av- 


/erage of 12.7 items per shopper. 


All items on shopping lists were 
recorded and shoppers were asked 
what they intended to buy. Actual 
purchases were checked later. Also 
recorded was information on who 
does most of the shopping, fre- 
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quency of shopping trips and other 
factors affecting supermarket mer- 
chandising. 

Copies of the report, “Latest 
Facts about Today’s Shopper in 
Supermarkets,” may be obtained 
from Du Pont’s film department. 


Kraft Theaters 
Get High Sponsor 


Identification 


New York, July 13—The “Kraft 
Theater” telecasts were inadvert- 
ently left out in a report on the 
Trendex rated sponsor identifica- 
tion scores for network tv during 
April and May (AA, June 21). 
The veteran “Kraft Theater” on 
NBC-TV should have led the cor- 
rect identification list with a score 
of 92.3. The Thursday night “Kraft 
Theater” on ABC-TV should have 
been listed among the leaders with 
a correct identification rating of 
90.6. 


Wagner Iron Works to Biddle 
Wagner Iron Works, Milwaukee 


, seems there’s sometimes a tendency 
for publishers to whisper news of 
rate increases ....or to apologize for them. 
Well, at PD&D we’re proud to be able 
to tell you that what was a bargain 
at $150 per 1/9 unit is still a mighty 
dollar’s worth at our new rate of $200, 
now in effect. Present contracts honored 
to completion, of course. 


SPATS 


ene eee 


manufacturer of farm and indus- 
trial tractor loaders, has appointed 
Biddle Co., Bloomington, IIl., Chi- 
cago and Kansas City, to handle its 
advertising and sales promotion. 
Farm, trade and industrial publi- 
cations and direct mail will be 
used. Mathisson & Associates, Mil- 
waukee, is the former agency. 


Laird, Schober Names Two 


Laird, Schober & Co., Haverhill, 
Mass., maker of women’s shoes, 
has appointed Grace Powell man- 
ager of designing, advertising and 
promotion. Osborne Miller, for- 
merly v.p. and merchandise man- 
ager of shoes for John Wanamaker 
store, Philadelphia, has been 
named general manager of the 
company. 


Anderson, Brewer Join Shaw 

Norman Anderson and Currie 
Brewer have resigned as account 
executives of Leo Burnett Co., Chi- 
cago, to join John W. Shaw Adver- 
tising, Chicago, as account execu- 
tives. 


Hudnut Names Reibel V. P. 


Bertram Reibel has been ap- 
pointed v.p. and creative director 
of Hudnut Sales Co., New York. 
He was formerly director of mer- 
chandising of Revlon Products 
Corp. 


NATION'S LARGEST TRADE TERRITORY 


JUST RELEASED 
COMPLETE 
1954 
MARKET DATA 


OF A 24 COUNTY AREA 
Write for your free copy 


The Hi Paso Times 


An Independent Newspaper 


TWO Scparate Newspapers 
30° Line BUYS BOTH! 
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Proctor Pops Up 
with New Toaster 
in New York Drive 


PHILADELPHIA, July 13—A new 
pop-up electric toaster—described 
as “the world’s fastest and most 
versatile”—will be introduced 
shortly on a regional basis by 
Proctor Electric Co. 

The appliance will be advertised 
in the New York region first, with 
Proctor using the New York Sun- 
day News and tv spots. Other 
areas will be named later for fall 
promotions. The campaign will go 
national some time next year. 

Proctor plans to use business pa- 
pers, newspapers, magazines, tv 
spots and participations with the 
theme: “Compare all four top 
toasters before you buy.” 

Ads will carry a chart showing 
results of comparative tests made 
with the new Proctor stacked up 
against three nationally-advertised 
toasters selling at $21.95, $26.50 
and $26.95 (the suggested retail 
price of the Proctor entry will be 
$18.95). The chart will show the 
Proctor rated “by a leading eastern 
university” as first in speed, ver- 
satility and value, and tied for first 
in dependability. 

Weiss & Geller, New York, is 
the agency. 


California Asks for Continued 
Wine Promotion Program 

The California State Agriculture 
Department has issued a_ three 
year wine marketing order calling 
for a continued program of promo- 
tion for California wines, with as- 
sessments levied on industry mem- 
bers. The department set July 23 
as a deadline for the wine industry 
to accept or reject the proposal. 

The proposed new order keeps 
the promotional assessments at 2¢ 
a gallon for dessert wines and 1¢ 
a gallon on table wines. 


Cyanamid Names Sackheim 

The textile resin department of 
American Cyanamid Co., New 
York, with Roy S. Durstine Inc. 
for five years, has switched to Ben 
Sackheim Inc., New York, effec- 
tive Sept. 1. 


Hugh Reynolds Moves East 
Hugh Reynolds, advertising sales- 
man for Nation’s Business, has 
been transferred from the maga- 
zine’s Chicago office to New York. 
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UP: Albany... 


ALBANY'S sesspapers went from 5¢ 


to 7¢ in April, 1953. Effect: The Times-Union sold more 
copies at 7¢ January-March, 1954 than were sold at 5¢ in the 


same months a year ago. 


Bi GGES T daily circulation ever 


for any newspaper in the Albany area in the same period was 
enjoyed by The Times-Union during the months of January 
thru March, 1954. 


CIRCULATION 


lead of the Times-Union of 6,000 over Albany’s second news- 


paper gives advertisers 11% more coverage at the same cost. 


The Sunday Times-Union, the only Sunday newspaper in 


northeastern New York, is growing, too. 


Albany Times-Union 


Represented Nationally By 
HEARST ADVERTISING SERVICE 
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Wit a mass product, you buy mass 
markets. Mid-America is one — a mass 
market, dominated by farmers. You can’t 
sell Mid-America without farm families, nor 
the magazine that concentrates on them 
alone! 


‘Computes Customer's 


Change, Discounts 


New York, July 13—National 
Cash Register Co. unveiled here 
|today a new type cash register 
which automatically computes how 
much change customers should re- 
ceive. 

John M. Wilson, v.p. in charge of 
sales, who demonstrated the new 
register, emphasized that it will 
improve service for the 35,000,000 
family buyers who go through the 
checkout lanes of 27,000 food su- 
permarkets every week. 

After a shopper’s purchases are 
listed and totaled on the register, 
the sales person rings up the 
amount given in payment, and then 
presses a key marked “change.” 


| 


a Another innovation, Mr. Wilson 
said, eliminates the problem that 
arises when bottles are returned 
for refund or coupons are offered 
for credit to the customer’s ac- 
count. The sales person simply 
rings up refunds or coupon credits 
on the register, which automatical- 
ly lists and subtracts these amounts 
from the total of the customer’s 
purchases. All discounts or mark- 
downs can also be recorded and 
subtracted by the register, and 
show on both the customer’s re- 
ceipt and on the sales record inside 
the machine. 

The company is taking orders for 
the machine but no advertising 
campaign has been prepared as yet. 
However, an advertising campaign 
in business papers probably will 
be launched by early fall. 

McCann-Erickson is the agency. 


dp suroyjog to Bow 
in Pittsburgh Test 


PITTSBURGH, July 14—A _ red- 
and-white striped can with an up- 
side-down brand name printed on 
it will carry the first drops of a 
new soft drink to Pittsburgh resi- 
dents next month. 

The new drink is called Bot- 
toms Up and will be introduced by 
Tri-State Flavor Co., a division of 
Quaker State Coca-Cola Bottling 
Co. 

Having the “Bottoms Up” 
printed upside down on the can, a 
Tri-State spokesman told AA, 
means that the drinker will be able 
to read the name while he’s pour- 
ing the contents down his throat. 
The product will be tested in 
western Pennsylvania during the 
next few months and if it goes 
over, Tri-State said, Bottoms Up 
will be marketed nationally. It 
will be sold in four flavors—ginger 
ale, root beer, grape and orange. 
Wasser, Kay & Phillips, Pitts- 
burgh, is head over heels in han- 
dling the introduction of Bottoms 
Up. 


Sterling Gets Bartrev Press 
Aries Fiberboard Corp., New 
York, North American representa- 
tive for the Bartrev press, an auto- 
matic machine which produces} 
board in continuous strip from| 
waste wood or fiber, has appointed | 
the industrial division of Sterling | 
Advertising Agency, New York, to 
handle its advertising. 


Bruce Co. Boosts Creech 

E. L. Bruce Co., Memphis manu- 
facturer of floor waxes and clean- 
ers, hardwood flooring and Termi- 
nix, has named Harvey Creech to 
the new post of marketing man- 
ager. Mr. Creech, with Bruce since 
1936, formerly was advertising 
manager of the company. 


Smith Joins ‘Everywoman’s’ 
Don Smith, formerly advertising 
director and sales promotion man- 
ager of Wilson & Co. and more re- 
cently a representative for Amer- 
ican Family, has joined the west- 
ern advertising department of 
Everywoman’s, Chicago. 


When your product costs important money, 
you want people who ave money. Farm fam- 
ilies rate high. And tops among them are the 
readers of Capper’s Farmer. They are the most 
prosperous farm families in Mid-America, 
itself the richest farm market on earth! 
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VIDEO TEAM MATES—George Preston Marshall, president of the Wash- 
ington Redskins; George M. Glazier, ad manager, American Oil Co., 
and Robert H. O’Brien, exec. v.p. of ABC, look pleased with them- 
selves after completing arrangements for Amoco’s sponsorship of the 
1954 Redskins’ schedule. Amoco will cover the professional foot- 
ball team’s games on a southeastern network of ABC-TV stations. 


Profit Ratio of Wholesale Drug Industry 
Drops for 3rd Year in Row, ‘53 Study Shows 


NEw York, July 13—Despite in-| group, indicating that profitable 
creased sales of 4.78% and a/joperations are associated with 


slight improvement in gross prof- close control over customer re- 


for Fitting Copy 


'Co. has just published “Advertis- 


its, 1953 marks the third consecu- turns and warehouse billing errors. 
tive year of declining profit ratios For all houses, returns and allow-| 
for service wholesale druggists. ances averaged 2.92% of net sales | 
The average drug wholesaler’s| —up from 2.82% in the previous | 
dollar profit showed no change year. They were highest in the) 
compared with 1952. Mounting ex- large volume companies—an aver- | 
penses took almost all of the in- age of 3.61% of sales. | 
creased gross profit resulting from) The amount of discounts allowed | 
increased sales. 'to customers bears no relationship | 
These facts are brought out in to net profits. Differences in pric- | 
the latest study just released by/ing practices, that is, whether a 
the National Wholesale Druggists’ company prices “net” or at “list”. 
Assn. may account for this lack of a| 
|definite pattern. It should not be | 
s The report, “Facts on 1953 Op-| implied, the report says, that high | 
erations for Service Wholesale) profit companies enjoy their favor- | 
Druggists,” revealed that for every able position because they allow | 
dollar of capital employed in the their customers more discounts. 
business, earnings were 5.4% after. Dr. Albert B. Fisher Jr., re-,| 
taxes, a drop of almost 5% from search associate of the association, 
the 5.7% figure of 1952. This| and Orin E. Burley, professor of 
marked the lowest profit yield of ,;marketing, Wharton school of fi- 
any year since 1938. ‘nance and commerce, University 
In this billion dollar industry,| of Pennsylvania, prepared the re-| 
the report says, there is growing | port. 
concern over the profit picture.| Copies are available from the, 
Continued high tax rates, rising NWDA, without charge, at 330 W., 
expenses and excessive shipping 42nd St., New York 36. 
costs all contributed to this poor) | 
profit showing. Sylvania Promotes Flashbulbs | 
Highlights of the report include: | The photolamp division of Syl- 
Net sales in "53 compared with|vania Electric Products Inc., New| 
52 were up 4.78°; cost of goods| York, is running a summer promo- | 
sold dropped 0.04%; gross profit|tion telling consumers how flash-| 
was up 0.18%; operating expenses} bulbs help take better outdoor pic- | 
increased 1.43%, leaving a net|tures. Theme—‘Snap the smile, 
profit before taxes of 3.43% inj|not the squint.” Backed by a com- 
53 against 3.59% in ‘52, a drop of| plete point of sale kit, advertising | 
4.46%: after 1.81% for federal in- | is scheduled for Sylvania’s “Beat 
come taxes in °53 compared with|the Clock” telecast (CBS), the 
1.90% in ’52, net profit after taxes|Metro Sunday Comics Group and 
in ’53 was 1.62% ccmpared with | other comics sections totaling more 
1.69% in ’52, a decline of 4.14%. 


| 
| 
} 


than 30 newspapers and photo-| 
| graphic, drug and tobacco business 
= The expense picture continues Publications. Cecil & Presbrey, 
to be clouded by increasing labor New York, is the agency. 

sts and rapidly mounting ship- : 
on pore ‘This last cost item|N. Y. Production Club Elects” 
jumped almost 4% above the pre- Harold FE. Bisson, production 


Text Gives Rundown 
on Arithmetic Used 


PEor!A, ILL., July 13—‘“Arithme- 
tic for Printers” is a book that 
gives a complete “course” in space 
estimating, copy fitting and the use 
of different kinds of paper and ink. 

It starts out with a review of all 
the mathematics needed for these 
operations and goes on to give ac- 
tual problems that are run into in 
the print shop. 

While aimed primarily at the 
printer, it is also handy for anyone 
who has to deal with the actual 
mechanical side of setting up ads 
and publications. 

The book is written by J. Wood- 
ard Auble of Shortridge High 
School, Indianapolis, and is pub- 
lished by Chas. A. Bennett Co. of 
Peoria. Price is $2.72. 


‘ADVERTISING LAYOUT’ 
OFFERS PRACTICAL AID 


NEw YoRK, July 13—Ronald Press 


ing Layout” by William Longyear, 
professor and chairman, depart- 
ment of advertising and design, 
Pratt Institute. The book covers 


magazine and newspaper layout, | 
direct mail and posters and maga-| 
zine covers among many other) 
topics. It is listed to sell at $6.50. | 
The book is copiously illustrated 
with actual advertisements and a| 
clearly written accompanying text 
which combine to make the vol- 
ume a handy and useful aid to 
readers. 
Considerable attention is given) 
to consumer psychology as a factor 
in planning the advertisement. 


| 
101 LETTERING STYLES | 
REPRODUCED IN BOOK | 


MILWAUKEE, July 13—W. Ben and | 
Ed C. Hunt, brothers, who have al- | 
ready published two other books | 
on lettering—“Sixty Alphabets” | 
and “Lettering of Today”—have_ 
gathered together in “101 Alpha- 
bets” 92 plates representing 101) 
lettering styles. | 

Each plate is accompanied by-a| 
very brief comment explaining the | 
adaptability and application of | 
each lettering style. 

The publisher is Bruce Publish- | 
ing Co. and the price is $3.75. 


Chicago Okays Restricted 
Use of Cigaret Machines 
Chicago’s city council has en-| 
acted an ordinance permitting cig- | 
aret vending machines in indus-| 
trial, commercial and mercantile | 
establishments where the machines 
are not available to the general | 


public. The measure was recom-| 


‘mended June 10 by the council's} 


license committee as a compromise | 
in a six-month controversy over 


the legalizing of the machines (AA, 


June 14, May 31). 

Cigaret machines have _ been} 
banned in Chicago since 1937. 
However, a sizable number of ma- 


vious high level of ’52 and 59% 
above 1948. These conditions, the 
report says, are making it difficult 
for the wholesale druggist to ex- 
pand operations to provide the 
kind of service demanded by 
manufacturers, retailers and con- 
sumers. 


For the last three years, the 


manager of Fred Wittner Adver- | 
tising and consulting editor of 
Productionwise, has been elected 
president of the Advertising Agen- | Schulze to Di nd Alkali 
cy Production Club of New York. | Arthur Kg eran ie my been 
Other officers elected are Victor L. | “Atel ‘ 
/name " 
Jensen, Ruthrauff & Ryan, vo. n d advertising and public re 


chines have been in use in the city 
despite the ban. 


| 
| 


drug wholesaler has turned his 
stock at about the same average | 
rate, that is 5.7 times annually. | 

The smallest and largest houses | 
both showed the greatest increase 
in sales volume in 1953. Compan- 
ies with sales of less than $2,000,- 
000, for example, increased their 
volume almost 7.5% while com- 
panies with sales of more than 
$10 000,000 showed an increase of 
5.2%. The other groups recorded 
an increase of only 4.3%. 


s» Returns and allowances are 
smaller in the highest profit com- 
panies than in the low profit 


John J. Walsh, O. S. Tyson & Co., 
treasurer; Joseph B. Damico, J. B. 
Rundle Inc., recording secretary, 
and William B. Cairns, Lawrence 
E. Gumbinner Advertising Agency, 
corresponding secretary. 


lations manager of Diamond Alkali 
Co., Cleveland. Mr. Schulze for- 
merly handled the company’s pub- 
licity account as an executive with 
Hill & Knowlton, public relations 
counsel. Oscar E. Kuhlman, who 


formerly edited a Diamond plant 
publication, has been named as- 


sistant advertising-public relations 
| Lester M. Cone Jr., formeriy ad- | manager. 


'vertising manager of Duff Baking | 
Mix Corp., has been appointed O]d Judge Foods to R&R 
advertising manager of Jacques Old Jud : 

; , ge Foods Corp., St. Louis, 
Kreisler Mfg. Corp., New York. has appointed Ruthrauff & Ryan, 


, Chitago, to handle advertising for 
Klepper Rejoins Nathan Fein its Airline Foods division, Linden, 


Rael Klepper has rejoined Na- N. J., and the Goodwin division, 
than Fein Advertising, New York, Louisville. The divisions process 
as general manager and account Airline prune juice, Sundaettes, 
executive. ‘Henri sauce and Goodwin jellies. 


Kreisler Names Cone A. M. 


‘New Honzanp 
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Wich a product for farmers, you want on- 
the-farm circulation. Not would-be farmers, 
or half-acre farmers, but those with fields 
to work... stock to raise... buildings to 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 
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Comparing all major magazines (monthlies and weeklies 
with more than 3,000,000 circulation), The American 
Home shows the greatest gain in number of advertising 
pages for the first six months of 1954. 

This doesn’t make us the biggest, so we’re not shout- 
ing about it in screaming headlines. We just want to say 
‘**thank you”’ to all our advertisers, old and new, for this 
vote of confidence. 


A.H. 


=<, ae, By SPas a as Pac Pah ge Pe BRE - ee ak i ee aie ee Pe le San oe ew RE eS FY ee st pa Aet Nek, Oran das > Lge 1 bi SPO oth Tene eee ee Pa me idly Ses ns gb Nn et #5 FRA SN Sd GEN Sh Dt SUBS ee a a Ee SR ah 03 ee, “Bes Te Be le Rp SNP PRA, SR 
Re SEs I aR nee Sa t cet is Feats fork ROM VON gM 2 nN age ION ye Re A GLO ay MOET GS CRON TLE te oD alt, Ret ges Me ek? Sie o fant A aN eed Wea A eS bake ah Sollee ara ; bres ts ae, Com Renan | tr aif porte. ee dy Eee Ai ud tg Stans ig Monee ee ee yy CEO wives aM 
eg AR oe Bik ey on he a Aen Yigg tran Yn eaiaramee te AS Re ST en ME A ae ead Ce NDR BL ec geeig ik cet 8 Gun MRS BND an CAGE Tt a RE ye Rl eae eS ee SPE AC a ee eee yy. = MEN OT te cake ort 
aE bat Nias Tags ep I 52 NN RN oS acm deepens nes iynkar a as ines) sapuaete wt alates abr ee | itt SoMa game Stan MESS OE aah ste iets Pe te es ye eo Ok Baty hs GA ra. Place oy Sea dae oe EN abe ewig ee ap se oh acetic Rape ipa Oa tke eR Fo TT ee Ree i shee 
Sic Pag a Sa ee Sie HOMER le cee ee tat Se eee Sen eee ST NM Ge ot Te aaa tae Td, ose ee il ns Seba LSE Mey AES © ieee ie ESRF, teats eet ae Ame eda aig fas SMO Ts AR Lake Stairs 4 ete pee ee i Te dee - per Shr eee angen gtr one 9 BE Seca Radice. Sa Marge Re ee ee 
mn ates A ae ees oe, got big a ee ee SS. Mees Sa ee oak ge f ‘ peed vo ea : Be wieght ina i oe SG Sie Re DPF fae 5 etal h One Poe! dy, Shee ge ay far fT cee LG sos = * Bore Ae a tear Rimes . aS he egy kia tee ee hy petro An ih eee Cane Oe ee bee Wes. te 
‘ Se, es Ne = t EPR S OM net EV GS aS aed Bisa wee BD Ames Cee PF Cuca be cok PO piRehe Seoe EAP es St aligns CaN ne ee aed ir at. Jeet” TS a Sea Soe ee eA ee ape Pe Mirede tare). Si aca eeaee 8s Eee ane RK = oe ae Sa a a AMR ae tet oaks ahd ov = 
a Eee emer oe eee . uel RS 2 Seomceae, hg Bh sess ok. ee ae ptm Ce Uk See; ties te Ne pice y Soe jee: we papa Sates De Shea eid cacti aga Rast, alae his ee ey 3s mAs, vane ame tesa. . 
S tN a . : ‘ : eae Be ae: . : * x ms ‘* = a a aa ee ie ‘ Oe , hoo 4 can k 
ee ( Pi. : — : ea, cmeeen 
i Ree re tt. athe 
ere ae 
se yee if 
rae 
. | 
7 ; 
: } 
. rent 2 14 
0 ae 1] 
Bi se | Hy 
ee 
<5” eae i} 
. & 
| : | 4 
} 
| | 
oh Ba ; 
: | 
AS 5 ; 
. ri. : nt 
= ' 
at 
| ; 
} . 
| 
| ; 
ata : | mh 
ey Bo tee ae 
oles eres 
aoe er 
a ae 
ts (erate. 
i y ae a 
a Se es “a f 
> - 
I ae a ae 
= Piers (ee 
aro Sega sien 
i ee ee a 
Sey eee Pee hs ane I 
eng ial ees q 
+) as fo ee oe 
saan, 3 eT Mae Rae 
agi Be Aa ree 
ee Pa nate 
Se 
ehh panier ye 
: at Saree 
eee YS 
a aach : 
pes = sities ey 
i 
Si ee ed 
i “oR 
. 
rh . ae ‘ 
: ‘ eles ay teen t 
. ees - 
. t ae ‘ 
ie 
ah ; 
pty ie eae oy cae 
Ey oh 
i t nak A 
aoe wa 6 H 
ae || Pia iekia 
iS EA Rea 
Oi rm Sears te. 
es ee 
pis ¢ | pee a ‘ 
ds st 
Nee: fee cj ee 
ee ae ; 
Lor A | pee 
peels : | ree bs x 
a aN eee 
28 aes es: pe 
aoe ilies 
Dar { “PR } 
eed Peete: oe | 
‘is Wine i aR ie 
we tag : Ge 
siactbecks | aa Deer | 
i) ee ae Sen SA 
hl a ike ees 
eee. 2 
era ay es 
eae Heel, } 
nb anes oe ] 
aoe ‘es 
eo iy Boge 
: oe ee as sini a 
vaya’ = : 
Sh Bo A ae 
an? | vos ai 
ee Y are 
oe ae Bt ath oti eee 
Eo 5 soe eayes 
ie Ege re 
‘fin 8 ae 
a Slag Page 
ens oe  S 
eee See 
rie ee q J Base ca 
a he ian 
ce Bee aie 
homeo Re 
Bt q Gaen ae 
arr, , aM ee ( 
es? ae | mae fa 
ae : 
| ee 
Bs Rt 
eet, We oe 
fe Aaah Ae 
s Fc pty Sees 
ee aS 
oe a ok s bd 
. ‘ oe 
ee 
_ { i ; 
ee a i 
; Brice 4 
Page 
noanae eS — 
1 aaa Pere, Ce 
Py " er a, ‘ 
he es | Cage 
8 Sal ns ; 
Stic i ‘ial ae 
Lae ats, “ gia ry a 
x ry ; i 
oe ; a. : 
FS a 
: e 
; ; < ay 
| : : 
: Sere 
Sa ASS 
: Sapte ky 
os Tay Ra 
itt Pe a 
_ vane) 
hae ? Bc: 
i ee me 
ees a at i 
eae S23 eS Sirsa 
r $M el ga . ft A= oh i 3) pemteg eet Oe ete oa i @o a ee pat ie . a : ee ee 3 need : A ee ws z ee Meee i : Ly OR eae bee ae ae eae 
Poe aa te re egy pte Cee eua ad ae ot Re Ae ee eat hee net aes aie bes d i atk cay a ; i tk ; ¥ : ‘ : te ® ost A : nD li 


Feature Section 


dvertising Age 


C. M. Likes Change of Pace 


Weiss Notes Power-Tactics Trend 


Management Story Gets New Twist 


Credibility Lacking, Woolf Insists 


- THE NATIONAL NEWSPAPER OF MARKETING / 


Tips for the Production Man... 


Memo to an Ink Manufacturer 


By Kenneth B. Butler 


(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, Itt.) 


You are probably full up to here with 
gratis advice from production men and 
other well-wishers, but I wish to rehash 
a topic that I discussed a year or so ago 
in this column. Except that now I have 
found for you an opening wedge. 

I wrote a piece complimenting ink 
manufacturers on the beauty, size and 
extent of their ink specimen charts. There 
was a “but” to this bouquet .. . this being 
a criticism that it was hard to find spe- 
cimens of those soft, subtle, unusual in- 
between shades. 

I cited the Jewel Paint Co. “Colorizer” 
sample book in the paint industry as being 
something to shoot at, for with the Color- 
izer an interior decorator can find every 
conceivable in-between tone of color. 
Each color has a mixing formula. 

As far as I know, my piece on this 
subject last year excited no ink manu- 
facturer to the point of coming up with 
something of this character. Neither did 
anyone disagree, for I received no “boy- 
am-I-mad-at-you” letters. 


es But now I find an ink manufacturer in 
the burgeoning silk screen industry who 
has brought out a compact and quite com- 
plete ink sample book for that industry. 
I would like manufacturers of letterpress 
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and offet printing inks to examine that 
sampler and see if it does not give them 
an idea. 

It is called the “Uni-Match.” It is put 
out by the Union Ink Co., Ridgefield, 
N. J. It is a collection of about 200 dif- 
ferent ink color samples and each sample 
is 3x5”. These are gathered into a book 
with a pivot binding in the northwest 
corner so that each color may be slid out 
and examined. 

The colors are not identified on the 
front, but they are identified on the back 
along with the formula for attaining that 
particular shade. Here, for example, is a 
very interesting shade called Mauve 
Brown #36, Tint A. We note by the im- 
print that one part of their Rose Red 
mixed with one part of Tahiti Green 
mixed with two parts of White does it. 


w They have ten basic colors, plus black 
and white. By following a definite svstem 
of interaction and crossing these colors, 
30 secondary colors were realized. Then, 
by mixing in varying amounts of white, 
160 tints were produced and many more 
are possible. But here are almost all the 
desirable tints that a production man 
might care to dabble with—off-shades 
that can make printed literature softer 
and more unique in its color tones. 

I hope Union Ink Co.’s pioneering ef- 
fort for the silk screen field serves as an 
inspiration to some manufacturer of print- 
ing inks. 


Extension of TV Depends on Quick, 
Cheap Conversion to UHF 


All over America there is increasing 
concern over the slowness of the public 
to accept u.h.f., particularly in areas with 
two or more v.h.f. stations. A Senate com- 
mittee has been investigating the prob- 
lem and leaders in broadcasting view with 
alarm the failures in the u.h.f. field, with 
several stations closing their doors and 
turning back their licenses, and others 
perilously close to bankruptcy. 

Unfortunately, none of the drastic solu- 
tions, ranging from abolishing all v.h.f. 
channels (suggested by FCC Commission- 
er Frieda Hennock) to a reallocation of 
channels after a second freeze, face the 
fundamental problem realistically. The 
problem is simply how to get conversion 
to u.h.f. channels. 


ws Normally the advertiser might sit back 
and enjoy the fight and wait for the 
winner to emerge. In the case of televi- 
sion he cannot afford to be a bystander 
for the following reasons: 

1. Extension of television service to 
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make it a truly national medium is de- 
pendent on the success of u.h.f. 

2. Relief of monopoly conditions in vital 
areas and the subsequent competitive 
pricing is dependent on u.h.f. conversion 
in the Milwaukee and Pittsburgh-type 
areas. 

3. The existence and efficiency of the 
third and fourth networks relies on u.hf. 
stations in almost every major area. 

Some of the u.h.f. stations in trouble are 
deservedly so and no sympathy need be 
wasted on them. They were established in 
areas like Atlantic City and Bridgeport, 
where present coverage is more than ade- 
quate. It will take years to force conver- 
sion in areas like these, and when and if 
it is effected, the resulting local service 
will add little. 


# Some u.h-f. stations are forcing rapid 
conversion due to programming and smart 
merchandising. They represent sound 
management and well-thought-out poli- 
cies. 


Some u.h.f. investors are running out 
of money at a time when they can see a 
pay-off point on the horizon. Smart in- 
vestors will buy up these stations and 
will hold out at a minimum operating 
cost until the ultimate absolute conver- 
sion is completed. 

An analysis of these problems leads to 
the conclusion that in the majority of 
cases the plight of the u.h.f. stations in 
important areas is not as bad as it ap- 
pears. Where they are unessential, they 
will disappear as the law of supply and 
demand eliminates bad financial risks. In 
other cases time will solve the problem in 
direct relation to programming and ex- 
tension of service. But this does not solve 
the problem of the essential u.h.f. sta- 
tions in major areas, like Pittsburgh, that 
are having a hard time while v.h.f. chan- 
nels are in litigation. 


ws Several courses seem possible in these 
cases: 

1. Reexamine the v.h.f. educational al- 
locations. Give any likely applicant six 
months to file or let the channel revert to 
a commercial v.h.f. It is the opinion of 
many that educational channels are an 
invitation to dull, uninspired programs 
watched by already educated people. The 
commercial channels are doing a superb 
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educational job, anyway, without inter- 
ference. 

2. Facilitate allocation of v.h.f. channels 
in dispute and get them on the air as 
as soon as possible. 

3. Make it easy and cheap for a home 
to convert in crucial u.h.f. areas. Since 
all are agreed that a u.h.f. signal is good, 
only ease of conversion is necessary. In 
too many areas bad tuners, manufacturers 
and dealers who try to make an excessive 
profit out of conversion, or inadequate 
servicemen, have greatly slowed the rate 
of conversion. The u.h.f. management 
must give away as many converters as 
possible through dealer-manufacturer 
deals exchanging advertising features for 
free merchandise. They must assume the 
responsibility for free or at-cost installa- 
tion. The government must further co- 
operate in relieving the u.h.f. stations of 
taxes on converters or opposition on the 
part of manufacturers to distribyiting con- 
verters at the lowest cost possible. 

The consumer is not going to spend 
money unless it is absolutely rewarding. 
The success of extension of tv service de- 
pends on conversion. Legislators, manu- 
facturers and broadcasters must make 
that conversion possible in crucial areas. 
If it cannot be free conversion, it must be 
the nearest thing to free. 


Advertising's Greatest Weakness Is 
Its Glaring Lack of Credibility 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

A never-ending source of amazement 
to me is the notion in some advertising 
circles that the average consumer is a 
nitwit. 

His most obvious characteristic as a 
nitwit, as his disdain- 
ers appear to see him, 
is his gullibility. His 
credulity is so gross 
that he is insensitive 
to all but the most 
manifest falsehoods. 
Only the most palpable 
and easily perceived 
absurdities engender 
suspicion in his child- 
like mind. The reason 
he is such a sucker, it seems, is his 
minimal intelligence and his incapacity 
for clear and cogent thought. He may be 
a skilled pipe welder or a competent truck 
driver, but take him out of his overalls 
and he’s not very bright. 

Wrote Clyde Bedell in a recent issue 
of ADVERTISING AGE: “Sometimes I wonder 
to whom advertisers advertise! All agency 
people—and the heads of businesses— 
should ride a bus occasionally, or talk 
with workers on a construction job—or 
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coal miners—or aircraft workers. I do 
this sort of thing with some frequency, 
and over and over again I am impressed 
by the fact that the people to whom ad- 
vertisers advertise are quite intelligent. 
They are not ignoramuses, they are not 
suckers, they are not babes-in-arms. They 
are men and women with surprisingly 
vigorous ideas about many things beyond 
eating, drinking, sleeping and procreat- 
ing.” 


ws I am in complete agreement with Mr. 
Bedell’s belief that the average American 
is “quite intelligent.” As a retail clerk 
for several years (and later as a store 
proprietor) I came to this conclusion early 
in my business life. As a former adver- 
tising manager of Marshall Field’s, as 
well as a rider of buses, Mr. Bedell, I 
feel sure, knows whereof he speaks. 

The adman who disdains the intelli- 
gence of the so-called common man is not 
necessarily a Cagliostro. Certainly he is 
not, 99 times in a hundred, a hardened 
knave or cheat. The things he advertises 
are, in most instances, honest products 
that give the buyer his money’s worth. 
His practice of resorting to untruth and 
absurdity and exaggeration is justified in 
his mind, I suppose, on the ground that 
the consumer will not be defrauded seri- 
ously if he purchases the product. 

This code of ethics, whether or not it 
is defensible (as some admen believe it 
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is), is stupid. It ignores the foremost law 
of persuasion—namely, the absolute nec- 
essity of achieving credibility. Mendacity, 
when it goes beyond legitimate puffery, 
is morally wrong, but its immorality is 
not the only consideration that condemns 
it. I am firmly convinced, as I am sure 
Mr. Bedell is, that a vast amount of ad- 
vertising is totally disbelieved by the 
American people. Whether or not they 
resent its exaggerations and absurdities 
is a question I shall discuss in another 
piece; the point here is that advertising 
which is not believed cannot possibly be 
persuasive and effective. 


a It is my notion that incredible adver- 
tising is the product of copywriters who 
are ignorant of the true nature of Mr. 
Bedell’s coal miners and aircraft workers. 
If and when they happen to rub elbows 
with these “common men,” which I am 
sure is seldom, they are deceived by his 
superficial “culture.” They note that he 
may prefer the comic strips to the edi- 
torial page, that he sometimes wears out- 
landish neckties and manipulates his knife 
and fork with a contorted grip, and that 
he may be guilty of littering public parks 
with beer cans and chewing gum wrappers 
—but such behavior is no proof that he is 
a credulous simpleton. 

The late Robert Collier, an exceedingly 
able advertising man, commenting on the 
art of persuasion, once emphasized the vi- 
tal importance of “putting yourself in the 
other fellow’s shoes.” The disdainer of 
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Mr. Bedell’s bus riders finds it difficult, 
I suspect, to come down off his throne 
and, thinking of himself as a “common 
man,” analyze his own attitudes and emo- 
tions about the product in question. Does 
he resent obvious untruths? Does he dis- 
like and distrust bombast and exaggera- 
tion? Is he irritated when advertising 
talks down to him on the assumption. he 
is a half-wit? Does he, as a consumer, ap- 
preciate information—copy that answers 
his questions and gives him credible facts 
about how and why the product will bene- 
fit him? 


# Ernest Dichter, head of the Institute for 
Research in Mass Motivation, offers this 
advice: “Forget for a while that you are 
an advertising man.” To the disdainer I 
offer this advice: Forget for a while that 
you are a superior human being. Unless 
you do this, declared Robert Collier, you 
cannot develop the faculty of putting 
yourself in the other fellow’s place. 

No adman should ever write a line of 
copy that he, as an ordinary human be- 
ing, would himself not give credence to. 
His whole approach is wrong if he as- 
sumes he is wiser and brighter and more 
discerning than Mr. Bedell’s truck drivers 
and aircraft workers. 

The greatest weakness of advertising 
today is its glaring lack of credibility. For 
this sorry condition the responsibility 
rests mainly on the shoulders of disdainers 
in their “safe ivory tower of aloofness 
from life.” 


Growing Trend in Power Tactics 
Piles Burden on National Ads 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

A small—but, unfortunately, a growing 
—group of our largest national advertisers 
are: 

1. Compelling their distributing trade 
to distribute on a margin that represents 
piracy of the trade’s profits. 

2. Taking such action in a high-handed, 
calloused, the-hell-with-’em way. 

3. Looking upon this policy as a tech- 
nique for fattening the advertising budget. 

4. Building ever-stronger consumer 
franchises, but simultaneously tearing 
down their trade franchises with utter 
recklessness. 


a Now I do not take the position—and I 
should make this clear immediately—that 
the distributing trades are, in all in- 
stances, entitled to larger margins. On 
the contrary, I maintain, and I’ve said so 
in print time and again, that, in too many 
instances, the distributing trades are de- 
manding more and more from manu- 
facturers, and doing less and less. When 
(as is now common practice in at least a 
few industries) manufacturers pay the 
retailer, for example, 100% co-op; pay for 
window and interior space; pay for dem- 
onstrators; pay “special” handling charges 
of many kinds, etc., etc., the retailer is 
getting much too much for much too little. 

Nor do I take the position that it is the 
duty of the manufacturer to underwrite 
the continued existence of retailers—or 
other distributing factors—whose costs 
are uneconomically high and who turn 
to ever larger margins as the way out in- 
stead of sweating to develop cost-cutting 
techniques capable of meeting their new 
low-cost competition. Uneconomically 
high margins simply hold open a very 
snug umbrella for the discount operation. 

But, on the other hand, it becomes in- 
creasingly evident that a number of large 
advertisers, whose brands the distribut- 


ing trades can ill afford to dispense with, 
are applying low-margin screws to what 
they once called their ‘profit partners” 
in the distributing trades. This is being 
done in various ways. For example: 


s 1. By establishing fair trade schedules 
that make a trade profit utterly impos- 
sible. This happens particularly when the 
fair trade minimum promptly becomes the 
maximum—a not uncommon occurrence. 

2. By going off fair trade, after the 
trade has helped to build a brand to lead- 
ership—thus deliberately encouraging 
murderous price wars. 

3. By cutting or eliminating historic al- 
lowances that the trade still earns. 

4. By arranging tie-in promotions that 
compel the trade to take slow-moving 
items in order to get the fast-moving 
brand. 

5. By offering other deals which in- 
volve the trade in profit-killing costs. 

6. By establishing purchase quotas so 
large as to slow down the very turnover 
that advertising is designed to accelerate. 

All of these things, and many more, 
have been done by some national adver- 
tisers who have become not merely an- 
tagonistic in their attitude toward the 
trade, but downright tyrannical and ut- 
terly selfish. 


a A powerfully established brand, par- 
ticularly where it has an enormous con- 
sumer demand, as well as strong consumer 
preference and acceptance, can do these 
things and, at least for a time, continue to 
hold its own. But looking at these prac- 
tices solely from the national advertiser’s 
profit-and-loss viewpoint, it seems tc me 
that for the longer term such a program 
has little to recommend it. 

In the first place, it places an increas- 
ingly severe burden on the national ad- 
vertising. Indeed, that additional burden 
may involve a larger sum to balance out 
than the “forced contributions” of the 
trade to the national advertising budget of 
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The Creative Man’‘s Corner... 


up in Arlington, Vermont. 


times before, but never eating 
Kellogg's Corn Flakes. 

She eats them all the time, 
however, and this is how she 
looks. She likes them, as you 
can plainly see. So does Mr. 
Rockwell. So do most people. 

Sealy 
get a real hold on your appetite. 
Small moppets have been : 
stowing them away and Aaa 
spilling a few in their 
bathrobe pockets for 
over 90 years. They're Ie 


Nace om Mitinge’s Come Stabe 


pebectr mh mig Kellogg's Corn Flakes—and that's a very good way to make someone 
Sua pecaore “ross at breakfast. How is it with you? Need another package? 


pace” 


ad up into infinity. 


copy. 


Fresh—and Effective 


This pig-tailed young lady is « small neighbor rim of Norman Rockwell 


Mr. Rockwell has painted her many 4 


grown up with and never 9 goodbye to. 
The problem, of course, is that peici Sik ikaes saaiiie bal at 


We have liked what, in advertising lingo, might be called the “change of 
in Kellogg advertising. You never know just what kind of Kellogg ad 
you are going to find. But you’re pretty sure of one thing—whatever form it’s 
in is going to be fresh and interesting. And that goes for both copy and layout. 

This flies, of course, in the face of that good old advertising convention that 
all ads run in a calendar or a fiscal year have got to look alike. This results 
in a campaign. Why campaigns are campaigns because they happen to cover 
an arbitrary period of time, we don’t know. If the object of advertising is to 
sell goods and build company and product reputation, it seems to us an adver- 
tising campaign should be measured from the time the company runs its first 


( Anyway, we commend this Kellogg ad to you and suggest you read the 
warm, simple and very human copy. We muth prefer statements like, “These 
are the friendly flakes that get a real hold on your appetite” to “You'll like 
them! They’re crispy! They’re crunchy! They’re dee-licious!” We also like 
real, strike-home references like, ‘Small moppets have been stowing them 
away and spilling a few in their bathrobe pockets for over 50 years. They’re 
the cereal that’s most often back of father’s newspaper.” 

This is good writing. This is believable writing. This is effective advertising 


the manufacturer. 

That comes about in this way: While 
the trade may be somewhat less able to 
“bury” a brand in these days of open dis- 
play than was true years ago, it is by no 
means totally unable to slow down vol- 
ume on a brand when it is so minded. The 
old-time practice of putting a brand that 
was in disfavor “under the counter” now 
takes the form of putting it on a lower 
shelf; of shrinking shelf frontage; of giv- 
ing preferred display to competing brands; 
plus a host of other techniques of mcre 
or less subtle sabotage. These obstruc- 
tionist tactics can prove exceedingly ef- 
fective even against the most strongly en- 
trenched brand, especially when we 
remember how casually the public is 
inclined to accept one known brand or 
another. 


s As a matter of blunt fact, I am very 
much of the opinion that the leeching 
away of the power of the trade to sub- 
stitute, which was presumed to be one of 
the big contributions that national ad- 
vertising made to a manufacturer’s brand, 
has been halted and even reversed by 
self-service and self-selection plus the 
vast increase in the number of known 
brands. Techniques of substitution have 
changed; they have become less oral, more 
subtle. But they are surely as destructive 
of expensively-created brand demand and 


brand preference in their new forms as 
they were in the old. 

Naturally, when the trade chooses to 
put these road blocks in the path of the 
free flow of a brand into consumption; 
when the trade elects to slow down the 
inbuilt velocity of turnover that national 
advertising imparts to a brand, still more 
advertising is required to compensate for 
the lack of the trade’s support. At best, 
the advertiser may simply be saving at 
the spigot and wasting at the bung; at 
worst, he is causing the barrel to gush 
all over. 

Moreover, competition is not slow to 
capitalize on these errors of judgment—- 
not to mention ethics. And that, too, 
places a still heavier burden on the na- 
tional advertising. 

The abuse of the power that national 
advertising confers on the national adver- 
tiser is a somewhat new phenomenon. I 
must confess that I bring up the subject 
almost reluctantly, because power tactics 
have tended to be somewhat too exclu- 
sively the forte of some of the giants in 
the distributing trades. However, two 


wrongs still total up to two wrongs, and 
I earnestly hope that a perhaps too-human 
tendency to exact retribution does not 
lead to policies involving the strong na- 
tional brands that will turn out to be 
back-breaking burdens for the nationw? 
advertising. 
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More than 500 O00 cars 


nm 146 communities across the 


nation have just been given a 


ten-point safety check under 


the automotive program 


*Co-sponsored by 
LOOK, the National 
Safety Council and the 
Inter-Industry Highway 
Safety Committee, the safety 
check in many cities was conducted 
as a major civic event. 


Here is further proof of LOOK’s 
power to get action...and 
to move merchandise. 
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Case History 


“The dog,” the chairman said, “is Man’s Best Friend, 
And thus deserving of the finest fare. 
Consider what amounts dog-owners spend 

To feed their pets! We have a goldmine there 

For exploitation.” So they drew a Plan. 
They hired some scientists with high degrees 

To testify the contents of each can 
Was filled with vitamins and calories. 


They sent their survey crews from town to town 
To check the maximum potential sale. 
Expensive experts wandered up and down 
And gathered facts and figures by the bale. 

A thousand charts, depicting each result 
In smooth ascending curves and zig-zag lines, 
Were made for top officials to consult 
And read the answers in their proud designs. 


The finest artists sweated at their boards, 
Attention grabbing labels to compose; 
And copywriters worked in endless hordes 
To tell the tale in sales-compelling prose. 
The ad campaign was scheduled nationwide 
In radio, newspapers, magazines; 
Large billboards sprouted through the countryside 
And clever cartoons flooded tv screens. 


Each salesman was supplied with tested spiels 
And promised extra bonusés galore. 

Gay lithographs made point of sale appeals, 
Extolling the new dog food in each store. 
No propaganda trick was overlooked. 

To move the product from the merchant’s bin. 
Executives reviewed the orders booked 
And felt assured the profits would roll in. 


Epilogue 
Unfortunately all of them forgot 
That merchandising skill is not enough, 
And so the net results were not so hot— 
The dogs, it seems, refused to eat the stuff! 


GARTH BENTLEY, The Seng Co., Chicago. 


Employe Communications... 


New Twist to the Management Story 


By Robert Newcomb and Marg Sammons _ public interest, and profits to the individ- 


(Mr. and Mrs. Newcomb operate ual and his job security. It shows the ac- 
their own organization in employe complishments of private investment and 
relations.) 


Those gaping holes you see at employe 
group meetings are probably the un- 
stifled yawns of the hired hands, respond- 
ing to films on free enterprise. Over the 
years American industry has turned out 
some really frightening products on the 
benefits of the capitalistic system, but 
they have been successful on one import- 
ant score: They have succeeded in con- 
vincing viewers that industrial manage- 
ment is stuffed shirt. 

It took a lot of courage for the Chamber 
of Commerce of the U. S. to join hands 
with E. I. du Pont and tackle the old 
theme again. “It’s Everybody’s Business” 
is the result—a 16mm animated motion 
picture in Technicolor, for use by local 
chambers, trade associations and business 
firms. Its avowed purpose is to explain 
the American business system, and the 
skeptics can rouse themselves from their 
torpor and look at it, because it comes 
mighty close to hitting the target. 


LIGHT TOUCH—This is a scene from “It’s 
Everybody’s Business,” the new Techni- 
color film produced by the U. S. Chamber 
of Commerce and Du Pont. 


increased productivity, and it puts com- 
petition in the proper perspective. Gov- 
ernment, which normally comes in for a 
heavy footage of ridicule, comes off with 
a few polite suggestions fer functioning 


in a free economy. Advertising, which is 
s The 22-minute film, with original mu-_ generally given only a passing nod in the 


sic, was produced by John Sutherland. It free enterprise productions, is pictured as 
has already been cleared for tv, and with an element that benefits everyone. 

the preview showings behind it, it is One great feature sets “It’s Everybody’s 
beginning to get attention in communities. Business” apart from its predecessors: 
It takes a good, straightforward tack in The picture doesn’t build management up 
its approach to the problem of talking the into a grotesque, formidable institution. 
business story. It relates business to the The U.S. Chamber job gives management 


the light touch. After 22 minutes of it, 
the hard-bitten business agent of the in- 
ternational union may concede, in the in- 
timacy of the lodge, that management 
people are not the jerks he has so fre- 
quently cataloged them. This may make 
no perceptible difference in the day-to- 
day relations between union and manage- 
ment, but it should help. 


® The light touch, however, is an element 
that will soften the free enterprise story. 
The sudden, bright suggestion that in- 
dustrial leaders are human, that factories 
have feelings, that the problems of big 
business are not unlike the problems of 
the individual employe is helpful—and 
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illuminating. In some sectors, the rank- 
and-file will go for it. 


m “It’s Everybody’s Business” moves too 
swiftly in spots. It tries to explain com- 
plex economics simply and gayly. That’s 
commendable, but it can’t be done in split 
seconds, and nobody should try. And 
some of the art is too modern for lay 
understanding. 

Yet the faults of “It’s Everybody’s Bus- 
iness” are minor, extremely minor. The 
film has great uses—probably more among 
school children than among mature work- 
ers whose opinions are long since molded. 
Wherever it goes, however, it is going to 
make friends. 


(Mr. Bedell is a 
training.) 


Who is kidding whom? This ad was 
run on the last day of May. Back in 
April and all through May, stores all 
over the country—little stores, big 
stores, department stores, jewelry stores, 
specialty stores, chain stores—presum- 
ably all stores that handle Elgin watches 
—were advertising Elgin watches at 
20% off. It was a national affair gen- 
erated at the factory. 

And after weeks of such advertising 
all over the country this advertiser goes 
into the paper with a heading “THE 
SCOOP of the Century.” The dictionary 
says that word means “to get ahead of 
a rival.” 

The body copy says: “For a limited 
time only you can get the savings of a 
lifetime on famous Elgin watches.” Is 
this ambiguous? Does it mean the first 
time in a lifetime Elgins have ever been 
sold at 20% off, or that these savings 
are “the biggest of a lifetime’? In view 
of the prices discount houses have been 
offering on watches and in view of the 
low prices at which many good watches 
have been sold in the past year, it is 
not likely the public would believe that 
these are “savings of a lifetime.” The 
copy winds up, “Take advantage of 
Elgin’s great springtime savings!’ This 
implies to me that perhaps there will 
be autumn savings—so another opportu- 
nity of a lifetime will come then. 

It is as grave an error to oversell a 
saving or a merchandising achievement 
as it is to undersell. A great eastern de- 
partment store was disappointed in May 
with its month-long parade of bargains 
promoted in large space. Several factors 
contributed to the disappointing results 
on many of the items. But chief among 
them, perhaps, was the fact that brutal 
half pages and full pages were devoted 
to announcing common items on which 
savings were only 20% or 25%. Towels, 
for instance. Here was a great and dom- 
inant store playing up almost as though 
it were a scoop, the kind of bargain a 
woman can pick up almost any week of 
the year in several stores in any com- 
munity. When the “champ” flexes his 
muscles in very big space, yells what a 
great athlete he is, and then jumps over 
a foot high fence to prove his prowess, 
something gives. It is usually not the 
people with their money. 

It is a common thing today for stores 
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ALL SEARS STORES OPEN TUESDAY NIGHT 


Neighborhood Stores Open 12:30 te 9:30 FM Stote Street Store 9:30 A.M. te 6:30 P.M. 


THE SCOOP 
SEARS of the Century 


EVERY ELGln WATCH 
EREDUCD A = 


SS In All HOMES 90-Yoar History 
Such An Opportunity To SAVE On 
Brand NEW ELGIN WATCHES! 


AST TAKE YOUR CHOICE 
end TAKE YOUR 20% 
SAVING OF the Price Teg! 


<Soatss WATCHES! SPORT WATCHES! 

DIAMOND WATCHES! SELF-WIMOING WATCHES! 

ot Thrilling, Exciting, Unbelievable Prices! 
AO we GOTT Femens DURAPOWEE MABIPE OD @ 


USE YOUR CREDIT — Bey on 
(OND * Sears Easy — 


Step te at Tew Seale Crear Oop 
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to use large space and large type and 
large (empty) claims for want of good, 
intelligent, selling, service-rendering 
copy. But these are not likely to fool the 
public. And it is doubtful if many read- 
ers of the Chicago Tribune were fooled, 
impressed, or convinced by the Sears 
heading, “The Scoop of the Century” 
(unless they had been asleep the past 
45 days). 

Very often this sort of thing occurs 
because people responsible for getting 
ads into the newspapers have extremely 
little time to see that what they do 
makes sense. If they are not fully in- 
formed in the principles that discipline 
the best advertising, then they are as 
likely to wind up with a blooper as a 
hit. 
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|Kaiser Gets Presidency 

| Fred A. Kaiser, formerly v.p. in 
charge of sales for Detroit-Michi- 
gan Stove Co., has been named 
president. He succeeds John A. 
Fry, who was named chairman of 
the board. William T. Barbour, 
former chairman, has retired. 


Troy Sunshade Names Siesel 

Troy Sunshade Co., Troy, O., 
manufacturer of a line of casual 
furniture, has named Harold J. 
Siesel Co., New York, to handle its 
account. Buchen Co., Chicago, is 
the former agency. 


Case Leaves Cunningham 
Winfield Case has resigned as 


f\ 
eS ‘ 
v.p. in charge of radio and televi- 
sion tor Cunningham & Walsh, Hew PICTURE YOUR PRODUCT 
York. The agency has not an- 1,897,270 times a week in New York area homes.* 
nounced a replacement. 
DUTCH MASTERS CIGARS do... 
James Hauck Joins Houston 
James S. Hauck, formerly sales : on the Number One television station. 
‘manager of the Barbara Gould di- WCBS.-TV CBS Owned, channel 2 
‘vision of Bourjois Inc., has joined . 


‘Bryan Houston Inc., New York, as 
an account executive. *Family impressions per week, Telepulse of N.Y., June '54 


MATCH THIS—Model Keith Kerrigan 
holds a blowup of a new book 
match game being offered adver- 
tisers by Lion Match Co., New 
York. Playing rules are on the in- 
side cover with advertiser’s imprint 
on the outside. The gimmick was Gc She om eee ee 

dreamed up by DuBois Studios, athe eS < 


Los Angeles. ‘ e ee — ) 
Ordinary advertising signs 


Two Agencies Form 


Weskiuw Aareoment go out of business at sundown... 


GRAND Rapips, July 13—Wal- 
lace-Lindeman Inc. of this city and 
the Hopkins Agency, Detroit, have 
formed a working association to 
offer clients more specialized ad- 
vertising and public relations serv- 
ice. 

According to Oliver A. Wallace 
and N. W. Hopkins, heads of the 
two agencies, each agency will re- 
tain its own identity but they will 
act as branch offices. Experience 
of personnel and location will de- 
termine the amount of cooperation 
which will be required for a given 
account. 

Wallace-Lindeman will special- 
ize in automotive public relations, 
while Hopkins will emphasize 
service in the home furnishings, 
store equipment, mobile home ap- 
pliance, industrial finishing, bank- 
ing, jobber-distribution and retail 
store fields. 


Kendall Joins Bill Bros. 


ses itor an publinee of Ad but signs of “Scotchlite” Reflective Sheeting 
vertising elling (now ver is- . 

a Nag ge gta ge SELL ALL NIGHT on borrowed light! 
new post, of Bill Bros. Publishing 


Corp., New York. 
WANT MORE INFORMATION ? Return this coupon today 


North Clarey Joins Compton ">. : ( cle hres et ee eee 
North Clarey, formerly with . 3 é a ad Bea 
‘ . . “ty een a ae 


Kudner Agency, where he worked : - = 

on the Buick account, has joined oO MOTEL » a2 Feeeee eee 288808888882 5) 
Compton Advertising, New York, ON Rt eB le eden MINNESOTA MINING & MFG. CO. 
as an account executive on the Mew YORK) ranges Dept. AA-74, St. Paul 6, Minnesota 


Local Chevrolet Dealers Assn. ac- : Feat 
count. Kricherbocker 
Peer 


Ns 65.40.44 0:40: 6059-4064 6400004000065004 


Smemeive by day .. . strikingly beautiful at 
’ ’ night! Outdoor advertising signs of “‘Scotch- 
Tennerstedt to ‘Scholastic lite’’ Reflective Sheeting flash into full-color 
M. R. Tennerstedt, formerly with brilliance from headlight beams alone. 
Everywoman’s Magazine, has been Smooth-surfaced . . . color-fast. . . long-lasting 
named western advertising mana- ... practically maintenance-free. 
ger of Scholastic Magazines, Chi- 
cago. 


COMPA cc ccccvcccvecccocveveeccesceeeses 
ee Or INNES o's ha 0S 1 6c e6 nce cidiscoends 


BES 60.2654 04 6505904005 04000008000 080% 


Sow © &. Pet: OS, Chive cccccvescessceccdeibcc cMOMcccescees 


‘Tribune’ Names Frieze 
Stanley B. Frieze, formerly with 3M) 
B. Altman & Co., has joined the 
department store advertising staff Made in U.S.A. by Minnesota Mining and Mfg. Co., St. Paul 6, 


BRAND Rs s Minn.—also makers of “Scotch” Brand Pressure-Sensitive Tapes, 
of the New York Herald Tribune. Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Safety- 


R p ' L EC TIV b 5 ri t b T I N G Walk” Non-slip Surfacing, “3M" Abrasives, “3M" Adhesives. General Export: 


122 E. 42nd St., New York 17, N.Y. In Canada: London, Ont., Can. 
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Research Is an Alloy | 

To the Editor: James D. Woolf, | 
eminent advertiser and creative 
man, who has earned his due by 
being successful, criticizes the “sta- 
tistical man” in his article in your 
June 28 issue. While the article 
doesn’t say so directly, we wonder 
if there is an implication that it, 
would be better to hire the services 
of Consultant Woolf, instead of 
using research or a “statistical 
man.” 


SIMPSON-REILLY, LTD. 
Publishers Representatives 
" f00. = 

LOS ANGELES HALLIBURTON BLDG. 

SAN FRANCISCO CENTRAL TOWER 


‘out of your idea regardless of 


/product which he had developed 
\for oil well drilling rigs. He had 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Mr. Woolf ends his interesting 


and partially right (in my opin- |The price of the item was less than | 


“statistical men” questioned him. 


| 


| 


just to show how the amount of il- 
lustration corresponds with the 
composite and the highs and lows 
on this consideration. 


Advertising Age, July 19, 1954 


Corrects Figure on Ad's 
Average Reading Time 


To the Editor: In your June 14 
issue you published a letter from 


As a matter of fact, we do check |-phomas B. McFadden, director of 
the amount of “reading” of the NBC Spot Sales. The burden of Mr. 


pictures as compared with the 
reading of text and the picture 
reading is almost always higher, 


ion) article by stating that if you $100. He would make between $50 though not as much as many would 


have a product your common sense | 
says people can be taught to like | 
“don’t stray too far away from | 
your front porch and don’t be in- | 
timidated by a table of percentages 
and the ‘statistical man.’ ”’ 

In other words, ‘sell the hell” 


whether you have a chance of 
success, or a market. 

A few years ago a man came to 
our office wanting a survey on a 


tried it out on several rigs and it 
was well liked. Everybody he 
talked with who owned a rig liked 
it. Possibilities looked good. But 
just how good, he wanted to know. 

That one was easy. One of our 


™ Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine Company, Inc. 
The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Monsanto Chemical Company 


Certainly think those Morton Salt ads 
are distinctive, don’t you? 


Yes, and they’ve got a selling 
thought strongly registered, too. 
Needham, Louis & Brorby* 

does them. 


Morton Salt Company 


The Peoples Gas Light and 
Coke Company 

Phenix Foods Company 

The Quaker Oats Company 

State Farm Insurance Companies 

Wieboldt Stores, Inc. 


Wilson & Co., Inc. 


Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & 


BRORBY, Inc. Advertising 


135 South LaSalle Street, Chicago 3, Illinois 


Chicago 


New York 


and $60 on each sale. The percent- 


age of profit seemed okay, even if | 
he hadn’t included a few of the! 


usual costs 
price of the item was a rather steep 
one. How long would the product 
last? “Why, it would never wear 
out. That was one of its best fea- 
tures.” Finally it was decided that 
replacement would be advisable 
in five to six years. 

Then the “statistical man” burst 
the bubble of a beautiful business. 
He knew that at that time there 
were only some 3,000 active drill- 
ing rigs in the U. S. and that this 
was an all-time peak. (There are 


of distribution. The) 


fewer today.) If the entire market | 


was sold (which would be some 
feat) he would have some 3,000 


initial sales. If replacement sales | 


could be made every five years 


(and the product would “last for-| 


ever’’) this would mean only about 
600 per year average. 
After our “statistical man” reads 


Mr. Woolf’s article, which I am| 


routing to him, he will probably 
hang his head in shame for per- 
mitting an “idea’’ which had al- 
ready cost some $20,000 in develop- 
ment expenses, patents, etc., to go 
by the wayside. You see, the client 
figured it would take him 100% 
of the initial market, plus about 
two years of 100% of the replace- 
ment market to get back his $20,- 
000. Then, if he continued to have 
100% of the replacement market, 
he would have earned about $3,000 
per year, probably tempered by 
“buyer’s reluctance’ and maybe 
other factors. 

Now, if Mr. Woolf thinks that 
successful products are built of 
dreams, he is right. But the dream- 
er should keep one foot on the 
ground and research or “statistical 
men” help him do this. 

Pure iron is a wonderful prod- 
uct, but look what you get by add- 
ing alloys. Businesses, with a little 
alloy of research, strengthen their 
positions also. 

LESLIE BROOKS, 

Leslie Brooks & Associates, 

Tulsa, Okla. 

* * e 
Corrects a Rum Error 
To the editor: 


In a name there’s no mutandi mutis— 
And our name you haven't taken care of. 
Now it’s possible you’re unaware of 
What the Puerto Rican Rum Institute is? 
It’s a trade distiller’s group—we fuss 
Over perfect rums that they’re supplyin’ 
And we’re mighty glad to have the tie-in 
—But those people simply aren’t us! 
Now the title for our operation 

Is admittedly quite astronomic: 

It’s the “Rum Promotion, Economic 
Development Administration 

Of the Commonwealth of Puerto Rico.” 
But we're glad to settle sans commotion 
For “the Puerto Rican Rum Promotion” 
Or the title “‘Rums of Puerto Rico.”’ 


MEL Most, 

Director of Public Relations, 

Rums of Puerto Rico, New 

York. 

* a 2 

Eastman Clarifies Item 
in AA Readership Story 

To the Editor: I think you did a 
very good job in your issue of June 
28 witk our release on the reading 
of business papers and, judging 
from our own repercussions, the 
space sellers will appreciate it. 
However, you got yourselves cros- 
sed up on one point, which I has- 
ten to correct in case anyone asks 
about it. You say in the story that 
“pictorial elements had a ‘reader- 
ship’ of only 24% compared with 
the over-all figure of 48%.” It was 


had not explained the significance 
of all the figures in the tabulation. 
This figure, Item 2 in our tabula- 
tion, is the per cent of pictorial 


* Hollywood 


Toronto 


elements in the book rather than 
the per cent read and we keep it 


an easy mistake to make as we, 


suspect. 


Roy O. EASTMAN, 
The Eastman Research Organ- 
ization, New York. 


* & ® 
Miracles Still Happen 

To the Editor: I thought you 
would be interested in the en- 
closed proof of a newspaper ad we 


A Witthe fate? Not at fl? Exaethy one half of the 
year has pest. The hardest hall is yet to come, 
Bvery client thet has been with MeDoneld end 
Haggard, Inc, etace January 14 has shown cutetand- 
ing gains. Several are showing the biggest sales 
imereases in their history. 


tm advertising fer our clients, we have given sway 
nothing We have made nn outrageous claims or 
guarantors, We have simply reached the right 
bamgsemge 


in heer 


e's eet tow lete ta with YOU a Happy New Year. 


Aoerliig 


306 UNION STREET 35-6696 


ran in the Nashville Banner and 
Tennessean on July 1. 
By 10 a.m. we were more than 


satisfied with the results from the’ 


morning paper. 
By 11:30 a.m. we gained two ac- 
counts as a result of this ad. 
ROBERTSON MCDONALD, 
McDonald & Haggard Inc., 
Nashville. 


McDONALD a HAGGARD. Inc. 


McFadden’s letter is that spots are 
a bargain when purchased intelli- 
gently. We heartily subscribe to 
this proposition. 

There is, however, a misleading 


factual error in Mr. McFadden’s 
letter. Referring to eye camera 
magazine readership studies at 


Purdue University, Mr. McFadden 
states that these studies “indicate 
that the best-read ad in the lead- 
ing women’s service Magazine was 
looked at an average of 4.9 seconds 
by its readers (italics ours).” 
This is wholly incorrect. What 
the proposed studies do say is that 
the ad in question was looked at 
an average of 4.9 secoiids by all 
women who read any part of the 
magazine.This means that women 
who read the ad looked at it for an 
average of far more than 4.9 sec- 
onds. Average reading time for the 
ad by its readers would come to 
about 30 seconds, assuming that 
“readers” mean women who read 
most of the ad. 
JOHN M. KLINE, 
Vice-President, Marketing & 
Research, Lynn Baker Inc., 
New York. 


Thinks the Creative Man 


Has the Wrong Label 


To the Editor: Since vour first 


\issue, whenever that was, I have 
|'been a reader of ADVERTISING AGE. 


Subscribed to it at the time on 
behalf of a very large advertising 
agency and have continued to sub- 
scribe since I “retired” in 1941... 

What I want to inquire at this 
time is why you call the “Creative 


/Man” the “Creative Man.” 


I greatly enjoy The Creative 
Man’s Corner—have enjoyed it 
through I don’t know how many 


hunt ants in!”’ 


“Love this Newark Newstown! Just in the 
last 6 years, almost a HALF BILLION dol- 


lars worth of new one-family basements to 


Represented nationally by O'Mara & Ormsbee, Inc. 


NEWARK, NEW JERSEY 
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Creative Men. 

The Creative Man certainly 
takes ads to pieces in a clever way. 
I like to read his comments. 

But, after you have been in the 
advertising business about half as 
long as I have, you will realize 
that anybody with sufficient ex- 
perience can tell you how any ad 
could have been done better in 
ten ways. 

Anybody can tear any ad apart. 
The Creative Man does it better 
than average. 

But just why do you call The 
Creative Man the Creative Man? 
Can he create anything? Can he 
tell how any of the copy he knocks 
to pieces could have been made 
impervious to the barbs of the 
Creative Man? 


(No hurt feelings here. I like. 


his comments. I think they are 
constructive. But I think you nave 
the wrong label op him. Why not 
call it the Department of the Man 
Who Can Tear Down Any Ad- 
vertisement He Sees and Would Be 
Creative If He Knew How?) 
Hoping that the Creative Man 
will some day suggest a creative 
idea, I am 
A loyal subscriber, 
J. S. BARROwS, 
Denver. 
He’s called The Creative Man 
because he discusses the creative 
aspects of advertising. His column, 
of course, is a critical analysis of 
advertising. 
e e ~ 
Fast Turnover Possible, Too 


To the Editor: Congratulations 
to Lawrence Bernard for a good 


job of digging and suspense writ- | 


ing on the “amazing” Block Drug 

agency selection (AA, July 5). 
I'll have to suspend judgment, 

for several years at 


torial about advertising being too 
cheap is quite true. Good weekly 
/newspapers which are getting their | 
‘rates up to a minimum of $1 per) 
inch, in order to keep out of the. 
red, find themselves fast catching | 
/up with the small daily rates. Yet | 
we read that the small dailies are 
crying because costs long ago 
caught up with profits. They are 
probably caught in the middle. 

I sometimes wonder why our 
big metropolitan papers bother to 
put any news at all on a page. 


Rates definitely need an upward 


swing, but fast. 
D. R. SANDERS, 
Livingston County Leader, 
Geneseo, N. Y. 


Warner & Todd Is New Name 
Warner & Associates, St. Louis, 
has changed its name to Warner 
& Todd Inc. Josephus M. Todd Jr., 
president, said the change was 


|made because confusion resulted 


from the fact that the agency for- 
merly used two names—Warner 
& Associates and Warner, Schul- 
enburg, Todd & Associates. 


Specialists in SILK 


SCREEN PRINTING 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


least, on) 


Block’s George J. Abrams and) 


Harry B. Cohen. 


Three print campaigns and a tel- 


evision commercial on film in four 
days is truly an “amazing” per- 
formance. 

If I were on the buying end, I 
might paraphrase that old pop 
favorite, “How Many Times. . .have 
you said I love you...?” and ask, 
“How Many Competitors. ..have 
you showed them to?” 

And if I were on the selling end. 
I wouldn’t be surprised if the cli- 
ent expected “‘amazing” overnight 
performance continually, to the 
detriment of the quality of my ef- 
fort on his account, my service on 
all my accounts, and his respect for 
the integrity and stability of the 
agency business as a whole. 

Over the years, it seems, most 
agencies that are quick on the 
speculative campaign are also 
quick on the turnover—of accounts 
and capable creative personnel. 

HAL BURNETT, 
Burnett & Logan, Chicago. 
° 


A Good Question 


To the Editor: The front page 
news story in your July 5 issue in 
which Mr. Abrams tells how Block 
Drug Co. picked the new agency 
makes me wonder why the Four 
A’s doesn’t take some positive ac- 
tion against an agency that vio- 
lates its basic tenet of NO SPECU- 
LATIVE NEW BUSINESS PRE- 
SENTATIONS. 

In his statement Mr. Abrams 
frankly admits that “within four 
days after the Harry B. Cohen 
agency was notified that it was in 
the running, it had developed three 
print campaigns and one tv com- 
mercial on film.” 

In my humble opinion why 
doesn’t the Four A’s either take 
some direct action against Harry 
B. Cohen (assuming this agency is 
a Four A’s member) or else drop 
the platitudinous and meaningless 
ethical pronouncement from its 
code of good business conduct for 
its member agencies? 

NAME WITHELD BY REQUEST 


e e 7 
Says Ad Rates Need Boost 
To the Editor: Your recent edi- 


Two hundred ninety miles from World-Herald Square in Omaha is North 
Platte, Nebraska, with 205 retail stores and a trade area population of 
68,500. (World-Herald Coverage: 58% daily, 99% Sunday.) 


Sales support for your brand in this market, and others like it, begins with 


The World-Herald 103 Plan promotion. 


Your sales force will find that advance proofs of your ads in The World- 
Herald get enthusiastic reception from retailers, not just in Omaha, but through- 
_ out the 103-county area that makes up this Two Billion Dollar Market. No 
other single medium so thoroughly covers the important distribution centers 


throughout Nebraska and western lowa. 


Many leading World-Herald advertisers recognize the importance of getting 
merchandisable advertising support in this area which so closely duplicates 
their distribution pattern. Ask the nearest O'Mara and Ormsbee office for de- 
tails on The World-Herald 103 Plan and how it can help you sell a market 


of 1% million people. 


Omaha World-Herald 


O'Mara & Ormsbee, National Representatives 
Total Net Paid Circulation Average, March, 1954 


253,199 Daily—264,361 Sunday 
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PORT HURON 


AND MICHIGAN’S 


THUMB DISTRICT 


is COVERED COMPLETELY BY 
ONE DAILY NEWSPAPER 


This $180,500,000 tri-county 
market of 182,390 population | 
has sales of: | 


| 


Food $41,770,000 
Drug 3,141,000 , | 
Liquor 2,447,000 Ee | 
Automotive 35,286,000 


Merchandising, surveys and 


—_— data available thru Al Ganian 


National 
Advertising Mgr. 


PORT HURON 
TIMES HERALD 


Your inquiry invited 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising ‘centers 


| 


LonpoNn, July 13—Experienced 
advertising men and women are in 


British advertising industry enjoy- 
ing a tremendous expansion, there 
are not enough trained personnel 
to go around. As a result, agencies 
have been flooding the want ad 


© columns with job offers. 


Just for fun, we counted up the 
“appointments vacant” ads in Ad- 
vertiser’s Weekly. Over the past 
month this periodical has carried 
an average of 76 help wanted ads 
each week. It is not unusual to see 


‘the leading agencies take full-page 


ads to advertise openings in top 
creative posts. Artists and produc- 
tion men seem to be in particular 
demand, but there are also plenty 


Letter from Europe 


By Milton Moskowitz 


|of appeals for copywriters and ac- 
‘count executives. Commercial tele- 


|very short supply here. With the vision is expected here within 12 


‘months and this will no doubt ag- 
| gravate the situation. 

The above is in no way intended 
as an invitation to come to Britain. 
American admen, as a rule, cannot 
get jobs here unless they are spe- 
cifically brought over by a com- 
pany, and even this has to be sanc- 
tioned by the government. 

« . » 

The lung cancer scare has so far 
had little or no effect on cigaret 
sales in Britain and Germany. 
British expenditures on tobacco 
actually rose by 2% in the first 
quarter of this year, totaling $555,- 
000,000. Germans smoked 18.5 bil- 


lion cigarets in the last six months 
of 1953, a 23% increase. This big 
jump followed the West German 
government’s sharp deduction in 
the cigaret duty. 

2 « * 

British companies trying to sell 
in the U. S. are becoming more and 
more irritated at the obstacles put 
in their path. They complain bit- 
terly that Americans talk bravely 
about free trade and then slam the 
doors on tough foreign competition. 
English Electric Ltd. has had sev- 
eral tenders rejected by the U. S. 
government, even though they 
were the lowest submitted. British 
bicycle manufacturers are once 
again before the U. S. tariff com- 
mission. Their crime: Selling too 
well. Now American plane manu- 
facturers are making noises about 
Vickers-Armstrong, which recently 
sold some Viscounts to Capital Air- 
lines. (The Viscount will be the 


first foreign plane ever to fly over 


$2625 VENDOME BY CONCORD 


Use America’s only “3-state one-station 


TV network” and save — in just 11 
weeks of a half-hour weekly program 
— the cost of a $2,625 Vendéme by 


Concord Watch. 


ROLLS OVER 3 STATES 


Mt. Washington’s more- 


than-a- 


mile high TV station covers most 
of the three states of Maine, New : 


Hampshire and Vermont. 
air in August. 


CBS-ABC 


On the 


— 


Represented 
HARRINGTON, RIGH 


Average time costs run 54% lees than the 
combined cost of the three TV stations 
giving next best cov 


Mkt: Washington TV 
WMTW 


erage. 


REACHES NEW PROSPECTS 


Covers virtually all the families 
local TV stations do and reaches 
thousands of families they can- 
not reach. TV homes: 219,461 as 
of April 30 — RETMA. 


nationally by 
TER & PARSONS, Inc. 


Channel 8 
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U. S. inland routes.) 

Vickers-Armstrong particularly 
resents charges that it has made 
false claims for the Viscount in its 
ads. These charges were made by 
the ad manager cf Consolidated 
Vultee Aircraft Corp. in announc- 
ing a new Convair campaign boost- 
ing American-built planes (AA, 
June 21). The British aircraft 
manufacturer is now preparing an 
angry retort to Convair. 

* » * 

Coca-Cola’s march across the 
world would make a good adven- 
ture story. The drink is so iden- 
tified with the U. S. that political 
attitudes often play a big part in 
consumer resistance. Jn France, 
left-wing groups and wine growers 
have conducted a withering as- 
sault on this “American drink.” 
They tried vainly to yet it out- 
lawed as a harmful substance. A 
movie company even produced a 
feature film devoted to ridiculing 
Coca-Cola. One of the film’s high 
spots came when the drink acci- 
dentally spilled on someone’s bald 
head, causing hair to grow. 

In Europe, Coca-Cola has prob- 
ably scored its most outstanding 
sales success in West Germany— 
helped along, no doubt, by the 
presence of American soldiers. 
Figures just released by the Ger- 
man government show that per 
capita consumption of Coca-Cola 
shot up from three to 12 bottles a 
year in 1953. It now accounts for 
60% of carbonated beverage sales 
‘in West Germany. 
| Coca-Cola makes similar finan- 
cial arrangements in each country. 
_The U. S. company sells the base 
{to local bottlers, who make the 
profits from the sales. 


Tourist complaints of posters de- 
spoiling scenic roads have led to 
official action in Germany, Bel- 
gium and Italy. Leading advertis- 
ers have agreed to go easy on their 
roadside posters. In Italy, the 
three major tire companies—Pirel- 
li, Michelin and RIV—got together 
and promised not to put up any 
more billboards along the long 
| coastal road from the Italian Rivi- 
era down to the toe of the penin- 
sula. 


The remarkable postwar growth 
of the Italian movie industry has 
given Hollywood a new competitor. 
Rome now has the world’s second 
largest film industry. Production 
last year ran to 145 films, 400 doc- 
umentaries and 370 newsreels. 
More than 1,700 prints of Italian 
films were exported to 85 coun- 
tries. 

Only five years ago American 
films were still the major revenue- 
producers in Italy. The govern- 
ment had to force exkibitors into 
showing Italian films at least 80 
days of the year. Things are dif- 
ferent today. The Italian films are 
earning more than the American 
ones, accounting for-35% of box- 
office takings. 


Le Marche Francais (The French 
Market), annual publication of 
the French ‘advertising magazine, 
Vendre, will be out next month, 
and if you want a guide to the 
French market, you couldn’t ask 
for anything better. 

This 850-page publication offers 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per Capita Drug sales—$45.14, more than 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
THE TELEGRAM 
Evening and Sunday 


Write for new market data folder now available 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Negro Poll Results 
Vary with Color of 


Interviewer: Roper 


NEw York, July 13—Results of 
polls of Negro communities when 
white interviewers are used will 
vary significantly from results ob- 
tained in the same communities 
by Negro interviewers, particular- 
ly on questions of a political or so- 
cial nature. 

Speaking before the Marketing 
Executives of America, Burns Ro- 
per of the Elmer Roper Research 

: Organization and treasurer of the 

een a wameas ot National Urban League, told about 

<giale research experiments made by his 

Stockton, West, Burkhart, Cincin- organization with white and Ne- 

nati. Mr. Snyder formerly was tV| gro interviewers who canvassed 

commercial supervisor of the San Negro communities in various 
Francisco office of Batten, Barton, | parts of the country. 

Durstine & Osborn. “We discovered,” Mr. Roper said, 

“that the results obtained in north- 

ope ; ern Negro communities by white 

pang Resend = pa moan varied significantly 

> pot . » N-'| from those obtained by Negro in- 

cluding information on all adver- teryiewers, but that the direction 


tising media available. It is the of the results in both cases was 


best work of its kind published in the same. 
Europe. Further information from: 


Vendre, 6 Rue de I’sly, Paris 8. = “However, in southern Negro 


* e 7 areas,” Mr. Roper said, “we found 
Britain now has more than 3,-| that on many questions of a polit- 
400,000 television sets in use—’way |ical or social nature, completely 
ahead of any other European coun- opposite results were obtained by 
try. By contrast, France only has white and Negro interviewers. Our 
60,000 and West Germany, 25,000. solution to the problem has been 
The high prices of sets are still to use Negro interviewers in Negro 
holding up sales. In France, the areas.” 
average price of a set is $250., Mr. Roper made it clear that he 
German manufacturers have just does not know whether such dif- 
reduced prices, so that you can get ferences wcu.d occur cn questions 
a 14” model for $200. /concerning product preference and 
Communist countries are re- acceptance. But his organization, 
ported to be stepping up produc- he said, is currently conducting an 
tion. Czechoslovakia, Hungary and experiment which may provide a 
East Germany now have televi- partial answer to this question. 
sion services. | With rare exceptions, he said, 
_pells made by his organization 
‘have shown no major differences 
8 A L r s ao U oa Y |between Negroes and whites in 
|product preferences. He noted thai 
NORTH CAROLINA ‘an important area of research 


“NEWSPAPER ‘which his group is now studying 


takes in the motivations of Negro 


= MMi A qe K ET consumers. 


| 


-COST “Mrs. Mitchell to Transogram 
The Salisbury Post _Mrs. Bee Mitchell, public rela 


tions director of the Value Line In- 


Nothing Counts but Results | vestment Survey published by Ar- 
Nationally Represented by /nold Bernhard & Co., New York 


7-4 -demech dia abe. mmekemme has resigned to become public re- 


The Ward-Griffi)) Co. maintains oftices lations director of Transogram Co., 
ili sail, atadiies ‘New York toy manufacturer. 


In the words of an Irish poet, Lord Dunsany : 


‘6Good work makes 
beautiful things, and 
good work lasts.” 


COLLINS MILLER & HUTCHINGS, Inc. 


eAmerica’s Finest Photoengraving Plant 
207 North Michigan Avenue, Chicago 1 


Important Men to Reach 
_ in Selling the 
Car Dealer Market 


PRESIDENT 

R. D. ta Rhodes, of 
Rhodes - Walker Chevrolet 
Co., South Charleston, West 
Virginia, always makes time 
in his busy day for a thorough 
reading of Automotive News. 
He then passes it on to... 


PARTS MANAGER 


Clyde Blankinship. “The boss 
routes Automotive News to me so 
that I can co-ordinate my buying 
moves with what's going on across 
the country today.” 


SERVICE MANAGER 
Maxwell Price. “With Automotive News 
I ‘keep current’ on new trends that affect 
my purchasing decisions.” z 


r-------------- 


Important to Them — The Weekly 
Newspaper of the Industry 


These are the three most important “titles” to reach in selling 
the big, ever-changing car dealer market. These are the men 
who make the buying decisions. These decision men at 
Rhodes-Walker Chevrolet Co., South Charleston, West Vir- 
ginia, must keep up on what's new in industry. The weekly 


a 


a ee a. \ newspaper of the industry presents them with authoritative 
Wir — news and comments on every phase of the industry. These 
— three men “can’t do without it.” 
[ 
SELLING TO Automotive News gets the same kind of thorough 
Vv readership from the Decision Men in the automotive 
AUTOMOTIVE factories: top administrative executives as well as 


FACTORIES, TOO? engineering and production men. 


THE WEEKLY NEWSPAPER OF AMERICA'S NO. 1 INDUSTRY 


ABC audited circule- An oinottue ws 10 


@ Readers per issue: Member 


over 150,000 © LE WcinE RINT ay EAC TUMS rac nH xX @ 


PENOBSCOT BUILDING ° DETROIT 26, MICHIGAN 


Sen eee a saat xe New York—Edward ‘Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-687} 


REPRE SE NTATIVES _ Chicago—J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-627 


Los Angeles—R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
_— Detroit—Dick Webber, 2666 Penobscot Bldg, Woodward 3-0495 
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,seven-week-old controversy, par- | 
General Motors 'rying all questions concerned with 


advertising and other matters with | 


“the letters tell the story” or “what 


Ads Will Appear ig the letters say?” 


The word “advertising” was not 


/mentioned in the two-column ex-| 


‘WSJ’ A . change which ran on the Journal’s 
In gain ‘editorial page July 12, and there 
/was no indication whether or not 
(Continued from Page 1) _advertising was to be resumed. 
ads which normally would have) 
run between May 28 and the pres- ter, GM president Harlow H. Cur- 
ent will simply be forgotten. | tice wrote that, accepting the Jour- 
Campbell-Ewald, which canceled | nal story at face value, the sketch 
2688 lines of Chevrolet advertis-|of a 1955 Chevrolet which the 
ing May 28, would not say if and | Journal ran (AA, June 21) “was 
when its schedule will be resumed. | prepared from a blueprint which 
It is presumed that advertising for | was owned by us, was protected by 


that car, for Buick (canceled by a common law copyright and was} 


Kudner) and for Cadillac, Pontiac|a confidential document released 
and other divisions which were not! by us, only to those in a confiden- 
scheduled at the time the cancela- tial relationship with us : x 


Stating his position in the mat-|, 


tions were issued, will make its ap- 
pearance in the normal course of 
events. 


drawing of a 1955 model Chevro-|§ 
let could only become available| § 


through a breach of that trust or 


> 
KING-SIZE crop 


/confidential relationship. 
s Earlier this week, Journal pub- 
lisher Bernard Kilgore flatly re- # “Furthermore, anyone obtaining 
fused to make any comment on the’ possession of such a drawing, even 


$38,386,907.00 
TOBACCO AUCTION 


Winston-Salem is the world’s largest tobacco center 


and during the 53-54 selling season, tobacco growers 
sold over 38 million dollars in “‘yellow gold’’ on the 
major tobacco auction markets in the Winston-Salem 


trading area. Each fall's king size tobacco auctions 
boost spendable income in an area already thriving 
with many other income-producing agricultural 

and industrial activities. 


KING-SIZE Market 


The Winston-Salem market is actually an 
9-County area of North Carolina, made up of 
bustling Northwest North Carolina communities. 


important 


9-County Area Population 
431,259" 


9-County Area Consumer Spendable Income 


$527,199,000* * 


*1950 Census 
**1954 Consumer Markets 


WINSTON-SALEM 


and Northwest North Carolina 


YOU CAN'T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 


WINSTON-SALEM TWIN CITY 


JOURNAL and SENTINEL 


MORNING SUNDAY EVENING © 


Cooperman Nair 


| OUTING WEAR—At the annual outing of the Hartford 
Advertising Club, Saul Weber, Fox Press, displayed 
his form and the latest in golfing attire for Leon A. 
Cooperman, also of Fox; Merwin Nair, Pasco-Nair 


Young Silverman 


Weber 


Co., Hartford; Norman A. Young, G. F. Heublein 
& Bro.; Sidney Silverman, WKNB-TV, New Britain, 


and John F. Hogan, Transit Ads. Outing was held 
at Riversea Inn, 


Fenwick, Conn. 


if he did not actively contribute to 
the breach of the relationship, still 
has no right to use or reproduce 


' knowledge, from the general prac- 
|tice in the industry, of the confi- 
| dential nature of the document. As 
;to the knowledge and information 
| of your representative with respect 


nature the [May 28] article itself 
is quite revealing. 

“Even if your representatives 
were not conscious of the principle 
of law involved, it should be 


explanation, since it is the same 
principle of law which preserves 


their property rights in articles not 
otherwise protected by a statutory 
copyright.” 


® Referring to detailed discussions 
which Mr. Curtice said he had with 
Mr. Kilgore concerning the effect 
of publishing the Chevvy sketch, 
he wrote: 

“For us it has been a very seri- 
ous matter. 
| “In considering the infringement 
| of our rights and its effects, two 


it... if he is presumed to have! 


to the drawing and its confidential | 


readily understood by them, upon | 


\tice wrote. “It was never our inten- 
tion to interfere in any way with 
your publication of news or your 


prised that anyone would seriously 
think otherwise.” 


we Replying in the adjacent col- 
umn, Mr. Kilgore wrote: 

“We have been gratified to note 
for the past three weeks there has 
‘been normal distribution of news 
releases by General Motors public 
relations offices directly to the 
|Wall Street Journal, and to find 
'that your company’s officials are 
jonce again making themselves 
|available to our reporters in pur- 


to news publications and services |suit of information for news arti-| til, 


| cles.” 

“As you know from our discus- 
sion, the Wall Street Journal will 
/most certainly continue its ener- 


'getic coverage of automotive news | 


| including stories on new models. 
And, as in reporting on other in- 
'dustries, we will not be confined 
‘to ‘authorized’ intelligence put out 
by the company concerned.” 

| Referring to GM’s legal rights in 
‘the Chevrolet sketch, Mr. Kilgore 
| replied: 


courses of action were available to | 


|us, namely, redress through legal 


faction or discontinuance of our! 


| private business relations with you. 
| We elected to pursue the latter on 


the basis of a normal business de- | 


icision, and we treated it as such, 
releasing a statement only because 
,of publicity which did not deal 
| with the only issue involved, as we 
'understand it, and because of ques- 
{tions presented to us by a news 
|service on behalf of its members. 
That statement [AA, June 28] 
| properly and fairly interpreted is 
| a summary of the position outlined 
| above.” 


# (Prior to publication of its June 
21 story uncovering the GM-Jour- 
nal controversy, AA serviced the 
press associations with an advance 
release outlining the disagree- 
ment. The Associated Press story 
in which the GM statement re- 
ferred to above was carried, re- 
ported: “The situation became 
known today after Bernard Kil- 
gore, president and publisher of 
the Wall Street Journal, issued a 
statement in response to a query 
from ADVERTISING AGE, national 
weekly marketing newspaper.’’) 


a “Before the story and pictures 
| were printed, a reporter from the 
Wall Street Journal met with a 
‘member of your public relations 
department. At that time, the legal 
issue was not raised and perhaps it 
is unfortunate that neither of: the 
|'men was familiar with it. Had it 
been raised, I am sure that the edi- 
‘tors of the Wall Street Journal 
| would have decided that it merited 
careful consideration ... The Wall 
Street Journal has no desire to in- 
jure or transgress property rights 
‘and will not intentionally do so.” 
| Thus, to all outward appear- 
/ances, ends one of the most publi- 
cized and controversial battles in 
years between a newspaper and 
‘one of its advertisers. When the 
story first broke, it was pointed 
out that General Motors normally 
jspends $250,000 annually in the 
\Journal. Actual cancelations on 
May 28 totaled $11,221.30. In view 
of the reinstatement, it is difficult 
|to determine whether the net value 
lof the cancelations is below or 
‘above that figure. The Journal has 
|declined to give GM linage figures 
for the last year during this period. 


editorial policies, and I am sur-| 


gave a comprehensive rundown on 
the 1955 models of 18 cars. Draw- 
ings of next year’s Chevrolet, Ford 
and Dodge were included. 

On the day the story broke, can- 
celation orders were sent to the 
| Journal by four GM agencies who 
had advertising scheduled. Subse- 
quently, cancelations were also 
sent to the Des Moines Register & 
Tribune and Youngstown Vindicat- 
or, when those papers reprinted the 
WSJ story (AA, July 5). These 
were rather quickly reinstated. 

A few days after the May 28 sto- 
jry, the flow of news releases to 
the Journal from GM dried up and 
remained so for several weeks un- 
unexplainably, they started 
coming in again. 

No public mention of the adver- 
tising cancelation was made for 
,about three weeks after it hap- 
pened, although the Journal’s col- 
umns were filled with letters of 
protest from automobile dealers 
across the country and its editorial 
pages stated the paper’s views on 
the matter of releasing unauthor- 
ized information. 


Brooke, Smith Adds Gantner; 
Names David Orthwein V. P. 
Gantner-of-California, San Fran- 
cisco maker of swimsuits and 
sportswear, has appointed Brooke, 


an ideal test market. 


National Representative: KELLY-SMITH COMPANY 


“The misunderstanding as to our|# The story that kicked off the 
action was developed solely from|GM explosion ran in the May 28 
a misinterpretation as to our intent edition of the business and finan- 
which cannot be supported if all |cial daily. Written by Detroit bur- 


the facts are considered,” Mr. Cur- |eau chief John D. D. Williams, it 


Smith, French & Dorrance of the 
| Pacific Coast Inc., San Francisco, 
to handle its advertising. An ex- 
panded advertising and promotion 
program for the 1955 lines will be- 
gin in September. Irwin Vladimir 
& Co., San Francisco, is the pre- 
vious agency. 

Brooke, Smith has named David 
Orthwein, general manager of the 
San Francisco office, a v.p. 


Lewis & Gilman Boosts Helton 

Frank Helton, formerly copy 
manager of Lewis & Gilman, Phil- 
adelphia, has been promoted to 
creative director. Randolph Gil- 
man has been named associate me- 
dia director of the agency; Mrs. 
Ruth Clarke has been promoted to 
traffic manager, and William J. 
Kane has been appointed an as- 
sistant account executive. 


Pabco Products Boosts Two 
Pabco Products Inc., San Fran- 
cisco, has appointed Eugene V. 
Gear merchandising manager of its 
floor covering division and Ken- 
neth G. Kerr advertising manager. 
Mr. Gear formerly was advertis- 
ing and sales promotion manager 
of the division and Mr. Kerr was 
assistant advertising manager. 
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Department Store Sales... 


Weekly Sales Drop 16% Behind 1953 


WASHINGTON, July 15—Depart- New Orleans -..ceeooesossesseens 
ment store sales in the U. S.| Qyonvlle 
dropped 16% during the week 
ended July 10, compared with the} Chicago District 
corresponding week of 1953, ac-| Metropolitan Areas 


cording to the Federal Reserve Saaemaaitie, 
Board. Detroit 7 
A contributing factor was that| Milwaukee 


there was one less shopping day | 5+. Louis District Ah ple PEE ee 
during the July 10 week due to the} Metropolitan Areas 
‘ > Little Rock 
July 4 holiday being celebrated on Leulevilie 
Monday. During the previous week, 
sales increased 18% because there 


Minneapolis District 
Metropolitan Areas 
Minneapolis-St. Paul 
“Minneapolis City 


Department Store 


St. Paul City 
Cities 
Duluth-Superior 


Kansas City District ........ 


Metropolitan Areas 
Denver 

Topeka 

Wichita ........... 

St. Joseph 
Albuquerque 


Oklahoma City... 
RSE Se ae ee eae 


City 
Kansas City 
Dallas District 
Metropolitan Areas 
Dallas 


Houston 
San Antonio 


San Francisco District ........ 


Metropolitan Areas 
Los Angeles 


Downtown Los Angeles .. 
Westside Los Angeles .... 


San Diego .......ceesesee 


San Francisco-Oakland .. 
San Francisco City .......... 
Oakland City ........ccccecsees ; 

San Jose . i 

Portland 

Salt Lake City . 

Seattle 


syeonorawr 


Tacoma 


| r—Revised. 
| **—Data not available. 


Muni Directs Gaynor Publicity 
Gaynor & Co., New York, has ap- 
pointed Frank O. Muni publicity 
director. Mr. Muni formerly was 
in charge of public relations at 
Langley Aeronautical Laboratory 
of the National Advisory Commit- 
tee for Aeronautics, Langley Air 
Force Base, Va. He suceeds Wil- 
fred Barbeau, who resigned to join 
Harshe-Rotman, Rochester. 
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DAYTONA BEACH 


FLORIDA 
Population: (U. S. Post Office 
estimate) City Zone, now......--- 63,096 
Florida’s Year "Round Resort Covered By 


DAYTONA BEACH NEWS-JOURNAL 

1. Daytona Beach is an unusual test 
market; its thousands of visitors 
come re = ty be hong — 

b ou erica. - 

pana od now rival its Winters in 
tourist popularity. 

2. Over $98,723,000 effective buying in- 
come. cia 

3. Over $83,353,000 re es. 

4. A quality market index of 127. 

5. 1953 total advertising 15,275,865 —. 

SEND FOR OUR ADVERTISERS a P' 


Repr 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Sales Barometer 
Change from 1953 


—16% 


Week Jan. 1 
Ended to 
July 10, 1954 July 10, 1954 


was one more shopping day, com- 
pared with the corresponding week | 
of 1953, during which the July 4 
holiday was celebrated. 

Every district in the U. S. re- 
ported sales declines for the July 
10 week—ranging from 7% in 
Kansas City to 29% in Cleveland. 

Sales from Jan. 1 through July 
10 were 3% behind the corres- 
ponding period of 1953. 


% Change from ‘53 
Week Ended 


Federal Reserve June July 


District, Area, and City 3 


UNITED STATES +18 
Boston District +19 
Metropolitan Areas 
ID salsshitncsbbsisetinsscsecscesnceiees 
Downtown Boston 
Suburban Boston 
Cambridge 
Lowell-Lawrence 
Cities 
SIND Siusinhinstiticcsnstneionssece 
Providence ........... 
New York District 
Metropolitan Areas 
PIII eisinaiinctancniescocesicersiccssves 
New York-N. E. 
New Jersey 
Newark , 
SE IE: sdcencitensivevesartivncacins 
SIE ickasictedabsncencarpenicsinss 
EE aadbcchasaisitettasesaisbbiasegens 
Philadelphia District 
City 
Pg | | Te 
Cleveland District .................. 
Metropolitan Areas 
Akron scaeod 


Pittsburgh 
Richmond District 
Metropolitan Areas 
Washington 
Downtown Washington .. 
Baltimore 
Richmond ...... 
Atlanta District 
Metropolitan Areas 
Birmingham 
Jacksonville 


a , ' These five inland radio stations, purchased as a unit, give you 


Atlanta 
PR 


TORONTO, CANADA 


Capital City of Ontario — Canadas Richest 

Province — Having One-Third of Canada’s 

Total Population and 42% of Retail Sales— 
Blanketed by the 


TORONTO DAILY STAR 


— 400,000 circulation (largest in 


— 80% coverage of Toronto 
— 50% coverage of 45 prosperous 
Ontario centers 


SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


more listeners than any competitive combination of local stations 
... and in Inland California more listeners than the 2 leading 
San Francisco stations and the 3 leading Los Angeles stations com- 
bined ... and at the lowest cost per thousand! (SAMS and SR&D) 
Ringed by mountains, this independent inland market is 90 miles 
from San Francisco and 113 miles from Los Angeles. The Beeline 
taps a net effective buying income of almost 5 billion dollars. 
Canada) (Sales Management’s 1954 Copyrighted Survey) 


~ MECLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA ¢ Paul H. Raymer Co., National Representative 
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Gordon Adds Two, Names Link ing contractor, and J. W. Ryan 
Chicago Fire Equipment Co., 'Co., Chicago painting an. decorat- 
safety engineering and fire proof- ing contractor, have appointed | 
Marvin Gordon & Associates, Chi- 
cago, to handle their advertising. 
ELIZABETH ‘Newspapers and direct mail will) 
s ach account. The) 
NEW JERSEY = oe oS 
One of the nation's top 60 industrial areas 
which is dominated by the 


‘agency has appointed Ted Link, 
formerly with Gourfain-Cobb & 
ELIZABETH DAILY JOURNAL | | Associates, Chicago, art director. 

There are approximately 900 di- ‘American Rod & Gun’ Bows 

versified industries in the Elizabeth = 4, prican Rod & Gun. a monthly 
Journal trade area who employ over | ublished by Fiction House, New 
69,000 workers. Over 277 new in- Week, nas bowed on newsstands. 
dustries have located in Elizabeth The magazine, which sells for 25¢ 
during the past 5 years. is aimed at sportsmen between 18 
. pe and 30. Rate for a b&w page is 
$500, based on a circulation o 
200,000. A basic part of the pub- 
lishing program will be regional 


‘SWITCH FROM STILL SLIDES! 


Start Using 


ANIMATED TV 
SLIDES >» FILM 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! 


FILMACK STUDIOS (ih 


1323 So. Wabash Chicago, Il. 


4 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


editions, according to C. W. Fuller, 


publishers’ consultant, 342 Madi- | 


son Ave., New York, who is han- 
dling the magazine. 

Stanton to Campbell-Mithun; 
Clark Named Art Director 

W. R. Stanton, assistant adver- 
tising manager of Swift & Co., has 
joined the Chicago office of Camp- 
bell-Mithun as an account execu- 
tive on the John Morrell & Co. ac- 
count. Before joining Swift, Mr. 
Stanton was with Ralston Purina 
and Procter & Gamble. 

Robert Clark has been named 
art director for television of Camp- 
bell-Mithun, Chicago. Mr. Clark 
formerly was an art director of 
McCann-Erickson, Chicago. 


D'Arcy Relocates in Chicago 

D’Arcy Advertising Co., St. 
St. Louis, now busy establishing an 
office in Chicago to serve the re- 
cently-acquired Standard Oil Co. 
(Ind.) account, has taken perma- 
nent quarters at 8 S. Michigan. 
Previously (AA, June 28), it had 
occupied temporary offices at 920 
S. Michigan. 


Reginald Roome Joins Geyer 
Reginald Roome Jr., formerly 
with Davis-Parsons-Strohmeier, 
has joined the contact department 
\of Geyer Advertising, New York. 


A MILLION Summer Tourists are 
jamming the entire Gold 

Coast in the biggest 

summer season ever! 


A MILLION permanent 
residents are keeping business 
at boom level in summer 

as well as winter. 


HUNDREDS OF MILLIONS in 
retail sales are being scored 

by other advertisers who’ve 
stepped up summer 

schedules in The Miami Herald, 
the blanket medium that 
delivers all of this billion 
dollar market at remarkably 
low cost. 


Better see your SB&F man today. 


JOHN S. 


THERE ARE MILLIONS OF REASONS WHY 


SUMMER'S THE TIME 
TO START ADVERTISING 


on Florida’s booming Gold Coast 


W. PALM BEACH 
LAKE WORTH 
BEACH 


The aan Hera 


KNIGHT, Publisher 


STORY, BROOKS & FINLEY, National Representatives - 
Affilicted Stations — WQAM, WQAM-FM 


The Miami Herald ALONE delivers the Greater Miami market. 


Advertising Age, July 19, 1954 


National Nielsen Ranking of Radio Shows 
Week of June 6-12 
All figures copyright by A. C. Nielsen Co. 


Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,120) 
1 anne re WMT CN I 655d ces cosh dace cccicascocecasaiaisossosssccesooennssiben 2,566 
2 Jack Benny Show (American Tobacco, CBS) ..cc..cccccccccccccscesescoseeeseesseceeeees 2,519 
3 You Bet Your Life (DeSoto-Plymouth, NBC) ...........:cccccccsccssceesesseeceecescesseeesneees 2,239 
4 Pe Ma OI NN, ND sos cca csicen ns cnnssncddvsavicenesedsdnansecekesduaseasbiaes 2,146 
5 oe LE. 5 Re 2,099 
6 WOR, Glee BAUR, WERT CEO, COG) aicccscisisccicsicaissossccscasscsscsccsosssoatoacsncens 2,052 
 d “Mc Mk a Sk S._.) a 1,959 
8 RR OMMIIUIE FUNINONE GR NIU, BRIBERY: 205550 cessccssencccnescccinsacveacscassssisocassaccedavocccdeacsebss 1,912 
9 api Pomarvee mremeeee Comme Writ, CO aces sid ceace, bcc scaceadecsasccocassscaacsicessens 1,866 
10 MTN REO, RUT CUD oo 5icads ics stidscsdeuisss coscics caisctaccucvsaceotuisivaanbroestees 1,726 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (793) 
1 ee Peers Peete TUR, FOU) iis ici ccc ccc ccesecisccccckeasccedcesssasctoccorcaes 1,446 
2 News of the World (Miles Laboratories, NBC) .........cccccccccccscsscssesscesseeees 1,446 
3 een <I ct a aha ods a as ca ce daushucnactp ti cleeee 1,213 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,493) 
1 Serta MUNN, COUMIRO TINGS ERPUNIRS CHING) on acs isvsccissncescscccdsccccicesessasedeseasccadstenseasusnsde 2,332 
2 NN UE CI UN caascaseiccceascknia cacsxks.eksscasscoesssssscvcsuccdccnsscetaeanecions 2,332 
3 Romance of Helen Trent (American Home, CBS) .......0.....cccccccccccccceceeeseeeeeeeeees 2,286 
4 Romance of Helen Trent (Participating, CBS) ............ccccccseesceescesseseesseeseeeee 2,239 
5 TMNUN  UNNE, PING, CU NUN WIND eg ccaiccssceessscscesieseassdsdciosesccacabastnsscincetaas 2,192 
6 Young Widder Brown (Sterling Drug, NBC) ..........c:ccccccccccessesscessesceeeenseeeees 2,192 
7 Wendy Warren & the News (General Foods, CBS) .......cccccccccccssseesseeeesseeeee 2,099 
8 NN SO I, 0004 dss dsaacoenndiasnegnddevscassansio nex cosmenaciueareeetas 2,099 
9 Se Or NUON, II, FUND” 55.55 ci sccansacchtsbersiasncscssuacnseesesacnsiseassnedsonvian 2,099 
10 et IN I I ad cas csccecsnca te tissassdnastuedeacisdinessaeesaeebiantoiee 2,099 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (653) 
1 Te ee aren, Rs PTI, BRUNO) cassssvccssccesccscossnasvaccencassaseneaseoesnoune 1,493 
2 Cecil Brown Commentary (State Farm Mutual Auto Insurance, MBS) .......... 1,259 
3 sonday Gatmerin’ (eneral Foeia, COS) esisiccescsccscasssscsccsccsscessescesscsecssensssacses 1,259 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (886) 
1 Beers. Cver Momyweed (COrnGtion, CBS) .......csccsssccisseccccscsssssessaccosssonssseosses 1,773 
2 NO scsi asaslasscaivisnsexdayedsdndicidasevensdonvavouiotevaanecnvian 1,726 
3 


Space Patrol (Nestle, Ralston, ABC) 1,679 
*The percentage of homes reached (‘Nielsen-Rating’’) may be determined by com- 


| paring the total number of homes reached with 46,646,000, the 1954 Nielsen estimate ot 
| U. S. radio homes. 


Pree ere rte ee ire er et tere reer rere 


‘National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending June 12, 1954 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached | Program Popularity* 


Homes | Rating 
Rark Program (000) Rank Program (%) 
1 I Love Lucy (Philip Morris, 1 1 Love Lucy (Philip Morris, 
RI sicaist aie tasestnrocicumeniiunaacriee 14,939 | RE teins seutisassncareeeeecsabaeiens 50.9 
2 Dragnet (Liggett & Myers, 2 Dragnet (Liggett & Myers, 
SED dass dalextecetiauad uiosuiisohavsecciies 13,152 WD -idsaivipisasicassacsacsentenninsaisanniaud 45.7 
3. Bob Hope Show (General 3 Bob Hope Show (General 
NE ED fei 2. sicsoucbiniesievecss 12,329 PUI, OUD susteenensdciacicesecsstecieded 44.3 
4 Colgate Comedy Hour (NBC) ....11,513| 4 Colgate Comedy Hour (NBC)........ 39.7 
5 Ford Theater (NBC) ................. "10,142. SS 6 PU TENE CD hessscessciasssssircnes 37.0 
6 You Bet Your Life (DeSoto- 6 This Is Your Life (Hazel 
POI, BOND ccstvcasexsecssvnescess 9,998 RN. COD sass eccnscssccssseecacar 35.8 
7 Your Hit Parade (American 7 You Bet Your Life (DeSoto- 
PO. THUG) xbsacersivnisicnsscsened 9,844 PRR, TOBE): sccisssatacencecsesneonees 34.8 
8 Pabst Blue Ribbon Bouts (CBS) ....9,658| 8 Jackie Gleason Show (Schick, 
9 This Is Your Life (Hazel Bishop, Sheaffer, Nescafe, NBC) ............ 34.8 
ND iinveiicietiniieknerinabactenabisivtcs ,516\| 9 Milton Berle Show (Buick, NBC) ....34.6 
10 Jackie Gleason Show (Schick, 10 Your Hit Parade (American 
Sheaffer, Nescafe, NBC) ........ 9,497 PONE DU) bs cesitstssesaeicsiescazcaie 33.7 


*Percentage of homes reached in area where program was telecast. 


CARRIED MORE 

L GROCERY 

FOR THE Srd | tocar onocen 

STRAIGHT YEAR | THAN any otter 
IOWA DAILY 


| WATERLOO DAILY 
COURIER 


1 601 572 LINES 


The Big difference between the Waterioo Courier 
and every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
Look here . . . from January 1, 1953, thru De- 
cember 13, 1953, the Courier's merchandising 
staff solicited 354,197 linas of tie-ins . . . in 
11,080 insertions. 

Let our advertising and merchandising depenane 


show you what can be done with your product. 
Write. 


win tee 


WATERLOO. 1owA 
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DOUGLAS S. CLARK has been named 
ad manager of Seagram-Distillers 
Corp., New York. He was formerly 
assistant ad manager. Before join- 
ing Seagram’s in 1942, he was as- 
sociated with Campbell-Ewald Co., 
Warwick & Legler and Compton. 


Finds Plastics Hike 
Supermarket Sales 
by Rack Jobbers 


ATLANTIC City, July 13—Sales 
of plastic housewares through rack 
jobbers will hit the $45,000,000 
mark this year, according to Ralph 
F. Hansen, manager of marketing 
for Monsanto Chemical Co.’s plas- 
tics division. 

Speaking at the National House- 
wares Exhibit here, Mr. Hansen al- 
so predicted a “marked increase” 
for soft goods and sundries that are 
packaged in plastics and_ sold 
through rack jobbers. 

He cited a recent report which 
shows that of almost 3,000 super- 
markets contacted all over the 
country, more than 66% reported 
rack jobbers as their distributor for 
housewares; 28% for toys; 24% for 
sundries, and 46% for soft goods. 


= Mr. Hansen gave the following 
reasons why styrene, polyethylene 
and cellophane packages have in- 
creased rack jobbers’ turnover: 

1. With greater protection against 
soiling by customer handling, re- 
tailers are faced with fewer mark- 
downs. 

2. “Pilferage, a great problem 
with rack jobbers, has been some- 
what thwarted because plastic 
packages are not easily broken 
open.” 

3. “Housewives find that plastic 
packages are a boon to even their 
own packaging problems. Poly- 
ethylene bags are being re-used for 
everything from hosiery to sand- 
wiches. Styrene packages become 
jewelry boxes, candy dishes, sew- 
ing and even gift boxes.” 


Hovis to Bozell & Jacobs 


Hovis (American) Inc., whose 
parent company, Hovis Ltd. of 
England, produces a wheat germ 
flour used by bread bakers, has 
named Bozell & Jacobs, New York, 
to handle its advertising and pub- 
lic relations. Hovis has had no 
agency recently. 


Haverhill Buying 
Power means... 
More Profits 
for You! 


And in Haverhill, 
Massachusetts it’s the 
Gazette— 

A trading zone popu- 
lation of 110,488 with 
retail sales of $51,250,000. You can’t 
afford NOT to use the Haverhill 


Gazette in your campaign. 
Request more facts—Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


George McLaughlin, 
Advertising Manager 


| 


| Assn., Attleboro, Mass., plans to 


Gold Filled Assn. Sets Drive 
The Gold Filled Manufacturers 


launch an advertising and public 
relations program emphasizing the 
durability and value of gold filled 
products. The first year’s cam- 


|paign, for which the budget is re-|: 
-|portedly $250,000, 


will include 
four-color advertising in consumer 
media and network television. 
Sutherland-Abbott, Boston, will 
handle the account. 


McGraw-Hill Names Houghton 

James A. Houghton has been | 
named district manager in Detroit | 
for Engineering News-Record, Mc- 


Graw-Hill publication. Mr. Hough- || 


ton, who has sold classified adver- 


tising for the company in Phila- | 
delphia since 1950, replaces Burson | 
Horn, who becomes St. Louis dis- | 
trict manager for Engineering | 
News-Record and _ Construction | 


Methods & Equipment. | 


Grant Opens in Dayton 
Grant Advertising has opened | 
its 33rd office in the Hulman Bldg., | 


Dayton. Vincent P. Black, v.p. and 
account executive on Chrysler Air- 
temp, is in charge. This account 
will be serviced from the new of- 
fice. 


Murray Joins ‘Television’ 

Robert W. Murray Jr., with Ap- 
VERTISING AGE, Chicago, for nine 
years, six as managing editor, has 
joined Television, New York, in an 
executive capacity. 


George Bryant to Compton 

George T. Bryant, formerly na- 
tional sales manager of major ap- 
pliances for Graybar Electric Co., 
has joined Compton Advertising, 
New York, as a v.p. 


Brown to Bozell & Jacobs 

David R. Brown, former news- 
man and Air Force information 
officer, has joined the Los Angeles 
staff of Bozell & Jacobs. 


Covering New England & N. Y. 


New ENGLAND HOM! 
| slawiemenr DEALER 
8,675 PER MONTH 
Only Regional Trade Paper for: 
AIR CONDITIONING & REFRIGERATION 
LP-BOTTLED GAS & APPLIANCES 


Published by: Publication Associates 
141 Milk St., Boston 9, Mass. 


THIS IS JIM MILLS—(Another W-G Salesman) 


James S. “Jim” Mills, after completing his education in Oregon, enlisted in the Army 


in 1940, becoming a First Lieutenant. In 1945 Jim 


sales work with a film omnes 
York. Jim joined our organizati 
to immediate success. 


in the mid-west, later a 
on in 1948 where his previous experience hel him 
Jim is a likeable, popular fellow able and anxious to 

clients to greater results from their newspaper advertising. Jim, or any 


began three years of extensive 
doing radio sales work in New 


ae 


Griffith salesman, is anxious to serve you. Newspaper advertising gets immediate 
action—at lowest cost too! Advertise in newspapers! 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES - 


Park Lexington Building 
Wrigley Building 
General Motors Building 
Statler Office Building 
22 Marietta Street 
318 Addison Building 
Russ Building 
Lincoln Liberty Building 


Pet eocccesercecesssess Plaza 5-7028 
Sabuhbdhsdnds0v0ssecceeseesees Superior 7-2485 
be6db60000006000080660 Trinity 3-6365 
660009600000 senebenntenss Liberty 2-5669 


PPPPTTTITIT TTT Yukon 2-2-6028 


Rete Te ay ae ean e kee NEW YORK 
Se aa teqoccreie ICA 

el one ae DETROIT 

ae Seeadasdandee sche BOSTON 

Scchonve¢s¥eest VV REEEe ATLANTA 

By. coc wanocas eee ARLOTTE 

na tence ITE SAN FRANCISCO 

POSER LOS ES PHILADELPHIA 


— 43,424 new Babies. 
—235,548 boys & girls. 
—220,827 young folks. 


—853,864 adults. 


You are missing something 


when you miss The 


—a good 


point 


to remember 


all through 1954:— 


“HALF” 
of the 


Detroit Market 


belongs to 
The Detroit Times! 


—1'/, MILLION 


consumers of what 


of what 


Detroit 


Times—a lot of consumers 
of what you have to sell. To 


SELL ’EM — TELL 


"EM — 


with advertising in their fa- 


vorite newspaper. 


you have to sell— 
—regardless 


it may be. 


The Detroit Times “HALF” of the Detroit Market 
Is Just as Important as the “Other Half” 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
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Attention Print Media: Seagram Will Spend 
$23,000,000 This Year in Biggest Ad Drive 


New York, July 15—Seagram-|“profit shelf’ for the display of 
istillers Corp. probably will spend Seagram’s leading brands in 40,000 


Advertising Age, July 19, 1954 


June Sales of Chain Stores 


| june. 


| 1954 
| Food Chains 


—~ % Gain -———Six Months,—————, 
1953 or Loss 1954 1953 


°> Gain 
or Loss 


close to $23,000,000 for advertising 
this year. 

George E. Mosley, v.p. in charge 
of advertising and promotion, told 
500 Seagram distributors and ex- 
ecutives of the company here this 


veek that Seagram’s national ad-| 


vertising campaigns for its three 
brands—Seagram’s 7-Crown, Sea- 
gram’s V. O. and Seagram’s An- 
cient Bottle gin—are the largest in 
{he company’s history. He told dis- 
tributors that “as your competitive 
situation increases, our advertising 
support increases.” 

Since repeal, Mr. Mosley dis- 
closed, Seagram has spent in ex- 
cess of $100,000,000 for advertis- 
ing “to impress its story of product 
superiority on the public’s con- 
sciousness.” 


s However, neither Mr. Mosley nor 
other Seagram executives would 
say how much the company is 
spending or plans to spend in ’54. 

Seagram is the largest distiller in 
\the field and does about 30% of the 
industry’s total volume. It is the 
largest single user of newspaper 
and magazine space in the indus- 
try. 

Tt spent close to $22,000,000 last 
year for advertising. According to 
Corrado’s “Handbook of Liquor 
Marketing,” Seagram in ’53 spent 
$6,090,824 in magazines, $8,643,286 
in newspapers, $789,305 in trans- 
portation advertising, and $2,725,-. 
000 in outdoor. Other sources es- 
timate it also spent about $3,750,- 
000 for point of purchase materials. 
This makes a total of $21,998,475. 

People who heard Mr. Mosley’s 
outline of Seagram’s plans for the 
remainder of the year believe the 
company’s ’54 budget will be some- 
where between $22,500,000 and 
$23,000,000. 


= The company’s current plans 
call for increased space in news- 
papers and magazines and more 
elaborate artwork, a new dealer’s 


package stores, a gold-and-silver 
|spirits server, to be brought out 
'before the holidays, fitted to Sea- 
|gram’s 7-Crown quart bottles, and 
'a variety of new point of sale ma- 
| terial. 

**Newspapers 


and magazines,” 


|'Mr. Mosley said, “will again be the | 


‘backbone of our appeal. On point- 
of-sale devices, it is impossible to 
say how much we will be prepared 
to spend.” 

He attributed the increased sales 
of V. O., 7-Crown, and Ancient 
Bottle to the heavy advertising 
schedules of the past few years. 


Gordon’s gin by 66% and Gilbey 
by 122% for space advertising 
alone. 


= “In creating the 1954 Seabreeze 
campaign,” he said, ‘““‘we knew that 
this year the propaganda for gin- 
and-tonic would reach an alltime 
high. That is why the Seabreeze 
has been featured as one of the 
drinks in every one of our gin ad- 


Tonic manufacturers, he _ said, 
expect to sell a total of 5,000,000 
cases, or 120,000,000 bottles. Trans- 
lating this in terms of gin, he said, 
gin-and-tonic alone will account 
for over 1,500,000 cases of gin. 

Starting in September Seagram’s 
advertising will be stepped up for 
the remainder of the year. “When 
our normal schedules are run- 
ning,” Mr. Mosley said, “we are 
over 50% more prominent in news- 
papers than any competitor, and 
when we run the stepped-up 
schedules this fall with larger ads 
we will be 100% more prominent 
in newspapers than any other dis- 
tiller.” 

Harold S. Lee, brand manager 
for 7-Crown, said the brand now 
|exceeds the combined sales of the 
/next three brands in its class. Wal- 
‘ter L. Yates, brand manager of 


During the past calendar year, Mr. | 
Mosley said, Seagram outspent 


vertisements during the past year.” | 


| Colonial Stores ..$ 22.090,973 $ 22.451.176 — 1.6 $ 116,162,598 §$ 113,699,205 + 2.2 
|@Grand Union.... 21,045,343 19,792,870 + 6.3 74,748,140 67,918,743 +10.1 
Me 21,127,298  18,237.654 +158 124,260,102 110,069,121 +12.9 
Kroger Co. ...... 84,600,881 80,120.764 + 6.0 504,443,274 488,162,884 + 3.0 
National Tea .... 40,364,672 35,902,201 +12.4 232,522,003 209,584,767 +11.0 
Safeway ........ 128.530,131 119,742.629 + 7.3 742,317,622 712,907.468 + 4.1 
Group Total .. $317,759,298 $296,247.294 + 7.3 $1,794,453,739 $1,702,342,188 + 5.4 
Mail Order 
Sears, Roebuck . 271,337,430 287,593,029 — 5.7 1,164,796,305 1,267,624,039 — 8.1 
Spieve! 10.455.882 10,244,805 4 2.1 54,694,502 59,/94,473  — 8.5 
Montgomery Ward $1,318,055 92,719,407 —12.3 363,977,658 428,318,068 —15.0 
Group Total .. .$363.111,367 $390,557.241 — 7.0 $1,583,468,465 $1,755,736,580 — 9.8 
Drug Chains 
Weaees 5.5.6 ess 4,411,107 4,348,984 +4 14 25,971,185 26,350,143 — 1.4 
JOHN BAKER has been named adver- ay Total ...§ oro 5 pepo + 3 55,264,597 86,000,604 + 1.7 
tising manager and art director of et ae sin oe ee 2 ee 
Stone Container Corp., Chicago. aa he cgay 
_ *Beck, A. S. Shoe ,278,821 4,580,590 — 6.6 22,547,489 23,486,970 — 4.0 
Mr. Baker, formerly advertising | Bond Stores ..... 6,748,069 6,715,802 + 0.5 37,250,002 40,068,477 — 7.0 
and sales promotion manager of aad } na ‘ ye 10,302,610 + 1.1 55,963,180 57,287,681 — 2.3 
Perma fae. Cliliaie. enene “Diana Stores Corp. —2,090,1 2,417,112 —13.5 27,126,271 29,217,951 — 7.2 
seclngesesee in “3 ony the | edison Bros. .... 6,717,312 7,319,707 —82 38241114  40,301.651 — 51 
ate Leonard Robert Light. Fishman, M. H. .. 1,052,450 1,138,386 — 7.5 5,227,987 5,428,030 — 3.7 
i te 25,924,832 25,454,100 + 18 125,425,734 122,242,038 + 2.6 
* . s n 
V2. said it now accounts for 50% . ae 7,593,320 7,457,502 + 18 84,465,017 91,083,631 — 7.3 
of Canadian whisky sales in the| Green, H. L. ... 8,502,494 8,726,580 — 2.6 39,900,962 40,005,549 — 0.3 
U.S. Interstate Dept. 
f.... eee Senaave Sas a ee 24,009,021 24,985,672 — 3.9 
inney, G. R. Co. 890, 998, == 2.7 19,458,000 19,200,000 + 1.3 
DISTILLERS PLAN Mires $ 8 ..+. 25,239,028 26,132,848 — 3.4 142,585,768 144,170,385 — 1.1 
ress, 12,061,983 12,807,517 — 5.8 72.298,974 73,967,466 — 2.3 
MORE SUMMER ADS OLerner ......... 12,462,502 12,797,636 —26 58,243,043 59.703975 — 24 

NEW YorK, July 15—Several| McCrory ........ 8,252,466 8,627,441 — 4.3 44,705,323 45,428,042 — 1.6 
major distillers have announced | *M¢Lellan Stores 4,585,561 4,780,364 — 4.0 21,391,098 22,190,016 — 3.6 
their intention to maintain or in-|Gouy, ¢c.  .sreoae: «iseeleses 8? 0 niifawe aa 
crease their advertising schedules | Neisner Bros. .... 5,164,126 5368834 — 38 27,052,119 28,673,813 — 5.6 
throughout the summer to hold up | Newberry, J. J. .. 14,256,144 12 878,329 +10.7 73,146,915 71,588,128 + 2.2 
whisky volume during the warm| Penney, J.C. .... 88,538,286 92,063,655 — 3.8 454,231,009 467,966,621 — 2.9 
months, True feports wn Su. 5,299,007 5,423,082 — 2.3 28,587,440 2.705007 4+ 34 

’ : : ; erchi Bros. 

In 1953, magazine expenditures | stores ....... 1,292,867 1,365,609 — 5.3 5,082,886 5,537,580 — 8.2 
for whisky in August amounted to| Western Auto .... 15,358,000 17,919,000 —14.3 75,429,000 85,549,000 —11.8 
3.1% of the year’s total, even| Woolworth, F. W. 54,655,292 53,606,751 + 1.9 308,956,528 306,675,816 + 0.7 
though August whisky sales| "up Total .$353,514,547  $363,010,127 — 2.6 $1,915,045,902 $1,961,942,804 — 2.4 
equaled 7.6% of the year’s total.| , Combined Total $1.054,004,802 $1,068,728,715 — 1.4 $5,407.205.888 | $5,533,172.359 — 2.3 

‘ ive S$ an weeks. Vv on period. °Fivi $ an weeks. even mon perio ° 
ig oye aan. fens pric ON~'| «Four weeks and 26 weeks. ‘Four month period. 
7/0 , ys. 
The magazine notes that bonded 


rye has shown a sharp gain in the | much whisky volume as March and| ing of Harrison Wholesale Co., and 
more than the January volume,|} Max Karzen, of Max Karzen Stu- 
True says, “there is no reason why | dios, have formed Karzen-Brody 
the first quarter of the year should | Associates, advertising production, 
bonded rye sales, largely as a re- | account for more magazine and _jat 230 E. Ohio St., Chicago. 


early months of ’54. Monopoly- | 
state figures for the first quarter | 
indicated a rise of 145.2% in. 


sult of gains scored by Old Over-|¢Wspaper advertising of whisky 


holt, which was reduced in price | 
over the past year. It accounts for | 
60% of total bonded rye business | 
done in the monopoly states. | 

Since August accounts for as. 


than the third quarter.” 


Brody, Karzen Form Company 


| Grant Names Copeland V. P. 
Grant Advertising, Chicago, has 
|appointed John G. Copeland, with 


David L. Brody, formerly as-|the agency since 1952, v.p. and 
sistant v.p. in charge of advertis- comptroller. 


(ADVERTISEMENT) 


(ADVERTISEMENT) 


* As of 5 p.m. EST Thursday, July 15. All availabilities subject to prior sale. « 


RADIO - | 


E 


AVAILABILITIES | 


Peery tre ate eco werne a teen re reams 


CHICAGO - WBBM 


GOLD COAST RHYTHM (8:15-8:30 AM, 3:45-3:55 
PM, Monday-Friday) is the highest rated partici- 
pation program on all Chicago network stations 
and has maintained remarkable popularity in both 
time periods. Mainly responsible for the show’s 
success is emcee George Watson, who skillfully 
integrates commercials with the clowning and mu- 
sical portions of the live show. A strip of five 
participations a week is currently available in 
either or both segments, at the gross rate of $120 
per announcement. Contact WBBM, Whitehall 
4-6000, or CBS Radio Spot Sales. 


CLEVELAND - WTAM 


Morning Bandwagon - 7:05 to 8:55 AM, Monday 
thru Friday. Johnny Andrews emcees the only 
morning show that features live music in the 
Cleveland area. Johnny plays piano, sings and 
chats. Henry “Hot Lips’’ Levine leads the 15-piece 
Clevelandaire Orchestra sparked with his famous 
trumpet solo. This show has received awards from 
the American Federation of Radio and TV Artists 
and the Cleveland Press reader poll, and other 
organizations. $50 gross per participation. Contact 
WTAM Sales Department, Cleveland, Ohio or your 
nearest NBC Spot Sales office. 


Rates for this feature: 12 lines (47 letters and spaces per line), including head 
ing, $25.00. Minimum charge, $25.00. Each additional line, $2.00. No agency | 
commission allowed on this feature. Write, wire or phone order to Wm. Hanus, 
Advertising Age, 200 E. Illinois, Chicago (11), Ill” (Phone: DElaware 7-1336). 
Orders with copy accepted as late as 5 p.m. Thursday for Monday publication. 


DES MOINES - KRNT 


Bill Riley has the afternoon audience in Iowa’s 
largest metropolitan area. Some spots are now 
available in his 3:30-to-4:55 p.m. show Mon. thru 
Sat. Riley is one of Iowa's best-known personali- 
ties, and is backed by heavy promotion. Better 
put him on your staff—he’s recognized as one of 
Radio’s most successful salesmen. Good music 
(records) is backbone of show, but it’s Riley’s 
extra features (household tips and the like, inter- 
views, answering callers’ questions, the unusual 
and different) that make the difference, and 
give KRNT afternoon Hooper leadership. Minute 
participations, $20 (frequency discounts). Give 
KATZ a call, or contact Paul Elliott, KRNT, Reg- 
ister and Tribune Station, Des Moines. 


JACKSONVILLE, FLA. - WMBR 


TOMMY TUCKER, super showman and salesman, 
and JUNIOR DUCK, Tommy's trick-voice sidekick, 
have built up a tremendous audience for their 
record show at 11:45 to 12 noon, Monday thru 
Friday. In addition to well chosen music, the 
program features interviews, local news items, and 
imaginary “on-the-spot” coverage of civic events. 
A five-a-week strip is currently available at $14.00 
gross per announcement. Contact WMBR, Jackson- 
ville 9-4475, or CBS Radio Spot Sales. 


NEW YORK - WCBS 


THE BOB HAYMES SHOW (8:15 to 9:00 AM, Mon- 
day-Saturday) sets an easy pace for early morn- 
ing listening - and selling - in America’s NUM- 


BER ONE market, with a program of songs, re- 
cords, pleasant chatter and piano music by Sy 
Mann. Variety calls the program ‘‘an early morn- 
ing winner.” A strip of five participations is cur- 
rently available at $150 gross per announcement. 
— WCBS, Plaza 1-2345, or CBS Radio Spot 
ales. 


NEW YORK - WOR 


| Exclusive on radio in New York and done by 


Harry Wismer—wrap-ups of 3 great golf tourna- 
ments featuring such players as Sam Snead, Lloyd 
Mangrum, Jimmy Demaret, Marlene Bauer, Babe 
Zaharias, and many more golf greats. 1) The Car- 
lings Open from Menikiki Country Club, Cleve- 
land, Sat. & Sun., July 17 & 18, 7:00-7:30 PM; 2) 
The All-American from the Tam O’Shanter Coun- 
try Club, Chicago, Sat. & Sun., Aug. 7 & 8, 7:00- 
7:30 PM; 3) The World’s Championship from the 
Tam O’Shanter, Chicago, Sat. & Sun., Aug. 14 & 
15, 7:00-7:30 PM. Total cost per program: $385, 
fully commissionable. Total cost for the six 
matches: $2100, fully commissionable. 


NEW YORK - WOR 


MEET MR. MIDNIGHT presents disc jockey Lee 
Donahue with four and a half hours of music 
from 1:00-5:30 AM seven days a week. Easy lis- 
tening is the objective of this after-hours music 
feature, with current popular tunes and all-time 
favorites, avoiding the overworked ‘‘Top Twenty” 
format. All seven days, Lee Donahue presents five 
minutes of the latest news every hour on the hour, 
and two-minute headline news and weather re- 
ports on the half-hour at 1:30, 2:30, 3:30, 4:30 and 
5:28 AM. The after-midnight audience is often 
comparable in size to daytime and almost 100% 
adult. Check WOR for prices on this low-cost 


= capable of doing a top-notch selling 
iob. 


WASHINGTON, D. C. - WRC 


Nancy Osgood - 12:15 to 1:00 PM, Monday thru 
Friday. Forty-five minutes of fashion news, book 
reviews, theater and movie information, headline 


news and human interest stories. Nancy conducts 
daily interviews with diplomats, society leaders, 


high government officials and other people with 
interesting stories to tell. Here is one of the few 
steadily high-rated women’s shows on the air to- 
day. $35 gross per participation. Contact WRC 
Sales Department, Washington, D. C. or your 
nearest NBC Spot Sales office. 


TELEVISION 
_ AVAILABILITIES — 


NEW YORK - WNBT 


Summer Living, 12:30 - 1:00 PM, Monday thru Fri- 
day. Features WNBT’s popular Home Economist, 
Josephine McCarthy assisted by Tex Antoine. 
Gives tips on home care ... making housework 
easier, more pleasant, and more economical for 
the housewife during the warm months. Special 
features include Cooking, Home Development, 
Where To Go, You and Your Children. Participa- 
tions available at $275 gross each or strip of 5 
participations for the cost of 3 - total: $825. Con- 
tact WNBT Sales Dept., New York, or your near- 
est NBC Spot Sales Office. 


NEW YORK - WOR-TV 


Prime opportunity to sell via the Aunt Jean 
Show—1:30 to 2:00 PM, Monday - Thursday. Fea- 
tures Jean Phair, successful cooking and home- 
making expert. Topics include family, health, 
beauty, fashion, home furnishing ana cooking. 
Jean Phair has proved her ability to sell in every 
market where she has appeared. Advertiser has 
double benefit of integrated commercial message 
plus product use on show. Price: $344 per quarter- 
hour (13 week basis). 


ROCK ISLAND, ILL. - WHBF-TV 


“Grandpa Happy” 5:00 to 5:30 PM, Monday thru 
Friday. Featuring Milt Boyd of WHBF-TV staff in 
costume and make-up of old-timer. Uses cartoon 
films and kids’ stories. Pulied over 1,100 ad lay- 
outs from kids in Milk Foundation contest on 9 
participating announcements. Participations $50 
each, or Monday thru Friday for $200. Wire or 
call collect, WHBF-TV, Rock Island, Illinois or 
any Avery-Knodel office. 
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Gerdts Gets Dry Dock Bank (LYNCHBURG 
Comin Dry Dock Savings Bank, New 
g York, has named H. J. Gerdts Co., pe Pheu i a defined , 
s —— New York, to handle its advertis-|A Metropolitan Market as define ee 
Conventions LN CAMPBELL-EWALD ing. Newspapers will be used ex-| by Sales Management, the City of ; 
‘ Advertising Well-Directed clusively in the first campaign Lynchburg’s 1953 per capital — 
. handled by Gerdts. Campbeil- sales ($1,478) were 38% higher 
*Indicates first listing in this column. Ewald Co. is the former agency. than the U.S. average. 
Aug. 30-Sept. 3. Photographers Assn. 


ONLY the NEWS-ADVANCE cov- 


Leon Pistone Joins Cabot ers this basic Virginia market. 


—- Network, Sheraton Hotel, Chi-| «GENCY PROMOTION—Campbell-Ewald Co. has used outdoor adver- | rector of William Filene’s Sons Co., Nationally Represented by 
ago. 


Sept. 18-21. Advertising Specialty Na-| tising consistently in Detroit for the past five years where a 19x79’ |Boston department store, has WARD-GRIFFITH CO. 
tional Assn., fall specialty show, Palmer| illuminated bulletin is displayed directly opposite the Detroit joined Harold Cabot & Co., Boston, | BRGRWEit meni) memati ite 
House, Chicago. ' in all principal advertising centers 


of America, 63rd annual convention, Con- 
rad Hilton Hotel, Chicago. 
Sept. 10-12. Midwestern Advertising 


Sept. 20-23 Premium Advertising Assn.| Athletic Club. Copy alternately features the agency and its trade- | as art director. 


of America, New York premium show, mark, “advertising well directed,” and public service messages. 
Hotel Astor, New York. 


*Sept. 22-25. National Assn. of Photo 


Lithographers, 22nd annual convention 
and exhibit, Hotel Statler, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 


Bechtel Joins Elgin Watch 


George H. Bechtel has been 
named assistant director of public 
relations of Elgin National Watch 
Co., Elgin, Ill. Mr. Bechtel former- 
ly was in the public relations de- 
partment of Standard Oil Co. 
(Indiana). 


been added to the research staff of 
Headley-Reed Co., New York, 
radio-tv station representative. 


Imperial Paper, Mathes Part 
By mutual agreement, J. M. 

Mathes Inc., New York, has re- 

signed as agency for Imperial Pa- 


it's great to 


bein MIAMI 


Washington, D. C per & Color Corp., Glens Falls, 
Sept. 97-29. Life Advertisers Assn., an-| Dowling Joins Headley-Reed N. Y., effective Sept. 1. The ac-| 
nual convention, Hotel Sheraton-Gibson,| Joseph Dowling, formerly with|count has been serviced by Mathes | 
Cincinnati. American Proadcasting Co., has|for about 20 years. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, Ho- 
tel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers Assn. 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis 
tribution, 26th annual conference, Hote!’ 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel 
Chicago. 

*Oct. 28-29. National Conference of 
Business Paper Editors, Hotel Statler, 
Washington, D. C. 


Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hote! 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel and Club, Boca Raton, 
Fla. 

Nov. 8-10. Assn. of National Advertisers 
annual meeting, Hotel Plaza, New York. 


Amoco Adds to Video, Radio 

American Oil Co., Baltimore 
(Joseph Katz Co.), has started 
sponsoring an hour of “On a Sun- 
day Afternoon” on CBS Radio. 
This buv gives the company two 
and a half hours weekly on this ra- 
dio network. Beginning Sept. 26. 
Amoco will present 12 games of 
the professional football Washing- 
ton Redskins over a southeastern 
network of ABC-TV stations. All 
except one of these weekly con- 
tests will be aired on Sunday after- 
noons. 


Dixie Cup Buys TV Series 

Ps: Dixie Cup Co., Easton, Pa., is 
yee presenting the 30-minute “Cowboy 
G-Men” series in 27 major tv cities. 
The series, produced by Flamingo 
Films, is being used at the local 
level to back up the company’s 


FFICIENCY is the secret of SAVING! And 
SAVING here at SUPERIOR has been developed 

to the highest known degree of efficiency! Every 

3-D premium giveaway program. operation in this big day and night plant is synchro- 
po alg ee er me cee nized to produce better plates quicker and at lower 
cost! Savings of costly “man-minutes” are passed on 

to our customers. Get the facts. Let a well-informed 

SUPERIOR salesman tell YOU how it’s done. 


John Ennis to Houston Inc. 
John J. Ennis, with the media 

department of Benton & Bowles for 

the past nine years, has joined the 

media staff of B H Inc., eas 

New York. oo se More and more critical plate buyers squeezed 


In CANADA 


i — | of well-pleased people who make us headquarters for 
<3 317% of the sales made | all the plates they buy. 
5 in retail stores are | 


a made to Families reading 


|THE STAR weeKLy SUPERIOR ENGRAVING CO. a 
hl cs 


between time and budget pressures are turning to 


SUPERIOR for relief. Join this fast-growing group 


pcb i enc 215 W. SUPERIOR STREET, CHICAGO 10, ILLINOIS © TELEPHONE SUrenior 7-7070 


WARD-GRIFFITH CO. 


Operating day and night shops with the largest night photo engraving shop in 
Chicago! Complete “Superior Service” includes: Typesetting * Black and White 
and 4 Color Process Engraving * Black and White and 4 Color Offset Plate Making 


The Ward-Griffith Co. maintains offices 
‘in all principal advertising center 
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NEW BERN | 


NORTH CAROLINA 


1. Buying Center of Craven County 

2. Quality of Market—105. 

_ Effective Buying Income 
$20,979,000. 


THE RICH NEW MARKET IS 
SERVED EXCLUSIVELY BY 
THE EVENING SUN JOURNAL 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Sigmund Gottlober, director of 
the National Theatre & Concert 
Magazines, New York, has been 
named advertising representative 
for souvenir programs for the Old 
Vic and London’s Festival Ballet. 
The Old Vice will do “A Midsum- 
mer Night’s Dream.” The compa- 
nies will play 67 American cities, 
beginning in the fall. 


Fred Volz Joins Jewel 
Fred Volz, formerly with Phil-| 


\lips-Ramsey Co., San Diego, has | 


joined the staff of Jewel Advertis- 
‘ing Agency, Oakland. 


ience has proved it. 


ADVERTISERS e AGENCIES e CLIENTS 
Every day —somewhere—a claim is made 
for Libel, Slander, Invasion of Privacy, 
Copyright Violation. 

INSURE THIS HAZARD! 
Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 


WRITE FOR DETAILS 
AND RATES 


EMPLOYERS | 
REINSURANCE 


CORPORATION 


Insurance Exchange . 
Kansas City, Mo. 


‘FCC eliminate competition be- 


| Sigmund Gottlober Named Rep This Week in Washington... 


UHF to Get Little Help from Senate 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, July 15—Those! 
u.h.f. telecasters who asked a Sen- | 
ate subcommittee to save them 
from bankruptcy had better rely 
on their own ingenuity and tenaci- 
ty. The Senate interstate commerce 
jcommittee will try to encourage 
‘production of sets capable of 
tuning the u.h.f. band, but it isn’t 
going along on proposals which 
u.h.f. operators consider essential 
for their survival. Specifically, the 
committee won’t back economic 
rules to make network programs 
and national advertising available 
to u.h.f., nor will it recommend 
that all tv move to the u.h.f. band. 
Senators may suggest that the 


tween u.h.f. and v.h.f. whenever 
possible, by establishing all-u.h.f. 


Another STOKELY-VAN CAMP 24-Sheet Poster 


Best Cooks way to QUICK MEALS 


designed for 


ence, 


jority reasoned, 


STOKELY-VAN CAMP, INC. 


by 


CALKINS & HOLDEN, INC. 


lithographed by 
CONTINENTAL 


One of the many powerful selling messages used by STOKELY- 
VAN CAMP, INC. on strategically located poster panels. 


§ Contin 


tinenta 


l 


LITHOGRAPH CORPORATION 


CLEVELAND, OHIO 
Offices in: NEW YORK + CHICAGO - SEATTLE « PITTSBURGH +» SAN FRANCISCO * LOS ANGELES 


and all-v.h.f. markets. But this 
idea involves complicated techni- 
cal problems, and the result might 
not be as conclusive as the words 
suggest. In the crowded northwest- 
ern part of the country, for ex- 
ample, high-power v.h.f. stations 
would still blanket u.h.f. markets. 
Under the circumstances the v.h.f.s 
would get the choice network af- 
filiations and national accounts. 

What’s the outlook, then? Some 
experts, like FCC member Robert 
Bartley, think u.h.f. can’t be saved, 
and that the government had bet- 
ter try to find some additional 
v.h.f. channels. Others feel that 
better u.h.f. receivers and trans- 
mitters are coming, and that u.h.f. 
can survive if operators find ways 
to exist without depending heavily 
on live network programming and 
big national accounts. 

> a « 

A store displays two lines of 

medium-grade chinaware. They 


are made from the same material, 


and they are of similar quality and 
appearance. The imported line 
sells for a lot less than the domes- 
tic line. Are these products in com- 
petition with each other? 

That problem was before the 
Tariff Commission last week when 


it tried to decide whether the do- 


mestic chinaware industry is en- 
titled to tariff protection. The com- 


missioners managed to disagree. 


The majority sent President Eisen- 
hower a report holding that there 


is no competition within the mean- 
ing of the law; their two equally 


learned colleagues assured him 
that there is. 


The majority noted that the im- 


ported and domestic lines are reg- 
ularly displayed side-by-side. De- 


spite the substantial price differ- 
the domestic product con- 
tinues to sell. Therefore, the ma- 
these products 
must be appealing to different 
classes of trade, and they are not 
in competition with each other, 
within the meaning of the law. 

The dissenters reached an op- 
posite conclusion. They argued the 
articles are made of the same ma- 
terial, are similar in quality and 
appearance, are sold largely 
through the same stores to the 
same kinds of customers, and are 
adaptable to the same uses. 

a * s 

Postmaster General Arthur Sum- 
merfield is finally in a position to 
do something about those crowded 
post offices that have been bottle- 
necking mail movements in many 
major cities. Except for a few 
emergency cases, the Post Office 
Department has been forced to 
work from buildings which were 
designed to meet the needs of the 
mid-’30s. Meanwhile mail volume 
has more than doubled. 

The new construction program 
forwarded to President Eisenhower 
by Congress this week is tailored 


to meet the needs of a financially 
embarrassed government. Instead 


of dipping into the public treasury 


to build the post offices, the gov- 
ernment will enter into lease-pur- 
chase agreements 
groups. 
monthly payments, it will own the 
building—just like any patron of 
the FHA or GI loan programs. 


with private 
After 20 to 30 years of 


* * = 
The Senate-House conference 


committee that has been looking 
for ways to plug loopholes which 


led to the well-advertised FHA 
loan “scandals” has adopted one 


remedy which will be a matter of 


interest to advertising people. 

In an effort to crack down on 
the activities of “dynamiters”— 
teams of high pressure salesmen 
who make handsome profits on 
modernization and improvement 
loans—the committee has provided 
penalties if the expression “FHA- 
approved” is used to advertise a 


/modernization program which has 


Advertising Age, July 19, 1954 


not, in fact, been given prior ap- 
proval by FHA. 
e ° * 

Rep. Richard Bolling (D. Mo.) 
spent two full days this week 
listening to economists and statis- 
ticians who appeared before a sub- 
committee of the Joint Committee 
on the Economic Report to plug for 
a comprehensive program of sta- 
tistics. One after another expressed 
dismay that Congress has repeat- 
edly refused to appropriate funds 
necessary to carry out basic 
studies, such as the censuses of 
business and manufactures. 

Finally, Congressman Bolling 
reached the breaking point. “You 
people are from business, agricul- 
ture, labor and the educational 
world, and you represent a very 
substantial cross section of the 
country, and you all seem to agree 
that these censuses are vital and 
the Congress has been niggardly 
in providing funds for them,” he 
said. 

“All I want to do is remind you 
that Congress does not operate in a 
vacuum. Where were you when 
these decisions were being made?” 


Industrial Publishing Co. 
to Launch ‘Modern Kitchen’ 

Irving B. Hexter, president of 
Industrial Publishing Co., Cleve- 
land, recently purchased by Tele- 
news Productions (AA, June 21), 
has announced that in line with 
the company’s expansion policy, 
a new publication, Modern Kitchen 
Merchandising, will be launched 
with the October issue. 

The new magazine will be de- 
voted to dealers handling all types 
of products used in the kitchen. 
Franchise circulation through dis- 
tributors will be used, and the dis- 
tribution, to be audited by Busi- 
ness Publications Audit, will total 
30,000. 


New Vicara Ads Planned 

The fiber division of Virginia- 
Carolina Chemical Corp., Rich- 
mond, Va., producer of Vicara, 
plans its biggest ad campaign since 
the fiber hit the market five years 
ago. Starting in September, insti- 
tutional pages will be used in the 
Ladies’ Home Journal and The 
Saturday Evening Post. Sweater 
ads will run in Charm, Glamour, 
Mademoiselle and Seventeen. Es- 
quire and The New Yorker will be 
used to promote Vicara in men’s 
wear. Sunday newspaper supple- 
ments will be used later in the fall. 
Albert Sidney Noble Advertising, 
New York, is the agency. 


‘Sunset’ Increases Rates 
Effective with the January, 1955, 
issue, Sunset Magazine will raise 
its rates based on an increase from 
$2,500 to $2,600 for a b&w page. 
The rate boost reflects an increase 
from 500,000 to 525,000 in the 
magazine’s circulation base. 


Ad Fried Adds Two Accounts 
Ad Fried & Associates, Oakland, 
has been named by Surgical In- 
strument Co., Oakland, to handle 
advertising for its Flexteel ribbon 
retractor, and by Carter Lumber 
Co., Oakland, to direct advertising 
for a pre-cut redwood greenhouse. 


NEW JERSEY 
8rd City in New Jersey Covered With 


THE PATERSON CALL 


In 1953 the Paterson Call carried 
32% MORE 
Department Store advertising than 

the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 
WARD-GRIFFITH co. 
The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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Advertising Age, July 19, 1954 


Sales and PR Notions... 


Merchandising Ideas 


e Advertisers, potential advertis- era,” a joint-promotion extrava- 


ers and agencies around the nation ganza which recently completed a| ! 
got a pleasant little promotion|six-months run resulting in big} 4 , 
piece from Holiday in the form of sales of both detergents and appli--| | 


a cut-out rocking chair with the /ances. 
following in hand-written script'| 
at the top: 
Rocker.” 

A little accordion-type pullout 
explained that today “the empty 
rocking chair has become a sym- 
bol for the idea of mobility, of ac- 
tive leisure that Holiday repre- 
sents. For now Americans are off 
their rockers and on the go.” 


played for six months before local 
civic groups who used it as a 
money-raising venture. All sup- 
plied tickets for sale to organiza- 
tion members, and Bressner paid 
25¢ a ticket to each organization. 

In addition, both All and Bress- 
ner contributed door prizes and 
Bressner contributed a washer at 
each showing to the winner of a 
ticket drawing. It is now following 
up by using the ticket stubs as 
appliance prospect leads. Bress- 
ner’s agency, Atlas Advertising, di- 
rected the promotion. 


e Monsanto Chemical Co., manu- 
facturer of All detergent, and 
Bressner Stores, Brooklyn appli- 
ance chain, are now celebrating 
the success of their “No-Soap Op- 


e Family Circle is merchandising 
its new book on trout flies (AA, 
June 21) through book and sport- 
ing goods stores, but it’s missing 
no promotional bets. To get pro- 
motional material into food stores, 
the magazine sent a special fly of 
its own creation to operators of the 
7,700 stores in its route list. The 
fly drew a reply from 4,000 food 
store operators, Family Circle says. 


Built around a burlesque “de- j 
“America is off its fence” of outmoded laundry meth-|* 
ods, the All-Bressner road show}! 


e The carry-home carton went 
king-size in South Carolina when 
General Baking Co., New York, 
used a giant take-home carton to) 
introduce Bond bread in the Spart- 
anburg area. Bond salesmen got 
their introduction off to a roaring | 
start by touring some 1,500 retail | 
outlets in the wee small hours and | 
placing one of the six-loaf cartons 
in front of each of them. 

The idea was conceived jointly 
by General’s Spartanburg bakery 
and Henderson Advertising, Green- 
ville. 


e With “A Matter of Manner,” 
Time magazine comes forth with 
a handsomely printed little re- 
NO-SOAP OPERA-Star performer| minder that bs —g — The 30- 
makes a point by exposing his  P@8¢ Promotiona ee So 
kilts, during the washday extrava-? a pared 14 host Sragmente, but 

all are rare examples of the highly- 


ganza sponsored by All detergent) mannered Time style. 
and Brooklyn's Bressner appliance — Spirit of the book, says John | 
Stores. McLatchie, Time’s advertising di-. 


THE SALESMAN 
FROM "MUSCLES 
AND HEALTH“ 
IS HERE. 


MATS © PLASTIC PLATES © ELECTROTYPES 
« 


MATRIX COMPANY 
WAbash 2-1204 * 517 SOUTH JEFFERSON ST., CHICAGO 7, ILL. 


aimee 


make sure the printer didn’t cut it 


liberate repetition. Time eeyay Sg epee 
out, says M. Mc chie. 


|Paul O'Neil stayed up all night to 


The 
TORONTO DAILY STAR 


has by far 


the LARGEST CIRCULATION 
of any daily newspaper | 


gs i 
=o 
STS. 


HERE, NOW—Bond bread used this | 

six-loaf take-home carton to in-| 

troduce its product in South Caro- z 
an in Canada! 

rector, is shown in the case of one 

small pearl which contained a de- | 


ESTROOMS 


evonanete en gie 
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Another SOHIO 24-Sheet Poster 
designed for 
STANDARD OIL CO. (Ohlo) 
by 
McCANN-ERICKSON, INC. 
lithograpbed by 
CONTINENTAL 


One of the many powerful selling messages used by STANDARD 
OIL CO. (Ohio) wherever SOHIO products are sold. 


Con 


{la 


tinenta 


l 


LITHOGRAPH CORPORATION 


CLEVELAND, OHIO 
Offices in: NEW YORK - CHICAGO - SEATTLE + PITTSBURGH - SAN FRANCISCO + LOS ANGELES 
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When YOU 


modernize your home 
the odds are in your favor that 


THE 
MORTGAGE LENDER 
who . 


finances the 
modernization 
for you 
reads 


house+home 


the greatest influence in homebuilding 
DESIGN « CONSTRUCTION + FINANCE + SALES » MODERNIZATION 


Negro Market Is Switching to Straights, 
Reducing Purchases, Liquor Study Finds 


New York, July 13—Notable, Wines and Beers,” just issued by 


trends are shaping up among con- 
sumers of liquor in the Negro mar- 
ket. Some authorities believe these 
trends are significant and that they 
parallel what is taking place else- 
where. 

In the Negro market there has 
been a 22.5% switch to straights 
and an 8.4% switch to Scotch. 

While 14.4% of liquor consum- 
ers in the Negro market have been 
buying more, 45.8% have cut down 
on their buying. 

These and a variety of other 
facts are presented in Study No. 2 
of “The Negro Market for Liquors, 


gat TOP 1M 04, 
° 
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ROCKFORD 


Retail Sales in the 13 county Rockford, Illinois 
trading area totaled nearly a billion in 1953*. 
As Rockford is 15th in Total Postal Savings 
in the US, Rockford people 
are not only spending in 
record amounts, but saving 
money as well. Th 
Rockford Morning Star and , 
Rockford Register-Republic 
cover this rich market more 
completely than any other media. 


e 


* Figures from Sales Management, 
Retail Sales $809,443,000. 


131,123, A.B.C. CITY ZONE 
. 441,222 A.B.C. RETAIL TRADING ZONE 


Tine 


ee 
cf 


BEST TEST CITY IN 
THE MID-WEST 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


|Ebony and Jet magazines. The 
\first study conducted by the two 
Johnson Publishing Co. publica- 
|tions was made a year ago (AA, 
‘Sept. 7, °53). Study No. 2 covers 
the six months ended March, 1954. 
w Concerning some of the reasons 
which contribute to consumer 
shifts, the survey reports that 47 
specific reasons were given by 410 
respondents. Price decrease led 
with 23.1%. Advertising approach 
was second with 22.7%. Other im- 
portant factors mentioned were: 
Promotion of brand name, trend 
towards a lighter whisky, packag- 
ing, and aggressiveness of dis- 
|tributor’s local salesman. 

| A majority of the 410 respond- 
ents who answered the question on 
|what factors should be stressed 
in liquor advertising emphasized 
quality. The percentage totals were 
56.2% for quality; 26.2% for price; 
|17.3% for prestige. 

| The study covered 420 bar and 
package store outlets in predomi- 
nately Negro communities of 11 
cities. The sample reflects typical 
brand preferences of high, medium 
and low income areas within these 
neighborhoods. Proprietors or man- 
agers were interviewed by staff 
‘merchandising representatives of 
Johnson Publishing Co. 


a The ten best-selling brands in 
'the Negro market in the 11 cities 


» covered are Seagram’s 7 Crown, 


| Calvert Reserve, Seagram’s VO, 
(Old Crow, Gordon’s gin, Huntfer’s, 
Canadian Club, Schenley, Old Crow 
|86 and Bourbon DeLuxe. 

| The ten fastest-moving blends 
were found to be Seagram’s 7 
|Crown, Calvert Reserve, Schenley, 
|Old Sunny Brook, Hunter’s, Hill & 
/Hill, Lord Calvert, Fleischmann’s 
|Preferred, Four Roses and Corby’s 
| Reserve. 

| The ten fastest-selling straights, 
ithe survey found, were Old Crow, 
|Old Grand Dad, Old Hickory, Old 
Sunny Brook, Old Taylor, I. W. 
Harper, Chapin & Gore, Old For- 
ester, Old Crow 86 and Jim Beam. 
Scotch: White Horse, Teachers, 


COOLING THOUGHT—The fourth annual “Christmas in July” staged by 

Bourjois Inc. saw five Santas swinging down Fifth Ave., New York, 

to start delivering to beauty editors the new merchandise it will have 
for Christmas. Gift sets were tied to real children’s sleds. 


Black & White, Ballantine’s, Haig 
& Haig and Vat 69. 


m Canadian whiskies most in de- 
mand: Seagram’s VO, Canadian 
Club, MacNaughton’s and Har- 
wood. 

The four leading gins reported 
are: Gordon’s, Seagram’s, Gilbey’s 
and Fleischmann’s. 

Fastest-moving brands of rum 
are: Bacardi, Carioca, Ron Rico 
and Myers. 

National beers outsell all others, 
in this order: Budweiser, Pabst, 
Schlitz, Miller and Blatz. 

Consumption of imported wines 
shows a preference for sherry, with 
Duff Gordon, Duff Gordon 28, 
Harvey’s and Duff Gordon Nina 
leading. Of domestic wines, Swiss 
|Colony, Gallo, Manischewitz and 
Mogen David are the leaders. 

The report noted that in the 
Negro market the first blend in 
1952 was first again in 1953, 
namely, Seagram’s 7 Crown. The 
third ranking bourbon in ’52, 
Old Crow, was first in ’53. The 
third ranking Canadian whisky in 
52, Seagram’s VO, was first in ’53, 
and the most popular gin in ’52, 
Gordon’s, was the best selling gin 
also in ’53. 

In the Negro market the size 
bottle most frequently purchased 
| is the half-pint with a 47.6% pref- 
/erence; pints are second with 19.6% 
preference. 
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Ever Ready Calendar Co. 
Fights Price Cutting 


Ever Ready Calendar Co., Jersey 
City, is spending $18,000 on an ad- 
vertising and sales promotion cam- 
paign to combat price cuts in the 
desk calendar industry. Two-color 
page ads in September, October 
and November National Stationer 
and Geyer’s Topics will advise 
dealers of selling tools that Ever 
Ready will provide. Black-and- 
white page editorial-style ads last 
month in the same publications 
spoke out against price cutting. 

The ads will »2 reprinted for 
merchandising. Selling tools will 
include counter displays, streamers 
and banners for windows, news- 
paper ad mats and suggested spots 
for radio and tv. Campaign theme: 
“10% off will not move goods.” 
Hill & Devore, New York sales pro- 
motion agency, is handling the ac- 
count. 


Hickok Sets Biggest Drive 
Hickok Mfg. Co., Rochester, will 
back fall promotion of its line of 
men’s belts, jewelry, Bola ties and 
gift items with the largest cam- 
paign in its history. Magazine ad- 
vertising will break in October and 
will run into the Christmas season. 
Schedule includes ads in Collier’s, 
Esquire, Holiday, Life, Look, The 
New Yorker and The Saturday 
Evening Post. Window and interior 
displays and other sales aids will 
be supplied to dealers. Kastor, Far- 
rell, Chesley & Clifford, New York, 
is the agency. The Fashion Bureau 
will handle merchandising and 


| publicity. 


Colman, Prentis Names Anson 

Colman, Prentis & Varley, New 
York, has elected R.G.K. (Ted) 
Anson a v.p. He joined the agency 
in 1952 and has headed the New 
York marketing department for 
more than a year. 


Columbia Signs WSPA-TV 
WSPA-TV, Spartanburg, &. C., 


will affiliate with CBS-TV, effec- 
| tive Sept. 26. 


In PEORIA It’s the 


JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 


e TEST and SELL 
this $600 Million 
Market at ONE 
LOW COST! 


@ Metropolitan 
Peoria — 
28th 
in saa wecieal 


r 

in BUYING IN- 

COME Per Capita 

(250 to 400M Pop. 
Group) 


@ Daily Net Paid Circulation 
Ratio-to-Homes (Metro. Peoria) .98.7% 


@ In Illinois...The PEORIA MARKET 
is SECOND ONLY TO CHICAGO! 


WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 
seettenatin i ted by 


Pp 


EARL H. MALONEY 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal #dvertisine 


roniors 
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TIRED OF WASTING TIN 
DIGGING FOR MARKET 


Wy 


OT (NOR moet W)))) 

ACRES 4/955 Market Data 
av iE: i \Y & Directory Number 
of Industrial Marketing 


| Of Every Major Industrial Market In The United States and Canada! 


THERE ARE 63 MAJOR INDUSTRIAL MARKETS 
Which of Them are GOOD Markets for Your Products or Services? 


Your first step—the getting of primary, authentic informa- 
tion from which to make your initial judgment—is almost an 
impossible task for you and your staff without the Annual 
Market Data Issue. Easy with it! The MDB editors and com- 
petent staff work year ’round securing every known reliable, 
authentic source of market data. They screen it, combine it, 
condense it—to give you an instant, clear conception of the 
extent and character of each market ... the current trends 
... what the industry buys ... how the industry buys... . 


Over 2400 Business Publications Serve Those 63 Major Markets 


ee Pili 
You Get Rates, Specifications, Circulations, ee TRADE ~ 


Mechanical Requirements, etc. for each of them! . UBLICATIONS 
Once you’ve decided which markets are most likely to be recep- 

tive to your products or services—you'll want to know how to 

transmit your selling messages to those markets. You'll find 

all of the business papers listed in connection with the industry 

or trades that they serve. Where a publication serves more than 

one industry it is cross-indexed under secondary industry so you 

can plan complete coverage most economically. You are even 

given the name of each business paper editor! (Great for pub- 

licity releases.) 


There are Scores of NATIONAL TRADE ASSOCIATIONS 
AND PROMOTIONAL GROUPS 


seein ie Bitten. Suite: Ta The Market Data Book Covers Them All! 


366 Madison Ave, New York 17 
American Electroplaters Society, 


P.O. Box 168, Jenkintown, Pa J One of the finest ways to get current information about 


American Foundrymen’s Assn. 222 


yy ny A “trends” in the major trades and industries is to keep 


American Gear Mfrs. Assn, Empire 


aime Se & in contact with the national trade associations serving 


American Iron and Steel Institute, those fields. The MDB gives you a complete list of each 
350 Fifth Ave, New York 1 . : : . . 
American, Machine Tool Distribu- national trade association. Where a trade association 
- pmemplesack ara he- ap aneamnsees serves more than one trade or industry you'll find it 
ee cross-indexed in each field so it’s easy for you to keep 
in touch with all the trade associations serving the 
markets you are selling. 


And You Get — 


a complete listing of hundreds of special market 
surveys conducted by business papers. These sur- 
veys are sent by the business paper publishers to 
Market Data Book readers free upon request. 


PLUS — 


complete information about hundreds of DIREC- 
TORIES and CATALOG FILES published for 
Business. This information appears in the section 


devoted to the trade or industry served by the pub- 
lication. 


No other service anywhere gives you all of the information 
you'll find in this amazingly-helpful book! 


The Market Data & Directory Number is available only as 
part of the complete Industrial Marketing service. By enter- 
ing your order today your subscription starts with this 
556-page Annual Issue and includes the next twelve issues 
of Industrial Marketing—one each month. ALL THIRTEEN 
ISSUES FOR ONLY $3. Each monthly issue of IM describes 
the latest techniques, methods and developments of adver- 
tising and selling to business and industry. 


ORDER ON APPROVAL— 
PAY WHEN CONVINCED! 


INDUSTRIAL MARKETING 
200 E. Illinois 
Chicago 11, Illinois 
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! Please enter my one-year trial subscription to Industrial Marketing at 
| your low $3 rate. I understand this includes the 556-page 1955 Annual 
l arket Data & Directory Number—just off the press—plus twelve other 
| issues, one each month. If I’m not completely satisfied after receivi 
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the Market Data Number, I need only say so and service will stop wi 
no cost to me. 


My Name Title 


Company. 


Co 
Fompany } Address__ 
City. Zone 
0 $3 enclosed 0 Bill firm 0 Bill me 
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NEW LINE—A. S. (Ed) Gourfain Jr., head of Gourfain-Cobb & As- 

sociates, Chicago agency, and Main-Line Distributors Inc., appliance 

outlet, signs for another line—Republic Steel Kitchens. Helping are 

Kelly Reynolds (left), Republic sales manager, and (standing) 

Perry Winokur, Main-Line general manager, and Vincent McGil- 

lan, Republic Steel Kitchens. Main-Line also handles Amana freez- 
ers, Lewyt vacuums and Blackstone washers. 


THOMSON TURNOUT—A meeting of the advertising managers of Thomson Newspapers 
brought 27 men and one woman to Toronto. Seated are William Anderson, Guelph Mer- 
cury; John Miles, Prince Albert Herald; Robert Renaud, Welland Tribune; Les Leith, 
Galt Reporter; Lloyd Lantz, Kirkland Lake Northern News; John Hamilton, manager 
ig of the Montreal office; Eunice Riley, classified advertising supervisor; Edward Man- 
Li oe nion, manager of retail advertising and meeting chairman; St. Clair McCabe, general 

manager of the company; Jean Legault, Timmins Press; Austin Primeau, Quebec 

Chronicle Telegraph; Neviile West, Orillia Packet & Times; John Hatton, Moose Jaw 


i 
ie 


HONOR WILMOT ROGERS—A few days before he retired 
as promotion director of California Packing Corp. on 
June 30, Sunset Magazine honored Wilmot Rogers 


WHAT'S NEW?—Striking a pose at the recent open house for media rep- 

resentatives held by Stromberger, LaVene, McKenzie, Los Angeles 

agency, are Franklin Allen, The American Weekly, and Ted Strom- 
berger, president of the agency. 


(arrow) with a barbecue luncheon at its Menlo 
Park, Cal., headquarters. Top brass from Calpak, 
McCann-Erickson, and Sunset attended. 


BIRTHDAY GOAL—Victor A. Fischel, 
president, Seagram-Distillers 
Corp., stands beside a model of 
the $15,000,000 building Seagram 
plans to complete at 375 Park Ave.., 
New York, in time for Seagram’s 
100th birthday in 1957. 
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Times Herald; Harry Edgar, general advertising manager; Jack Bowers, Chatham 
Daily News. Standing are Don Nairn, promotion department; Julian Shields, circula- 
tion supervisor; William Penkethman, Toronto office; J. E. Slaight, editorial super- 
visor; William Burnett, Charlottetown Guardian; George Wilson, Oshawa Times-Ga- 
zette; C. B. Floyd, mechanical superintendent; John Howard, Port Arthur News- 
Chronicle; Jack Thelwell, Toronto office; Wilf Stokvis, Vancouver News-Herald; Don 
McPhail, Woodstock Sentinel Review; Ken Tipney, Oshawa Times-Gazette, and Peter 
Monk, Sarnia Observer, 
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Appliance Volume Gains Slightly, but 
Dealer Net Profit Falls, NARDA Finds 


Cuicaco, July 15—Appliance 
dealer profits hit an alltime low 
last year, according to the National 
Appliance & Radio-TV Dealers 
Assn. 

NARDA’s eighth annual survey 
on the cost of doing business shows 
dollar volume of sales increased 
slightly (2.7%) over 1952, but 
profit declined sharply. Net profit 
fell from 3.2% to 2.3% of sales and 
service revenue; measured in dol- 
lars, profit was down 22%. 

The previous lean year was 1951, 
when profits plummeted to 2.9% 
from the 6% of the year before. 
The plush postwar year was 1946, 
when net profit was 8.5%. 


s Advertising spending declined 
very little last year. It totaled 2.5% 
of net sales, down 0.1% from 1952. 
The postwar high of 2.7% was re- 
corded in 1951. 

Television receivers, radios and 
phonographs last year contributed 
39.2% of all appliance sales, fol- 
lowed in order by refrigerators 
(16.7%), washers (14.8%), ranges 
(8.3%), kitchen equipment (4.3%), 
dryers (2.9%), freezers (2.8%), 
air conditioning (2.5%) and vacu- 
um cleaners (1.1%). 

Television sales continued to 
gain in ’53 while refrigerators lost 
2.3% of the total market and wash- 
ers and ranges dropped slightly. 
Kitchen equipment nearly doubled 
its share of the market and air con- 
ditioners and dryers also made 
gains. 

Freezers and vacuum cleaners 
dropped slightly, as did all small 
appliances, whose total share of 
the market was down to 3.6%, 
from 3.8% in 1952. 


s Trade-ins accompanied the ma- 
jority of refrigerator, washer and 
range sales and were an important 
factor in sales of vacuum cleaners 
and tv sets last year. 

The NARDA survey shows that 


68% of refrigerator sales involved 
trades. The percentage grew stead- 
ily from 3% in 1946 to a peak of 
69% in 1952 and now appears to 
be leveling. 

Washer trade-ins continued to 
increase last year and figured in 
65% of all washer sales; in 1952 
the ratio stood at 62%. Trade-in 
ratios rose sharply in sales of 
ranges from 50% to 60% and tele-| 


vision sets from 17% to 27%. Vac- 


ADVERTISING | 


Coonomy 


IN BUFFALO 


* The Morning 
Courier-Express gives you 
concentrated coverage 

of those families with the 
most money to spend 

in a metropolitan market of 
344,800 households with 
average spendable incomes 
of $5,597. For mass 
coverage, it’s the Sunday 
Courier-Express ...the states 
largest newspaper 

outside of Manhattan. 


FULL ROP COLOR 
Available both Daily and Sunday 


COURIER 
EXPRESS 


Buffalo 


REPRESENTATIVES; 
SCOLARO, MEEKER & SCOTT 
Pacific Coost: DOYLE & HAWLEY 


uum cleaner trade-ins increased in 
ratio to total sales last year, hit- 
ting 32%. The peak was reached 
in 1950, when 36% of all cleaner 
sales included trade-ins of older 
merchandise. 

Tabulating the chief problems of 
NARDA members, the association 
put price-cutting and its associated 
aspects of discount houses, give- 
aways, etc., in the top position. 
Trade-ins are the next biggest 
problem, followed by retail sales 
by distributors and complaints 
about low margins. 


Hub Vacuum Stores to Levy 

Hub Vacuum Stores, New York, 
New Jersey and Westchester, has 
appointed Levy Advertising Agen- 
cy, Newark, to handle newspaper, 
radio and television advertising 
for its vacuum cleaners, sewing 
machines and other home appli- 
ances. Lexington Advertising is the 
previous agency. 
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Three Join ‘Woman's Day’ Regan & Schmitt, have joined the;magazine as plans-research man- 

Robert R. Lamb, formerly with|Chicago sales staff of Woman’s|ager. Joe Randolph has been trans- 
Dell Publishing Co., and John V.|Day. Darwin W. Heath, last with|ferred from the Chicago sales 
Marshall, formerly with Moloney,| Mooresville Mills, has joined the|staff to New York. 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the aréa through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


ak 


Armstrong Products Corporation is typical 
of scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 


Is your palm pink? 


PARADE makes on Sunday makes sales all the rest of the week. 


in Parade 

Of the 100 Largest 
National Advertisers 
These Used Parade 
in 1953 

Admiral Corp. 
American Home 
Products Corp. 
American Tobacco Co. 
Armour & Co. 

Avco Mfg. Co. 

Block Drug Co., Inc. 
Bristol Myers Co. 
Calif. Packing Corp. 
Chrysler Corp. 
Colgate-Palmolive- 

Peet Co. 

Corn Products Sales Co. 
Helene Curtis 
Industries, Inc. 

Ford Motor Co. 
General Electric Co. 

. General Foods Corp. 
General Mills, Inc. 
General Motors Corp. 
Hunt Foods, Inc. 
International Cellucotton 
Products Co. 

Johnson & Johnson 

S. C. Johnson & Son, Inc. 
Kellogg Co. 

Kentile, Inc. 

The Lambert Company 
Lever Brothers Co. 
Miles Laboratories, Inc. 
Jules Montenier, Inc. 
Nash-Kelvinator Corp. 
National Biscuit Co. 
Nestlé Co., Inc. 
Pepsi-Cola Co. 
Pillsbury Mills, Inc. 
Procter & Gamble Co. 
Prudential Insurance Co. 
Quaker Oats Co. 

R. J. Reynolds Tobacco Co. 
Simoniz Co. 

Standard Brands, Inc. 
Sterling Drug, Inc. 
Swift & Co. 

Sylvania Electric 
Products, Inc. 
Westinghouse 

Electric Corp. 


9 Million Readers Stopped, Looked and Read. 
ParabDE, the Sunday Picture Magazine, ran an article on 
how a doctor can look at your hand and 

tell if you’re sick and what’s wrong with you. 


More than 7 in 10 of Parape’s 13,000,000 readers 

of 45 important Sunday newspapers stopped to read it. 
Articles like this, week after week, make PARADE | 

the best read publication in print, according to independent 

surveys. That’s why PARADE advertisers get more than 

twice as many readers per dollar of ad cost as they do from 

any of the big weekday magazines. And the impact 


PARADE .. . The Sunday Magazine section of 45 fine newspapers in 45 major markets .. . with more than 13 million constant readers. 
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Adclub Elects Keen Johnson 


The Advertising Club of Louis- 
ville has elected Keen Johnson, v.p. 
and director of public relations of 
Reynolds Metals Co., president. 
Mr. Johnson, a former governor of 
Kentucky, is also president of the 
Daily Register, Richmond, Ky. 


When YOU 
modernize your home 

the odds are in your favor that 
THE 
ARCHITECT 
who 

does the 
redesigning 
for you 
reads 


house:home 


the greatest influence in homebuilding 
DESIGN « CONSTRUCTION - FINANCE + SALES » MODERNIZATION 


prietary Ltd. This company will 
have headquarters at Sydney, New 
South Wales. George E. McAdden, 
head of the United Press Assn. of- 
fice in Australia since 1947, will be 
‘managing director. 


Hill & Knowlton 
Sets Up Overseas 


Offices for Clients 


New York, July 14—Hill & The p.r. firm, which early this 
Knowlton has set up an organiza- year made an around-the-world 
tion to provide public relations public relations survey for some of 
service to its clients in five western its clients, indicated that its foreign | 
European countries and in Austra- expansion program was in response | 
lia. ‘to client needs. Additional facili-'| 

To provide this foreign service, ties will be provided later in other 
Hill & Knowlton has teamed up parts of the world if warranted. 
with public relations counsels in. 
the United Kingdom, France, Bel- AIM Lauds Time Inc., CBS 
gium, Switzerland and The near | Time Inc. and Columbia Broad- 
lands. The foreign firms with casting System have been named 
which the U. S. company will be) best-managed companies in their 
associated in the respective coun- respective industries—printing and 
tries are Campbell-Johnson Ltd. publishing and radio and tv broad- 
(London), Franck Bauer & Asso- casting—by the American Institute 
ciates (Paris), Eric Cypres & As- of Management. Thirty-two other 
sociates (Brussells and Berne) and | organizations also have been 
F. E. Hollander & Partners (The chosen for similar honors in their 
Hague). industries by the institute’s method 

of evaluation. Announcement of 
# Hill & Knowlton has established | the leaders is made in the current 
a subsidiary to cover Australia, to|issue of the AIM report series, 


be known as Hill & Knowlton Pro- | “The Corporate Director.” 


AVAILABLE 
IN AKRON 
STARTING 
SEPT. 1,1954 


The Akron Beacon Journal will accept ONE 
COLOR and BLACK, 2 COLORS and BLACK and 
FULL COLOR R.O.P. advertising in both DAILY 
and Sunday issues starting September 1, 1954. 


Take advantage of the FULL COVERAGE offered 
by Akron’s ONLY daily and Sunday newspaper 


by selecting this rich market to receive your com- 
plete color schedule. 


For color rates, closing dates and other informa- 
tion, call your nearest Story, Brooks & Finley man, 
or write The Beacon Journal General Advertising 
Department. : 


ron 
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McGraw-Hill Names Hubley 

Reginald A. Hubley has been 
named Cleveland district manager 
of Electrical Wholesaling and Elec- 
trical Construction & Maintenance, 
McGraw-Hill publications. Form- 
erly New York district representa- 
tive for the direct mail division, 
Mr. Hubley succeeds Charles B. 
Shaw, who has become advertising 
sales manager of the two publica- 
tions. 


Spiegel Names Mills V. P. 

Wesley K. Mills has been ap- 
pointed v.p. and general merchan- 
dise manager of the mail order di- 
vision of Spiegel Inc., Chicago mail 
order and retail company. With 
Spiegel since 1931, he formerly was 
divisional merchandise manager of 
shoe, handbag and toy lines. 


Quiz PACK—National Brewing Co., 

Baltimore, radio-tv sponsor of the 

Baltimore Orioles and Washington 

Nationals games, is carrying ques- 

tions and answers about baseball 
on its six-pack cartons. 


‘Pirating’ of TV 


Leinheiser to Gray & Rogers 
Robert J. Leinheiser, formerly an 
art director of Arndt, Preston, Cha- 
pin, Lamb & Keene, has joined the 
art department of Gray & Rogers. 
Both agencies are in Philadelphia. 


Programs Fails 
to Disturb FCC 


WASHINGTON, July 13—The Fed- 
eral Communications Commission 
turned its back to the protests 
of a telecaster who expressed fear 
that microwave relay stations re- 
cently authorized by the commis- 
sion will be used to “pirate” pro- 
gram material which will be sold 
to subscribers to a community an- 
tenna system. 

The protest was from the Mem- 
phis Publishing Co., licensee of 
WMCT, Memphis. It contended 
that FCC’s approval of the relay 
stations authorized J. E. Belknap 
and associates “to engage in an il- 
legal and improper operation.” 

The Belknap organization ob- 
tained approval for the relays in 
order to pick up broadcast signals 
originating in Memphis, for deliv- 
ery to a community television dis- 
tribution system contemplated for 
Kennett and Poplar Bluff, Mo. 


= But FCC said it has to assume 
that Belknap plans to operate 
legally. It pointed out that Bel- 
knap’s contract forms provide for a 
right to discontinue service in the 
event of complaint by an affected 
broadcaster. The commission noted 
that WMCT isn’t the only station 
in Memphis, and that there have 
not been objections from others. 

“The commission has not passed 
upon the issue of who may have 
property rights in the program 
material here involved, and does 
not deem it necessary or appro- 
priate that it should do so,” the 
opinion said. 

But the decision included this 
comment on the fact that WMCT 
assumes that Belknap will engage 
in illegal violation of a property 
right: 

“The law with respect to the 
ownership of property rights in 
broadcast material is by no means 
settled and, apparently, varies to 
some extent depending upon the 
local law of the place where any 
controversy with respect thereto 
happens to arise.” 


Defense Office Names Eddy 
Nelson H. Eddy, director of sales 

coordination of Best Foods Inc., 

New York, has been appointed 


Beacon Journal 


OHIO’S MOST COMPLETE NEWSPAPER 


JOHN S. KNIGHT, Publisher 


deputy assistant director of the Of- 
fice of Defense Mobilization, Wash- 
ington. He will assist in developing 
price, wage and rent control pro- 
grams for use in an emergency. He 
served in the Office of Price Ad- 
ministration during World War II 
and in the Office of Price Stabil- 
ization during the Korean mobili- 
zation. 


Liberace Biography Out 

A biography of Liberace, tv and 
radio performer, has been issued 
by Ideal Publishing Corp. It is a 
75-page magazine and sells for 35¢. 


All buying, selling and | 
advertising must begin 
with product information} 


Your advertising obviously 
has just two jobs to do: 


@ Expose the facts about your 
products to all prospects; 


@ Persuade your prospects to buy. 


Everything else in your ad is there to make the 
information about your products more convincing 

All other media are supplemental to the basic | 
function of spreading information about your ™ 
products across all of your markets... old and 
NEW. 

Emphasis in particular industries and among 
special groups of officials is got by adding verti-j 
cal and functional publications. 


But their chief value lies in reinforcing your 
inclusive coverage of industries and product 
selectors. 


You might think it would be costly to blanke‘# 
all 452 industries and their 64,000 prime product 
specifiers and buyers. 


Actually it costs less than many one-industr/ 7 
papers... 14¢ per sales message, $150 to $160 1 
month, $1,800 a year in... 


Industrial : N i | 


Equipment 


News 
Details? 
Send for complete DATA FILE 
MAMAS 461 Eighth Avenue, New York 1,N.Y. | 
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Ike Will Veto Pay 
Raise Bills Unless 
Postal Rates Go Up 


WASHINGTON, July 15—With 
“adjournment fever” in the air, 
House and Senate members were 
on notice this week that they will 
have to take the administration’s 
postal rate increase proposals out 
of the pigeonhole before they can 
expect President Eisenhower to go 
along with postal and federal pay 
hikes which Congress is anxious to 
bestow. 

The probability that the admin- 
istration will use a _ last-minute 
pressure play in an effort to sal- 
vage the politically unpopular rate 
bill has been suspected for several 
weeks. Foes of rate hikes were 
acutely aware that the rate bill 
had been retained in the House 
rules committee since February, 
when it was reported by the Post 
Office committee. 

They were confident the House 
would kill the rate hike proposal 
if it came to the floor for a vote 
alone, but they have acknowledged 
that there is no certainty of the 
outcome if members are required 
to accept the rate bill in order to 
vote on the pay increases. 


ws The showdown battle was joined 
last week when administration 
leaders tried to work out a postal 
pay increase bill acceptable to both 
Congress and the administration. 
The bill became the basis this 
week for a similar pay hike pro- 
posal covering the remainder of 
the government’s 2,000,000 classi- 
f_ed employes. 

Tuesday, congressional leaders 
were called to the White House 
and told that the pay bills will be 
vetoed unless they are accompa- 
nied by a postal rate bill, too. After 
the conference, House Republican 
leaders indicated the rate bill will 
be brought up in the next few 
days. When the rate bill has 
passed, members will be given an 
opportunity to vote on the pay 
bills. 

There are at least two major ob- 
stacles which may prevent the pay 
and rate bills from passing before 
the final curtain rings down on 
this session. 


# In the House, Democrats can be 
expected to make political capital 
of the situation. Some Democrats, 
including some party leaders, hope 
to kill the rate bill if it reaches 
the floor under a legislative rule 
which will permit amendments. In 
any event, they will attempt to 
make things uncomfortable for the 
Republicans with charges that the 
GOP is “taxing the people” by 
voting for a 4¢ rate on out-of-town 
letters and a 7¢ rate for air mail. 

An even more serious situation 
is certain in the Senate, where 
Sen. Olin Johnston (D., S. C.), 
ranking minority member of the 
Post Office committee, expressed 
alarm Tuesday that the Senate 
may be asked to vote on a rate in- 
crease bill without waiting for the 
Post Office and civil service com- 
mittee to have “full and adequate 
hearings.” 

‘When we ask the people of this 
country’ to pay a_ substantially 
higher rate of postage on their let- 
ter mailing privileges, we are deal- 
ing with major legislation,” he 
said. 

There is some feeling that the 
Senate may defy the administra- 
tion and pass only the pay bill. 
President Eisenhower would then 
have to decide whether or not to go 
through with his veto threat. 


Frito Promotes John McCarty 

John R. McCarty has been pro- 
moted from director of advertising 
and public relations to the new 
post of director of distribution of 
Frito Co., Dallas, and its subsidi- 
aries. Mr. McCarty also is a board 
director of Frito, 


LEXINGTON IN TOLEDO—At the Toledo Blade showing of the Bureau of 

Advertising’s three-screen color stripfilm, “Lexington, U.S.A.,” were 

(from left) Howard DeVilbiss, president, DeVilbiss Co.; J. Preston 

Levis, board chairman, Owens-Illinois Glass Co., and Herbert Mo- 
loney, president, Moloney, Regan & Schmitt. 


Newspaper Ads for Regular Cigarets 
Drop Sharply as Filter Tips Splurge 


(Continued from Page 1) 
Gold dropped from $315,836 to 
$215; Pall Mall cut from $119,949 
to $70,089, and Philip Morris 
showed a gain—from $90,672 the 
previous May to $209,545. 

But filter-tips saved the day. 
DuMaurier almost tripled expendi- 
tures to $6,408; Kent jumped from 
$15,398 to $337,753; L&M came 
from nothing to $1,189,727; Parlia- 
ment moved from $163,038 to 
$307,794, and Viceroy from $37,608 
to $118,110. 

In May, total cigaret advertising 
in newspapers was off 38%, but 
standard brand advertising was off 
almost $1,000,000, or 67%. In May, 
1953, filter-tip cigarets accounted 
for $73,000 of total newspaper cig- 
aret advertising, but a year later 
these brands spent more than 
$495,000 or some 600% more. Fur- 
ther, in May, ’53, of 18 brands run- 
ning in newspapers, six were fil- 
ter-tipped; in May, °54, 20 brands 
ran in newspapers and ten were 
filter-tipped. 


a While the big brands were cur- 
tailing newspaper advertising, sub- 
stantial amounts were being placed 
behind the new filters. For in- 
stance, L&M spent $220,930 in May 
and ran in 32 cities; Winston spent 
$108,082 and ran in 47; Viceroy 
spent $67,577 and ran in 40; Sano 
spent $59,635 and ran in eight. 

A sustained drop in cigaret ad- 
vertising in newspapers (which 
last year ran $17,000,000 in cigaret 
ads) is of considerable concern. 
Media Records sees “months of 
sustained strain’ to come, but feels 
that cigaret companies’ historic 
sense of timing and courage will 
probably pull them back into 
newspapers as sizable advertisers 
once they’ve had a chance to rear- 


range their advertising strategy to| er. 
account for new developments in| | 


the market. 


The measurement company notes |. 


with irony that newspapers’ 
vaunted flexibility is probably re- 
sponsible for their losses. ““Because 
of previously unalterable commit- 
ments, it.is not possible for tv, ra- 
dio or even magazines to be flex- 
ible enough to mirror immediately 
the harmful reflections of the 
changing conditions in the cigaret 
picture.” 


TOBACCO AD SPENDING 
HIGH IN MAGAZINES, TV 


NEw York, July 15—Tobacco 
ad expenditures in magazines, tel- 


evision and radio are holding up|" 


well despite the cancer scare sto- 
ries. 

The following figures aren’t for 
cigarets alone, but for what Pub- 
lishers Information Bureau calls 
“smoking materials,” a classifica- 
tion almost completely dominated 


by cigarets. 

Magazine advertising is up. For 
the first five months of 1954 PIB- 
measured magazines carried 535.5 
pages compared with 451 in the 
corresponding period of 1953, and 
in dollars, $6,837,570 compared 
with $5,639,442. In May, magazines 
carried 118.5 pages, compared with 
112 pages in May, 1953; in dollars, 
May, 1954 amounted to $1,662,215, 
compared with $1,395,128 in May, 
1953. 

Television, favorite medium for 
cigaret companies, continued to 
gain. In the first five months, tv 
carried $17,241,164 of cigaret ad- 
vertising, compared with $14,204,- 
920 in the corresponding 1953 pe- 
riod. For May, tv expenditures 
were $3,618,784 for 1954, compared 
with $2,940,523 in 1953. 

In radio, smoking materials 
spent less. For the first five months 
of 1954, $5,090,891 were spent, 
compared with $6,884,794 for the 
corresponding period of 1953. In 
May 1954, radio carried $870,672, 
down from the $1,420,380 of May a 
year ago. 


Harvey Names Two V. P.s 


Roland E. Jacobson and Rowe | 


S. Giesen have been named v.p.s 
of William W. Harvey Inc., Los 
Angeles agency. Mr. Jacobson, 
with Harvey since last fall, be- 
comes manager of the commercial 
division, and Mr. Giesen, with the 
agency for a year, will service the 
agency’s eastern clients in tv 
film production. 


Petes 


(Continued from Page 1) 


a new twist in that famous ‘qual- 
ity control’. Calling a diary an 
‘Audilog’ is calisthenics in seman- 
tics... 

“One hundred five Audimeters 
—as heretofore—for all the New 
York market, plus 420 diary (par- 
don, Audilog) families ...are sup- 
posed to give the Nielsen record 
of one day,” says Dr. Roslow. “We 
never knew program measurement 
could be so awfully simple. This 
Audilog diary business sounds 
simply awful...” 


® Asked by AA for his reaction 
to the Pulse attack on Nielsen, one 
major agency research director 
characterized the Roslow com- 
ments as “on the childish side.” 
He pointed out that Nielsen has 
not changed into an enthusiastic 
supporter of the diary technique 
but is using it in combination with 
the Audimeter as a “sort of com- 
promise” to make local _ rating 
service financially feasible. 

Dr. Roslow will describe his ma- 
chine in an address at Stanford 
University’s 13th annual business 
conference next week. p 

“A rating without waiting is no 
science fiction dream and for re- 
searchers who have more confi- 
dence in electronic brains than the 
human mind which designs them, 
we have our order pad handy for 
our new all-electronic DAX-TV,” 
Dr. Roslow will say. 


= “This machine measures radio 
and television set usage instantan-- 
eously. All one needs to do is to 
read the ratings of each station in 
the market as they are printed on 
the record sheet. I predict that in 
using DAX the advertiser will no 


| 


Roslow Sails Into Nielsen’s Use of 
Diaries, Promises His Own Machine 


in the studio to watch his programm. 
Instead he will sit in Pulse head- 
quarters, watch his program on a 
television set there and read the 
audience ratings minute by minute 
during the broadcast. And further- 
more, at the conclusion of the tel- 
ecast there will be a flash report- 
ing the program’s audience rating 
with a byline credit to Pulse. 

“But my point of view about the 
machine is that it is not the end-all 
for broadcast research. It will 
simply confirm and supplement 
the personal interview research we 
do. We will never lose sight of 
the fact that people do the listen- 
ing and viewing—not machines. 
People buy the products adver- 
tised. Television becomes more 
costly all the time. Color will mul- 
tiply these costs. The advertiser 
will need to know more than just 
a rating. Only personal interview 
research will supply the vital data 
needed by the advertiser if he is to 
succeed in his business,” Dr. Ros- 
low will continue. 


= The brain-child of William 
Horne, formerly of Young & Rub- 
icam, DAX was perfected after 
several years of laboratory and ex- 
perimental work. A small electron- 
ic gadget is attached by wires to the 
tv set. By use of telephone wires 
the impulses received when a cer- 
tain channel is turned on are re- 
layed to Pulse’s office where they 
are tabulated on an IBM machine. 
Pulse can tell a sponsor the num- 
ber of sets tuned to his show a 
minute after it goes on the air. 
Dr. Roslow, who will demon- 
strate his machine for advertisers 
and agencies in a couple of weeks, 
reports that an installation of 500 
will be necessary for single major 


longer sit in the sponsor’s booth! market measurements. 


“SAN FRANCISCO, July 14—Na- 
tional 


advertising campaigns— 
with “hard-hitting, big scale, 
heavy impact” promotions—are 


paying off as far as retail hard- 
ware dealers are concerned. 
Speaking before the 55th con- 
gress of the National Retail Hard- 
ware Assn., Robert Westbrook, as- 
sociation president, said that the 
hardware industry’s promotional 
achievements are providing sales 
potentialities that “were not 
|dreamed of a few years ago.” 
Mr. Westbrook cited the annual 
Independent Retail Hardware 
Assn. Week in April as an exam- 
ple of a successful promotion. He 
said 6,300 hardware dealers used 
3,500,000 lines of newspaper ad- 
vertising during the week, adding 


gee | that it resulted in an 11.4% sales 
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It's hard to wait when it's 


WILSON 


IT’S HARD—Needham, Louis & Bror- 
by is scheduling ads like this in 


newspapers in 53 markets with its 
new slogan for Wilson & Co.: “It’s 
hard to wait when it’s Wilson.” 


(See story on Page 39.) 


ie Another 
§ campaign, he said, has been aimed 
»\at capitalizing on the current do- 


-|increase compared with the cor- 


'responding week of 1953. 


fruitful promotional 


it-yourself trend. 

| According to Mr. Westbrook, 
‘hardware merchants have fought 
\their way out of a general sales 


+| decline despite unfair competition 


from fair trade price-breakers and 
|other “fast buck boys.” 

| “Two classes have spread across 
ithe map at almost wildfire speed 
‘to annoy and threaten business 
/men alike in the largest cities and 
‘the smallest towns,” Mr. West- 
brook said. “One class is the dis- 
|count sellers, operating by mail 
or from warehouse locations with 
‘no service and accepting none of 
the normal responsibilities of re- 
tailing. 

| “The other class is the itinerant 
auction outfit that sells from a 
truck or one-night stand in any 
|procurable room, not only avoid- 


Retail Hardware Dealers Reap Profits from 
National Advertising Campaigns: Westbrook 


ing the normal services of estab- 
lished retailing, but often evading 
local tax liabilities as well. By 
their price slashing of name goods, 
they discredit established service 
retailers and by their switching 
and substitutions and other come- 
on gimmicks, they dupe and de- 
fraud their customers.” 


a Mr. Westbrook said retail hard- 
ware dealers will continue to com- 
bat “the fast buck boys” by stock- 
ing merchandise that customers 
need so that they can purchase it 
under “pleasing and fair condi- 
tions of service and price.” 

In another address, John F. 
Spaulding, general scles manager 
of Black & Decker Mfg. Co., fore- 
cast a billion-dollar increase in 
hardware business if retail hard- 
ware merchants institute a sound 
time-payment buying plan. 

“Credit buying has become the 


most revolutionary element in our 
total economy,” Mr. Spaulding 
said. “Consumer credit has in- 


creased from $8 billion in 1940 to 
$27 billion in 1952 and is rising at 


a steady rate of $500,000,000 per 
month.” 


s Mr. Spaulding listed the follow- 
ing advantages of credit selling: 

1. Credit encourages purchases 
otherwise out of reach. 

2. It enables offering of a pack- 
aged home improvement project, 
including all materials, tools and 
equipment. 

3. It holds the do-it-yourself 
customer where he belongs—in 
the retail hardware store. 

4. It builds store traffic by 
bringing credit customers back 
regularly to make payments. 

5. It enables a merchant to ex- 
tend services to credit customers 
indefinitely. 
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This is LEE BRISTOL, 
President, 
Bristol-Myers Co. 


FOUR-TIME grandfather, Mr. 

Bristol states authoritatively, 
“Babies still come in the six-to- 
eight pound variety, but it costs 
@ good many times more to raise 
them than it did with their 
parents!’ 


PARENTS’ MAGAZINE'S 
ALBUM OF 


— 
ee 


Famous 
- FATHERS 


Well, Grandpa, just be glad that 
it cost less when your own kids 
came along. For kids still bring 
with them the need for every- 
thing from new homes to new 
hotplates. 


PARENTS’ MAGAZINE knows. 
We serve more than 1,625,000 
families with over 3,250,000 
children who prove this to be 
true. Bristol-Myers has been 
reaching them through 
PARENTS‘ for twenty-two years. 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS ARE BEST! 
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Now an independent publication, 
employee-owned and operated 


Effective with the July issue, TRANSPORTATION 
SUPPLY NEWS is an independent publication, no 


longer a subsidiary of the Traffic Service Corporation. 


Its publishing company, Transportation Supply 
Publishing Corporation, is now an independent com- 
pany, employee-owned and employee-operated. The 
general offices will remain at the same address, 22 W. 


Madison St., Chicago, but moved from the 4th to the 
6th floor. 


Emil G. Stanley, founder of the publication, remains 
as its president and treasurer. 


W. S. Wade, who has been with the publication 6 
years, is the new Executive Vice-President; N. C. Hud- 
son, editor for the past 8 years and continuing in that 
capacity, is Vice-President and Secretary; and W. J. 
Mulder, 9 years with the publication, is Vice-President. 


These four principals have spent an aggregate of 32 


years on TSN—and a total of 67 years in publishing 
and advertising. 


EMIL G. STANLEY 
President and Treasurer 


W. S. WADE 
Executive Vice-President 


The New York office will continue to be managed 


by Manning Brown, who has been Eastern Manager 
for the past year. 


New San Francisco and Pasadena offices have been 


opened. Also, a new office has been established in 
Detroit. 


The office clerical staff that has been working on the 
publication is retained by the new company. 

To the readers of TSN, this move means an ex- 
pansion and improvement in the service TSN has so 
capably rendered the past 9 years. With such expansion 


N. C. HUDSON 
Vice-Pres. and Secretary 


EASY DOLLARS EASY FEET 
FOR YOU. FOR YOUR CUSTOMERS. 


THAT'S THE RESULT OF THE 


With this new invention everyone oan 
have comiort for thelr het. There fl 


You ean reli the POUTRAZER 
where you c#onot sell sect 
sapports heranee moet peop 
sbyect to beimye teld tev bax 
tat fact er broken down & 
whey tet ges ame shpete te 
wearing the FOOTE AZER be 
COUE* EVETyORs Banteresy feet 


if the dollar profit daeen’t in 
terest won then for bamanity e 
sake seti the FOUTEAZER to 
tear own petvensi friends 
they ll mpgereodate it 

The POPPE ARKR 
seli-ecd psting-~ light Bad 
«as: 


PAPRR?s ALi owner « > pou we 
yod a sarple pair prepard. WE barw what t will 
we want you te ksiow too, Use the compen bebiw 


WM.SCHOLL 


Orthopedic Specielist 
271 Madison St. 
CHICAGO. 


wil send 
do, 


(Continued from Page 2) 

involved Dr. Scholl in a battle with 
the publisher of one of the nation’s 
largest newspapers. The publisher 
had violent objections to pictures 
of naked feet in his publication, 
but the doctor countered with 
pointed reference to photos of 
bathing beauties running in the 
same paper. 
The foot emerged triumphant 
and, wearing its corn plaster patch, 
has continued to appear regularly 
in the newspaper ever since. 


= Born and reared on a farm near 
LaPorte, Ind., William Scholl didn’t 
think much of a farmer’s life. Af-: 
ter he once made a harness, he 
picked up shoe work and soon be- 
came the family cobbler. 

Later he became apprenticed to 
the local shoemaker, but soon left 
the small town for Chicago and a 
job in a shoe store. Here two things 
happened: (1) Young Scholl de- 
cided that feet were being abused 
horribly by their owners, and (2) 
that he would do something about 
it. 

He arranged to work at night 
and attended medical school dur- 
ing the day, supplementing the 
regular curriculum at Illinois 
Medical College and Chicago Medi- 
cal Coilege by studying all avail-: 
able literature that had anything 
to do with feet. 


s By the time he had his medical 
degree, Dr. Scholl had invented his 
first arch support. “Dr. Scholl’s 
Foot-Eazer” still is the largest sell- 
ing item in a line of some 1,000 
items and differs from the 1904 
model only in refinement of de- 
sign. 

The 22-year-old physician and 
inventor then turned to manufac- 


and improvement in service to the readers, this change 


will correspondingly mean a finer advertising opportu- 
nity to advertisers. 


Write for Market and Media Data and 
copies of the publication. 


W. J. MULDER 
Vice-President 


FOUNDED 1945 


_ Transportation 
Supply News *® 


General Offices 
22 West Madison St., (6th Floor) Chicago 2, Ill., Phone FRanklin 2-7450 
New York 22—139 East 57th Street, Phone: Plaza 9-3848 
Detroit 2—Suite 509 Stephenson Bidg., Cass and West Grand Blvd., Phone: TRinity 5-4420 
Pasadena 1—W. R. Mcintyre & Associates, 423 First Trust Bidg., Ryan 1-698) 
San Francisco 5—W. R. Mcintyre Associates, Monadnock Bidg., 681 Market St., Phone: Douglas 2-4475 


turing and merchandising. He and 
another young man, Sam Berman 
(who is still with the company), 
opened a front-store cubbyhole 
where they turned out arch sup- 
ports for sale to customers who 
came in for personal fittings. 

When business was slow in the 
store, Dr. Scholl packed up a sup- 
ply of arch supports and walked 
from shoe store to shoe store sell- 
ing them. The markup was good 
and so was the pitch. 


® His most effective approach was 
to walk into the office of the store 
manager, calmly remove the skele- 
ton of a human foot from his 
pocket and toss it on the execu- 
tive’s desk. 

With the amazed prospect nailed 


to the chair, the doctor launched 
into a discussion of the anatomy of 


OLD REFRAIN—Basic approaches of Dr. Scholl adver- 
tising have changed little during the years. At left, 
the 1907 dealer ad promises “everyone can have 


cee a 


Foot Comfort We bik ee 


and how the Foot-Eazer would 
solve the problem. 

He seldom lost a sale. By 1907 
the company was incorporated, and 
expanded into a five-story build- 
ing which still houses its headquar- 
ters. Distribution expanded and in 
1908 a branch factory was opened 
in Toronto. Two years later Euro- 
pean marketing began. 

During these years, more and 
more products were designed and 
put into production. At 72, Dr. 
Scholl still is a prolific inventor 
and it’s a rare year when he does 
not come up with five or six items 
to add to the line. And in 50 years 
not one product has been discon- 
tinued. 


® His latest invention, a foam rub- 
ber pad that slips over a toe and 
protects the ball of the foot from 
shock and pressure (Ball-O-Foot 
Cushion, it’s called), was designed 
in a hotel room during a business 
trip. 

Promotion has had an important 
place ever since Dr. Scholl threw 
his first footbone on a buyer’s desk. 
In 1918 he started a series of walk- 
ing contests that nearly affected 
the sanity of the contestants. 

He sold pedometers through his 
franchised retail outlets, then of- 
fered prizes to the persons who 
walked the greatest number of 
miles as measured by the devices 
during a given period. So intense 
did the competition become that 
some entrants rushed to the stores, 
checked the latest standings, then 
walked on, often late into the 
night. 


s The “Cinderella Foot” contest of 


the foot, the causes of foot troubles | selected the most perfect foot from 


comfort for their feet.” Foot Comfort Week is the 
theme of The Saturday Evening Post ad of 1924 
(center) and the supplement ad of 1954. 


Naked Foot Becomes Trademark for 
Dr. Scholl's $26,000,000 Business 


,1916 was spectaculariy successful. 
| Women were invited to leave their 
|footprints on the ‘“Pedo-Graph,” 
'a contraption used in Dr. Scholl 
stores to measure foot sizes and 
diagnose weakened arches and oth- 
er ailments. A panel of judges 


the prints submitted. 

A wave of foot-consciousness 
skyrocketed sales of Dr. Scholl’s 
products. This, in turn, was re- 
flected in the advertising budge!. 
Every year since 1916—including 
the depression period—he has 
spent at least $1,000,000 in adver- 
tising. 


# Even in its early days the com- 
pany took care to build good rela- 
tions with retailers. Dr. Scholl 
wrote a book, “Elementary Course 
in Practipedics’—a word he coined 
and trademarked—as the text for 
a correspondence course for shoe 
store clerks. 

It covered structure of the feet, 
common foot ailments and treat- 
ment at the store level. Comple- 
tion of the course made a sales- 
man a graduate “practipedist.” 

Liaison with shoe stores and 
dealers of Scholl products was 
further encouraged throvgh a bi- 
monthly magazine. “The Foot Spe- 
cialist,’ edited by the doctor. It 
included articles on foot anatomy, 
foot problems ana salesmanship. 
But, most of all, it specialized on 
news about retailers: Almost any 
letter or article submitted by a 
shoe man wound up in print—with 
a byline. 


a Testimonials were another regu- 
lar feature of the publication. One 
was the report of an Iowa dealer 
that a widow had buried her hus- 
band’s Foot-Eazers with him be- 
cause they had given him so much 
comfort during his lifetime. 
Window-decorating contests and 


an annual “Foot Comfort Week” 


What are you promoting 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


. . . food, drugs, tooth- 


paste, dairy products, candy? Whatever it is, if it’s 


@ consumer item and children use it 


too, you'll 


never believe the downright magnetic drawing power 


have, and always will, 
parade... 
ultimate in store-traffic stimulation. 


Everything Complete... 
You're Ready to Go 


uae 


own special imprint. 


planning a promotion for .. . 
One or a thousand available immediately. 
Get the full story today. . 


749 Rush St. «+ e 


Chicago 11, Ml. 


A Pony is very inexpensive compared to the amount 
of interest you will create with any other prize. 


2-color 41 x 64 Posters . . . 2 color 14 x 28 streamers 
and wire hangers . . newspaper mats... - 
stuffers .. . handbills . . . entry blanks for 6 


of successful contests. Furnished at a frac- 
of your cost of preparation. Ready for your 


Please state type of product or business you're 


. write or phone - 


Fashion Club Shetland Pony Sales Co. 


DEL. 7-7566 


of a “‘Give-a-Pony’’ promotion. Free Ponies always 
lead the sales promotion 
with parents, too! You'll see here the 
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started early. The latter still is 
used to spark dealer activity. An 
educational staff also was created 
to teach the benefits of foot com- 
fort to merchants, civic groups and 


anyone else who would listen. 


Retail sales also were strength- | 


ened with the formation of a sub- 


sidiary company, Dr. Scholl’s Foot | 
Comfort Shops Inc. It operates a| 
nationwide chain of shops, either | 


directly-owned or franchised, 
which Scholl products are sold ex- 
clusively. 


in | 


In the late ’30s Dr. Scholl sent | 


out a fleet of trailers painted the 
brilliant yellow still used in his 
displays. The caravan, preceded by 
carefully planned publicity, rolled 
across the country bearing the 
Scholl message to shoe stores. Sales 
rose again. 


® A bachelor, the doctor still de- 
votes all of his time to business. 
His Chicago home is a room—with- 
out bath—in the Illinois Athletic 
Club. He also has residences at 
Michigan City, Ind., and Palm 
Springs, Cal. 

His associates credit him with 
an amazing memory: They swear 
that he never forgets even as much 
as 4%” variation in the space of an 
ad layout. He also is said to have 
named the correct size of a foat he 
hadn’t seen in 25 years. 

Although he has a staff of in-. 
tensely loyal executives (they av- 
erage 33 years with the company), 
he still is boss of the works in fact 
as well as in title. 


@ These and other employes and 
retailers of the company’s prod- 
ucts were guests recently at a ban- 
quet reviewing the past 50 years 
and looking toward the future. 
(“As long as fashion, instead of 
good common sense, dictates our 
choice of footwear, we'll be in 
business,” says Dr. Scholl.) 

Climax of the event was the 
dessert course. The lights faded 
and a baby spot illuminated a 
portrait of Dr. Scholl. Guests 
applauded and hotel attendants 
gasped in horror as 50 waiters 
carried in a birthday cake. 

Atop each cake, triumphant, il- 
luminated from within, 
huge, naked, human foot—needing 


stood a) 


ARNOLD KUPPER has resigned as ad- 
vertising promotion manager of the 
Hartford Courant to open his own 
agency, Arnold Kupper Advertis- 
ing, at 354 Trumbull St., Hartford. 
The new agency will specialize in 
promotion of newspapers, radio, 
television and trade publications. 


only an arch support or perhaps a 
corn pad to make it last another 
50 years. 


GMAC Elects Stradella 


Charles G. Stradella, manager 


division, has been elected president 
of General Motors Acceptance 
Corp., New York. He will succeed 
John J. Schumann Jr., who re- 
signs as president July 31 after 34 
years as an officer and director of 
GMAC. 


Sara Lee Names Solomon 
Cyril Solomon has been ap- 
pointed merchandising manager of 
the Kitchens of Sara Lee Inc., Chi- 
cago. Mr. Solomon, formerly a 
sales consultant to New York food 
companies, will supervise all mer- 
chandising and distribution of Sara 
Lee’s butter coffee cake, butter 
pound cake and cream cheese cake. 


Miller to Weiss & Geller 


Weiss & Geller, Chicago, has ap- 
pointed Alan B. Miller an account 
executive. Mr. Miller formerly was 
brand manager of Arrid and Nair 
‘for Carter Products Inc., New 
| York. 


WALIACES 


lowa’ Homestead 


FARMER 


DEPENDED 
"Corn 


ON MOST by lowa farmers 
when they need information on 
ond Other Field Crops”. 


of the New York staff of the Gen- | 
eral Motors Overseas Operations | 


‘Straw Hat Maker 
‘Turns to Rum for 


New Fashion Trend 


(Continued from Page 3) 
vertising stressing fashion aspects 
drew more letters requesting deal- 
er names than ever before in our 
history.” 

Lee plans to push its rummy ’55) 
straws strongly, using color ads in) 
a number of men’s books and 
newspaper co-op copy. The maga- | 
zine ads will follow an editorial | 
format, featuring a handsome 
character named Bart Lee. Grey 
Advertising will handle. 
# Then there’ll be the obvious tie- 
in with rums of Puerto Rico at the 
dealer level. Window displays will 
be used in both men’s wear and 
liquor shops. Four “milliona‘re’s 


trips” to Puerto Rico will be of- 
fered as prizes to men’s wear deal- 
ers who come up with outstanding 
‘displays linked to the rum color 


‘theme and using Puerto Rican 
| decorative materials. 


A joint campaign is planned for 
a straw hat day in ten big cities. 
Theme of this will be: “For cool-, 
|er heads, straw hats and coo} 
‘summertime rum drinks.” 

Boy, make mine Bacardi—across 


|the board. 


Weill Co., Adam Eby Merge 
Armand S. Weill Co. and Adam 
F. Eby Advertising, Buffalo agen- 
cies, have merged to form Weill & 
Eby Inc. with headquarters in the 
former Weill offices in the Crosby 
Bldg. Officers are Armand S. 
Weill, president; Adam Eby, exec. 
v.p.; Robert K. Weill, exec. v.p., 


and Harold C. Desbecker, secre- 
tary-treasurer. 


When YOU 


modernize your home 
the odds are in your favor that 


handles 
the work 
for you 
reads 


househome 


the greatest influence in homebuilding 
DESIGN + CONSTRUCTION - FINANCE + SALES +» MODERNIZATION 


RECORD SALES IN 
STORE AFTER STORE 


Seattle’s Greatest 
FOOD PROMOTION 
Value! 


“A good example of the pulling power of The Post- inaligaail ex- 


claims a Seattle store manager after experiencing the super selling power 


of Prudence Penny’s House of Values program. In food merchandising 


promotion it’s the biggest thing to hit town... geared to briskly take 


your food product right into the city’s greatest food stores and give it a 


sensational sales-push. Call your Hearst Advertising Representative now! 


Greatest Morning and Sunday Circulation in Washington State 


Where do Iowa farmers get their infor- 
mation? Their best source of information 
is your best selling media in this $2 
billion farm market. Get the facts from 
“InFARMation Please No. 2”’, a study 
conducted by the Statistical Laboratory 
of Iowa State College. Write for your 
copy now—on your letterhead, please. 


WALLACES’ FARMER and lOWA\ HOMESTEAD 


DES MOINES, IOWA 
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Monthly Stock Investment Plan Has 
Drawn 20,000 Investors, Mostly New 


(Continued from Page 1) 
vesting their dividends. 

Participants break down as 
67.3% men, 16.7% women, and 
16% joint accounts. Of these, 90% 
are new investors. 

The list of securities most pop- 
ular with MIP members are the 
so-called “blue chip” stocks, in 
particular, Radio Corp., Dow 
Chemical, General Motors, Amer- 
ican Telephone & Telegraph, 
Standard Oil (New Jersey) and 
General Electric. 


# A total of 294 brokerage houses 
throughout the U. S. are operating 
MIP accounts. About 300 member 
houses of the New York Stock 
Exchange out of the total 600 have 
the type of business and facilities 
enabling them to participate. 
While no figures on advertising 
expenditures by member houses 


Is there enthusiasm for 
your product at the 


Retail 
Level? 


Fine 
ACB Newspaper Research Services 
will tell you... how much... 
where ... from which dealers 


@ The great bulk of all branded 
goods is sold through retail stores 
located in the 1393 cities in which 
daily newspapers are published. 
ACB can tell you what retailers are 
pushing your brand by advertising it 
locally in their daily newspapers— 
give you complete details in report 
form—supplemented if you wish, by 
actual tear sheets. 

And at the same time, your ACB 
report can tell you what support your 
competitors’ dealers are putting back 
of the lines they handle. 

Watch mass retailer enthusiasm 
through ACB Reports! It’s at the 
retail level that your brand moves 
forward or slips back. It’s at the 
retail level that your promotion effort 
can bring rich returns. 

ACB offers 14 important services 
based on newspaper research. These 
services have the utmost flexibility. 
You can have them cover the entire 
country or a single city. You can 
order these services continuously or 
intermittently. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 On se te 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. «+ New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 
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are available for the first six 
months of 1954, Mr. Lawrence 
told AA that advertising by mem- 
ber companies has increased sub- 


stantially during the first six, 


months. In 1953, member com- 


panies spent between $3,000,000, 
and $4,000,000 for advertising. Es-| 


timates by advertising men and 
brokers are that probably $2,500,- | 
000 has been spent for advertising | 
by brokers so far this year. No| 
breakdown on how much has been | 
spent for MIP is available yet. | 

The big thing that has happened, 
Mr. Lawrence points out, is that 
“MIP has dramatized common 
stocks and stimulated sales. In 
addition to MIP investors,” he 
says, “thousands of individuals 
who responded to MIP publicity 
and advertising have opened reg- 
ular accounts or bought mutual 
funds. 


s “These are traceable sales,” he 
notes, “direct collateral business 
resulting from MIP advertising, 
reported by member firms. Gen- 
erally these companies find that 
commissions from MIP projected 
for the first year will pay for the 
cost of their promotion, and that 
collateral business from MIP ad- 
vertising is a profit bonus. The 
ratio of sales from MIP inquiries 
runs about three or four to one— 
three or four MIP sales to one 
regular account opened. 

“Experience to date,” Mr. Law- 
rence says, “indicates that MIP is 
helping to change the public atti- 
tude toward stocks, particularly, 
who can buy them and how to 
buy them. It is also making the 
public aware that our member 
firms are glad to do business with 
both large and small investors— 
that people everywhere have the 
opportunity to own their share of 
American business. 


a “MIP is also enabling our mem- 
ber firms,’’ Mr. Lawrence says, “to 
apply mass merchandising meth- 
ods to open up completely new 
business. The reason is,” Mr. Law- 
rence says, “MIP is based on two 
successful principles of large scale 
merchandising: (1) The _ initial 
purchase must be simple, and (2) 
payments must be systematic.” 

» On the basis of 100 plans per 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask for 


| For $4© a Month 


Marie Maize on your ‘next multi- 
graph, mi . addressing or 


mimeogra 
4 Jon: Quick pick-up and de- 
ast an 


livery, accurate work, plenty 
of experie 

always in line. THE 

Inc., 431 S. Dearborn 


Yow in our 25th successful year.) 


/over and above their contract re- 


“His Daddy Can Be a Capitalist | 


If you can set aside $40 a 
month or every three months, 
you can become a shareholder 
in America’s “Blue Chip” 
companies. More quickly than 
you think, you can build up a 
nest-egg of dividend-paying 
common shares. A 2¢ postal 


1954—OUR 507n YEAR 


61 BROADWAY, NEW YORK 6 
PLATA HOTEL, NEW TORK 19 


‘a 
} ¥ 
MIP LURE—This ad is one of the ones 
that has brought in $4,000,000 in 
investments under the Monthly In- 
vestment Plan started six months 


ago by New York Stock Exchange 
members. 


month a_ brokerage house can 
make in commissions about $28,- 
392 a year. 

The experience of a few repre- 
sentative brokerage houses may be 
cited as typical. 

Bache & Co. has found that 90% 
of MIP accounts come from new 
customers. It also has case his- 
tories where MIP was the wedge 
in opening regular trading ac- 
eounts, and those accounts intro- 
duced their relatives and friends. 


a E. H. Hutton & Co., in experi- 
menting with MIP advertising, | 
first used both the New York| 
Times and the Wall Street Journal. 
This brought fair results. Then 
the company tried a new ad,| 
featuring a baby’s picture and the’ 
headline, “His daddy can be a 
zapitalist for $40 a month.” This 
was tested in the New York Times 
and the New York News. Then an 
ad with this head was tested: 
“Invest $40 a month and receive 
dividend checks like this.” Plans 
sold as a result of the “dividend 
checks” ad averaged $100 per pay- 
ment as compared with the 
“daddy” ads which averaged $40 a 
month. 

Hutton handles its MIP opera- 
tion almost entirely by mail. Each 
inquiry is answered with a book- 
let, an order form and a letter 
explaining how to invest and list- 
ing 15 stocks from which to choose. 
If the individual does not reply 
within 30 days, he is sent a ques- 
tionnaire, additional stock rec- 
ommendations and a reply en- 
velope. 

Merrill Lynch, Pierce, Fenner & 
Beane has opened 9,174 MIP ac- 
counts. It reports that many par- 
ticipants are sending in payments 


quirements. Others, who have 
missed monthly payments, have 
more than made up their defaults 
later. 


= The company draws five major 
conclusions from its MIP adver- 
tising: 

“1. In Charlotte, N. C., where we 
tested Sunday newspapers vs. 
daily newspapers, we got our best 
results from dailies. 

“2. On all newspaper ads we 
uniformly got better returns from 
ads that appeared on the financial 
page than from those that ap- 
peared in the women’s, sports, or 
general news sections simultane- 
ously, with different key letters. 

“3. We also tested four little 
‘teaser’ newspaper ads. Although 
the cost-per-inquiry figure was 
only a little higher than for the 
big ads, we believe we were much 
better off using the larger space 
and telling a more complete story. 

“4. On the ad we ran nationally 
in January, ‘At last...you can 
be an investor for only $40 a 
month,’ we found that the New 
York Daily News, the New York 
Times and the New York World- 
Telegram & Sun _ produced in- 
quiries about on a par at $1.45 
per inquiry. 

“5. On our national magazines 
using the same ad, the New York 
Times Sunday magazine section 
was first, followed by Army 
Times, Air Force Times, Forbes, 
The New Yorker and Time.” 

Both the New York Stock Ex- 
change and its member compa- 
nies are convinced that the results 
of the first six months of MIP 
have only scratched the surface. 
Properly carried forward, brokers 
believe, MIP will make America 
investment conscious as it has 
never been, and that this, in turn, 
will do a great deal to expand 
the American economy. 


Suit Against Lever Bros. 
Slated for Trial Sept. 7 


A suit filed by a Chicago busi- 
ness man in December, 1952, seek- 
ing $500,000 damages from Lever 
Bros. Co., New York, for alleged 
unauthorized use of an idea, is 
scheduled for trial in New York 
supreme court Sept. 7. 

Edward H. Markison charges 
that he wrote Lever in 1941 out- 
lining a plan to promote Swan in 
local areas by having local officials 
chemically test and approve the 
product. Lever turned down the 
idea, but Mr. Markison claims a 
1952 Rinso campaign which car- 
ried the seal of the U. S. Testing 
Co. is an unauthorized adaptation 
of his idea. 


Cobb’s Chicks to McMillan 
Cobb’s Pedigreed Chicks Inc. 

Concord, Mass., has appointed Mc- 

Millan & Marsden, Boston, to han- 


|dle its advertising. 


76% WORKBASKET 


for BUYING ENTHUSIASM 


—Here's your Market— 
1,500,000 Women Subscribers 


subscribers are homemakers 


. » . enthusiastically on the lookout for 

the best buys . . . and they are influenced 

most by The WORKBASKET because it guides 
and directs their homemaker activities. 


The WORKBASKET 


A Modern Handcraft Publication 
543 Westport Rd., Kansas City 11, Mo. 
NEW YORK, 489 Fifth Avenue, Murray Hill 2-2492 
CHICAGO, 360 N. Michigan Avenue, Andover 3-6929 


PASADENA, CALIF., 234 E. Colorado Street, Ryan 1-9155 
DELAND, FLA., 202 Conrad Building, 1417-W 


RICHARD M. SCANLON, formerly with 

the Farm Juurnal, where he spe- 

cialized on appliance accounts, has 

joined Hicks & Greist, New York. 
as an account executive. 


Garburg to Lewin, Williams 

Malcolm R. Garburg, formerly 
with L. Bamberger & Co., Newark, 
N. J., has joined Lewin, Williams & 
Saylor, New York, as a member 
of the ageney’s copy staff. 


“We poiish 
up the 
handle =. 
of the - 
big front 
door” 


ACB begins 37th year for 
daily newspaper industry 


ACB has for years performed a 
service for the nation’s news- 
papers, namely to make certain 
each national advertiser in the 
newspapers gets a proof-of-inser- 


tion of his advertisements. In 
doing this job well, ACB has re- 
moved the manual labor and the 
irritation and delays in checking 
newspaper advertising that pio- 
neers in advertising can easily 
recall. It is now easy for an ad- 
vertising agency to handle a heavy 
newspaper schedule. 

The city-by-city ‘‘flexibility”’ of 
newspaper advertising allows adver- 
tisers to pin-point the more respon- 
sive markets »..to use the retailers 
favorite media—newspapers . . . todo 
a closer job of timing... to employ 
the local authority and immediacy of 
the newspapers. 

Since all business is local—so are 
the newspapers. ACB has for years 
beenrecomsiructing for merchandisers, 
the widely varying newspaper adver- 
tising in the nation’s 1,393 localities. 
Thus, merchandisers get a sharp co- 
herent picture of this $2 billion annual 
newspaper advertising expenditure 
with all details of what their own and 
competitive dealers are doing as well 
as thru the medium of various Re- 
search Services. 

ACB Newspaper Research Services are 
made possible only because of the co- 
operation of over 1600 Dailies in using 
ACB to distribute their checking copies 
as a direct help to agencies and their ad- 
vertisers. 

These Newspaper Research Services 
for merchandisers are discussed further 
in our column on the opposite page. 


ACB reads every advertiSement in every daily newspaper 


See opposite column for 
addresses of ACB Service Offices 
ADVERTISING | 
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Illinois Papers 
Release Annual 


Consumer Reports 


SPRINGFIELD, ILL., July 15—The 
Illinois Daily Newspaper Markets 
ninth annual consumer analysis 
of 23 markets is now available to 
manufacturers and agencies. 

The 26 separate booklets, each 
priced at $1, cover such items as 
appliances, automotive and baking 
products, soaps and_ cleansers, 
dairy products, meat products, 
grocery products, toiletries and 
cosmetics. 

The data is used to emphasize 
that Illinois is a state where there 
are many individual markets with 
changing brand preferences, and 
that new products can be aggres- 
sively merchandised and supported 
with local hometown newspaper 
advertising. 


= Cities included in the studies 
range from 9,900 population to 
131,000. Participating newspapers 
are: Alton Evening Telegraph, 
Bloomington Pantagraph, Cairo 
Citizen, Canton Daily Ledger, Cen- 
tralia Sentinel, Champaign-Ur- 
bana News-Gazette, Charleston 
Courier, Effingham Daily News, 
Elgin Daily Courier-News, Gales- 
burg Register-Mail, Harrisburg 
Register, Jacksonville Journal 
Courier, Kankakee Daily Journal, 
LaSalle-Peru-Oglesby News Trib- 
une, Mattoon Journal-Gazette, 
Moline Dispatch, Monmouth Re- 
view-Atlas, Ottawa Republican 
Times, Paris Beacon-News, Rock 
Island Argus, Rockford Morning 
Star & Register-Republic, Spring- 
field Journal & Register and West 
Frankfort American. 

Copies of the studies may be 
obtained from Illinois Daily News- 
paper Markets Inc., 605 E. Capitol 
Ave., Springfield. 


P&G Elects Morgens 
Exec. V. P.; Chase 
Named Ad Manager 


CINCINNATI, July 15—Howard J. 
Morgens, v.p. in charge of adver- 
tising for Procter & Gamble Co., 
has been elected exec. v.p. in 
charge of all U. S. operations ex- 
cept the cellulose and oil mill di- 
visions. 

W. Rowell Chase has_ been 
named general advertising man- 


Last Minute News Flashes 


Dairy Group, Knox Join in Cheese Cake Drive 


New York, July 16—Chas. B. Knox Gelatine Co., in cooperation | 


with the American Dairy Assn., will launch a three-month campaign in of Congress found themselves the 


WASHINGTON, July 16—Members 


September for No-Bake cheese cake to step up sales of unflavored whipping boys this week as econ- 
gelatine, cottage cheese and heavy cream. Full-color pages will be! 


used in The American Weekly, Family Weekly, Metro Group, Parade, 
Rural Gravure Group, and This Week. Starting in October, full-color 
pages will also be used in Better Living, Country Gentleman, Every- 
woman’s, Farm Journal, Family Circle, Good Housekeeping, Ladies’ 
Home Journal, McCall’s, Progressive Farmer, Successful Farming, 
Sunset Magazine and Woman’s Day. Supplementing Knox advertising, 
ADA will promote No-Bake cheese cake to members and on radio and 
tv shows starring Bob Hope over NBC. Chas. W. Hoyt Co. is the Knox 
agency; Campbell-Mithun, Chicago, handles ADA. 


Bonnheim to Join Doner; Other Late News 


e Byron Bonnheim, v.p. of Weiss & Geller, Chicago, will join the Chi- 
cago ‘office of W. B. Doner & Co., Detrcit, Sept. 1 as v.p. and creative 
director. While at Weiss & Geller, Mr. Bonnheim has been associated 
with the Holeproof, Mogen David and Jim Beam accounts. 


e Charles Antell Inc., Baltimore, a heavy spot user, will return to 
network radio in September with four 15-minute programs and three 
one-minute participations weekly on ABC. Participations will be 
carried on the Martin Block session. The shows, to be aired twice on 
Tuesdays and Thursdays, will be the Antell 15-minute talks on hair 
and fashion problems. The agency is T. A. A. 


e Mrs. Sara Pennoyer has resigned as v.p. and sales promotion mana- 
ger of the J. W. Robinson department stores in Los Angeles to become 
sales promotion director of all Saks Fifth Avenue stores, effective 


Aug. 1. 


e New York Wire Cloth Co., New Canaan, Conn., has awarded its 
account to Wilson, Haight, Welch & Grover, New York and Hartford 
agency, after solicitations from some 40 agencies. L. H. Hartman Co. 


is the previous agency. 


e Kraft Foods Co., Chicago, has a new dog food product which it is 
planning to market with Foote, Cone & Belding as the agency. Accord- 
ing to Kraft officials, it’s still too early to talk about production plans, 
advertising features, or even the name of the product. Presumably, 
the product would be introduced after Oct. 31, when Armour & Co.’s 
Dash dog food is officially transferred from Foote, Cone to Henri, Hurst 


& McDonald (AA, May 31). 


e General Electric Co.’s small appliance division in September will 
break a campaign for its new automatic coffee maker in Better Homes 
& Gardens and Life. It will run through the remainder of the year. A 
campaign is also being planned for GE’s new travel steam iron being 
featured in Ladies’ Home Journal, 
the “Meet Mr. McNulty” show on CBS-TV. A special Christmas pro- 
motion is being planned to run in nine magazines and on a dealer co- 
op basis in local newspapers. All campaigns are being handled by 


Young & Rubicam. 


Life and The New Yorker and on 


Labor Board Rules 
Itself Out of Most 


Broadcast Disputes 


WASHINGTON, July 15—The Na- 
tional Labor Relations Board an- 
nounced today that it has adopted 
a new set of rules removing fed- 
eral jurisdiction over labor dis- 
putes of many radio and tv sta- 
tions, newspapers and retailers. 

The board’s new rules hold that 
NLRB is not to accept jurisdiction 
in a radio or tv station labor dis- 
pute unless that station does a 
minimum gross of $200,000, or a 


|newspaper dispute unless the pub- 
|lication grosses at least $500,000. 


m—|Formerly NLRB accepted any 


Howard Morgens 


W. R. Chase 


ager of the company, taking over 
the advertising and promotion re- 
sponsibilities formerly handled by 
Mr. Morgens. 

At the same time, P&G an- 
nounced that Walter L. Lingle Jr., 
formerly v.p. in charge of overseas 
operations, had been named exec. 
v.p. in charge of the cellulose and 
oil mill divisions and all operations 
outside the U. S. Renton K. Brodie, 
a v.p. since 1942, was named ad- 
ministrative v.p. in charge of fi- 
nance, and Kelly Y. Siddall, who 
has been P&G comptroller, was 
elected v.p. and comptroller. 

In an advertising department re- 
organization, P&G has advanced E. 
A. Snow from brand promotion 
manager to advertising manager of 
the soap and synthetics division, 
and R. B. Shetterly, also a brand 
- promotion manager, to advertising 
manager of the shortening and 
specialty products division. C. C. 
Uhling will continue as manager of 
the merchandising division of the 
advertising department. 


broadcast or newspaper dispute if 
the corporation involved “engaged 
in interstate commerce.” 

The new rules also take out from 
under NLRB any individual retail 
store or intrastate chain unless its 
purchases from outside the state 
amount to $1,000,000 annually di- 
rectly or $2,000,000 indirectly, or 
its sales outside the state exceed 
$100,000. Formerly, NLRB passed 
by only those stores buying $500,- 
000 directly or $1,000,000 indirect- 
ly from outside the state, or selling 
no more than $25,000 in interstate 
commerce. 


= The board’s new rules do not 
mention advertising agencies, but 
the general rule for service busi- 
nesses and suppliers is that they 
are to be exempt from NLRB su- 
pervision if no more than $50,000 
of their output is directly, or $100,- 
000 indirectly, in interstate com- 
merce. 

Any firm that does $200,000 of 
interstate business will be subject 
to NLRB regulation regardless of 
whether its service is considered 
to be “part of the stream of com- 
merce.” The new ceilings for serv- 


ice firms are double the previous 


figures. 

Fiscal data published by the Fed- 
eral Communications Commission 
indicates that NLRB ruling will be 
significant for the vast majority 
of radio stations, but will not be 
significant for many tv stations. 


Michigan Chain Buys 
‘Lafayette Journal & Courier’ 

The Lafayette Journal & Courier, 
Lafayette, Ind., has been purchased 
by Federated Publications Inc., 
which owns and publishes three 
Michigan newspapers, the Battle 
Creek Inquirer & News, Grand 
Rapids Herald and Lansing State 
Journal. The Journal & Courier, a 
six day afternoon daily with a net 
paid circulation of approximately 
40,000, has been owned by the 
late Henry W. Marshall and his 
family for nearly 40 years. 

New publisher will be Louis A. 
Weil Jr., publisher of the Grand 
Rapids Herald and treasurer, v.p. 
and general manager of Federated 
Publications, who will continue in 
these capacities. 


Revlon Seeks Second Agency 
to Handle Competitive Products 

Revlon Products Corp., New 
York, reports that it is on the look- 
out for a second agency to help 
handle increased ad expenditures 


| business, 


omists and statisticians told a con- 
gressional subcommittee that the 
chief thing wrong with govern- 
ment statistics is a shortage of 
money. 

Spokesmen from government, 
labor, education and 
agriculture had all been invited to 
tell a subcommittee of the Joint 
Committee on the Economic Re- 
pert what can be done to improve 
the output of statistical data used 
for government and private plan- 
ning. 

They were almost unanimous in 
saying the materials currently be- 
ing produced by the government 
are good and useful. Most witness- 
es had ideas for improving the 
coverage or timeliness of the sta- 
tistics, but they conceded that 
these improvements would not be 
possible unless Congress is willing 
to spend more money for statisti- 
cal purposes. 


@ The hearings were arranged in 
order to probe the validity of re- 
ports that many statistical series 
are not as reliable as users assume. 
While witnesses criticized a few 
individual reports, there was no 
serious disagreement with the 
statement of Martin P. Gainsbrigh, 
chief economist of the National In- 
dustrial Conference Board, who 
commented, “One cannot help be- 
ing impressed with the compre- 
hensive statistical picture which 
we have been provided over the 
past year of changes in our econ- 
omy. Month by month we have 
been able to follow with unprec- 
edented detail the course of the 
mild recession which began last 
summer.” 

Witnesses invariably referred to 
the failure of Congress to provide 
funds for major censuses—busi- 
ness, manufactures, etc.—author- 
ized by law. It is poor economy, 
the subcommittee was told, to de- 
vise an economical program and 
then kill off the program in the 
midst of the effort to implement 
it by failure to make financial 
provision. (See story on Page 1.) 


= The government statistical agen- 
cies used the hearing as a means 
of filing their own voluminous 
ideas of the steps that could be 
taken to improve the accuracy 
and usefulness of statistical mate- 
rials. : 

Donald R. Belcher, assistant di- 
rector of the budget bureau, sum- 
marized a 60-page analysis of sta- 
tistical needs this way: 

1. More attention should be paid 
to benchmark data—the censuses 
of manufactures, business, miner- 
al industries, agriculture, popula- 
tion and housing; the statistics of 
income derived from income tax 
returns filed with the internal rev- 
enue service, and the information 
available from records of the bu- 
reau of old-age and survivors in- 
surance. 

2. Some of the current statistical 
series should be expanded to pro- 
vide greater detail and fill more 
uses. 

3. Some existing series are ob- 
solete and should be revised. 


and new product development 
(AA, July 12). William H. Wein-| 
traub & Co. currently has the en-| 
tire account. The company is now | 
advertising at the rate of $8,500,000 | 
a year. 

Revlon said that competitive 
products already in the line and 
additional products to be intro- 
duced later necessitated the addi- 
tion of a second agency. Weintraub 
will continue “to handle Revlon’s 


# The hearings brought into focus 
conflicts of interest within the 
government as Dr. Arthur Burns, 
chairman of the Council of Eco- 
nomic Advisers, testified that the 
current program “is commendable, 
but there are numerous weakness- 
es that both can and should be 
remedied.” 

As chief adviser on economic 
matters to the President, he called 
for these steps to cut the gap in 
the compilation and publication of 


advertising in all media for a ma- 
jority of currently marketed basic 
products.” 


material: Personal income data, 


it 


73 


‘Government Statistics Can Be Improved 
With More Funds, Users Tell Congressmen 


a week to 10 days sooner, he said. 
The Federal Reserve Board’s an- 
nual survey of consumer income, 
expenditures, attitudes and inten- 
tions should be made at three 
month intervals. Quarterly finan- 
cial reports of the Federal Trade 
Commission and Securities Ex- 
change Commission, out 90 to 120 
days after a quarter, should be 
available within 30 to 60 days. 

Dr. Burns referred particularly 
to the need for improved informa- 
tion about construction, including 
figures on mortgage rates, and in- 
vestments in maintenance and re- 
pair. 


= (The President this week asked 
Congress for an emergency appro- 
priation of $1,100,000 for what 
amounts to a special census of 
construction as the benchmark for 
a new, comprehensive series of 
continuing reports in the construc- 
tion field.) 

Under questioning by committee 
members, Dr. Burns expressed the 
belief that responsibility for plug- 
ging the holes in the statistical 
picture rests with the Bureau of 
the Budget. But Dr. Stuart Rice, 
director of the division of statisti- 
cal standards of the budget bu- 
reau, staunchly asserted, “We can 
have whatever we are willing to 
pay for; we can gain increased ac- 
curacy and coverage merely by 
paying for it.” 

He said the studies submitted 
by the budget bureau represent a 
comprehensive catalog of the kinds 
of improved statistics that can be 
produced if and when Congress 
decides to spend more money on 
this kind of work. The present 
problem, he said, is to allocate 
scarce funds where they will do 
the most good. 


GRANTLAND RICE 


New York, July 16—Bruce Bar- 
ton, board chairman of Batten, 
Barton, Durstine & Osborn, de- 
livered the eulogy today at serv- 
ices for Grantland Rice, 73, veteran 
sports columnist and occasional ad- 
vertising copywriter, who died 
July 13. 

Mr. Rice, whose sports column, 
“The Sportlight,” was syndicated 
in more than 100 newspapers, 
started as a cub reporter on the 
Nashville News after graduating 
from Vanderbilt University in 
1901. After working for the At- 
lanta Journal and the Cleveland 
News, he came to New York and 
joined the Evening Mail in 1911. 
From 1914 to 1930 he was sports 
columnist on the Herald Tribune, 
and from 1930 his column was syn- 
dicated by North American News- 
paper Alliance. 


JAMES BLACKBURN 

New York, July 14—James W. 
Blackburn, 44, a v.p. and copy 
group chief of McCann-Erickson, 
died yesterday after an illness of 
eight weeks. 

Graduated from Lafayette Col- 
lege in 1931, Mr. Blackburn stud- 
ied creative writing at Columbia 
University for two years. He joined 
Lord & Thomas in 1933, and in 
1940 became a member of the Mc- 
Cann-Erickson staff. He was 
named a v.p. of the agency in 1950. 


‘Pacific Architect’ Bows 

Pacific Builder & Engineer Inc., 
Seattle publisher of Construction 
News Bulletin, has begun publish- 
ing the former architecture and 
building edition of Construction 
News Bulletin as Pacific Architect 
& Builder. Carl Robertson has 
been named advertising manager. 


Rogoff to Saunders, Shrout 
Saunders, Shrout & Associates, 
Chicago, has appointed Arthur 


| Burton Rogoff, formerly with the 
now published about 30 days after |Chicago office of Bozell & Jacobs, 
he end of a month, should be out | 


to its creative staff. 
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Rates: $1.25 per line, minimum charge 


THE ADVERTISING MARKET 


PLACE 


$5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 


per line. Add two lines for 


box number. Deadline Wednesday noon 5 days 


preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


he pS NERA MOREE SA RIES I ITE TTL TET LORIN ET LNT ETE ME, 


HELP WANTED | 


HELP WANTED 


NEW PRODUCTS EDITOR...old_ estab- | 
lished southern Connecticut publisher has 
permanent position for Editor of New 
Products Section in several publications | 
featuring both consumer and industrial 
new products. Write in confidence giving 
past experience and salary requirements 


t President - 
ey ADVERTISING AGE 


Box 6956, 
801 Second Ave. New York 17, N. Y. 


PROMOTION MANAGER 
Metropolitan eastern newspaper. Oppor- 
tunity for assistant promotion manager to | 
move up, or for promotion manager of | 
smaller city paper. Must be good, all- | 
round promotion man, able to write | 
sparkling copy, understand and direct | 
both research and production, run de- | 
partment smoothly and efficiently. Staff | 
knows of this ad—write freely and a) 
confidence. 

Box 6952, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


WRITER-SALESMAN 58 ae 
Opportunity for young man with editori- 
al and selling ability on national business | 
publication. Requires relocation in Cedar | 
Rapids. For consideration write “tell all 
letter to: Stamats Publishing Company, 
427 6th Ave. S. E., Cedar Rapids, Iowa. | 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT | 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


COPYWRITER - JR. EXECUTIVE | 

for magazine circulation department 
U. S. News & World Report wants a cre- | 
ative young man who has experience in 
mail-order copy. He will work in the cir- 
culation promotion department where his 
creative talents will be put to full use, 
preparing new mail selling letters, renew- 
al and collection letters, flyers, circulars, 
mail-order and display advertisements. 
But he will have other responsibilities, 
as well. Taking part in the planning and 
production of mail campaigns, perhaps. 
Or working with agents and agencies. Or 
test data and statistics. But his own in- 
terests will determine where he fits in, 
his own abilities how soon he takes 
charge. He will apply by letter—not by 
‘phone, not in person—and will send 
samples of his copy to: 

U. Ss. NEWS & WORLD REPORT 

Circulation Promotion Manager 
24th & N Streets, N. W. 
Washington 7, D. C. 


ADVERTISING SALES PROMOTION 
MANAGER 
Young growing national food firm desires 
a talented, well-experienced man, age 32 
- 40 with a thorough knowledge of pro- 
motion and distribution of branded food 
products and familiarity with national 
advertising media. Unusual opportunity. 
Salary commensurate with ability and 
experience. Location southwest. 

Box 6951, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 
Advertising Agency in Rochester, N. Y. 
will employ top notch, all around expert 
with thorough knowledge and experience. 
Copywriting, merchandising and produc- 
tion ability essential. Our employees 
know of this advertisement. Tell all in 

your letter of application. 
Box 6939, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of position for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


An experienced sales promotion and ad- 
vertising executive is wanted immediate- 
ly, to become a key man in one of Iowa’s 
leading manufacturers of farm machinery 
and equipment. This firm has 30 salaried 
salesmen and has been in business over 
half a century. An advertising and pub- 
licity budget up to $75,000. A general 
knowledge of farm product media, mar- 
kets, merchandising and production proc- 
esses would be helpful. The ability to cre- 
ate ideas, write copy, sales bulletins, fo:d- 
ers and supervise the necessary produc- 
tion. Excllent opportunity for young, vig- | 
orous sales executive. Send resume of ea- | 
ucation, experience and sample of adver- 
tising material produced and salary re- | 
quirements to Weston-Barnett Agency, | 
Waterloo, Iowa. 
COPYWRITER WANTED - SPARE TIME | 
to re-edit baby’s health and care book. 
$500 plus bonus. Technical knowledge un- 
necessary; writing ability is. All replies 
confidential—our employees know of this 
ad. Box 6944, ADVERTISING AGE, 200 E. 
Illinois St., Chicago 11, Illinois. 

ADVERTISING & PUBLISHING 

FOR ALL TYFES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago | 

MAIL PROMOTION 

Competent direct mail adv. mgr. for sea- | 
soned mfg. of repeat business specialty. 
Line for Jobber, Distributor, and Con- 
sumer. Must be responsible for program, 
personnel, lists, layouts, - a challenging 
opportunity for qualified person. Alliance 
Rubber Company, Hot Springs, Arkansas. 

ARE YOU THE MAN WE SEEK 
Seasoned Advertising man required, five 
figure type—not necessarily under forty- 
five, very light physical effort involved. 
Part ownership can be arranged with | 
right man. 

Box 6934, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
SALES PROMOTION MAN for nationally | 
known paint firm doing business for over | 
60 years, specializing in industrial main- | 
tenance sales advertising, and sales train- | 
ing experience desirable. 

Box 6933, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


BARNARD 
A service for employer and applicants 
in the fields of advertising and publishing. | 
Office and Professional CEntral 6-3178 | 
202 S. State Street Chicago, Ill. | 


campaigns, 


PRINTING SALESMEN - for top New 


| York tag and label house. Unusual oppor- 


tunity. All replies confidential. 
Box 6958, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


SPACE SALESMAN 
Old established national trade magazine 


|has opportunity for experienced space 


salesman with unusual growth potential. 


|Midwest territory—Chicago headquarters. 


Replies confidential. 

Box 6947, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
POSITIONS WANTED 
RADIO-TV COPY AND PRODUCTION 
5 years agency and station experience. 
Now employed 4A agency-27-BA-veteran. 
MINNEAPOLIS, MINN. PREFERRED 
Box 6955, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
WHO KNOWS WOMAN BETTER THAN 
..- ANOTHER WOMAN? 


|Female copywriter who makes food and 
|fashion her business 24 hours a day is 
looking for right agency 


to hang her 
chapeaux. Must appreciate young, but ex- 
perienced point of view...need creative 


| personality with ability to write hard:-sell 


copy too. 6 years of solid advertising and 


| publicity background in food and fash- 
|ion...all media. 


Box 6957, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING EXECUTIVE 
With wide consumer & industrial P.R. & 


|}ad agency experience in all promotional 


media. Mature, single, age 36, Well trav- 
elled, languages, univ. grad. Presently em- 
ployed in New York. Sound marketing, 
sparkling copy & layouts. Interested only 
in opportunity compatible with Ist class 
mentality, ability, appearance & person- 
ality. 

Box 6949, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 
“COPY IN A HURRY” 
Experienced 2-woman team. Creative ad- 
vertising copy, rough layouts. Free-lance. 
Box 6954, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
LOOKING FOR AN ADV. MGR. OR 
ASS’T EXEC? Advertising Manager now 
with leading manufacturer of home ap- 
pliances desires change. Desires similar 
position with Manufacturer, or Assistant 
to Account Executive. Experienced in ad- 
ministration, planning, copy, production, 
all media. budgeting, sales promotion and 
publicity.. Age 27. Box 6953, ADVERTIS- 
ING AGE, 200 E. Illinois St., Chicago 11, 

Ill. 


37 YEAR OLD HEAD FOR RENT 
(Available on long term lease to proper 
party) Contains B.F.A. Degree, and com- 
plete knowledge of graphic arts industry. 
Has created copy, layouts, direct mail 
purchased engravings and 
printing, ad media., etc. Ideal for use as 
l-man ad dept. or what have you. 

Box 6950, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
PRODUCTION GIRL “FRIDAY” now em- 
ployed. 8 years Chicago and midwest 
agencies. 3%2 years production. Prefer lo- 

cation other than Chicago. 

Box 6959, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


REPRESENTATIVES AVAILABLE _ 
MIDW. REP NEEDS ONE MORE BOOK 
to add a man. Growth exceeding staff. 

Box 69340, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BUSINESS OPPORTUNITIES 
TEST SANDERS DANDY ABC 8 
Avon Herald News - Nunda News 
Livingston County Leader, Geneseo, N.Y. 
TOPS IN GRASS ROOTS VALUE 


MISCELLANEOUS 
PAPER & CARDBOARD CONSTRUCTION 
Creative, for displays, packages, toys, 
cuts-outs, premiums and direct mail. 
Vic Havel, 230 E. Ohio, Chgo. SU 17-5921 
FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 


The Midwest's : 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
i. fee 
Executive 


Placement 
Counselors. 


HERE'S A COPYWRITER 


who'll give you a flow of ideas that sell. 
He wants a challenge that’s geared high 
. . . One that demands some heavyweight 
resourcefulness and responsibility. He's 
31... has 5 years experience (last 3 in 
BIG mail order). He wants at least $6000 
and he'll more than earn it. He prefers 
a Chicago agency, but he’ll listen to any 
opportunity with a real future. 
Box 936 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Til. 


“Our 43rd Year” 
WANTED: TOP COPY $18,000 


Agency experience? Of course! 
Consumer space exp.? Naturally! 
Creative-minded? To be sure! 
Keen client contact? Decidedly! 
Able group head? Surely! 


GLADER CORPORATION 
“The Agency's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
1108S. Dearborn CE 6-5353 Chicago 


| 


Mogul and Radio | 


Reps Trade Licks 
at Peace Parley 


(Continued from Page 3) 
tributors, wholesalers, surveying 
the markets and visiting radio, tv 
and newspapers and other media to 
establish close personal relation- 
ships and improve our availabil- 
ities,” Mr. Mogul explained. 

“We want to know if anybody in 
that town is buying time better 
than we can buy it, and the men 
do a good detective job,” he con- 
tinued. “And when we do find it 
out we raise holy hell and demand 
the best price that is offered to 
anybody else. 

“If a station has a retail rate 
card and we have a bonafide local 
retail outlet, we’re going to fight 
for it. If another national product 
makes a deal through a whole- 
saler, we’re going to fight for it. 
And when we find out the best 
deal offered, we’re going to fight 
for it...Every car has a list price, 
but I don’t know how many people 
pay it,’ Mr. Mogul asserted. 


= At the outset Mr. Mogul said 
that his agency has always had 
good relations with most station 
representatives and that he has no 
intention of being critical of those 
who have “written letters and 
passed remarks” about the Mogul 
Co. 

These too, he was sure, “will 
wish us well when we are all 
through and the misunderstandings 
have been cleared up.” He indi- 
cated that his concern stems from 
such things as the Station Repre- 
sentatives Assn. bulletin and let- 


CHICAGO AGENCY SEEKS MERGER 


Young aggressive Chicago ad agency 
seeks merger with agency or indi- 
vidual. Phone Central 6-3585. All 
replies held confidential. 


Box 934 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


> 
| DOUG SMITH, INC. 


ooo 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


National Advertising Agency seek- 
ing experienced, growth conscious 
Market Research Analyst in Con- 
sumer Goods Field. Will work as 
key man in outstanding progres- 
sive staff work. 


This man should be able to 
analyze and present in simple 
form what he has the skills to 
first technically study and develop 
in both statistical and direct in- 
vestigation. 


Salary open. Organization knows. 


Box 935 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Walter Lowen 


PLACEMENT AGENCY 


. 
Headquarters since 1920 for 
ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
lic Relations 
Please write briefly outlining your 
specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


—_—_—— 
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NO MIiSsus?—On hand for the signing of “Meet the Missus.” to be 
sponsored on the Columbia Pacific radio network by Rheem Mfg. 
Co., were Bert S. West, general sales manager of the network; Ron 
Barlow, Rheem regional sales manager; Harry Koplan, the program’s 
emcee; Doug Jenkins, Campbell-Ewald, and Milt Reeder. adver- 


tising 


manager for Rheem. 


ters sent to stations by their rep- 
resentatives. 

When Mr. Mogul completed his 
background summary of the situa- 
tion, 
questions from the floor. Immedi- 
ately, the representatives made it 
clear that they did not agree with 
their host on a definition of terms. 

They saw no “misunderstand- 
ing’’; on the contrary, most of them 
who spoke up were convinced they 


understand the Mogul way of do-| 


ing business very well. The main 
bone of contention seemed to be 
the Rayco account, on which the 
agency gets a percentage of sales, 
not the usual commission. One rep 
also charged Mr. Mogul with mak- 
ing a special effort on behalf of 
Rayco because he is a stockholder 
in the company. 


= “You gave us a clue as to what 
is wrong in your remarks,” as- 
serted Tom Flanagan, managing 
director of the Station Representa- 
tives Assn. “You said your agency 
works in a peculiar way. 

“There is no question that your 
agency is out trying to get radio 
stations to break their rate cards. 
You get the weak ones. But your 
men make a bad impression on 
other stations who say they don’t 
want that kind of business.” 

Mr. Mogul snapped back with 
an offer to donate $10,000 to Mr. 
Flanagan’s favorite charity if he 
could prove his accusations. 

“It’s easy to make wild accusa- 
tions,” Mr. Mogul said. “But if 
you’ve got any proof, get it up. 
You or all God’s children can’t 
prove that Rayco with its locally- 
owned stores is anything but a 
bonafide retailer and entitled to a 
retail rate. We have never gotten 
a rate on any station that hasn’t 
already been offered to somebody 
else.” 

Mr. Mogul said his agency 
bought time for clients on some 
500-6500 stations and would like to 
know the names of some that had 
refused their business. 


# Edward Petry, whose company 
represents some of the strongest 
radio outlets in the country, main- 
tained that it is up to the stations 
to define a retailer for the purpose 
of their rate structure. He said the 
distinction provided no problem 
for the 95% of his stations which 
have a single rate for all advertis- 
ers. 

But the remaining 5% that 
charge a different rate for national 
and local advertisers consider Ray- 
co a national account, National 
Shoes a national account and Man- 


the meeting was open for | 


} 
| 


| 


ischewitz wine a national account, 
he asserted. Mr. Petry added that 
an agency that tries to get them 
to sell on any other basis is “try- 
ing to break the rate card.” 

Mr. Petry said Mogul asked his 
company to clear time for Esquire 
boot polish, but that the agency at 
the last minute switched and used 
the availabilities list to place a 
wine campaign even though some 
stations were included that do not 
accept wine advertising. The rep- 
resentative said it looked as though 
the agency had used Esquire to get 
a schedule of availabilities for the 
wine. 


® Mr. Mogul explained that the 
switch was made at the last minute 
when Esquire got time on the Ar- 
thur Godfrey show and decided to 
use network instead of spot. 

“But don’t you think it’s the 
agency’s job to know which sta- 
tions don’t accept wine?” Mr. Pet- 
ry asked, suggesting that here was 
an example of where closer con- 
tact with the representative would 
have made for a more efficient op- 
eration. 

The agency executive said time 
buying for Manischewitz wine is 
done through representatives ex- 
cept in the case of about 30 sta- 
tions—several of which were a di- 
rect operation when Mogul took 
over the account. Mr. Mogul said 
he had no interest in cutting out 
the reps on national business. 

“Whenever they have been out, 
it was at the instance of the sta- 
tion and had nothing to do with 
us. If the representatives have a 
problem here, it is with their sta- 
tions and not with us,” Mr. Mogul 
asserted. 


# On one major point Mr. Mogul 
and. most of the representatives 
appeared to be in complete agree- 
ment: Radio stations should have 
a single rate for all comers. 


Mr. Flanagan thanked Mr. Mo--: 


gul for helping the Station Repre- 
sentatives Assn. in its drive for.a 
single rate for national and local 
advertisers by dramatizing the 
need for the one-price policy that 
has already been effected by a 
great many of the more successful 
stations. 


Turbin & Associates Bows 


Sidney W. Turbin & Associates, 
a new Chicago agency, has opened 
offices at 162 N. Clinton St. Mr. 
Turbin formerly was _ associated 
with Gourfain-Cobb & Associates, 
Chicago, and previously was a 
free-lance consultant. 
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Does Centennial Hoopla Pay Off? Steinway 
Dealers Find Theirs Worth the $500,000 


(Continued from Page 2) 


|Magazines, and conducted by art 


sales increase following the open- | departments in schools throughout 


ing of the Centennial season in 
October more than offset what 
would have been a decrease from 
1952. 

On the wholesale level, orders 
replacing inventory stores for the 
first quarter of 1954 revealed an 
18% increase over the same quar- 
ter of 1953. At this level, the peak 
effect of the promotion would not 
be felt until the last quarter of 
1954, Steinway said. 


w Reviewing the celebration for 
the Steinway dealers, Taplinger 
(which was awarded a new pv. 
contract for its efforts) gave a 
summary of its activities, which 
included the following: 


e A kick-off Centennial Concert 
in October, witnessed by a capacity 
audience in Carnegie Hall, and in 
which 34 concert artists performed 
(on Steinways) with the New 
York Philharmonic. 


e A new Centenary grand piano 
created especially for the jubilee 


the country. 


e A film on the making of a Stein- 
way piano arranged as part of the 
National Assn. of Manufacturers’ 
“Industry on Parade” series, and 
released to all NBC-TV stations. 


e Some 675 concerts commemo- 
rating the centennial organized in 
over 350 American cities. 


es Other p.r. coups mentioned by 
Taplinger included: designation by 
the Society of American Florists of 
a special Steinway Centennial rose, 
a bouquet of which was sent to 
Steinway purchasers; a new wall- 
paper and drapery fabric featuring 
a montage of concert programs and 
pianos and distributed through F. 
Schumacher & Co.; a Centennial 
LP album issued by Prospective 
Records, and a commemorative 
vase created by Steuben Glass Co. 
for display in all dealer stores. 

All this was in addition to an 
extra-heavy advertising campaign 
by N. W. Ayer & Son, which has 


by industrial designer Walter Dor- 
win Teague. 


e A season-long $2,000 Steinway 
Centennial piano scholarship con- 
ducted under the auspices of the 
National Federation of Music 


held the account for 54 years. 
|Special weight in the ad program 
/was given to a mat service which 
allowed dealers to tie in with 15 
|to 18 ads and announcements dur- 
‘ing the celebration. 

The centennial was made pos- 


Lefton Co. Adds Brewer; 
Names Wilson Starbuck 

Adam Scheidt Brewing Co., Nor- 
ristown, Pa., brewer of Valley 
Forge beer, Prior beer and Rams 
Head ale, has appointed Al Paul 
Lefton Co. to handle its advertis- 
ing. Scheidt recently was  pur- 
chased by C. Schmidt & Sons Inc., 
Philadelphia brewer, which also is 
an account of Lefton Co. 

Wilson Starbuck, recently re- 
leased from active duty with the 
U. S. Navy, has been named direc- | 
tor of personnel of Lefton. With 
headquarters in Philadelphia, he 
will also head employes and em-: 
ploye relations in the agency’s New 
York and Chicago offices. 


KWK. KWK-TV Names Agency | 


KWK and KWK-TYV, St. Louis, 
have appointed Rutledge & Lilien- 
feld, St. Louis, to handle their ad- 


station, outdoor advertising, news- 
papers, skywriting and trade pub- 
lications will be used. Lorraine 
Earner, formerly advertising man- 
ager of Scruggs-Vandervoort-Bar- 
ney, St. Louis department store, 
has joined the creative staff of 
Rutledge & Lilienfeld. 


White Stag Names Durstine 
White Stag Mfg. Co., Portland, 
Ore., has appointed Roy S. Dur- 
stine Inc., San Francisco, to handle 
its advertising, effective with its 
1955 spring and summer campaign. 
Current agency is Carson-Roberts, 
Los Angeles, which acquired the 
account approximately a year ago. 


Mrs. Mowbray Joins WFBR 
Mrs. Jean L. Mowbray has been 

appointed to the new position of 

‘promotion manager of 


vertising. To introduce the new tv, 


75 


Baltimore. She formerly was a 
copywriter with Harry J. Patz 
Agency. 


WhenYOU 


modernize your home 
the odds are in your favor that 
THE DEALERS and 


Ui 


house+home 


the greatest influence in homebuilding 


WE BR, | DsstON + CONSTRUCTION - FINANCE + SALES « MODERNIZATION 


These Handbooks and Special Reports, 
Reprinted from Advertising Age, 
Are Now Available to AA Readers 


The foliowing handbooks and special reports contain only information that 
appeared originally and exclusively in Advertising Age. They are avail- 
able while the supply lasts at the prices shown, or at a discount, when 
ordered in quantities for distribution to members of your advertising staff 


Clubs, with 5,000 local organiza- sible by voluntary contributions 
tions participating. rom Steinway’s 358 dealers, who 

_three years ago formed a centen- 
e An “Art Inspired by Music” | nial committee on their own initia- 
award sponsored by _ Scholastic | tive. 


lrising sales since 1950. In 1951, 
|Mr. Furlong reported, piano sales 


’ were 133,712 units; in 1952, 140,580 
Expect 4 Sales units, and in 1953, 147,753 units. 


| 
¢ | “This year,” he said, “sales are 
to Match 53 Peak /running about 23% behind 1953, 


Cuicaco, July 14—Musical in-| but we expect a strong fall pick- 
sirument sales “may equal” and | up so that we shall at least equal 
“certainly won’t be more than 3% | 1953.” 

less” than last year’s record level | Mr. Furlong noted that his as- 
of $324,000,000, according to Rus- | sociation has formed an industry 


Music Merchants 


or sales force, or as gifts to friends and business associates. 
1. THE LASKER STORY............$1.50 


Here is the most fascinating, human story of ad- 
vertising ever toid! A book entirely about advertis- 
ing and what makes it click. A book that’s actually 
the business-life story of,one of the greatest ad 
men of them all—Albert Davis Lasker—a man who 
rose from a $10 a week copywriter to untold riches 
ana the guiding force of Lord & Thomas! Told by 
himself with an intimacy that unlocks the secrets 
of many of the most famous advertising campaigns 
on record. It’s superlative! You’ll enjoy every 
word. The book is a reprint of the a 
twenty-six installments that appeared exclusively 
in Advertising Age. 


2. MAIL ORDER & DIRECT MAIL CLINIC. .75¢ 


Written by Whitt Northmore Schultz who has 
gathered years of mail order know-how the hard 
way—by starting and operating a highly successful 
mail order business. He tells what goes into mail- 
order success. How to write a “perfect” letter .. . 
how to get best returns from mail order advertis- 
ing ... how to prepare catalogs . . . best times of 
the year for mailings, etc. 


3. TIPS FOR THE PRODUCTION MAN. . .75¢ 


accounts are lost; what they consider the “good” 
and ‘‘bad”’ accounts; what they believe to be the 
principle causes of friction between client and 
agency, etc. 


9. HOW TO WIN FRIENDS AMONG YOUR 
erin tg METER 


Here, you’ll find twenty-eight articles written for 
Advertising Age by Robert Newcomb and Marg 
Sammons, experts in employee communications. 
These articles cover two broad fields; 1.) The Com- 
any Publication, and 2.) Other Communication 

vices, such as the Bulletin Board, Manuals, Open 
House, Etc. 


10. TEAMWORK BETWEEN ADVERTISERS 
AND AGENCIES .................50¢ 


Contains eight interesting and important talks on 
advertiser-agency relationships. The discussion 
took place at the 1950 meeting of the Association 
of National Advertisers. It is compiled here—in 
nearly complete text—into a convenient booklet 
because the information is specific and helpful. 


sell B. Wells, outgoing president of 
the National Assn. of Music Mer- 
chants. 

Speaking at the association’s an- 
nual convention, Mr. Wells, presi- 
dent of the Charles E. Wells Music 
Co., Denver, said business so far 
this year is better than expected, 
adding that 60% of a year’s sales | 
normally roll in during the period 
from Sept. 1 to Dec. 31. 

Mr. Wells predicted a sharp up- 
turn in tv and high fidelity sales 
this fall. He pointed out that the 
hi-fi boom has increased record 
sales and has made consumers 
more selective in their record pur- 
chases. 

“High price merchandise,” Mr. 
Wells said, “is moving well, es-| 
pecially large organ and piano) 
units. Generally the leveling-off | 
in business has been stabilized and | 
sales are climbing upward.” 


promotion committee to increase 
piano sales by helping retail deal- 
ers at the local level. 


ws “The promotion committee,” he 
said, ‘will handle such matters as 
sales training for retail salesmen, 
suggested displays of pianos, prod- 
uct information and point of sale 
material.” 

Vincent Bach, president of the 
National Assn. of Band Instrument 
Manufacturers, reported that for- 
eign imports are beginning to hurt 
some members of the industry, but 
that over-all demand for band in- 
struments continues to be strong. 

Officers elected at the conven- 
tion include Earl Campbell, Bill 
Campbell Music Co., Washington 
president; Paul E. Murphy, M. 
Steinert Co., Boston, v.p.; H. T. 
Bennett, H. T. Bennett Music Co., 
Santa Barbara, Cal., secretary; Ben 


A compilation of the weekly AA feature by Ken- 
neth Butler, head of Kenneth Butler & Associates, 
Mendota, Illinois, and president of Wayside Press, 
Mendota. Mr. Butler tells many practical ways to 
soive production problems, and many excellent 
rules to follow in production, art, copy and layout 
to give you a better finished job at less cost. 


4. THE CREATIVE MAN’S CORNER... ...75¢ 


The anonymous Creative Man occupies a corner in 
each week’s issues of Advertising Age. In it he 
writes what might be described as ‘“advertisin 

criticism’. He looks over the advertising scene an 

discusses advertising principles, specific campaigns, 
individual ads. He tells what he likes or dislikes— 
and in no uncertain terms. You may or may not 
agree—but the chances are good that you’ll be 
mighty interested! . 


5. HOW TO MAKE YOUR ADVERTISING 


Me. RPTL ETE er 


This book tells many ways to do a better job of 
advertising and selling; and contains numerous 
examples of proven practices that are ‘‘paying off” 
for alert companies. 


6. HOW TO PUT SALESENSE IN ADVER- 


WD cccncessccdscsstdccvnsseP 


Written for Advertising Age by James D. Woolf, 
former vice-president of J. Walter Thompson, and 
now an advertising consultant. Mr. Woolf cites 
many true-story cases to bolster his belief that 
the best advertising ideas are successful because 
they hit hard with fundamental selling principles. 


7. AGENCY FUNCTIONS AND COMPEN- 


11. IDEA DIGEST FOR ADMEN.........75¢ 


Here is a handy-reference “encyclopedia” of old 
ideas that have worked successfully for others in 
many fields of advertising endeavor. These old 
ideas themselves were never new; each of them, at 
the time of its “invention,” was nothing more or 
less than a fresh combination of old elements. But 
the most fruitful creative men are those who 
(1) are constantly alert to old ideas and who 
(2) try continuously to develop their ability to see 
relationships. This handbook will be a welcome ad- 
tion to your “‘Idea File.” 


12. THESE ADS | LIKE...............50¢ 


This Brochure is a compilation of specific adver- 
tising campaigns which Fairfax Cone, presiaent 
of Foote, Cone & Belding (one of America’s leading 
advertising agencies) has reviewed in Advertising 
Age during the past several years. Mr. Cone is not 
only extremely well-known in the advertising field 
for his many extra-curricular activities, but he is 
equally well-known for his ability as a copywriter, 
and as an adman who has the “feel” of what’s 
good and what’s bad in advertising. The ads that 
he selected for review are all ads that “he would 
have liked to have done.” 


13. CYBERNETICS . . . AUTOMATION— 
WHATEVER YOU CALL IT .........35¢ 


Here is a series of four articles published in Ad- 
vertising Age and authored by E. B. Weiss, director 
of merchandising, Grey Advertising Agency. The 

present one observer’s views on the impact a bril- 
liant new science—Cybernetics (sigh-bur-net-ics)— 
will make on the world of marketing, selling, mer- 
chandising, promotion and advertising. A fascinat- 
ing discussion of what the future may hold. No one 
who is seriously interested in the future of distri- 


F. Duvall, W. W. Kimball Co., 
# John E. Furlong, president of |Chicago, treasurer, and Frank O. 
the National Assn. of Piano Manu- | Wilking, Wilking Music Co., Indi- 
‘acturers, said the piano industry | anapolis, American Music Confer- 


is optimistic because of constantly ‘ence director. 


Quicker and Better 


*& BOARDMASTER Visual Control 
Saves You Time, Money. 

* Gives Graphic Picture of Your 
Operations at a Glance. 

* Simple to Operate, Type or write 
on Cards, Snap in Grooves. 

* Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 

*% Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


How to Get Things Done 


50 
Full price *49 with cards 
24-page Illustrated 
| FREE| s00ktetno.v-100 
es es | Without Obligation 
es | Write Today for Your Copy 
GRAPHIC SYSTEMS, SS West 42nd St., New York 36 


bution, selling, merchandising and advertising can 
—— to miss this informative, thought-provoking 
series. 


14. PUTTING RETAIL SALESMANSHIP INTO 
NATIONAL ADVERTISING .........75¢ 


Compiled from the weekly feature “Looking At 
The Retail Ads”, written for Advertising Age by 
Clyde Bedell. Bedell, as you may know, was former 
ad manager of Marshall Field & Company, has had 
a world of experience in all phases of advertising 
and is now creative advertising-merchandising and 
copy consultant. It is generally agreed that there 
is no place to learn how to write advertising that 
sells, better than a retail store where there is 
leadership in an academic, semi-scientific approach 
to advertising. As Clyde Bedell criticizes retail ad- 
vertising, pulling no punches, many a creator of 
national advertising finds it simple to apply the 
Points made—to his own field. 
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This special report was undertaken several years 
ago by the editors of Advertising Age. It is the 
most detailed and thought-provoking study ever 
attempted—about the services that advertising 
agencies perform—and the methods by which they 
receive compensation. 
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Two series of articles based on confidential replies 
to two separate questionnaires sent to advertisers 
and agency executives throughout the country, 
seeking data on client-agency relationships. The 
first set of articles tells why advertisers decided 
an agency change should be made, and how they 
actually selected the new agency. The second series 
presents the agency side of the picture—why some 
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Nation’s Business covers the leading businessmen 

in Rochester, N. Y. Nation’s Business covers the leading 
businessmen in all 6 America’s Rochesters, all its 

11 Washingions, all its 5 Akrons. Nation’s Business covers 
the bigger cities and companies as well as the 16,340 
important business markets of less than 25,000 population. 
These “profit-areas” mean 40% of all manufacturing, 

30% of all business transactions — a $127 billion market. 
No other business magazine covers them like Nation’s 
Business does — with 60% of its circulation, 449,767 
businessmen subscribers. You cover ALL the business 
market when you buy Nation’s Business. 
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